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Facts and figures Japan



Summary of key findings

Slower Recovery vs. Pee@pan was th&th largest nonEuropean source markdor EU tourism in 2024.
Japanese arrivals to Europe are growing each year but remained r@@$hiypelow 201%olumes as of
2024,

The Japanese travel market to Finland and the Nordics is rebounding-pastiemic, with Finland

emerging as the top Nordic destination for Japanese visitd¢iewever, overall volumes remain below pre
2019 levels, influenced by economic factors (notably a weak yen), longer flight times and evolving travel
preferences.

Travel SentimentCaution among Japanese travellers persists. Howsiggs point upwardas exchange
rates stabilize and economic conditions improve, outbound demand is expected to strengthen. Notably,
younger generation@re leading the comebaakwith women in their 20s emerging as the most eager to
resume international travel. This suggests a pipeline of pgndemand likely to materialize as affordability
and confidence improve.

Digital Interest:Despite recent challenges, Japanederestin Finland is high. In 2024 there weddé million
travel-related searchesbout Finland globally (15% more than 2023), and Japan waetwandlargest
sourceof these searches (after the US).

Visit Finland



Summary of key findings

A Finland is the top Nordic destinatiofor Japanese travellers, with the highest share of overnights among
Nordic countries.

A Japanese overnight stays in Finland grew +58%024 and continued rising in 2025, already surpassing
2024 totals by September.

A Travel intent is cautiously optimisticonly 20% of Japanese planned Europe trips in autumn 2025, but
younger generations (especially women in their 20s) show strong interest.

A Main barrier to travel is costdriven by the weakened yen; however, recovery is expected as exchange
rates stabilize.

A Digital interest is strongJapan ranks second globally in online searches about travel to Finland, with
rising interest in Santa Claus, Northern Lights, food tourism, and Finnish culture.

@ Visit Finland 5



Summary of key findings

A Forecasts predict +93% growth in Japanese overniging+112% increase in spendiig Finland by
2034 compared to 2024.

A Winter and summer are peak seasansinter 202425 saw 44,600 Japanese nights (nearly back to 2019
levels); summer 2025 reached 63,600 nights (+37% vs 2024).

A Japanese travellers spend heawly I SN} IS RI Af & &LISYR AYy CAYyflYy
markets.

A Shortterm rentals are growingJapanese use of Airbigyle accommodations rose +56% in 2024, now
16% of total paid nights.

A Flight capacity is expandindrinnair and Japan Airlines increased winter 2@85lights from Tokyo and
Osaka to Helsinki.

@ Visit Finland 6
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International tourist arrivals to European Union by origin 2024 2024 ¢

Absolute Growth Japanwas the T biggest
United Statec 11.358.300 international source of tourists
Canada 5,694,270 visiting the EU in 2024.
China 4,795,630

Australia 4,712,380 . ¥ )

Brazil 3,903,210 Q,

Israel 3,117,470
[ Japan 2,439,380 |

South Korea 2,379,070 -

Mexico 2,199,960 ~

India 2,036,430 ~

Russia 2,007,260

United Arab Emirates 959,262 )

Saudi Arabia 833,670

Singapore 350,783 31,358,300

Malaysia 115,270

Visit | 115,270 ) . .
Source: ETC dashboard, Tourism Economaics



Japanese arrivals to the EU still 30% below 20.

International tourist arrivals to European Union by source market (millions) Japan - Year YoY change
2025 +16%
Absolute Growth
2024 +24%
J
» B apon 2023 +172%
—
a5 ] 2022 +231%
30 2021
5 e 2020
)0 2019 +9%
e 2018 +7%
. 2017 +7%
2016
0.5
2015 +1%
U2C13 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2014 +2%

@ Visit Finland Source: ETC dashboard, Tourism Economics



Market insights- Japan

L 2

Total Arrivals (World) in 2024
17,902,230

i 33.18% from previous year

)

Total arrivals to Europe in 2024

3,089,995

i 24.64% from previous year

Growth of arrivals to Europe
16.12%

2025/2024 (forecast)

@ Visit Finland

[ Japan < 2024 < ]

Japanese tourist arrivals to European destinations in 2024  Absolute (CJ1) Growth
Finlandstands out as the top travel choice for Japanese ’

visitors within the Nordic countries. Additionally, it

experienced the greatest relative growth in visitors from (

Japan compared to other EU countries. .

