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Germany market overview
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Regional Source Distribution
(Bundeslander)

Key Federal States Driving Demand

North Rhine-Westphalia leads outbound travel due to its population
and economic strength, followed by Bavaria and Baden-Wiirttemberg.

Role of Secondary States

Lower Saxony, Hesse, and Berlin contribute significant travel volumes
reflecting urban centers and economic hubs.

Regional Travel Behavior Variations

Southern states show higher travel rates to Alpine and Mediterranean
areas; urban centers exhibit frequent travel patterns.

Marketing Strategy Implications

Segmented regional demand guides targeted marketing, localized
partnerships, and optimized media strategies.



Air Gateway Concentration and
Connectivity

Major Airport Hubs

Frankfurt and Munich airports dominate Germany’s air travel with high
passenger volumes and international connections.

Regional Airport Importance

Berlin Brandenburg, Disseldorf, and Hamburg airports support
regional outbound leisure travel and accessibility.

| Impact on Travel Patterns

Airport infrastructure influences travel behavior, route development,
and airline partnerships across Germany.

Strategic Market Insights

Understanding airport catchments helps tourism stakeholders align
marketing with airline capacity and regional demand.
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Distribution Structure: Organised vs
Self-Organised Travel

Balanced Market Segments

Organized and self-organized travel segments each generate about €40
billion annually in Germany’s travel market.

Role of Organized Travel

Organized travel offers bundled services and expert advice, catering to
complex logistics and security needs.

Growth of Self-Organized Travel

Digital platforms empower travelers to independently book flights and
accommodations, favoring flexibility and customization.

Multi-Channel Marketing Strategy

Destinations must engage both traditional intermediaries and digital
platforms to maximize reach and conversions.



Digital Customer Journey
and Al Adoption

Al Impact on Travel Planning

Al influences early travel planning stages for inspiration and
destination discovery among digitally savvy travelers.

Traditional vs Al Channels

Traditional channels remain dominant but Al usage grows, especially
among younger demographics for initial travel ideas.

Marketing and Omnichannel Strategy

Tourism marketers must optimize digital content and integrate Al
platforms for seamless omnichannel customer experiences.

Al as Opportunity and Disruption

Al enables personalized, efficient, and data-driven traveler
engagement, reshaping customer journeys in tourism.



Why this market?

Germany is Finland’s number one leisure source market

German market has 10 x higher potential than what we can convert into visitors
Germans travel to Finland in all seasons and to all regions

Germans are spendmg
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German trips to Finland

Border survey



All German travellers to Finland
Year 2025

Border Survey
Matkailijamittari
Visit Finland

Quarter

Travel Destinations

Month Latest 12 months @
Start | End date

Travel Purpose

Year
2025 .
Departure Countr...
12/2025

OMap n o NN E

Footprint

277,713

Spending

369M

Trips

tons CO2
489K

overnight trips: Per trip: Per trip: 568 xgco2

Day trips: Per day: 71 kgcoz

Profile by

Advance booking
time on average:

UDU
D0 Rl
=)

~__

@ Visit Finland

Likely to return to Finland
on a leisure trip (scale 1-5):

Share of
package trips: f_%

i
Median length

3.5
4 %

Source: Visit Finland Border survey Matkailijamittari / Border survey - Power Bl

Estonia
Germany
Sweden
UK

USA
France
Spain
Italy
Netherlands
Poland
Japan
China

Germany
Estonia
UK
France
USA
Sweden
Spain
Italy
Netherlands
China
Japan

773,000
489,000
468,000
451,000
257,000
253,000
204,000
195,000
161,000
135,000
129,000
106,000

369
310
306
260
227
182
176
137
132
120

98

-3%
+6%
-6%
+17%
-10%
-1%
+2%
+2%
+30%
+14%
+75%
+1%

-2%
-6%
+12%
+3%
-27%
-5%
+14%
-9%
+20%
-22%
+61%


https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi

German trips & spending by purpose & main destination 2025

Germany: Trips to Finland
m Vacation/recreation Visiting friends/relatives
m Work trip, non-Finnish employer Other work related, Study

