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Purposeand  
Objectives
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All Nordic National Visit organizations have their own platforms  
which strategically communicate and secure long-term growth to the  
respective markets. A platform ÆÏÒ Ȱ4ÈÅ .ÏÒÄÉÃÓȱ as a general brand  
has been developed by the Nordic Councilof Ministers. However,we

lack a framework of tourism branding for the Nordic countries. The  
purpose of this work is to develop a common platform for the Nordic  
Tourism marketing organizations to be used for common marketing  
activities. This is mainly aimedfor attracting tourists and for use in 
communication towardslong-haul destinations, e.g. China, US and
India.
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Prerequisites

Page5 Nordic TourismBrand & CommunicationsPlatform

©Ivar Kvaal/ Visit Norway



To work, the Nordic Tourism brand &  
communication platform needsto
harmonize with the national Visit 
communication platforms. It also 
needs  to align with ÔÈÅ Ȱ.ÏÒÄÉÃÓ 
Brand Platformȱ initiated by the 
NordicCouncil of Ministers. Finally, to 
be able to seamlesslywork with the 
strategies of the Nordic  Visit 
organizations, with sustainability  in
consideration.
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Target Group
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Our target group is defined as Ȱ%ØÐÌÏÒÅÒÓȱȢ When  
they travel, they want to clearor broaden the mind  
and bring home new perspectives on ways of living,  
eating and creating. When they travel theȰ%ØÐÌÏÒÅÒȱ  
wants to connect to the local culture, spend time in  
nature, they want to meet locals, eat local food and  
experiencelocal traditions. Finally, nature is an 
important  element in their lives and to live a 
sustainable life is  important for them.
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