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Tourism is one of the fastest growing industries globally, 

and Finland has strong potential to capture its share of 
this growth. International interest in Finland and its 
distinctive travel experiences continues to increase, 

supported by global demand trends such as the appeal 
of a cooler climate and pristine nature. 

At the same time, the operating environment for tourism 
has become more complex and increasingly uncertain. 

Geopolitical tensions and economic instability influence 
travel behaviour and destination choices, while climate 
change is reshaping travel flows and challenging the 

social acceptability of the tourism industry as a whole. 

The resources allocated to tourism promotion have a 
ŘƛǊŜŎǘ ƛƳǇŀŎǘ ƻƴ CƛƴƭŀƴŘΩǎ ŀōƛƭƛǘȅ ǘƻ ǊŜǎǇƻƴŘ ǘƻ ōƻǘƘ 
opportunities and challenges. The current economic 

context calls for even more careful prioritization of Visit 
CƛƴƭŀƴŘΩǎ ŀŎǘƛǾƛǘƛŜǎΣ ŀǎ ǿŜƭƭ ŀǎ ŀ ǎȅǎǘŜƳŀǘƛŎ ŦƻŎǳǎ ƻƴ 
effectiveness and impact.

 

Foreword

¢Ƙƛǎ ǎǘǊŀǘŜƎȅ ǇǊƻǾƛŘŜǎ ŀ ŦƻǳƴŘŀǘƛƻƴ ŦƻǊ ±ƛǎƛǘ CƛƴƭŀƴŘΩǎ ǿƻǊƪ 

in the coming years. Its aim is to generate maximum 
added value for the Finnish tourism industry by 
strengthening  international demand, competitiveness and 

long-term sustainability. 

The strategy has been developed in close dialogue with 
our key stakeholders. Its successful implementation relies 
on committed, goal-oriented collaboration across the 

tourism ecosystem. Only by working together can we 
ensure that Finland remains an attractive, competitive and 
sustainable destination well into the future. 
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Tourism is one of the fastest growing 
industries globally.

Finland has strong potential to take its 
share of this growth.
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The Importance of
Tourism



Other industries benefiting from tourism:
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Retail

Health Care

Food Industry

Staffing and Employment Services

Agriculture and Forestry

Digital Services

Creative Industries

Construction

LÄHDE: Tilastokeskuksen Matkailutilinpito v. 2023 ja arvio 2024

The Importance of Tourism as a Driver of 
CƛƴƭŀƴŘΩǎ /ƻƳǇŜǘƛǘƛǾŜƴŜǎǎ ŀƴŘ 
Sustainable Growth

Matkailu 
työllistää Suomessa 

146 600 henk.

Ulkomaiset matkailijat 
jättivät Suomeen 
пΣт ƳǊŘΦ ϵ 
vientituloa

Matkailun 
kokonaiskysyntä on 

16,6 mrdϵ 

Tourism is a 

Multi -Billion Euro

 Business

Tourism Employs

in Finland

146,600
PEOPLE

International Tourism 

Generated

 ϵ пΦт ōƛƭƭƛƻƴ
IN EXPORT REVENUE

Total Tourism Demand

ϵ мсΦс ōƛƭƭƛƻƴ 
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Industry
Number of 
Companies

Number of 
Employees

Revenue 
ϵ ōƛƭƭƛƻƴ  

Hotels and =ther 
Accommodation 

Services
1,483 8 ,880 1.9

Passenger Transport 9,949 27,909.7 7.8

Cultural Services 11,318 3 ,620.5 0.85

Food and Beverage 
Services

11,947 47,019.9 6.5

Sports and 
Recreational 

Services
7,911 8,935.2 2.5

Travel Agencies and 
Tour Operators

2,411 3,171.8 1.5

TourismIndustries

Total Revenue of Tourism 
Industries 

21
ϵ .L[[Lhb



Tourism is an emerging 
growth sector in the EU

According to the World Travel & Tourism 
Council (WTTC), tourism will become one of 
ǘƘŜ 9¦Ωǎ Ƴƻǎǘ ǎǘǊŀǘŜƎƛŎŀƭƭȅ ǎƛƎƴƛŦƛŎŀƴǘ ƎǊƻǿǘƘ 

sectors by 2035:

Share of GDP is 
expected to rise to 
nearly 11%

4.5 million 
new jobs ς one 
in seven new jobs 
will be in tourism

Tax revenue will 
ŜȄŎŜŜŘ ϵфлл billion

¢ƻǳǊƛǎƳ ƛǎ ŀ 5ǊƛǾŜǊ ƻŦ CƛƴƭŀƴŘΩǎ /ƻƳǇŜǘƛǘƛǾŜƴŜǎǎ ŀƴŘ 
Sustainable Growth

¢ƻǳǊƛǎƳ ƛǎ ŀǘ ǘƘŜ ŎƻǊŜ ƻŦ CƛƴƭŀƴŘΩǎ ǎŜǊǾƛŎŜ ƛƴŘǳǎǘǊȅΦ 

bŜŀǊƭȅ ϵс ōƛƭƭƛƻƴ ƛƴ ŜȄǇƻǊǘ-equivalent revenue, 
about 150,000 employees, 29,000 companies. 

¢ƻǳǊƛǎƳ Ƙŀǎ ŘƛǾŜǊǎƛŦƛŜŘ CƛƴƭŀƴŘΩǎ ŜŎƻƴƻƳƛŎ 
structure. It has strong multiplier effects in transport, 

retail and construction.

Tourism creates opportunities for sustainable 
international growth for other industries and helps 
attract skilled labour, creates new jobs and 
encourages entrepreneurship. 

At its best, tourism opens a gateway for Finland to 
integrate into global networks and communities.

Cities and communities develop through 
tourism. It boosts the vitality of city centres and 
attractiveness of rural areas. Tourism helps 
preserve transpor infrastructure.

International tourism is a driver of growth, 
and so far, we have just scratched the surface. 

Lƴ ǘƻŘŀȅΩǎ Ǝƭƻōŀƭ ŜŎƻƴƻƳȅΣ ŀŎƘƛŜǾƛƴƎ ǎǳǎǘŀƛƴŀōƭŜ 
growth requires courage to invest in industries 
that offer unlimited opportunities and long-term 
growth potential.

LǘΩǎ ǘƛƳŜ ǘƻ ƎƛǾŜ ǘƻǳǊƛǎƳ ŀ ŎŜƴǘǊŀƭ ǊƻƭŜ ƛƴ CƛƴƭŀƴŘΩǎ 
competitiveness and growth strategies.
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STRATEGIC OPPORTUNITY: 

Finnish Tourism Growing Faster than 
the Global Economy

Bank of Finland, Growth Forecastfor 2030s
MEAE, 

CƛƴƭŀƴŘΩǎTourismStrategy
GrowthForecast2024-2028

WTTC Growth Forecast
2025-2035

1.8 %

The Finnish 
Economy

2.5 %

Global 
Economy 

3.5 %

Global 
Tourism 

4.7 %

Finnish 
Tourism 
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Changes in the Operating 
Environment



The Operating Environment is Changing Faster than Ever - and it 
Creates Opportunities for Tourism

/ƻƴǎǳƳŜǊǎΩ ƎǊƻǿƛƴƎ ƛƴŦƭǳŜƴŎŜ ŀƴŘ 
individual values are reshaping tourism 

demand. 

Identifying and reaching the right target 
segments is becoming even more critical. 

At the same time, the importance of a 
strong, coherent country brand and 
diverse, appealing tourism offering 

continues to grow. 

Changes in Consumer Behaviour

Digital accessibility and seamless 
purchase are critical success factors in 

tourism.

CƛƴƭŀƴŘΩǎ ǘƻǳǊƛǎƳ ƻŦŦŜǊƛƴƎ ǎǳŦŦŜǊǎ ŦǊƻƳ 
weak digital visibility and accessibility in 

international markets. 