32000; +5%

7%
297 000; +19%
61%
Germany: Trips to Finland
m Helsinki & Uusimaa Lapland
Tampere & Pirkanmaa Soutwest Finland
m North Ostrobothia Other
12 000; -8%
3%

21 000; +17%

4%

275 000; +39

24 000; +14%
5%

@ Visit Finland

Germany: Spending in Finland, m€

m Vacation/recreation Visiting friends/relatives

m Work trip, non-Finnish employer Other work related, Study

-29%

22; +15%
o \

-21%
246; +17%
67 %

Germany: Spending in Finland, m€

m Helsinki & Uusimaa Lapland
Tampere & Pirkanmaa Soutwest Finland
m North Ostrobothia Other

143; +2%
12; -33% ‘ 39 %

3%
19; +27%
5% 19:.27%
5%

11



German vacation/recreation travellers to Finland - Year 2025

Holiday travel from Germany to Finland increased clearly the most
in August compared to the previous year. Also, spring and autumn

were more popular than the year before.

Travelling with family or friends as well as travel in the age group of

25-44 years increased.

Even though more than half of the German holiday travellers chose

hotel, the share of rental cottages / apartments increased.

Activities in nature were the most popular among the experiences

in Finland during the holidays.

Monthly trend

2025
12 01 02 03 04 05 06 o7 0a 09 10 11 12

@ Visit Finland

2024 2025 2025 2025 2025 2025 2025 2025 2025 2025 2025 2025

@ Leisure trips © Business trips @ Prev yr leisure © Prev yr business

Source: Visit Finland Border survey

3%
20% 1
3T%
With farnil...  With spou...
Accomodation

% of accomodations @ Prev yr

53%
Rental cottagesapart 34%
26%

13%

MNa nights in FIN
PN 1

Travelling with

Age

9%
15-24 12

3 6%
40% 254 e 457,
30%
4564 D %
65+ 6%
Alone P Trips @ Prev yr

Experiences & attractions

% of activity @ Prev yr

67%
Nt N 59%

- 50%
K N 10%

T
Wellbeing I 33;:’6
QOutdoor / sports 33%
SNOPOS e 15%

Touring 13%

Respondent can select max 3 oplions
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685 200

Main source markets (  Germany T ¢ 500
| 607900 m

in 2025

774,500 German

registered overnights in 2025
+11% vs. 2024 (+17% vs. 2019)

German registered overnights reached pre-
pandemic level already in 2023 and the
strong growth has continued.

In addition to the registered overnights,
German travellers are increasingly choosing
short-term rentals for their trips. In 2024,
the share of German visitors’ short-term
rentals was 36% of their total of 1.1 million

paid overnight stays in Finland.
(statistics for short-term rentals 2025 will be published
later this year)

@ Visit Finland

United Kingdom
Sweden

United States
France
Netherlands
Italy

na and Hong Kong
Spain

Japan
Switzerland
Estonia

Norway
Australia
Denmark
Poland

India

Belgium

I 514 900

494 800
— 423 900
mw——— 315 100

I 272 200
IR 240 000

w217 200

206 000
EE—— 204 200
w196 100
ppww 183 700
160 300
134 200
PP 131 000
127 300
PP 125 100

Source: Visit Finland Statistics Service Rudolf,
Statistics Finland

B Year 2025
W Year 2024
Year 2019
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German overnights in Finland 2016-2025 & Jan-Mar 2026

NO. OF OVERNIGHTS IN FINLAND AND YoY CHANGE %

GERMANY
OVERNIGHTS IN MAIN REGIONS
0.7M 0.5M GERMANY - Year 2025
0.7M ?;;’? @ HELSINKI ... @ LAPLAND ... @ LAKELAND @ COAST & ..