042

Source: ETC dashboard, Tourism Economics
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In 20122024 and forecast for 2028034

overnights —Overnights —{ LISYRAY 3 o6ac spending
300.000 18C
..o""i.o.ooo..oooo: 16C

250.000 et T e
TR 14C
200.000 12¢
150.000 In the coming ten yearsyvernight 10C
| ~ staysin Finland by Japanese visitorss

are projected tagrow by 93%while

100.000 . -
their total spendingis expected to
50,000 increase by 112%ompared to 2024.40
20
i 0
N DX OO0 A DO 0D A DAY D 0N DD SO LY S S LN
S N R I R A A O A A A AT I I U A A A P R O MR AR R
DT AT AT AR AT AR AT AR AT AR AT AT AR AT AR AR AR AT AR AT AR AR AR AP

@ Visit Finland Source: Tourism Economics (forecast released March 2021!15)



Evolution of Japanese travel intention to Europ:

Japanese travellers remain notably hesitant to
venture abroad, with only 20% expressing
plans to visit Europe in autumn 2025. Again
the primary barrier holding back demand is
the hlgh cost of travel, cited by 43% of Unlikely to travel long-haul
respondents, and largely a consequence of
the weakened yen.

Japan

Likely to travel long-haul, not Europe

Yet, there aresigns of a slow but steady

recovery. Looking ahead, the outlook is Likely to travel to Europe
cautiously optimistic: As exchange rates be 10% 13% 11%
o . - 13% :
to stabilise and broader economic condition e m% 11% Lo m Very likely to travel to Europe
improve, outbound demand is expected to % | 9% |
strengthen. %,Lh (:,Lh N
¥ Vi Q' o Vg

This resurgence is likely to be fuelled in =~ & & & @& &8
particular byyounger generationswith

women in their 20semerging as the most

eager group to embrace international travel

once again.

@ Visit Finland Source: ETC, Lot#taul Travel Barometer 3/20252



A diverse range of destinations shapes

Preferred European destinations for holidays in autumn 2025

o S
Ii
- &
"
et 1705 104
11%

2%
-
% respondents P
N FY
l 3B 3%
200 -
E%
-
3% 2%
a4 0
g ™ 455
" 4%
' 430
- A
14%
T%%
- ﬂ'
Luxembourg: 456
Montenegro: 2".-{5'.
San Maring: 3%
Cyprus: 3%

Malta: 234

Significantly more & less 3§ respondents plon to visit this country compaored to a yeor age (September-December 2025)

@ Visit Finland

markets

+3
=
=7 3 O of autumn travellers to

/

Europe plan to visit more
than one country

Interest in Nordic destinations is on the rise, with
Norway, Iceland, and Finland all showing significant
srowth — +3% each since last year — as long-haul
travellers are increasingly drawn northwards toward
the end of the year.

*) Australia, Brazil,

Canada, China, Japan,

South Korea, US

Source: ETC, Lotpul Travel Barometer 3/2025
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Japanese overnights
In the Nordic countries



Select year for shares

Japaneseaegistered overnights in the Nordics

200K

100K

] 4

@ Visit Finland

Overnights in the Nordic countries

WHOLE COUNTRY Fnre'gr'

2022 @2023 #2024
Share of overnights
WHOLE COUNTRY Foreign Japan 1.1.2024-31.12.2024

1
=

I

019 @2020 2021

Sweden 15%

Norway
15% 2TTK
Overnights
; Finland 51%
Denmark 19%

(=]

v
o

Graph of market shares is for year
2024so0 it does not include statistics
for Iceland (due to their revision work

in overnight statistics).

m |

A3H]

Iceland

Finland
Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,

Norway
Statistics Sweden, Norway, Iceland, and Denmarkd

Nordic comparison



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Japanese overnights in the Nordics d8ep 2025

Nordic countries’ top target markets
WHOLE COUNTRY Foreign 1.1.2025-30.9.2025 WHOLE COUNTRY Foreig n[Japar'l 1.1.2025-30.9.2025 ]

Germany

Denmark 17% Sweden 18%

Morway

United S5tates

Metherlands

Sweden

United Kingdom

305K

— Finlandis clearlythe most Norway 15%
. . . Monthly overnights in Tolal
France popular Nordicdestination
swizenana [ for the Japanesédravellers.
Italy -
Finland l
Foland . Finland 50%
Spain .
Belgium .
China (incl. Hong ... . MNordics Mﬂn'thl'_"' Yoy ChﬂngE %4
austra Please be aware that the statistics ~ Finland 151,484 47 %
Austraia ] 20242025 for Iceland are currently  gueadan 53,540 67 %
- I unavailable due to ongoing revisions. Denmark 53.153 59 9
[ Japan D Nﬂmay 47190 37 %
Canada I
@ o o o Nordic report 10



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Japanese monthly overnights in the Nordics Jarp 2025

Yo¥ change %

WHOLE COUNTRY Fore'gr‘[]apan1.1.2025-30.9.2-325 ] Mc:nthlj,r r.:wernights L
@®@Denmark @Finland @ MNorway @ Sweden
! WHOLE COUNTRY Foreign|Japan 1.1.2025-30.8.2025
@ Denmark @Finland @Norway @ Sweden
— 27 %
B G %
shed I 3%
72 % IEK
" 1K
—
o %fi% Japal_flese overmghtg are clearly
s SR growing to the Nordics.
I 5 % 20K
&4 %
202507 11 %
145 %
15 %
2025 D4 _* 115 % 16K
45 %
I G
. I -
2025035 —
104 %
10K
B 0%
202504 _yup | ha
46 B
B s %
2025 03 —— 50 % 5K
56 %
— 3 %
S 59 %
2025 02 66 % -
30 % oK L
20250 202502 202503 2025 04 202505 2025 0é 202507 2025 08 202509
2%
- Nordic report