In addition, the slow uptake of 
technological innovations limits the 
pace of the modernization of the 

industry's image and constrains future 
growth.

Technological Development

Will the demand for sustainable 
tourism continue to grow? How will 

climate change reshape tourism 
patterns and travel seasons across 

different countries?  

Could these developments enable 
stronger growth and a competitive 
advantage for Finland in the future?

Climate Change and
 Sustainability  

Shifts in global power dynamics, 
perception of safety and travel 
willingness, along with ongoing 

economic uncertainty, are 
reshaping the tourism market.

Understanding which markets 
and target segments will drive 

future growth is becoming 
increasingly critical.

Geopolitical 
Uncertainty
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±ƛǎƛǘ CƛƴƭŀƴŘΩǎ tǳǊǇƻǎŜΣ ±ƛǎƛƻƴ ŀƴŘ 
Mission



Visit Finland promotes the sustainable growth and 
international competitiveness of Finnish tourism. 

Visit Finland is part of Business Finland, and its 
operations are funded through the state budget* . 

±ƛǎƛǘ CƛƴƭŀƴŘ ōǳƛƭŘǎ CƛƴƭŀƴŘΩǎ Ǝƭƻōŀƭ ƛƳŀƎŜ ŀǎ ŀƴ 
attractive travel destination and supports 

international growth of tourism companies and 
business networks across the country.

In addition, Visit Finland plays a key role in 
implementing the National Tourism Strategy**, 

prepared under the leadership of the Ministry of 
Economic Affairs and Employment.

Finlandõs tourism image and act as 
a platform for commercial country 

brand communication

awareness of Finland as a 
sustainable and attractive 

travel destination

sales and support the market 
entry of demand-driven product 

offerings to key sales and 
distribution channels

the development of 
Finlandõs tourism industry 

as a forerunner in 
sustainable tourism

data and support the use 
of data for the travel 
industryõs needs

VisitCƛƴƭŀƴŘΩǎ
Purpose

Promote

Develop

Produce and 
Analyse

Grow

Support

Our Role?
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(*) The growth and development of inbound tourism to Finlandhas been assigned to 
Business Finland under the Business Finland Act (Act on the Innovation Funding Agency 
Business Finland and the limited liability company named Business Finland, 1146/2017). This 
ǘŀǎƪ ƛǎ ŎŀǊǊƛŜŘ ƻǳǘ ōȅ .ǳǎƛƴŜǎǎ CƛƴƭŀƴŘΩǎVisit Finlandunit.

(**) Sustainable Growth and Renewal in Finnish Tourism

https://tem.fi/en/finland-tourism-strategy
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Tourism generates value for society, 

people and nature, and serves as a 
gateway to employment, trade and 

investment.

Tourismis a Strategic Pillarof CƛƴƭŀƴŘΩǎ
SustainableGrowthby 2030

Vision
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Visit Finland Empowers International Tourism
 to Become a Leading Driver 

of Sustainable National Growth

Mission

Through bold collaboration  and 

shared ambition with the tourism 
ƛƴŘǳǎǘǊȅΣ ǿŜ ǿƛƭƭ ǳƴƭƻŎƪ CƛƴƭŀƴŘΩǎ 

full potential.
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Objectives
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Tourism is on a 

sustainable growth path 
ǘƻǿŀǊŘǎ ϵмл ōƛƭƭƛƻƴ ƛƴ 

annual export revenue.

¢ƻǳǊƛǎƳ ƛǎ ƻƴŜ ƻŦ CƛƴƭŀƴŘΩǎ ǎǘǊŀǘŜƎƛŎ 

pillars of sustainable growth, 
contributing over 3% of GDP and a 

16% share of service exports.

Seasonality has evened out, and 

tourism has become a year-round 
industry across Finland.  

CƛƴƭŀƴŘΩǎ ŀǿŀǊŜƴŜǎǎ ŀƴŘ 

attractiveness in key markets have 
strengthened. 