0.6M 0.eM 0

15 % 1% 0.6M
0.5M 125 Y%
-1%

117.9K (15%) —

S 282.5K (36%)

120,2K (16%)

0.3M
11 %

0.2M 0.3M
63% 2%

253.8K (33%) —

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
Jan-Mar

@ Visit Fintand Link to the report: Accommodation statistics

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 16


https://app.powerbi.com/view?r=eyJrIjoiYTVhODhlMTAtMmZiZC00ZjdmLWE2YWUtN2Q0MjJlMGE2ZTNhIiwidCI6IjdjOTRhMjQ4LWVjZjItNDFiNi05YjQyLTkyMzY1MTExNGIwNCIsImMiOjh9

Germany — Seasonal Overnights in Finland 2016-2026

2016 m 2017 m2018 m 2019 2020 w2021 w2022 w2023 w2024 w2025 m2026

300 000 New records of German DE #1
overnights during each season'
250 000
DE #2
200 000
DE #1
150 000
DE #1

100 000
50 000
0

Winter (12-02) Spring (03-05) Summer (06-08) Autumn (09-11)

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 17



German monthly overnights in Finland 2019-2025 & Jan-Mar 2026

NO. OVERNIGHTS IN FINLAND BY MONTH

Strong growth continued GERMANY
in the beginning of ©2019 92020 ®2021 92022 92023 ©2024 ©2025 @2026
120K current year.
Overnights above pre-pandemic
levels nearly each month in 2025.
100K Only Jun-Jul slightly below 2019 level.
80K

R e /
40K ’s /

20K

0K 3R
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

@ Visit Finland Link to the report: Accommodation statistics

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 18



https://app.powerbi.com/view?r=eyJrIjoiYTVhODhlMTAtMmZiZC00ZjdmLWE2YWUtN2Q0MjJlMGE2ZTNhIiwidCI6IjdjOTRhMjQ4LWVjZjItNDFiNi05YjQyLTkyMzY1MTExNGIwNCIsImMiOjh9

Overnights in high summer season 2025

And change compared to summer 2024 & pre-pandemic

\ Jun-Aug Jun-Aug Jun-Aug 2025 2025
2.1M foreign overnights 2019 2024 2025 vs. 2019  vs. 2024
(+13% vs. summer 2024 & -5% vs. summer 2019) Germany 270 300 251 500 285 500 +5 9% +14 % )
e 1.3M from EU-27 + UK (+14% & +10%) Sweden 255 200 242 300 243 800 +1%
. 252,500 from Asia (+27% & -27%) USA 109 900 157 900 177 800 +62 % +13 %
x 236,100 from America (+16% & +48%) / IliK 90 800 87700 111 000 22 :A +27 :A’
aly 68 200 65 600 86 300 +27 % +32 %
Norway 73 400 76 800 76 000 +4 %
German overnights / summer 2025 France 64 100 61 400 73 000 +14 % +19 %
Switzerland 64 400 65 200 72 700 +13 % +12 %
orowih especaly N NI Netherlands 62300 59500 67 900 +9 % +14 %
jttild-Levi, Rovaniemi
and Sodankylé 50 100; +15% China & Hong Kong 133 300 47 400 67 600 +43 %
17 % Hki region Cromth Estonia 69 400 59 400 66 000 +11 %
CRA 114 600; +25% WIS Japan 73 100 46 300 63 600 +37 %
56 200 0% 40 % in Helsinki Spain 56 600 54 800 61 200 +8 % +12 %
20 % Poland 31400 38 300 46 100 +47 % +20 %
Denmark 37 700 36 400 40 000 +6 % +10 %
Lakeland Austria 27900 28900 34500  +24 % +19 %
o4 72(;0;7% Australia 27600 25800 29 400 +6 % +14 %
Belgium 21500 23 400 25 200 +17 % +8 %
Growth especially in Savonlinna region, Tampere, Kuopio, and Kajaani region Canada 17 700 19 000 25 100 +42 % +32 %
@ Visit Finland  Source: Visit Finland Statistics Service Rudolf, Statistics Finland  |ndia 27 200 19 600 22 600 +15 %



