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Spain market overview



@ Visit Finland

SPAIN MARKET OVERVIEW

High-value & attractive
destination

Finland remains one of the most
attractive and high-value destinations
for Spanish travelers in the Nordics,

perceived as safe, sustainable, authentic

and uniquely Nordic.

Strong post-pandemic
recovery

The market shows a strong recovery,
with steady growth in both leisure
travel and overnight stays, reinforcing
Spain’s transition into a strategic and
mature source market.

Competitive across
seasons

In winter, Finland competes with
Norway, Sweden, and Iceland for
Arctic experiences. In summer, with
Switzerland, Austria, and the Baltics
for nature and wellness travel.

NORWAY

SWEDEN

Valencia
Spain >

o

000

+10%

Overnight stays by
Spaniards in Finland
in 2025 vs. 2024

FINLAND

Year-round
appeal
Destination with

strong summer &
winter appeal

NEW DIRECT ROUTE

Valencia — Helsinki

Launch:
11 April 2026

Year-round operation

RUSSIA

Helsinki

] ®

High-value

traveler choice

Nature, well-being,
quality & authenticity

Sustainable

& travel trends

In line with values

Sustainability &
emotional connection

Finland stands out thanks to its strong
sustainability positioning and emotional
connection with travelers, aligned with
demand for meaningful experiences.

Expanding air
connectivity

Air connectivity continues to expand
with multiple airlines, strengthened

by the new Finnair Valencia-Helsinki
route launched on 11 April 2026.

High visibility &

industry engagement

Strong media visibility and B2B engagement

in Spain, powered by Team Finland collaboration
(Embassy, cultural institutes, airlines, and trade
partners) through joint initiatives that reinforce
the Finland country brand.



SPAIN MARKET OPPORTUNITIES 2026

= Key drivers and opportunities for continued growth

il

RECORD GROWTH
IN SPAIN

216,400 overnights in 2025,
up +10% vs 2024 and
+25% vs pre-pandemic (2019).

X

POSITIVE MARKET
OUTLOOK

Spanish overnights are
expected to grow by
+8-10% in 2026, with

strong summer momentum

_ T——

@ Visit Finland

——

NEW VALENCIA
CONNECTION

STRONG B2B
MOMENTUM

The new Finnair Record participation at

Valencia-Helsinki route FITUR 2026 and our

expands connectivity and

Madrid workshop
opens new opportunities

confirms increasing
beyond Madrid and Barcelona.

trade interest in Finland

Ao ﬁ
¥ @
NN
NN
SUMMER AS GROWTH KEY OPPORTUNITIES
DRIVER

More Spanish tour Focus on summer travel,
operators are actively

MICE, luxury segment,
programming Finland for

LATAM gateway and
summer for the first time.

sustainable tourism.




Spain Travel Outlook 2026

000
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Key opportunities for destinations and the outlook ahead

KEY OPPORTUNITIES FOR DESTINATIONS

73 2%

L
® o0
LN
PROMOTE SHORT FOCUS ON QUALITY LEAD IN DEVELOP SENIOR & DIVERSIFY AND
BREAKS YEAR-ROUND AND VALUE SUSTAINABILITY EXPERIENCE-DRIVEN OFFERS DE-SEASONALIZE
Capitalize on city breaks Target higher-value Offer authentic, Design products for senior Spread demand
and escapes up to segments and responsible and travelers and experience across regions
4 nights. improve profitability. regenerative seekers. and seasons.

experiences.

f

STRENGTHEN
CONNECTIVITY

Enhance air connectivity
and year-round access
to key markets.

OUTLOOK Spanish travelers will continue to seek meaningful, sustainable and high-quality experiences.
2026 Destinations that adapt to these new expectations—offering value, authenticity and balance—

will be the ones that grow better and stronger in the years ahead.

THE NEW O\ [:] @

SPANISH TRAVELER

@ Visit Finland

More Digital Experience- Quality-
selective 1gta driven oriented

@

Strong desire
to travel



Market insights



@ Visit Finland

Spain — market insights

Year 2025 & Winter high season 2026
Outlook for the summer 2026
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Spanish trips to Finland

Year 2025

Border survey



All Spanish travellers to Finland
Latest 12 months @ ctart | End date

Year 2025
CEEE O OO S o

MatkailijaMittari
Visit Finland
Departure regionh Departure Countr... Travel Destinations Travel Type Travel Purpose

Omap v o IS EEE P s s £

Carbon

efficiency

Carbon efficiency <€perkgco2
0.8

Trips

Spending

204K 176M €

overnight

trips share, % Per trip

Carbon intensity kgco2perEUR

Per day

Qﬂ% Arrivar* %

(BI....

Satisfaction*
(Main destination)

Customer
journey

Share of
Acdvance booking
time on average

package trips
/ Airplane
O0OD |
G 5% =
=0 =

N
-~ Cﬁ;
@ Visit Finland

(Finland)

(* from. 1.1.2026)

Source: Visit Finland Border survey

Matkailijamittari / Border survey - Power Bl

Estonia
Germany
Sweden
UK

USA
France
Spain
Italy
Netherlands
Poland
Japan
China

Germany
Estonia
UK
France
USA
Sweden
Spain
Italy
Netherlands
China
Japan

773,000
489,000
468,000
451,000
257,000
253,000
204,000
195,000
161,000
135,000
129,000
106,000

369
310
306
260
227
182
176
137
132
120

98



https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi
https://app.powerbi.com/groups/me/apps/1f33a54d-9df8-4b29-ab87-6d5fbb62d4e1/reports/53eb8276-7ec4-4c13-9cb1-a24b6ee510d7/ReportSectioneedef5360c9a29c9625d?experience=power-bi

Spanish trips & spending by purpose & main destination 2025

Spain: Trips to Finland

m Vacation/recreation = Visiting friends/relatives = Business, Study

43,000; -19%
21%

39,000; -25% 4l X/ REEI0A
19% 60%

Spain: Trips to Finland

® Helsinki & Uusimaa Lapland Other

114,000; -11%

@ Visit Finland

Spain: Spending (M¢€) in Finland

m Vacation/recreation = Visiting friends/relatives = Business, Study

59; -3%
34%

99; +36%
56%

18; 1%
10%

Spain: Spending (m¢€) in Finland

m Helsinki & Uusimaa Lapland Other

-39%

74; +6%

42%

11



Vacation/recreation travellers to Finland - Year 2025

Germany 297K  +19% Germany 246 +15% Switzerland 1,141 0% Singapore 195
Estonia 251K +17% France 188 +12% Singapore 1,087 +7% China 173

