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Summary of key findings
Slower Recovery vs. Peers: Japan was the 7th largest non-European source market for EU tourism in 2024. 
Japanese arrivals to Europe are growing each year but remained roughly 30% below 2019 volumes as of 
2024. 

The Japanese travel market to Finland and the Nordics is rebounding post-pandemic, with Finland 
emerging as the top Nordic destination for Japanese visitors. However, overall volumes remain below pre-
2019 levels, influenced by economic factors (notably a weak yen), longer flight times and evolving travel 
preferences. 

Travel Sentiment: Caution among Japanese travellers persists. However, signs point upward: as exchange 
rates stabilize and economic conditions improve, outbound demand is expected to strengthen. Notably, 
younger generations are leading the comeback ς with women in their 20s emerging as the most eager to 
resume international travel. This suggests a pipeline of pent-up demand likely to materialize as affordability 
and confidence improve. 

Digital Interest: Despite recent challenges, Japanese interest in Finland is high. In 2024 there were 8.5 million 
travel-related searches about Finland globally (15% more than 2023), and Japan was the second-largest 
source of these searches (after the US). 
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Summary of key findings

Å Finland is the top Nordic destination for Japanese travellers, with the highest share of overnights among 
Nordic countries. 

Å Japanese overnight stays in Finland grew +59% in 2024 and continued rising in 2025, already surpassing 
2024 totals by September. 

Å Travel intent is cautiously optimistic: only 20% of Japanese planned Europe trips in autumn 2025, but 
younger generations (especially women in their 20s) show strong interest. 

Å Main barrier to travel is cost, driven by the weakened yen; however, recovery is expected as exchange 
rates stabilize. 

Å Digital interest is strong: Japan ranks second globally in online searches about travel to Finland, with 
rising interest in Santa Claus, Northern Lights, food tourism, and Finnish culture. 
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Summary of key findings

Å Forecasts predict +93% growth in Japanese overnights and +112% increase in spending in Finland by 
2034 compared to 2024. 

Å Winter and summer are peak seasons: winter 2024ς25 saw 44,600 Japanese nights (nearly back to 2019 
levels); summer 2025 reached 63,600 nights (+37% vs 2024). 

Å Japanese travellers spend heavilyΥ ŀǾŜǊŀƎŜ Řŀƛƭȅ ǎǇŜƴŘ ƛƴ CƛƴƭŀƴŘ ƛǎ ϵмпуΣ ŀƳƻƴƎ ǘƘŜ ƘƛƎƘŜǎǘ ƻŦ ŀƭƭ ǎƻǳǊŎŜ 
markets. 

Å Short-term rentals are growing: Japanese use of Airbnb-style accommodations rose +56% in 2024, now 
16% of total paid nights. 

Å Flight capacity is expanding: Finnair and Japan Airlines increased winter 2025ς26 flights from Tokyo and 
Osaka to Helsinki. 
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Japanese outbound tourism
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Japan was the 7th biggest 
international source of tourists 
visiting the EU in 2024.

Source: ETC dashboard, Tourism Economics



Japanese arrivals to the EU still 30% below 2019
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Year YoY change

2025 +16%

2024 +24%

2023 +172%

2022 +231%

2021 -68%

2020 -83%

2019 +9%

2018 +7%

2017 +7%

2016 -16%

2015 +1%

2014 +2%

Source: ETC dashboard, Tourism Economics



Source: ETC dashboard, Tourism Economics
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Finland stands out as the top travel choice for Japanese 
visitors within the Nordic countries. Additionally, it 
experienced the greatest relative growth in visitors from 
Japan compared to other EU countries.



WŀǇŀƴŜǎŜ hǾŜǊƴƛƎƘǘǎ ϧ {ǇŜƴŘƛƴƎ όaϵύ ƛƴ CƛƴƭŀƴŘ 
in 2011-2024 and forecast for 2025-2034
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Source: Tourism Economics (forecast released March 2025)
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In the coming ten years, overnight 
stays in Finland by Japanese visitors 
are projected to grow by 93%, while 
their total spending is expected to 
increase by 112% compared to 2024.