The average length 

of stay has increased 
from 4 to 5 nights. 

CƛƴƭŀƴŘΩǎ ŘƛǾŜǊǎŜ ŀƴŘ ŀǘǘǊŀŎǘƛǾŜ ǘƻǳǊƛǎƳ 

offering is widely accessible across key 
channels, and the range of services for 
both business and leisure travellers has 

expanded significantly.

What Success Looks Like

CƛƴƭŀƴŘΩǎ ǘƻǳǊƛǎƳ ƛƴŘǳǎǘǊȅ 

operates as a cohesive, growth-
driven ecosystem. Clear roles and 
responsibilities enable effective 

collaboration, with actors 
complementing one another to 

drive impact.  



Strategic Growth Drivers and Focus Areas
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Focus Areas
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Together with the Tourism Industry, We Unlock 
CƛƴƭŀƴŘΩǎ Cǳƭƭ tƻǘŜƴǘƛŀƭ
Sustainable Growth ς Together

VA Bold and Distinctive 
Country Brand

VA Shared Vision for Growth 
and Clear Roles

VAccelerating Market Demand

VUnlocking Growth Potential 
and New Opportunities

VSmart Growth through DataA Unified 
and Impactful

Industry

Sustainable 

Growth

Drivers
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In Finland, the growth strategy for tourism is a 

strategy for generating greatersocietal value.

Growth is pursued responsibly and sustainably, 
ŜƴǎǳǊƛƴƎ ǘƘŀǘ CƛƴƭŀƴŘΩǎ ƴŀǘǳǊŜΣ ŎǳƭǘǳǊŀƭ ƘŜǊƛǘŀƎŜ ŀƴŘ 

local communities continue to thrive and remain 
vibrant for future generations.

Tourism growth is not measured by overnight stays 
alone, but by thevalue created. Our objective is to 

increase revenue per visitor across tourism 
businesses, accelerate the growth of international 
business across regions, and generate export 
revenues and tax income for the Finnish economy as 

a whole.

{ǳǎǘŀƛƴŀōƛƭƛǘȅ ƛǎ ŀǘ ǘƘŜ ŎƻǊŜ ƻŦ ±ƛǎƛǘ CƛƴƭŀƴŘΩǎ ǎǘǊŀǘŜƎȅΦ 
It is a crosscutting principle guiding  everything we 
do, from creating international interest and demand 

to fostering a more unified, impactful and value-
driven industry. 

Sustainable Growth of Tourism

Tourism must be a part of the solution, not 

only as an economic sector, but also as an 
advocate for nature and society.

The development of low-carbon tourism is 

vital for the long-term future of the entire 
industry. Visit Finland has set out shared, 
sector-wide climate change mitigation 
objectives and outlined the actions required 
to achieve them in a dedicated Climate 

Action Plan. Finland is committed to 
international climate agreements in tourism, 
and Visit Finland coordinates their national 
implementation. 

Visit Finland also supports the development 
of domestic accessibility, as well as 
sustainable and seamless travel chains across 

the country.
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Unni tän voi taittaa

Tourism should be recognised as part of the 
broader experience economy, strengthening its 
relevance and role within the national economy 
ŀǎ ŀ ǿƘƻƭŜΦ hƴŜ ƻŦ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ  ƪŜȅ ŎƘŀƭƭŜƴƎŜǎ 

is its fragmentation and the tendency of 
individual actors to prioritise their own 
interests.To become a truly growth-driven sector, 
Finland's tourism industry requires structural 
renewal and shared direction. 

CǊƻƳ ǘƘŜ ǾƛǎƛǘƻǊΩǎ ǇŜǊǎǇŜŎǘƛǾŜΣ ŘƛŦŦŜǊŜƴǘ ǊŜƎƛƻƴǎ 
and destinations form a single, seamless 
experience. Delivering high-quality tourism 

experiences requires close collaboration across a 
fragmented value chain, bringing together a wide 
range of services and actors from both the private 
and public sectors. 