France 1,087 +1% Japan 173
France 173K +10% USA 142

Netherlands 1,036 +20% Ireland 171

1 0,
Sweden 18K Spain 9 +36% (inada 965 UK 168 +4%
Spain 122K +30% Italy 85 China 936 Spain 165 +27%
Italy 122K Japan 83 +60% Belgium 923 +10% Brazil 155
Japan 112K +77% Estonia 82 +16% USA 915 Australia 152
Netherlands 88K +14% China 70 Brazil 874 Switzerland 152 0%
China 75K +14%  Sweden 62 India 873 France 150  +7%
o)

Poland 72K +47% Switzerland 61 +18% Germany 829 Netherlands 141 +8%

Spain 809 +5% ltaly 135
Spanish holiday travel to Finland has clearly increased compared to UK 767 USA 134

2024. The overall expenditure of Spanish tourists has risen even more

J 741 Belgium 128 +42%
as the spending by day has clearly increased. apan gliu °
@ Visit Finland South Korea 732 Germany 124

Source: Visit Finland Border survey



Spanish vacation/recreation travellers to Finland - Year 2025

Holiday travel from Spain to Finland increased in several months in 2025
compared to the previous year. Only April and October experienced

decrease.
Nearly 60% of the Spanish holiday makers were travelling with their _ _ Age
family or friends. Half of the travellers were young adults (age group of Travelling with J
25'44 yea rS) 8% 'I 15-24 18%
65% of the Spanish holiday travellers chose hotel and 35% rental B
32% 57% 45-64 26%
cottage/apartment. -
65+ v
Activities in nature as well as culture and city breaks were the most
with famil... With spou... Alone P Trips @ Frev yr

popular among the experiences in Finland during the holidays.

Monthly trend Accomodation

% of accomodations @ Prev yr

65%

o N 2

35%

- - Rental cottage/apart..
202501 202502 202502 202504 202505 202506 202507 202508 202509 202510 202511 202512

@ Leisure trips @ Prev yr leisure

@ Visit Finland Source: Visit Finland Border survey

Experiences & attractions

% of activity @ Prev yr

67%
N N 55% ’

45%

Culture

O e —— 3%

Shopping 27%

Outdoor / sports 27%

Wellbeing 26%

25%

Touring

Respondent can select max 3 options
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Main source markets

in 2025

217,200 Spanish

registered overnights in 2025
+10% vs. 2024 (+25% vs. 2019)

Spanish registered overnights reached
pre-pandemic level already in 2023 and
the growth has continued.

In addition to the registered overnights,
Spanish travellers are increasingly
choosing short-term rentals for their
trips. In 2024, the share of Spanish
visitors’ short-term rentals was as high as

44% of their total paid accommodation.
(statistics for short-term rentals 2025 will be
published later this year)

@ Visit Finland

Germany
United Kingdom
Sweden

United States
France
Netherlands
ltaly

na and Hong Kong

I ———pp— 774,500

662,000

I—e— G55, 200

569,300

P 544,900

558 500

— 494,800 W Year 2025
309,100
NP 423,900 W Year 2024
341,700
S 315,100 Year 2019

262,200
272,200

180,300
I 240,000
441,000

. W 217,200
( Spaln 173,800"
| 147700 ——

Japan
Switzerland
Estonia
Norway
Australia
Denmark
Poland
India

Belgium

206,000

/]

225,000
— 204,200
166,100
196,100
243,100

. 183,700

/4,

189,900
160,300

94,500
— 134,200
115,900

. 131,000

104,500

PP 127,300

102,400

PP 125,100

93,700 Source: Visit Finland Statistics Service Rudolf, .

Statistics Finland



Spanish overnights in Finland 2011-2025

250,000

200,000

150,000

100,000

50,000

0

New record again in 2025!

10 %

Spanish overnights in main marketing areas

11 % Year 2025 & change-% vs. 2024 & (2019)
8% -19% 11 %
29 % 88 %
' HELSINKI REG.
14 % 18 % 98,303; +24% (+20
45%
% 2%
-26% 0% 8%
109 %
LAKELAND C&A
18,945; +10% (+17%) 22,097; -8% (+22%)
9% 10%
-76 %

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 16



Spanish overnights in Finland 2016-2025 & Jan-Mar 2026

NO. OF OVERNIGHTS IN FINLAND AND YoY CHANGE %

SPAIN
OVERNIGHTS IN MAIN REGIONS
197.2K 217.2K SPAIN - Year 2025
11 % @ HELSINKI ... @ LAPLAND ... @ COAST & ... @ LAKELAND
175.9K  173.8K 178.1K
162.4K 8 % -1 % 160.3K 11 %
29 % 88 %
125.8K 18.9K (9%) —
18 % 221K (10%) — - 983K (45%)
85.5K
108 %
52.8K
41.0K 16 %
-16 %
. 77.9K (36%) —

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
Jan-Mar

@ Visit Fintand Link to the report: Accommodation statistics

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 17


https://app.powerbi.com/view?r=eyJrIjoiYTVhODhlMTAtMmZiZC00ZjdmLWE2YWUtN2Q0MjJlMGE2ZTNhIiwidCI6IjdjOTRhMjQ4LWVjZjItNDFiNi05YjQyLTkyMzY1MTExNGIwNCIsImMiOjh9

Spain — Seasonal Overnights in Finland 2016-2026

2016 2017 w2018 m 2019 2020 2021 2022 W 2023 m2024 m2025 W 2026

90,000

ES #8 New records of Spanish overnights in winter season 2026
80,000 and also spring & summer & autumn seasons 2025!
70,000
ES #13
60,000
50,000
ES #8

30,000
20,000
10,000

0

Winter (12-02) Spring (03-05) Summer (06-08) Autumn (09-11)

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 18



Spanish monthly overnights in Finland 2019-2025 & Jan-Mar 2026

NO. OVERNIGHTS IN FINLAND BY MONTH
SPAIN

@2019 #2020 @2021 ®2022 92023 92024 @2025 @2026

50K
40K
New records during Aug-Nov 2025
:“
30K . : N
Overnights clearly above pre-pandemic "
levels each month during Jan-Jun. y
20K
A