Foreign overnights in winter high season 2025-2026
And change compared to winters 2024-2025 & (2018-2019)

2.4M foreign overnights

+6% vs. winter 2024-2025
(+18% vs. winter 2018-2019)

e 1.6M from EU-27 + UK / +6% (+36%)

387,200 from Asia / +8% (+14%)

* 170,400 from America / +17% (+134%)

German overnights / winter 2025-2026

Lakeland
23 000; +38%
10 %

Growth especially in

Jyvéskyld region and

in Kajaani region
C&A

23 400; +19%
10 %

Growth
especially
in Vaasa
and Syéte

Hki region
58 800; +32%

Growth especially in 26 %
Helsinki and Vantaa

Growth especially in
Rovaniemi, Inari-
Saariselkd, Kittild-Levi,
and Kolari-Yllés

@ Visit Finland  Source: Visit Finland Statistics Service Rudolf, Statistics Finland

UK
Germany
France
Netherlands
USA

China & Hong Kong
Italy

Spain
Australia
Sweden
Switzerland
Belgium
Japan
Estonia
Singapore
Taiwan
Ireland
India

Poland
Denmark

High winter season (12-02)

winter 2019 winter 2025 winter 2026

334 900
151 300
161 700
106 700
53 800
139 700
42 900
59400
32 600
75100
51 800
30 300
49 900
58 200
35 300
11 000
14 900
19 000
21 900
21200

379 900
199 400
234 000
149 300
103 800
79 500
74 800
73900
61 200
68 500
68 700
51600
44 600
47 200
58 400
24 800
32700
37 500
31900
27 000

404 900
232 100
206 200
142 900
114 700
89 800
84 000
82900
81 000
76 200
70 200
61 800
54 800
54 200
49 700
38 500
37 400
36 600
33 600
33 100

winter 2026 vs.

2019

+21 %
+53 %
+28 %
+34 %
+113 %

+96 %
+40 %
+148 %
+2 %
+36 %
+104 %
+10 %

+41 %
+252 %
+151 %
+92 %
+53 %
+56 %

winter 2026
vs. 2025

+7 %
+16 %

+10 %
+13 %
+12 %
+12 %
+33 %
+11 %

+2 %
+20 %
+23 %
+14 %

+55 %
+14 %

+5 %
+23 %



Winter & summer high seasons: German registered overnights in the Nordics

@ Winter (Dec-Feb) Share of overnights - winter (Dec-Feb) Overnights in winter & summer
5026 WHOLE COUNTRY Foreign Germany
WHOLE COUNTRY Foreign Germany - 2025
Sweden @ Denmark @ Norway @Finland Morway 15%
Sweden 2.0M
0.4M
Denmark 38%
0.3M Denmark 3.1M
Finland 23%
0.2 Morway 1.4M
0.1M
Finland
0.0M Sweden 25%
2019 2020 2021 2022 2023 2024 2025 2024
. YoY change in seasonal overnights %
Summer (Jun-Aug) Share of overnights - summer (Jun-Aug) _
WHOLE COUNTRY Foreign Germany
WHOLE COUNTRY Foreign Germany 2025
2025
Sweden @ Denmark @ MNorway @Finland Finland 4% 13 %
Denmark 19 %
M Norway 21%
Finland 13%
inlan
M Denmark 45% 10%
10 %
- —" Norway 0%
M
7%
‘---.__.___‘___.______.-—-I o — —8 Sweden
oM Sweden 30% 0%
2019 2020 2021 2022 2023 2024 2025
@ Visit Finland Nordic comparison Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 5,

