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All Nordic National Visit organizations have their oplatforms
whichstrategically communicatendsecurelong-term growthto the
respectivemarkets.A platform/Zl O 04 E s agdnédatbEardO 6
hasbeendevelopedby the NordicCouncilof Ministers Howeverwe
lack a frameworlof tourism brandingfor the Nordic countries. The
purposeof thisworkis to developa commonplatform for the Nordic
Tourismmarketingorganizations tadoe used for commommarketing
activities.This ismainly aimedor attracting tourists andfor usein
communicationtowardslong-hauldestinations, e.g. ChinalJS and
India.
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Towork, the NordicTourismbrand &
communicationplatform needsto
hamonizewith the national Visit
communicationplatforms. It also

needs toalign withOEA O. T OAEAO
BrandPlatformoinitiated by the

\

NordicCouncilof Ministers Finally,to ey s .--, -\ﬂ
be ableto seamlesslyork with the rlr.lv s "5\‘

strategies of the Nordic Visit néé
organizationswith sustainability in a5
consideration.
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Our targetgroupisdefinedasO % @b |1 WhreA OO0 8

they travel, they want to clearor broadenthe mind

and bringhome newperspectiveson waysof living,

eating andcreating.Whenthey travel theO % @D 1 | OA OO
wantsto connect to the local culture, spend time In
nature,they wantto meetlocals, eat localood and
experiencdocal traditions.Finally,nature isan

Important element in their liveandto livea

sustainable life iIsmportant for them.
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