10K . : \ : --;‘-‘-.‘

0K ‘ ’ * — . ’ ’

Jan Feb Mar Apr May Oct Nov Dec

@ Visit Fintand Link to the report: Tilastopalvelu Rudolf - Business Finland

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 19


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

Overnights in high summer season 2025

And change compared to summer 2024 & pre-pandemic

~

2.1M foreign overnights
(+13% vs. summer 2024 & -5% vs. summer 2019)

1.3M from EU-27 + UK (+14% & +10%)
252,500 from Asia (+27% & -27%)

236,100 from America (+16% & +48%) /

\

Spanish overnights / summer 2025
C&A
5,300; -26%
90

Lapland
6,600; +3%
11%

Growth in Rovaniemi

Growth in Savonlinna Lakeland . :
and Jyvéskylé regions 8,300; -5% Hki region

13% 41,000; +26%
67%

Jun-Aug Jun-Aug Jun-Aug 2025 2025
2019 2024 2025 vs. 2019 vs. 2024
Germany 270 300 251 500 285 500 +5 % +14 %
Sweden 255 200 242 300 243 800 +1%
USA 109900 157900 177 800 +62 % +13 %
UK 90 800 87 700 111 000 +22 % +27 %
Italy 68 200 65 600 86 300 +27 % +32 %
Norway 73400 76 800 76 000 +4 %
France 64 100 61 400 73 000 +14 % +19 %
Switzerland 64 400 65 200 72 700 +13 % +12 %
Netherlands 62 300 59 500 67 900 +9 % +14 %
China & Hong Kong 133 300 47 400 67 600 +43 %
Estonia 69 400 59 400 66 000 +11 %
Japan 73 100 46 300 63 600 +37 %
i 56 600 54 800 61 200 +8 % +12 %
Poland 31400 38300 46 100 +47 % +20 %
Denmark 37700 36 400 40 000 +6 % +10 %
Austria 27 900 28 900 34 500 +24 % +19 %
Australia 27 600 25800 29 400 +6 % +14 %
Belgium 21500 23400 25 200 +17 % +8 %
Canada 17 700 19 000 25 100 +42 % +32 %
27 200 19 600 22 600 +15 %

@ Visit Finland  Source: Visit Finland Statistics Service Rudolf, Statistics Finland India



2.4M foreign overnights
+6% vs. winter 2025 (+18% vs. winter 2019)

e 1.6M from EU-27 + UK / +6% (+36%)
387,200 from Asia / +8% (+14%)
* 170,400 from America / +17% (+134%)

Spanish overnights / winter 2025-2026

Lakeland
C&A 2,800;
6,500; 0% 3%
8%

Growth in
Helsinki
and Vantaa

Hki region

18,700; +15%

23%
Growth especially in
Rovaniemi, Inari-
Saariselkd, Kuusamo,
Kittildg-Levi, and
Kolari-Yllds

@ Visit Finland  goyrce: Visit Finland Statistics Service Rudolf, Statistics Finland

UK
Germany
France
Netherlands
USA

China & Hong Kong
Italy

Spain
Australia
Sweden
Switzerland
Belgium
Japan
Estonia
Singapore
Taiwan
Ireland
India
Poland
Denmark

Foreign overnights in winter high season 2025-2026
And change compared to winters 2024-2025 & (2018-2019)

High winter season (12-02)

winter 2019 winter 2025 winter 2026 "', 2020 Wiv';t_ezrozzoszs
334900 379900 404 900 +21% +7 %
151300 199400 232100 +53 % +16 %
161700 234000 206 200 +28 %
106700 149300 142 900 +34 %
53800 103800 114700  +113 % +10 %
139 700 79500 89 800 +13 %
42 900 74800 84 000 +96 % +12 %
59400 73900 82 900 +40 % +12 %
32600 61200 81000  +148% +33 %
75 100 68500 76 200 +2 % +11 %
51 800 68700 70 200 +36 % +2 %
30300 51600 61800  +104% +20 %
49 900 44600 54 800 +10 % +23 %
58 200 47200 54200 +14 %
35300 58400 49 700 +41 %
11000 24800 38500  +252% +55 %
14 900 32700 37400  +151% +14 %
19 000 37500 36 600 +92 %
21900 31900 33 600 +53 % +5 %
21200 27000 33100 +56 % +23 %
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Spanish overnights
in the Nordic countries



Spanish registered overnights in the Nordics

Select year for shares

Overnights in the Nordic countries
WHOLE COUNTRY Foreign Spain

025 N

[l

Share of overnights ®2019 @2020 ®2027 ®2022 ®2023 92024 @2025 #2026
WHOLE COUNTRY Foreign Spain 1.1.2025-31.12.2025

0.4M
Denmark 33%
™ 0.3M
Sweden Overnights
22%
Norway 27% 0.2M
Year Overnights YoY change
%
2025 1,207,723 12 % 0.1M
2024 1,073,939 7%
2023 1,000,654 18 %
2022 846,856 140 %
2021 352,707 74 % 0.0M
2020 202,327 -80 %
2019 1,021,193 2%
@ Visit Finland N d . . Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,
ordic comparison Statistics Sweden, Norway, Iceland, and Denmark

23


https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Spanish monthly overnights in the Nordics in 2025

Monthly overnights Finland is the leading travel
WHOLE COUNTRY Foreign Spain 1.1.2025-31.12.2025 destination Only in December
Norway and Denmark are the
preferred Nordic destinations
in summer.