The credibility and growth of the tourism 
industry depend on a shared vision, a clear 
strategy, and strong cooperation across 
stakeholders. A fragmented value chain and 

limited resources highlight the need for clearly 
defined roles and a set of aligned actions that 
complement and reinforce one another. Rather 
than competing in silos, we must focus on joint 
efforts that enable the delivery of sustainable 

and meaningful experiences while generating 
economic, cultural and environmental benefits 
for local communities.

A shared vision and unified direction are the 
keys to renewing the industry and unlocking its 
full potential.

A Unified and Impactful Industry
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Potential and interest in Finland as a travel 

destination have grown. However, turning this 
potential into actual demand requires both 
increased awareness of Finland and more 
impactful sales promotion in selected markets.

We strengthen the role of sustainability in 
Finland's tourism image. Finland is a 
forerunner in sustainable tourism, and this 
position must be reflected consistently across 

all marketing and sales promotion 
activities.We actively support the 
development of year-round tourism and 
encourage longer visitor stays.

Tourism growth in Finland is lagging 

other Nordic countries. Unlocking 
stronger growth calls for renewal, 
innovation and willingness to pursue new 
opportunities

Tourism promotion in Finland is carried 
out with limited resources. A strong and 
unified tourism ecosystem strengthens 

the competitiveness of the entire sector 
and increases overall impact. 

Strategic Focus Areas

VA Bold and Distinctive Country Brand

VA Shared Growth Vision and Clear 
Roles

VAccelerating Market Demand

VUnlocking Growth Potential and     
New Opportunities

VSmart Growth through Data



ACTION POINTS
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CƛƴƭŀƴŘΩǎ ǘƻǳǊƛǎƳ ƛŘŜƴǘƛǘȅ ƛǎ ǎǘǊƻƴƎΣ ŀƴŘ 
awareness and attractiveness are growing

V A Boldand DistinctiveCountry Brand

V Position sustainability and year-round 

tourism at the core of marketing and 

brand communications.

V /ƭŀǊƛŦȅ CƛƴƭŀƴŘΩǎ ǳƴƛǉǳŜ ŘƛŦŦŜǊŜƴǘƛŀǘƻǊǎ 

into clear, consistent messages and a  

multichannel presence in key markets. 

V Consistently ǎǘǊŜƴƎǘƘŜƴ CƛƴƭŀƴŘΩǎ 

awareness as a distinctive Nordic travel 

destination through unified brand 

communications and coordinated 

campaigns with the tourism industry.
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A unified, growth-oriented industry is working 
effectively together

V A Shared Growth Vision and Clear Roles 

ACTION POINTS 

V Build and strengthen strategic 

partnershipsamong the most 

impactful destinations and 

companies.

V Define shared messages on the 

ƛƳǇƻǊǘŀƴŎŜ ƻŦ ǘƻǳǊƛǎƳ ǘƻ CƛƴƭŀƴŘΩǎ 

prosperity and build a common narrative 

of Finland for international audiences. 

V Clarify and align the roles of Visit 

Finland, DMOs*  and companies in 

tourism promotion and 

development. 

* DMO= Destination Management/Marketing Organisation, a regional 
tourism organisation 



25

ACTION POINTS 

Tourism demand grows sustainably 
year-round

V Accelerating Market Demand

V Increase awareness, attractiveness and 

demand for an off-season and year-round 

tourism offering.

V Strengthen presence in target markets 

with growth-oriented partners and 

increase the availability of demand-driven 

offerings across key distribution channels. 

V /ƭŀǊƛŦȅ ŀƴŘ ǎŎŀƭŜ CƛƴƭŀƴŘΩǎ ŦƭŀƎǎƘƛǇ offerings 

for selected markets and segments, with a 

focus on extending the length of stay.   

V Improve accessibility by increasing the 

awareness, attractiveness and demand of 

tourism regions, and support the development 

of seamless domestic travel chains across 

Finland. 