Evolution of Japanese travel intention to Europe
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Japanese travellers remain notably hesitant to 
venture abroad, with only 20% expressing 
plans to visit Europe in autumn 2025. Again, 
the primary barrier holding back demand is 
the high cost of travel, cited by 43% of 
respondents, and largely a consequence of 
the weakened yen. 

Yet, there are signs of a slow but steady 
recovery. Looking ahead, the outlook is 
cautiously optimistic: As exchange rates begin 
to stabilise and broader economic conditions 
improve, outbound demand is expected to 
strengthen. 

This resurgence is likely to be fuelled in 
particular by younger generations, with 
women in their 20s emerging as the most 
eager group to embrace international travel 
once again. 

Source: ETC, Long-Haul Travel Barometer 3/2025



From selected* long haul 
markets 

*) Australia, Brazil, 
Canada, China, Japan, 
South Korea, US

Source: ETC, Long-Haul Travel Barometer 3/2025
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Japanese overnights 
in the Nordic countries



Japanese registered overnights in the Nordics
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Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 
Statistics Sweden, Norway, Iceland, and Denmark

Nordic comparison

Nordic comparison

Graph of market shares is for year 
2024 so it does not include statistics 
for Iceland (due to their revision work 
in overnight statistics).

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


Japanese overnights in the Nordics Jan-Sep 2025

16Nordic report

Please be aware that the statistics 
2024-2025 for Iceland are currently 

unavailable due to ongoing revisions.

Finland is clearly the most 
popular Nordic destination 
for the Japanese travellers. 

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


Japanese monthly overnights in the Nordics Jan-Sep 2025

17Nordic report

Japanese overnights are clearly 
growing to the Nordics.

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa


Winter & summer high seasons: Japanese registered overnights in the Nordics

18Sources: Visit Finland Statistics Service Rudolf, Statistics Finland, 
Statistics Sweden, Norway, Iceland, and Denmark

Nordic comparison

Nordic comparison

70,000

143,000

https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
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Border survey

Japanese trips to Finland
Year 2024



Source: Visit Finland Border surveyMatkailijamittari

All Japanese travellers to Finland ς Year 2024

Country Trips
1. Estonia 797 000
2. Sweden 498 000
3. Germany 462 000
4. United Kingdom 386 000
5. United States 287 000
6. France 256 000
7. Spain 200 000
8. Italy 192 000
9. Netherlands 124 000
10. Poland 119 000Χ

18. Japan 74 000

Country {ǇŜƴŘ aϵ
1. Germany 376
2. Estonia 328
3. United States 312
4. United Kingdom 273
5. France 252
6. Sweden 191
7. Spain 154
8. China 154
9. Italy 149
10. Netherlands 111
Χ
16. Japan 61

Departing 
Finland often 
to Estonia & 
Sweden

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari


38
62%

16
26%

7
12%

JapanΥ {ǇŜƴŘƛƴƎ ƛƴ CƛƴƭŀƴŘΣ aϵ
Helsinki & Uusimaa Lapland Other

55,000
75%

11,000
15%

7,000
10%

Japan: Trips to Finland
Helsinki & Uusimaa Lapland Other

52
85%

9
15%

Japan: Spending in Finland, aϵ
Vacation/recreation VFR, Business, Study

63,000
86%

10,000
14%

Japan: Trips to Finland
Vacation/recreation VFR, Business, Study

Japanese trips & spending by travel purpose & main destination
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Source: Visit Finland Border survey

ϵκ/hн
Average=1.3

Japanese
vacation / 
recreation 

travellers to 
Finland

Year 2024 Med. length
Average=3

Matkailijamittari

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Border survey

Japanese trips to Finland
Jan-Sep 2025



Japanese visitors to Finland
Border Survey / January ς September 2025
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Linkto the report: 

Matkailijamittari - Visit Finland

Å 105,000 Japanese visitors 
(YoY +103%)

Å Spending тп aϵ (YoY +75%)