@ Denmark @Finland @ MNorway @ Sweden

80K

60K

40K

20K

0K
2025 01 2025 02 202503 2025 04 202505 2025 06 202507 2025 08 2025 09 2025 10 2025 1 2025 12

@ Visit Finland Nordic report 24



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Winter & summer high seasons: Spanish registered overnights in the Nordics

®

100K
50K

0K

Sweden @ Denmark @ Norway @Finland

2019 2020

200K
150K
100K

30K

0K
2019

@ Visit Finland

WHOLE COUNTRY Foreign 5pain

Sweden @Denmark @ MNorway @Finland

2020

Winter (Dec-Feb)
WHOLE COUNTRY Foreign Spain

2021

2024

Summer (Jun-Aug)

2021

2022

2023

2025

2024

2026

2025

Share of overnights - winter (Dec-Feb)
=

Morway 15%
Finland 33%

Sweden 20%

Denmark 31%

Share of overnights - summer (Jun-Aug)

| 2025

Finland 13%

Sweden 21%

Norway 37%

Denmark 30%

Nordic comparison

Overnights in winter & summer
WHOLE COUNTRY Foreign Spain

2025
Sweden 0.04M 0.10M
Denmark 0.07M 0.14M
Norway 0.18M
Finland 0.07M 0.06M

YoY change in seasonal overnights %
WHOLE COUNTRY Foreign Spain

2025

Sweden 29,

N 13 %
orway 10 %
Finland 12%
inlan 1%

B " 2%
enmar 39

Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 5

Statistics Sweden, Norway, Iceland, and Denmark

25 %


https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Amadeus/Destination Gateway
Seat capacity &
forecast for

Flight arrivals during
Jun-Aug 2026




Seat capacity from Spain to Finland in Jun — Aug 2026

Comparison to previous summer

6 airports +3.5% YOY for selected locations The total seat Capacity from
Share /| YOY Spain to Finland will increase
Malaga (AG.. -3.2% by 4% compared to the
Barcelona (.. [ HNEGTNGEEEEEEEE :10.2% previous summer.
Alicante (AL.. (NG 6.7 Finnair started flights to/from
Madrid (VA.. [N :1.1% Valencia in the beginning of
Palma Mall.. [ 5.7 April and will operate 2-4

Valencia (v.. [ D D flights a week in Jun-Aug.

Girona (GRO) |

— Year-over-year variation (YOY) \
Finnair | +10.0°
+10.0%

M current period Previous year
100,000
Norwegian .. [N :1.9%
80,000 +5.0%
Ryanair [ -38.4%
» 60,000 0.0% _
5 S Sunclass Ai.. B +67.1%
“ 40,000 5.0% L
Airbaltic ) 0.0%
20,000 -10.0%
0 15.0%

Nov25 Dec25 Jan26 Feb26 Mar26 Apr26 May26 Jun26 Jul26 Aug26 Sep26 Oct26

@ Visit Finland Source: Amadeus / Destination Gateway »
Database update 03-May-2026



Forecast for Flight Passenger arrivals in June — August 2026

Comparison to previous summer
582,887 tourist arrivals +14.7% YO for selected origins

Share YOY

U.S.A. | +17.6%
Japan | 14.9%
Germany [ +14.4%
Sweden [N +7.7%
China [ NG +30.3%
Italy [ 21.7%
United Kingdom [ NN 0.7%
South Korea [N :23.3%

Norway [N +14.6%
Poland N :3.9%

Estonia |GGG :12.1% Spanish air passenger arrivals to Finland
(" Spain N +15.3% ) are expected to grow by 15% compared to
India [N :5.1% the previous summer.

Denmark | +5.3°%
France NN +4.1%
Australia [ NN +14.3%
- Source: Amadeus / Destination Gateway
Visit Finland Hong Kong [N +17.8% Database update 03-May-2026



SPAIN - FINLAth CONNECTIVITY

Strong and growing air connectivity linking Spain to Finland all year round

KEY TAKEAWAYS DIRECT ROUTES TO HELSINKI (HEL) FLIGHT OVERVIEW
27 :‘{\J
% gy FREQUENCY SEASON FLIGHT TIME
Direct flights year-round from Madrid and ‘E) { (AVERAGE) (APPROX.)
Barcelona to Helsinki with Finnair. y *
‘e Madrid (MAD) = Dail Year-round 4h 45m
--------- --® S ily -rou
e e = HELSINKI Helsinki (HEL)
.' i ] (HEL)
/‘7‘ Excellent connections via Helsinki to 7 ’x" Barcelona (BCN) - '
DUI]I] all key destinations across Finland. ¥ ’," Helsinki (HEL) Daily Year-round 4h 30m
’I' ’l’ - .y = I . l -l
/ / oS MRS arrand Vausofecy
COD Convenient onward connections from l/‘."
C-Qj other Spanish cities vi i o
panish cities via Madrid or Barcelona.
MADRID: K BARCELONA

(MAD) (BCN)

Smooth connections to +20 destinations
across Finland

FINNAIR

<D
-

Increased capacity during peak summer Short and efficient transfer time in Helsinki
cess

ees season to meet growing demand. o
v

Premium Nordic experience on board

‘: Year-round CO:) Trusted carrier with Your gateway to Finland
r operations C-@ strong connection and beyond

Committed to sustainability

BETTER CONNECTED. CLOSER THAN YOU THINK. p.
Vi5|t leand Finland is easily accessible from Spain —

connecting travelers to unique experiences all year round.




Network 2026

Spain

New!
VLC as of 11 April 2026

@ Visit Finland

Tenerife
Las Palmas

Madrid

Malaga

Lanzarote
Fuerteventiura

4rcelona

“Palma de Mailorcq
Valencm & ?
Alicante




Network 2026

Continental Spain & Islands

Madrid-MAD Barcelona-BCN Malaga-AGP Valencia-VLC (New!) Alicante-ALC
1 daily year-round 1 daily year-round 2 daily year-round 4 weekly year-round Up to 3 weekly year-round
Operated by IB Operated by IB

ok 1
s Y
3 3
: ‘j&ﬂ‘

Palma De Mallorca Las Palmas-LPA Tenerife-TFS Fuerteventura-FUE Lanzarote-ACE

2 weekly during Summer 1 daily during Winter 6 weekly during Winter 2 weekly during Winter 2 weekly during Winter

@ Visit Finland
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Winter season DEC25 — FEB26



WINTER SEASON DEC25 - FEB26

& STRONG SPAIN AMONG MORE CAPACITY
X % PERFORMANCE TOP MARKETS j
+ ii ; ; _ I Tour operators have
+ Our efforts are focused on Spain continues to . l increased capacity by

consolidate its position

extending the winter season approximately 10%,

and driving demand beyond among the top international including new departures
the traditional peak period. source markets for winter from regional Spanish
; travel to Finland. s
+ Top tour operators will have cities.
charter operations in 2027 Spain is one of the top 3 markets
for Easter.

in special operations in December.

ﬂ] EARLIER BOOKINGS STRONG & STRUCTURED PRODUCT
Booking behavior shows a clear shift The product remains highly structured
_@ toward earlier reservations, driven around tour operators, with strong demand
by pricing and availability for Northern Lights, Santa Claus, and
considerations. snow-based activities.