Statistics Sweden, Norway, Iceland, and Denmark


https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Amadeus/Destination Gateway
Seat capacity &
forecast for

Flight arrivals during
Jun-Aug 2026




Seat capacity from Germany to Finland in Jun — Aug 2026

Comparison to previous summer

B Current period
Previous year

309,499

seats

+9.0% vs. Previous year

&
141

weekly flights on
average

+5 vs. Previous year

@ Visit Finland

125K

100K

75K

Seats

50K

25K

— Year-over-year variation (YOY)

1

Jun 26 Jul 26

Aug 26

+15.0%

+12.5%

+10.0%

+7.5%

+5.0%

+2.5%

YOY

The number of seats
available from
Germany to Finland is
increasing each month
during the high
summer season
compared to last year.

The number of seats
available from each of
the German origin
cities to Finland is
increasing, with biggest
growth rates from
Munich and Berlin.

Munich (MU C) | +16.5%
Frankfurt (FRA) | +4.4%

Berlin (BER) | +9.5%

Dusseldorf (DUS) I NNEGNNEGGEEEEEEEEEE :3.4%

Hamburg (HAM

)
)

I +4.7%

Source: Destination Gateway, Amadeus

Database update 10-May-2026 23



Forecast for Flight Passenger arrivals in June — August 2026

Comparison to previous summer

583,372 tourist arrivals +13.1% vov

Share YOY

U.S.A. | 6 16.1%
Japan [ +13.1%
C Germany NN +11.9%> German air passenger arrivals to Finland are
T ——— R expe.cted to grow by 12% compared to the
previous summer.
China [N +28.8%
Italy [ +20.0%
United Kingdom || NEGNKTHIEEGEGEGEGEGEEEEEEEE -1.4%
South Korea |G +22.1%

Norway | +13.3%
Poland N +6.5%

L Source: Amadeus / Destination Gateway
@ Visit Finland Database update 10-May-2026 24



Short introduction joint promotions



Joint promotions 2026

nnnnnnnnn

FINNLAND
Mit der Bahn durch Stadte
voller Design und Weite

@© 7-tagig inkl. Flige

© 4-sterne-Hotels mit Friihstiick

@ Inki. Ausfiige und Eintritte i. W. v. 100 €
p-P.
[ August — Oktober 2026

1899-€

- > pro Person

@ Visit Finland

AER & Finnair

Berge & Meer

DERTOUR

Discover airlines x Visit Levi
Saimaa Cycle Tour x GCN
Holiday Check

Nordic Holidays

Northbound x Saimaa DMOs
TUI Nederland x Arctic Lakeland
Deuter x Journaway x Visit Levi
Wikinger Reisen

Air Baltic Kuusamo Area

26



Joint promotions.
How does it work?

Tour Operators suggests marketing activities to promote
products to Finland — marketing plan:

articles and advertorials in big magazines and newspapers like
DIE ZEIT, Hamburger Abendblatt, SoMe

50:50 financing

@ Visit Finland

. nordic holidays
=~ y _—e» X

oy Anzeige - O

Entdecken Sie Ostfinnland - eine Region voller Ruhe, Natur und
authentischer finnischer Erlebnisse. Zwischen glitzernden Seen und
sanften Higeln erleben Sie einen Sommer voller klarer Gewasser,
Walder und heller Nachte.

Wandern, Kanutouren, Radfahren oder einfach Durchatmen in endloser
Natur- Ostfinnland entschleunigt.

Die Reisen prasentieren wir Ihnen in Kooperation mit Finnish AKKE
funding.

Ferienhausurlaub South Savo
viehr dazu zwischen Lappland un... Mehr dazu Council
©Vuokatti Diese Reise p
27
S Gefallt mir () Kommentieren 2\ Teilen



berge& meer B 02634/9626452 @

Reisen. Fur Entdecker.