Å тмл ϵ κ ǘǊƛǇ (YoY -14%)

Å 148 ϵ κ Řŀȅ (YoY   -9%)

Å 93% traveling for leisure 
(leisure trips +98% & spending +69% )

Å Advance booking time, avg. 
3.4 months (YoY +0.7 months) 

Å Share of package trips

9% (YoY +1 %-points)

Å Median length of stay 3 nights 
(YoY no change)

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari


WŀǇŀƴŜǎŜ ǾƛǎƛǘƻǊǎΩ ǎǇŜƴŘƛƴƎ ƛƴ CƛƴƭŀƴŘ
Border Survey / January ς September 2025
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Linkto the report: 

Matkailijamittari - Visit Finland

Å Number of Japanese 
travelers visiting Finland 
grew by 103% from January 
to September 2025 
compared to same period of 
the previous year. As a result, 
also the overall spending 
increased clearly (+75%).

Å Japanese travelers spent the 
most on accommodation 
(43% of total spending), 
shopping (24%) and 
restaurants/cafes (19%).

https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Registered overnights 
in Finland 
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Source: Visit Finland Statistics Service Rudolf, 

Statistics Finland

Total foreign 6.4 M
+11% vs. 2023
(-10% vs. 2019)

Foreign excl. Russia 6.4 M
+11% vs. 2023
(+2% vs. 2019)

EU+UK 4.0 M
+6% vs. 2023
(+6% vs. 2019)

Asia 860,000
+33% vs. 2023
(-29% vs. 2019) 

America 589,000
+16% vs. 2023
(+35% vs. 2019) 

Japanese registered overnights 
increased by 59% compared to 2023, 
but remained 37% below 2019 figures



Jan-Sep

Japanese overnights in Finland 2015-2024 & Jan-Sep 2025

Source: Visit Finland Statistics Service Rudolf, Statistics Finland28
Linkto the report: Tilastopalvelu Rudolf - Business Finland

Japanese registered overnights 
during Jan-Sep 2025 have 

already passed the number of 
the yearly overnights in 2024.

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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29Source: Visit Finland Statistics Service Rudolf, Statistics Finland

Chinese overnight stays in Finland have 
maintained their consistent growth this 
year, showing a 24% rise compared to 
January-September 2024. Nevertheless, 
with accessibility still well below 2019 
levels, the number of overnights remains 
49% lower than in 2019.

This year has seen a significant recovery 
in Japanese travel to Finland. Japanese 
overnight stays have grown by 48% 
compared to January-September 2024, 
reaching just 12% below the 2019 figures. 
In fact, the number of Japanese 
overnights during January-September 
2025 has already surpassed the total 
annual overnights recorded in 2024.
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Source: Visit Finland Statistics Service Rudolf, 
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland31
Linkto the report: Tilastopalvelu Rudolf - Business Finland

Japanese monthly overnights in Finland 2018 ς Sep/2025

In March and September 2025, the 
number of registered overnight stays 
by Japanese visitors almost matched 
the record high levels seen in 2019.