@ Visit Finland
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SUMMER OUTLOOK

AIRLINES REASSURE POSITIVE OUTLOOK DRIVEN BY

CUSTOMERS FOR SUMMER 2026 o ‘COOLCATION’ TREND

Iberia and Vueling have reassured iihe suticeicfonsuRmen2020 s Et he ‘cooleation’ :
7/ their customers there will be no highiy'positivg:supperted by a = Foo e trend. t‘:on.t s

fuel shortages or extra charges SPcgpnongihadlitc Rikopesn t(-) S enenc pos.ltlonlng

: y destinations. Finland as an attractive

this summer, despite Europe’s alternative to Southern Europe.

fuel crisis. Both airlines say Strong interest in cultural activities

operations will continue as normal. and gastronomy in Finland, seen as

exotic and authentic experiences.

PEAK DEMAND IN FINLAND: A YEAR-ROUND

{} JULY & AUGUST DESTINATION PRODUCT FOCUS
Peak demand is expected during @ Finland is consolidating its Product demand focuses on

NGNS July and August, with increasing position as a year-round Lakeland: welliese. and
interest in nature, lakes, and destination, with summer - ;

" authentic local experiences.
outdoor activities. becoming a key growth driver.
va pue Strong interest in cultural activities
@ Visit Finland and gastronomy in Finland, e

seen as exotic and authentic = e
experiences.




Industry update and consumer trends



Industry update and consumer trends

000
Ty

Key insights from the Spanish market to help Finnish tourism partners grow and succeed

i 1

D @ B ¢

EXPERIENTIAL & SHORTER & MORE VALUE & QUALITY TRAVEL AGENCIES SUSTAINABILITY &
SENIOR TOURISM FREQUENT TRIPS OVER VOLUME REMAIN RELEVANT AUTHENTICITY
GROWTH

Experiential and senior Spanish travelers The Spanish tourism Travel agencies continue Sustainability matters
tourism show the continue prioritizing industry is shifting playing a key role, more than ever,
strongest medium-term shorter European focus from volume especially for complex especially when
growth potential in Spain. getaways and flexible to profitability, quality, itineraries, packaged combined with local
Travelers increasingly seek travel patterns, driven and higher-value products, and long-haul culture, nature, and
meaningful and authentic by costs and travelers. travel. authentic experiences.
experiences. convenience.

@ KEY OPPORTUNITIES FOR FINNISH PARTNERS

5 NEW OPPORTUNITY FOR FINLAND

94 - a .
s m Spain’s outbound travel market remains
= ~—— . . stable and resilient, entering a more

00 | ==

Promote year-round Focus on nature & Target senior & Develop easy-access Communicate mature phase focused on quality,
travel wellbeing experiential travelers fly & drive products sustainability clearly experiences, and sustainability.
Position Finland beyond Lakes, forests, wellness, High-potential segments Flexible itineraries and Spanish travelers ’ : o :
the winter season. and relaxation resonate seeking quality and self-drive options are value responsible and Finland is well-positioned to benefit
strongly. authenticity. in demand. sustainable choices. by aligning with these evolving

@ Visit Finland traveler priorities.



Spanish outbound travel market 2026

oQo

e=\"

Key insights from ObservaTUR report and related news

| 2
o = sk 000 &
«32 X
. l — —J o F ( D
NORMALIZATION GROWING EXPERIENCES SHORTER, DEMAND FOR SUSTAINABILITY CONCERN ABOUT CONNECTIVITY A NEW TRAVELER
PHASE BETTER & SENIORS MORE FREQUENT COMPLETE & AUTHENTICITY OVERTOURISM & YEAR-ROUND PROFILE
—— —_— e TRIPS PACKAGES ——— —— TRAVEL —
After years of The focus shifts Experiential tourism . Sustainability, Rising concern _ = Spanish travelers
exceptional growth, from “growing and daiidos trivel Travelers prefer Grownr?g demand authenticity and SBOUE OVErtOURS Air connectivity aréihore selective,
Spanish travel enters more” to “growing show the strongest shorter bl"t. mors for all-in-one meaningful and pressure on andy ear-ro'und digital, experience-
a phase of better”: prioritizing mediam:term freque.nt tn!)s, packa.g.es experiences are local communities travel fema!n driven and quality-
normalization with profitability, quality, growth potential especially city combining key factors in reinforces the need essentn.al drivers oriented, while
strong but more sustainability, and in Spain. breaks and transport, _ destination choice, for de-seasonalization  ©f tour '5':“ 9'_ owth maintaining a strong
moderate and higher-value escapes of up to acc'Ofﬂ'mOdat'mv especially for and destination and des.t:.natlon desire to travel
sustainable growth. travelers. four nights. .actlvmes and higher-value diversification. competitiveness. despite uncertainty.
insurance. tavslars:
OUTLOOK 2026
— Pr t Focus on quality Lead in o) Develop senior Diversify : :
‘ gEP:ORTUN'TIES L s | shortbreaks and value @ sustainability o,_z ‘or and experience- and de-seasonalize Spa:'-"h traveler;f‘::" cont'nuel):o trac;/ :l, e
o8 year-round > A driven offers seeking meaningful, sustainable and high-quality
FOR DESTINATIONS Capitalize on city ::;g,:::fh a::vahe :?:;;mb:: t:: Dl prodicte for i::;d:gim experiences. Pestination.s that adapt to the_s'e
Bt and ecaas Bogsrons pRaBiab R regenerative T A i new expectatlorTs—of'fermg value, authenticity
it A righix R e tes sedliors. and balance—will be the ones that grow better

and stronger in the years ahead.

@ Visit Finland



STRONG B2B DISTRIBUTION WITH WIDE REACH

000

Tami

Broad presence across all key segments to maximise visibility, demand and growth for Finland

TOUR OPERATORS

&> TRAVEL AGENCIES

EATQ‘,! civitatis 9 ICARION
ARCTIC YETI QUE IMAGINAS Elgmnmje
NAUTALIA A e TOURIST FORUM
Viajes — POLITOURS FOROS DE VIAJE
UNIQA Viajes E!leeb\g% NORDIS e‘
TRAVEL . L TRAVEL POLITOURS
; 3: Y NUBA
' VIAJAR
b "™ :?aevel brand Haiﬁa?n J
WIDE DISTRIBUTION, 0o MASSIVE
STRONG OPPORTUNITIES. 0x0 DISPERSION

. 2 s We are present across a
We work with a diverse mix of partners
very large number of partners

to reach eve of traveller and
Y P and channels.

maximise business opportunities for Finland.