Reiseziele Rundreisen Kreuzfahrten Mehr Reiseideen % Deals Suche | x| %] 4

Berge &Meer > Suchergebnisse >  Mit der Bahn durch Stadte voller Design und Weite

—mmg ; g
Y LT

 rrr

FINNLAND
Mit der Bahn durch Stadte voller Design

1 DEICSERECCIHUDEIRIINCA

@ Visit Finland 28



OTA campaigns 2026

Campaign formats:

campaigns on DACH market with DMO partner—
TravelZoo campaign with Yllas and Levi

"wE. rRRE 3
s%‘v‘?‘é : :
Hle N S &3

o J T R T

43

IRAVELZOO

Yllas & Levi
Campaign
Summary

25 March — April 25, 2026

multi market campaign with Helsinki, Tampere, Turku
— eDreams Odigeo (UK, FR, DACH)

1

s

Smaller campaign with no partner — Escapio hotel

recommendation platform for special, beautiful
hotels

@ Visit Finland

29



PR 2026

/erage 2026 Sranffurter Allgemeine Figizgitspa

ZEITUNG FUR DEUTSCHLAND

v Re—
» ‘_‘m‘vﬁ s 25 Grad

1en: Zehn Menschen erkunden die Grenzen des

N 5PIEGEL

cONLINE

el

EXCLUSIV

LURHUTES-§

In Finnland ist das Schwitzen kein Zufall, sonderm sine Ledenseinstellung. Wer sich bel
90 Grad In die HoizhUtte setzt, merkt schnell: Wahre Gelassenheit entstebt genau dort, wo
die Poren kapitulieren. [n der Hitze I8sst sich wunderbar herausfinden, dass »sich finden«

¢ i

¥ 3

manchmal bedeutet, erst einmal ordentiich Dampf abzulassen. Das ist die pure, unge- hrwn 54
schénte Form der Entspannung, bed der sm Ende nur ein Handtuch und die absolute Rube "";’;:
s
Ubrig bleiben, Jopae-t
oy
Tarkis
land arkrm

@ Visit Finland

PR agency and PR colleague (Eevakaisa Molsa)

Several articles, at least 4 press releases a year

Help with our happiness exhibition

Influencer trips
Influencer events (food, happiness, lifestyle)

Press trips

30



PR work

Coverage 2026
DIE RHEINPFALZ

ENEINPFALL AM SONNTAG

30,33, MARE 2034

Edelsteine im Salatsieb

@ Visit Finland

Visit Finland

REISE

SEITE Y

OULU / FINNLAND

Kulturhauptstadt Europas 202!

et

VAL {iaia3 = N St b
Kirschet in aeer Avwvyst Miese b s Gk,

{ e Umessbee -

J g ek e b -

Mangre

68 Neves e die Foaw —_

LLLE

fkavel s ool

Copyright © Visit Finland 2022. All rights reserved.

2
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2027 planning



Activity plan 2027

SALES PROMOTION
Sales Events
— ITB, 16.-18.3.2027
— Nordic Workshop xx.9.2027 tbc

— |ITSE sales events

FAMS
— Joint fam trips: euro markets
— VF budget, ITSE budget

Joint promotions
— Joint promotions on 50-50 funding basis
— X over campaigns with aligning brands

-> to boost awareness and increase sales

@ Visit Finland

MARKETING & PR

B2C Campaigns
— ITSE campaign, thc

— Food promotion, tbhc

PR
— TBC

33



Biannual market reports and upcoming
webinars

e Biannual market reports published: https://www.visitfinland.fi/toiminta-markkinoilla/
e Spring market webinars: https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa/

@ Visit Finland


https://www.visitfinland.fi/toiminta-markkinoilla/
https://www.visitfinland.fi/toiminta-markkinoilla/
https://www.visitfinland.fi/toiminta-markkinoilla/
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa/
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa/
https://www.visitfinland.fi/ajankohtaiset/seminaarien-satoa/

@ Visit Finland
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