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf


Hki region
39,500; +41%

85%

Lakeland
3,500; +10%

8%

C&A
2,300; +16%

5%

Lapland
900; +33%

2%

Japanese overnights / summer 2025

Jun-Aug 
2019

Jun-Aug 
2024

Jun-Aug 
2025

2025 
vs. 2019

2025 
vs. 2024

Germany 270 300 251 500 282 100 +4 % +12 %

Sweden 255 200 242 300 241 700 -5 % 0 %

USA 109 900 157 900 177 000 +61 % +12 %

UK 90 800 87 700 110 600 +22 % +26 %

Italy 68 200 65 600 86 500 +27 % +32 %

Norway 73 400 76 800 75 700 +3 % -1 %

France 64 100 61 400 72 700 +13 % +18 %

Switzerland 64 400 65 200 72 000 +12 % +10 %

China & Hong Kong 133 300 47 400 67 000 -50 % +41 %

Estonia 69 400 59 400 66 200 -6 % +11 %

Netherlands 62 300 59 500 66 100 +6 % +10 %

Japan 73 100 46 300 63 600 -13 % +37 %

Spain 56 600 54 800 61 300 +8 % +12 %

Poland 31 400 38 300 45 900 +46 % +20 %

Denmark 37 700 36 400 38 700 +3 % +7 %

Austria 27 900 28 900 34 600 +24 % +20 %

Australia 27 600 25 800 29 600 +7 % +14 %

Belgium 21 500 23 400 25 600 +19 % +9 %

Canada 17 700 19 000 25 000 +41 % +32 %

India 27 200 19 600 22 700 -17 % +15 %

Overnights in high summer season 2025
And change compared to summer 2024 & pre-pandemic

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

2.1M foreign overnights 
(+12% vs. summer 2024 & -6% vs. summer 2019)

Å 1.3M from EU-27 + UK (+13% & +9%)

Å      250,300 from Asia (+25% & -27%)

Å      233,500 from America (+15% & +47%)      



Overnights in Finland among the main markets ς summer seasons 2010 - 2025
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Hki region
25,500; +66%

58%

Lapland
15,600; +51%

35%

Lakeland
2,400; +69%

5%

C&A
900; +15%

2%

Japanese overnights / winter 2024-2025

winter 
2019

winter 
2024

winter 
2025

winter 2025 
vs. 2019

winter 2025 
vs. 2024

UK 334 900 361 800 380 800 +14 % +5 %

France 161 700 218 800 231 400 +43 % +6 %

Germany 151 300 180 700 202 300 +34 % +12 %

Netherlands 106 700 145 900 149 600 +40 % +3 %

USA 53 800 86 400 103 500 +92 % +20 %

China & Hong Kong 139 700 71 600 79 500 -43 % +11 %

Italy 42 900 68 800 75 000 +75 % +9 %

Spain 59 400 74 900 73 400 +24 % -2 %

Switzerland 51 800 58 100 68 700 +33 % +18 %

Sweden 75 100 63 200 67 600 -10 % +7 %

Australia 32 600 42 300 61 100 +88 % +44 %

Singapore 35 300 35 000 57 100 +62 % +63 %

Belgium 30 300 55 200 52 600 +74 % -5 %

Estonia 58 200 48 800 47 200 -19 % -3 %

Japan 49 900 28 000 44 600 -11 % +59 %

India 19 000 24 300 37 500 +97 % +54 %

2.3M foreign overnights 
+14% vs. winter 2023-2024
(+11% vs. winter 2018-2019)

Å 1.5M from EU-27 & UK / +6% (+28%)

Å  354,600 from Asia / +37% (+4%)

Å  145,800 from America / +28% (+100%)

Foreign overnights in winter high season 2024-2025
And change compared to winters 2023-2024 & (2018-2019)

34

High winter season (12-02) 

Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Overnights 
in short-term rentals
Year 2024
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland

Å In 2024, foreign overnights in short-term rentals 
added up to 2.7 million, with a growth rate of 33% 
compared to 2023. Thus, the total number of 
foreign paid overnights was over 9.1 million in 
2024 which was 17% more than in 2023.

Å The share of foreign overnights in short-term 
rentals was already 30% in 2024, while the share 
was 26% in 2023 and 21% in 2019.

Å Spanish, Estonian, and French visitors were the 
most active users of short-term rentals.

Å Lowest shares of short-term rentals were for 
visitors coming from Sweden, Japan, UK, and 
China.
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In 2024, Japanese visitors recorded 27,500 overnights in short-term rentals, representing 16% of their total paid overnights. 
Japanese stays in short-term rentals have grown by 56% compared to 2023, and by 13% relative to 2019.

The growth rate in registered overnights for Japanese visitors in 2024 was 59% over the previous year. Despite this, registered 
overnights remained 37% lower than in 2019, meaning short-term rentals have partially compensated for the decrease in Japanese 
total paid overnights.