@ Visit Finland

. OTAs / DIGITAL PLATFORMS

@ LARGE RETAILERS

Tour operators, agencies,
OTAs, retailers, corporates
and MICE - covering all

key customer segments.

CORPORATES &
MICE SEGMENT

n

il

0

ﬁ SPECIALISED
TRAVEL AGENCIES

Broad distribution ensures @
strong market presence
and higher conversion

potential.

TRAVEL AGENCY
OO O CONSORTIA

{ o .
KIP{Viajes @ ta IKO mapa MARFA(DTRAVEL
THE TRAVEL STORE tours Travel, Feedbacls, Great Chents
DEAL destinos DIFFERENT  pssNTiALST
TOURORERIO0R ROADS
: - Special
SPECIALISED TRAVEL AGENCIES TRAVEL AGENCY CONSORTIA
ATLANTIDA
i rupo
2 nee PR A& :
@ LUXURY A aventura (@ Lotea ge a A irmet QQQQ
MULTIPLE CHANNELS MAXIMUM REACH GROWTH
& SEGMENTS & VISIBILITY DRIVEN

This diversity drives demand,
increases bookings and
supports long-term growth
for Finland.



PR Review

o &
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1. Coveragein 2025
- Press Releases and Pitches
- Media Visits: Individual, Group & International Group

- Influencer Visits
- TV Productions
- Campaigns, Events & Other Activities

1. Coveragein 2026

- Press Releases and Pitches
- Influencer Visits

- Campaigns, Events & Other Activities

1. Upcoming 2026 projects

@ Visit Finland
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overage 2025

Finlandia, el pais que ha hecho que abrazar arboles
sea una competicion mundial

ABC Viajar

CELEERACIONES POR EL MUNDO

Pascua fuera de Espana

Finlandia. Este pals noedico vive otro am
blente durante la Paasidisviikko -Semana
Santa en finés-: cuanto mas se acerca la fe-
cha, mas brujas y magos se ven por Jas ca-
lles. Bl Domingo de Ramos, los nifios tie-
nen por costumbre tocar los timbres gri-
tando un conjuro magico E&p(‘(IIICO
Virvon. varvon, tuoreeks terveeks, tule-
vaks vuodeks: vitsa sulle, palkka mulle’ tra
ducido como ‘aghto una ramita para un afo
fresco y saludabie por delante: una ramita
para ti, una golosina para mfi'~ gue prome
te proporcionar buena salud. A cambia, se
les dan duloces, chocolates o huevos de Pas-

cua Esta tradicion se remonta a ka época
pagana de Finkandia y a su sociedad agra-
ria, que crefa que las brufas aseguraban una
buena cosecha para el ano sigulente. Del
mismo modo, se hacen hogueras para ahu-
yentar a los espintus malignos y a las bru
jas y se suceden una serie de ceremonias
solemnes. La Pasién del Via Crucis (El Ca
mino de la Cruz), celebrada el Viernes San
to en Helsinkl, es el evento mis destacado
de este tipo, atrayendo a unos 15,000 asis
tentes

Finlandia inspira el turismo de Bizkaia

@ Visit Finland

Investigacion exclusiva sobre el reparto de regalos de los
Reyes Magos: ;Coémo saben cémo me he portado?

FL& ESPANOL
cocinillas
~—

CotmmLAs

El mejor restaurante finlandés
fuera de Helsinki que busca una
estrella Michelin con un fino de
Cadiz y un cava del Penedés

+ Enel meni degustacion de Kajo,en Tampere, se inchiyen dos bebidas

espaiiolas que son muy apreciadas por los finlandeses
Mis tnformaciGe Andiés, el I pO de b estrella ¢
b unn vestanrante en Logo por amor Agul « s difical
— -‘.
1o Tesli

%, Ae !

ervalive callure 3

FINLANDIA

e

Mens sana in mr[mrc sano, ‘

Purel Helsinki del director finlandés Aki
Kaurismiéiki

Copyright © Visit Finland 2022. All rights reserved.
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Coverage 2025

Traveler ELPAIS

La felicidad se fragua a cien grados con cero ropa
Qué ver en Tampere: la capital mundial de la sauna =%

Forbes

Finlandia es el pais mas feliz del mundo por octavo
afio consecutivo

infobae epturismo

srspapren  sptaams  sckonal

Finlandia, el pals més feliz del mundo, ti o . - . .
parala salud y Ia mente: el sauna o Sabias que Espafia compite en el Mundial de abrazar

drboles 2025 en Finlandia?

LAVANGUARDIA
Oulu: la llamada del hielo

La exdtica capital cultural europea del 2026 reivindica la paz y la naturaleza

ctrl

:LL &G FSPAN De la inspiracion a la
[L:;E!EPL hiperpersonalizacion:
_—

el nuevo mapa
del turismo es digital

INSPIRACION ¥ PLANIFICACION
u VIAJE EMPIEZA ANTES DEL CHECK-IN

;Qué se come en la nacion mas
feliz del mundo? Helsinki y su
gastronomla visitan Madnd

o secretos culinanios de la capetal Niedandesa se desvelardn on ol excenanio de

FINLANDIA

Ll]lu\:.xu_ﬁlu-vn'.r Mackied Fushin o 10 reghte de los Mil Lagos, un mosaico de

- vammmummmu
=gt e « Mis Informacidn - Conudi calieprng ) e puedes perder en Euroy

@ Visit Finland

Copyright © Visit Finland 2022. All rights reserved.
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Coverage 2025

Individual Media Visits

- El Pais - Tampere
- Clara Magazine - Lake Saimaa, Lappeenranta & Imatra region
- Conde Nast Traveler - Tampere Clara

Fidr

& . FLAND | ELPATS

SSumenginse en la tranguilidad de un palsaje Gnioo

-
P Haland &s de tres millones de saunas. Mas allh de se riqueza. su sockedad tpualitaria y su Estado
- hos sefialan estos hafios como of auténticn seereto de 1a imbatible dicha de los finlindeses
este de
an viaje
ulturalmente enriguecedor
-

La felicidad se fragua a cien grados con cero ropa

. ciwdad de Tampere es, 8

——————

@ Visit Finland Copyright © Visit Finland 2022. All rights reserved. 46



Coverage 2025

Group Media Visits

- Wellness & Gastronomy - Harper’s Bazaar, Forbes, El Espanol (Cocinillas) & Vanitas

FL & ESPANOL

De Lathi a Tampere: Finlandia, el pais cocinillas , ' — —
gastro de los ll?igos y saunas al que -y Ve

siempre es buena idea ir Ni Italia ni Francia: el increible FINLAN DI A

;‘:;TMT."LL";“;‘::S : I:::ﬂ;::?::::::m pais donde comen una morc111a \lvn.s sana in corpore sano*sv .
habarse inspirados los cuentos, viven los fineses en un pais que presume de Como la de Burgos pero Con ppre— 5('

Bevar ocho afios skendo el "mis feliz del mundao”

mermelada y leche

Conocida comeo “salchicha negra” esta hecha igualmente de came de cerdoy su
sangre, adems de harina y centeno, Se sirve también con un vaso de leche fria

Mas informacidn: El histdrico aceite que nace de olivos milenarios en
Castellon y que arrasa en Japon: cuesta 263 euros ¢ | medio litro

Si tuviéramos que elegir un producto patrio, de esos que sélo se comen en
Espana, serian muchos los que apuntarian a la morcilla, tanto la de
arroz como la de cebolla, sobre todo por el uso de la sangre como uno de sus
principales ingredientes.

Sin embargo, hay un pais en Europa donde fabrican y degustan una
morcilla muy parecida a la de nuestro pais salvo por el

acompaiiamiento y el momento del dia en el que la suclen comer. Lejos de
CETTY MAGES lo que pudiéramos pensar, no se trata ni de Italia ni de Francia, cuya cocina

1 paks les Invita a pascar por estos cspacios naturales, si, pero también a podria tener ciertas similitudes con nuestra gastronomia, sino que la otra

habitarlos y explorarios respondiendo a esa libertad que han apodado
o Iabaleanallawdas Plavachoe da tadae™ Coli sins onren s oo dalae

morcilla curopea se fabrica en Finlandia, concretamente, en una de
las regiones gastrondmicas mids potentes del pais: Tampere.

@ Visit Finland Copyright © Visit Finland 2022. All rights reserved.



Coverage 2025

International Group Media Visits

- Frozen Wonders - La Vanguardia & El Espafiol
- Santa Claus - Cuore

LAVANGUARDIA

EL & ESPANOL Cultura

ELVIEJOCONTINENTEMIRAALNORTE

GEL CULTURAL Oulu: bailando techno junto al Circulo Polar
Artico
o

.....

Frozen People: techno sobre el
mar congelado de Ouly, la
proxima Capital Europea de la
Cultura

@ Visit Finland

LAVANGUARDIA

Cultura
Sudando en la sauna

Qué maravillosa mutacion se produjo nada mas entraren la
cabana de madera que nos asignaron. Si la cena se habia
desarrollado con la morigeracion y correccion que suele
producirse en los encuentros de gente que se ha conocido hace
poco, fue entrar desnudos en la sala de vapor Idylyy, alli, como
si nadie tuviera nada que esconder, empezaron 2 emerger las
auténticas personalidades de cada uno. En apenas veinte

Copyright © Visit Finland 2022. All rights reserved.
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Coverage 2025

Influencer Visits

- Lifestyle & Wellness Group Influencer trip - Laura Rouder & JMuchelas, Nuria Blanca, Mada Marifno & Dorothy Collado
- Ana Fernandez Individual trip
- Buscando al Sol Individual influencer trip

© 10 de dicembre de 2028 A7

» rouder ® 55 mau
L5 5 ha afkaciie & LAPONIA FINUAND » ) n 4

-

Hola Laponia
Empieza la aventura

@ Visit Finland Copyright © Visit Finland 2022. All rights reserved. 49



Visit Finland PR Activities: TV Broadcast

SPAIN

- Descubrir TV (to be broadcasted Fall’26)

@ Visit Finland 50



Visit Finland PR Activities

SPAIN

FITUR Interviews 2025

e ABC: General media with 13,900,000 umv Gaceladel ABC
Viajestic: Travel media that belongs to La Sexta with 3.6 umv lurisnte

Onda Madrid: Local radio with 55.000 listeners

Las opciones de turismo
David Campano, director de Ia Oficing de Turismo de ve rde dan la Vue"a al

Intereconomia: Key business media with 60.000 listeners . s i e oo e ey Y & mundo y sus ecosistemas en
ARy Fitur 2025

Gaceta del Turismo: Trade media with 45.000 umv
RTVE: National radio with 122.000 daily listeners
Canarias Empresarial: Regional business media
Hosteltur: Key trade media with 1M umv

Madrid Fusion Interviews
e El Espaiol (El Cocinillas), the gastronomy section of El Espafiol with 16.5M
UMVs
® Directo al Paladar, tier 1 gastronomy outlet with 7.5M UMVs

David Campano’s November Workshop + Summer event at the Ambassador's

house media call

Visit Finland 51
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Coverage 2026

Oulu en Finlandia y Trencin en Eslovaquia son las Capitales
Europeas de la Cultura en 2028

- T TT—

- : - LAVANGILIARDIA
aponia finlandesa .
I ¢ Valencia estrena conexion aérea con Helsinkl v va
2 hay reservas para enlazar por esa via con Asia

Ylkis, esa otra

P

o
e

el A

GranadaHoy

Finlandia es, de nuevo, el
pais mas feliz del mundo

Ni Suiza ni Noruega: este es el pais mas feliz
del mundo

@ Visit Finland

Finlandia repite en 2( yma el pais mas feliz del munda

europapress

Escapada a Finlandia: naturaleza, silencio y desconexidn
digital

I"' a

servimedia

Finlandia es el pais mas feliz del mundo por noveno aio
consecutivo

Copyright © Visit Finland 2022. All rights reserved.
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Coverage 2026

Influencer Visits

- Laura Rouder individual influencer trip

c«g

. ".‘!é’ﬂ E‘é.’.%

@ Visit Finland

9 Lurarouder O y mdtﬂguio
. 11 ouh Kahan, o

@res Qo s G

Copyright © Visit Finland 2022. All rights reserved.
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Visit Finland PR Activities