Consequently, Japanese visitors spent 168,500 nights in paid accommodation in 2024, which was 58% more than in 2023, but 32% 
less than in 2019. 

Linkto the report: Tilastopalvelu Rudolf - Business Finland

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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Japanese travel related 
internet searches



Top10 Target Markets 2024 vs. 2023

40Source: D2 Digital Demand

2024 2024/2023

Distribution of Japanese searches



Japan: Seasonality of searches 2023-2024 & Main topics in 2024

41Source: D2 Digital Demand, Bloom Consulting

Japanese were doing more searches on travel to Finland during 
each month in 2024 compared to 2023.

Interest towards Santa Claus, tourism and travel in general, 
northern lights, food tourism, tours, hotels, cafes, tourism 
attractions, and midnight sun increased compared to previous year.



Japan: 
Top 20 topics in 2024

42Source: D2 Digital Demand, Bloom Consulting



ForwardKeys 
Seat capacity &
forecast for 
Flight arrivals during 
winter season 2025-2026
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Seat capacity from Japan to Finland for Dec/2025 ς Feb/2026

44
Source: Destination Gateway by ForwardKeys

Database update 08-Nov

There will be clearly more flights and 
more seats available from Japan to 
Finland this winter than during the 
previous winter season.

Comparison to Dec/2024 ς Feb/2025

Finnair will have daily flights from Tokyo-Haneda to Helsinki. It will also have more flights 
from Tokyo-Narita as well as from Osaka to Helsinki compared to the previous winter.

Japan Airlines will have four weekly flights from Tokyo-Haneda to Helsinki in December 
and three weekly flights during the rest of the winter season.



Forecast for Flight arrivals in Dec 2025 ςFeb 2026

45

Comparison to previous winter

Source: Destination Gateway by ForwardKeys
Database update 02-Nov-2025

USA

Switzerland



Japan market update 



Finland sellingpoints in Japan
Mix of traditional and emerging USP appealingto wider audience

47

ωCƛƴƭŀƴŘ ƛǎ ƘƛƎƘƭȅ ǾƛǎƛōƭŜ ǘƘǊƻǳƎƘ ƻǳǊ ¦{tΩǎ -> Santa, Moomins, Design, northern light

ωHappiest country in the world is now attracting potential travelers

ωFinnish sauna, wellbeing & work life balance are widely admired

ωFor these reasons above, Finland is beyond sightseeing destination 

ωFinnish lifestyle is considered opposite to Japanese corporate culture ς opens mind for creativity

ωAttracting newvisitors across emergingsegments such asstudents, honeymooners, families, corporate travelers, sauna 
enthusiasts and seniors while continuing to attract repeat travelers 

ωSeasonality - evenly split visitors over the all 4 seasons, more overnights in non-winter season

ωAurora products have been extremely popular in Q1, Q3 and Q4 

ωHelsinki and winter Lapland are driving but increasing opportunities for Lakeland and autumn Lapland 



CƛƴƭŀƴŘΩǎ Ǉƻǎƛǘƛƻƴ ƛƴ ǘƘŜ ƳŀǊƪŜǘ
Uniqueand Trendy

48

ωOvernights have reached almost 90% of 2019 despite adverse factors such as longer flight time, currency depreciation of 
JPY and inflation. 

ωFinland is now a very popular destination 

ωDefinitely one of the best performing destinations in the longhaul markets

ωConsumers are looking for authentic and cultural experiences

ωConnect with nature is also emerging interests as awareness of Finnish happiest nation image keep on growing. 

ωJapanese celebrities are traveling to Finland. SoMe postings are stimulating desires to visit Finland. 

ωTravel agents have been very active in product developments and sales for Finland and northern Europe. 



Consumer trendsand behavior
Booking early, Travelinglongerand Searchingfor new destinations

49

ωCurrency affecting the decision making as Euro appreciating against JPY

ωBooking lead-time is getting longer especially price conscious travelers. 

ωAvid travelers have already started booking for the 2026 summer tours. 

ωDirect booking to airlines increasing trend, growing faster than OTA channel  

ωHigh-end and repeat senior FIT markets continue to book through the traditional travel agents. 