SPAIN

FITUR Interviews 2026

e Cool The Lifestyle: The lifestyle section of the general information outlet OK
Diario which counts over 13.7M UMVs

e Euronews: Key general information outlet counts over 4.2M UMVs

e Corporate: Leading B2B business outlet which counts 20K UMVs

® Grupo Joly: One of the most important media group in Spain which counts
over 13.7M together with all its outlets

e Travel & Tour World: Key travel outlet with over 18K UMVs

e Es Diario: Tier 1 general media which counts over 3M UMVs

@ Visit Finland

Pp esdiario

Viajar por Europa a través de tres miradas:
nordica, atlantica e interior

Furepa deiplega on FITUR un mosaico de territarios que van el benesiar sdrdico a by aubenlicidsd silanmtica y la
culiura inberiar weie eninrvisias o permiten Fecorrer Bnm Duropan distingas que invitas a viafar todo ol afo
% e ————————
Por qué deberia visitar la Capital Europea de
1a Culty r 3 de Finlandia: Oulu

= David Campans. o1 1nuan

“Finlandia esun pais
parair todoel aio”

0 Cublerio de bosgues y 3

Diariode Almeria

Ruska, ln experiencia Ainlandesa ademds de saunas,
bosgues v lagos

55
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Upcoming 2026 projects



What’s planned for 2026?

SPAIN

Press trips:
e Chill Like a Finn FAM trip (four Tier 1 media outlets)
e Have a Finnish International FAM trip (one gastronomy media outlet from Spain)
e Individual press trip with Telva, a leading lifestyle media

Influencer trips:

e Chill Like a Finn Internacional FAM trip (two travel influencers from Spain)
e Have a Finnish Internacional FAM trip (one influencer influencers from Spain)

Broadcast:
e “AquilaTierra”, a travel programme on Spanish national television

® “Nosvamos de madre”, an entertainment programme featuring one of Spain’s most prominent presenters
on a leading TV channel

@ Visit Finland
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Ongoing 2026 activities
2027 planning



25 January 2026

FITUR 2026 Closes with a Strong Boost
to Global Tourism, Reaffirming Its
International Leadership

* 255,000 visitors (+-202s)

(ITB 160K /WTM 55K)

* 155,000 professionals

* 10,000 companies (+s.3vpy)
* 967 stands

161 countries

* Gateway to Latin America

@ Visit Finland
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Comenzamos
nuestro Roadshow;,

Finlandia - S

2 1
VALENCIA - CASTELLON ‘

@ Visit Finland
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Martes, 19 de mayo

LOS PATIOS DE BEATAS
C. Beatas, 43, Distrito Centro, TOURQOFERADOR
29008 Mdlaga

Deglinog del, Muwnds- & Vigil, fisdand
Te tnwilampg a degcudniy ” fimlandia »

Destinos del Mundo y Visit Finland:

Te invitamos a un almuerzo para conocer todo sobre nuestro producto para este 2026.
Te esperamos a las 14.00 hrs.

Recepcién invitados

Formacion

Almuerzo
Despedida invitados.

Rogamos confirmacion de asistencia

Visit Finland

iREGISTRATE AQUI!
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VII Foro Iberoamericano de Turismo SO Stenible #Turi=052026

Finlandia:
El destino mas e
SOStenible del mundo § David Campano
Country Manager Spain &
Italy en Visit Finland
®
PATROCINADORES GOLDEN tenerlfe ' @ Visit Finland
despierta emocioness

PARTMERS ESTRATEGICOS (COLABORADORES MEDIA PARTRERS
ourio 5 2 iR P YU P p— ~ o

@ Visit Finland

VII Foro Iberoamericano de Turismo
S0OStenible #TuriS052026




2027 PLANNING

000
Cr D

Our roadmap for continued growth in the Spanish market
KEY EVENTS IN OUR MARKET FOCUS

STRATEGIC PRIORITIES FOR 2027

@

—— v L L v COD
%] 6=
Y. Strategic focus will be on strengthening Finland’s -
N position as a year-round destination, with emphasis ~ _______________ 0 ___________________________ e ___________________________ e ________________
on summer and shoulder seasons.
FITUR 2027 WORKSHOP IBTM BARCELONA
(TBC) IN MADRID November 2027
Efforts will focus on increasing conversion through Madri;io2 September / October 2027
stronger partnerships and targeted B2B actions. January 2027
ger p P 9 . . . y Key event for the FCB
Spain’s leading international B2B workshop with travel ;
N j . segment and business
tourism trade fair. We plan to professionals and partners 5
: s ; é : travel industry.
Key growth segments include luxury travel, participate to showcase Finland to strengthen relationships
and meet key stakeholders. and drive conversion.

FCB activities, and tailor-made experiences.

ONGOING ACTIVITIES TO STAY CLOSE TO THE TRADE

D 9 ¢

within Spain and leveraging Spain as a gateway

to Latin America.

presentations and meetings across

Opportunities exist in expanding regional markets
Rﬂ: I We will continue with a series of

Spain together with key tour
operators to the trade.

As well as 1 major event
with media and the
Team Finland network.

Visit Finland

STRONG PARTNERSHIPS. SMART ACTIONS. SHARED GROWTH.
Together, we can continue to grow Finland'’s presence in Spain —

sustainably and successfully.




@ Visit Finland

SAVE

THE DATE

WORKSHOP VISIT FINLAND

MADRID
24 Septiembre

Horario:
De 10:00 a 18:30 horas. Jornada ininterrumpida

Donde:
Hotel NH Collection Madrid Suecia.
C/ Marqués de Casa Riera, 4

@ Visit Finland



Sales events autumn 2026

Visit Finland Madrid workshop 24.9.2026

Pre-registration open until 31.5.

https://www.visitfinland.fi/ajankohtaista/tapahtumat/2026/visit-finlandin-myyntitapahtuma-
madridissa/

TTG Travel Experience — trade show Rimini 14.-16.10.2026

Pre-registration open until 31.5.

https://www.visitfinland.fi/ajankohtaista/tapahtumat/2026/ttg-travel-experience-2026--
messut/

FITUR 2027 pre-registration will be open soon (same dates than Matka 2027!)

@ Visit Finland
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iMuchas Gracias!

@ Visit Finland
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