ωDuration of travel is getting longer. 

ωCombination of Finland with Baltic countries and Sweden are becoming more popular. 



Industry update and distribution channels
Very activeand keento promote Finland
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ωJapanese inbound is expected to reach 40.0M visitors in 2025

ωOverall Japanese outbound is around 70% of 2019 level

ωNorth America and Hawaii continue to show around 50 to 60% level compared to 2019. 

ωAustralia has more air capacities in 2025. However, the outbound is only around 80% still as Australians are visiting 
Japan more frequently. 

ωSpain, France and Italy have been driving the volume for the travel agents. 

ωTurkiye is the only growth destination over 2019 due to the favorable exchange rate and abundant capacity/frequency. 

ωTour escorted products are now dominating the share. 

ω!ƛǊƭƛƴŜΩǎ ŘƛǊŜŎǘ ōƻƻƪƛƴƎ ƎǊƻǿƛƴƎ  

ωHelsinki is 3rd after London and Paris. 

  Accessibility is the key factor. Finnair and Japan Airlines operated 30 daily flights in 2025 summer  schedule. 



Top traveller segments
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This segmenthas beendrivingthe traffic to Finland. Tour products arewidelyavailablein the market as it is easyfor the
travelagentsto developpackagetours

Products: Sightseeing, shopping, Finnishdesign,cafe hoppingand recentlypublicsauna experiencesas an emergingtrend. 
Alsolight natureactivitiescloseto the city center, suchas Nuuksio and islandsoutside Helsinki.

Sales channels: Mainlytraditional travelagentsand OTA. Finnair'sdirectchannel

City life enthusiasts

Japanese are eager to learn the Finnish happiness and wellbeing from the nature, like locals do. Experiencing northern 
lights has traditionally drawn great attention for Finland among this segment   

Products: Northernlight viewingin Lapland, naturewalks, everyman'sright for berrypicking

Sales channels: Mainlytraditional travelagentsfor both FIT and groups.

Nature lover

Japanese areveryinterestedin the ǿƻǊƭŘΩǎhappiestcountry.  

Products: Traditional sauna experinces, sauna hopping for enthusiasts, live like a Finn, Finnishdesigns, the Moomins, local
food experinces.

Sales channels: Traditionaltravelagentsfor FIT, honeymooners, familiesand studentsas well as Finnair'sdirectchannel

Lifestyle traveller



Key priorities and supportiveactions
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Sauna and wellbeing promotion

ωRe-launch of a Sauna campaign 
by partnering with Finnish 
suppliers/DMOs, travel agents, 
airline partners and co-branding 
partners from comprehensive 
sauna ambassador network 

ωDevelopcommunication planto 
stimulatestrongmotivation for 
travelingto Finland with added
value/authenticexperience

ωSauna and wellbeing themed PR 
& social media content

Longer stay for snow free season

ωContinue to engage in-market 
trade partners on product 
developments for Finland mono 
tour packages for FIT and Groups

ωWorkwith Finnair and Finnish
partnersin developingattractive
fam programsto attract quality
buyersfocusingon snowfree
season

ωPR & social media content for 
snow free season

ωAligningwith Sauna and 
Wellbeing promotion is the key

Collaboration with Finnair

ωWork with travel agents, local 
governments and Japan 
Association of Travel Agents to  
ŀǘǘǊŀŎǘ CƛƴƴŀƛǊΩǎ ȅŜŀǊ-round 
operation of Nagoya/Helsinki  

ωBringCƛƴƴŀƛǊΩǎfrequencybackto 
pre-ŎƻǾƛŘΩǎ34 weeklyflights
ωAligningwith Sauna and 

Wellbeingpromotion is the key



2026 Activity plan
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2026 Activity plan
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Sales EventsB2B

ςMATKA Travel Fairin January

ςMoi Finland Roadshowon 16 - 17 April

ςMidnight Sun Workshop 2026 in June

ςTourism EXPO Japan 2026 in October

ςEuropean Travel Commission Workshop in December

Famtrips

ςMATKA FAM in January

ςMidnight Sun FAM in June

ςLifestyletraveller& Sauna FAM in June(right after MNS)

B2C and B2B2C Campaigns

ςFoodthemedglobalcampaign

ςVisit Finland Sauna Campaign2.0 launch

Co-brandingopportunitieswith Japanesecorporations

PR

ςPress releases& pitching

ςPress and influencertrips

ςOtheractivitiesTBC

SoMe

ςAlwayson contenton Facebook,Instagram andX

JointPromotions

ςHISTravel Fairin February

ςHankyuTravelOulu aurorapromotion

ςJTBEurope campaign

ςFinnairand Veltra direct bookingpromotion

ςCelebrityopportunitieswith Finnair

ςTacticaltour operatorpromoas part of sauna campaign



PR & SocialMedia update
Japan
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PR & Media Activities 
Japan market
±ƛǎƛǘ CƛƴƭŀƴŘΩǎ tw ŀŎǘƛǾƛǘƛŜǎ ƛƴŎƭǳŘŜ ǇǊŜǎǎ ǊŜƭŜŀǎŜǎΣ ǇǊƻŀŎǘƛǾŜ ǇƛǘŎƘƛƴƎΣ ƳŜŘƛŀ ŀƴŘ 
influencer visits, and press events ς all in close collaboration with our Tokyo-
ōŀǎŜŘ tw ŀƎŜƴŎȅΦ {ƻ ŦŀǊ ƛƴ нлнрΣ ǿŜΩǾŜ ƘƻǎǘŜŘ 6 individual visits, joined two 
international group press visits, organized one national group press visit from 
the Japan market, and shared numerous press releases and pitches. In addition, 
we organised an influencer event at Osaka Expo this September.

Coverage Highlights Q1-Q3 2025

Å 83 Media Hits 

Å Average Visibility Score 71%

Å Brand Building Effect 583 million

Å Average Tone 3.00/3.00

Å Media highlights: Non Stop! TV Show, Yahoo! News, msn news, 
macaroni, Frau, @DIME, Safari, Liniere, BE-PAL, GQ Japan

Å Influencer highlights: @takasutile, @ooooooayumioooooo, 
@aya.v_v.ka, @eri3580

1. The average Visibility Score talks about attention,e.g.,ŀƴ ŀǊǘƛŎƭŜ Ŏŀƴ ōŜ ŜȄǇŜŎǘŜŘ ǘƻ ƎŜǘ Φ
2. Brand Building Effect is an estimate of the number of media consumers that have seen the article.



PR work results, Japan Q1-Q3/2025

Coverage Highlights

Å Helsinki has been the most popular region with 50 hits.

Å {ǳƳƳŜǊ ǿŀǎ ǘƘŜ Ƴƻǎǘ ǇƻǇǳƭŀǊ ǎŜŀǎƻƴ ǿƛǘƘ пл ƘƛǘǎΦ

Å Culture was the most popular theme (40 hits), followed by 
ƘŀǇǇƛƴŜǎǎ όнм Ƙƛǘǎύ ŀƴŘ ƎŀǎǘǊƻƴƻƳȅ όмо ƘƛǘǎύΦ

Å The largest share of the hits were covered by online news 
sites, followed by online lifestyle sites.

Å Press releases were the most common origin of the hits, 
followed by press trips.



Coverage Highlights



Osaka Expo influencer
event
ÅFood and tourism specialties showcased from 

all greater regions in Finland

ÅTalk session with Michelin starred chef Zaiyu 
Hasegawa highlighting his food experiences in 
Finland

ÅCooperation with Finnish brands Lovi, Helsinki 
Distilling Company and Fiskars

ÅThe goal was to raise awareness of the 
Finnish food culture and to encourage foodies 
to visit Finland through social media 
influencers

ÅResults:

ÅPosts: 32

ÅEngagements: 2.1K

ÅReach: 118.5K
59



Japan social media channels

January-October 2025 results