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Winter & summerhigh seasonslapaneseaegistered overnights in the Nordics

@ Winter (Dec-Feh) Share of overnights - winter (Dec-Feb) Overnights in winter & summer
WHOLE COUNTRY Foreign|Japan 2025 WHOLE COUNTRY =:|'E'gr|.apa"
Sweden @Denmark @ MNorway @Finland Morway 11%
L Sweden 0.03M
Sweden 12%
40K Denmark 0L03M
Denmark 13% 0.0ZM
20K Morway
oK W Finland 0.04M 0.06M
2018 201% 2020 2021 2022 2023 2024 2025
Summer (Jun-Aug) sh f - Jun-A Yo ch : | - hte 5
- - oY change in seasonal overnights %
WHOLE COUNTRY Fm_.grﬁ:]JmP are of overnights - summer (Jun-Aug) El_ . g
WHOLE COUNTRY Fore ;—| Japan
Sweden @ Denmark @ Morway @ Finland
80K

Denmark 18% B2 %
Sweden
S0K 11 %
44 %
40K Finland 45% Norway 9 5

20K MNorway 19% ) 37 %
Finmland cg g%
] 8
2018 2019 2020 2021 2022 2023 2024 2025 32 %
Denmark 2y %

Sweden 19%

@ Visit Finland N Ord iC ComDarison Sources: Visit Finland Statistics Service Rudolf, Statistics Finlagd,

Statistics Sweden, Norway, Iceland, and Denmark



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
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All Japanesdravellers to Finland; Year 2024

Country

. Estonia

. Sweden

. Germany

. United Kingdom
. United States
. France

. Spain

. Italy

. Netherlands
10. Poland

P

O©CoO~NO O~ WDNE

18. Japan

Country

. Germany

. Estonia

. United States
. United Kingdormnr
. France

. Sweden

. Spain

. China

. Italy

10. Netherlands
X

16. Japan

O©OoO~NO O~ WDNPEF

Trips

797 000
498 000
462 000
386 000
287 000
256 000
200 000
192 000
124 000
119 000

74 000

LISY R
376
328
312
273
252
191
154
154
149
111

61

Border Survey
Matkailijamittari
Visit Finland

Departure region
vens © Map r ev  [EEEG

Trips

74K

Overnight trips:

Day trips:

Profile

Advance booking
time on average:

GDDI
10 &l
rac®)

"""\-__.-"'

74K

(Blank)

Share of

package trips:

a
—_—

0 =
o

Quarter Month
PR R

Departure Countr... Travel Destinations

Spending

61M

Per trip:

Per day:

Airplane
Ferry

__/‘ Departing '
Finland oftek

to Estonia &

Sweden Lelsure

Matkailijamittari

Latest 12 months @

Travel Purpase

Carbon

Start ! End date

Footprint

103,490

Per trip:

Per day:

tons CO2

1400 xoco2

280 xgcoz

Likely to return to Finland
on a leisure trip (scale 1-5):

e

Median length "\ 3.3

Summer

Source: Visit Finland Border survey



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

Japanese trips & spending by travel purpose & main destination

Japan Trips to Finland Japan Spending in Finland,e
m VVacation/recreation VFR, Business, Study m Vacation/recreation = VFR, Business, Study

9

Japan Trips to Finland Japaty { LISYRAY3 Ay C
m Helsinki & Uusimaa = Lapland Other m Helsinki & Uusimaa = Lapland - Other

21

@ Visit Finl
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Border Surve Year art Maonth Departure region Departure country =
e ©, Traveller Portrait
J MatkailijaMittari 2024 w an w All v — Al e Japan W
aE anese Visit Finland Startiend date
Vaca‘t |O N / o Travel Destinations Travel type Travel Purpose Transportation Travelling with Nights spent 01/2024
B Menu All > All \l"a:atimj, Iei5urg, or recreation All y All » Aall > 12/2024
recreation
travellersto @ @
Finland _ _
Year 2024 Trips Overnights Share of overnights Median IengthMqusiigz dih Carbon efficiency
63K 175K 78 % 3 D € K/ h
Average=3 0.7
\ / In main destinations In main destination In main destination Average= 1:
Click for previous year comparison view Municipality Province
. Age Gender .. -
Trips g Most visited destinations
25K 15-24 7o, o;- Q o Municipality
18K
-
3K T
45-64 30% 47 % 50 % (Blan... 4%
2024 01 202402 2024 G4 b5+ T% Male Female Other Mol telling
Travelling with Experiences & attractions Accomodation
Shopping 58% 48K
Mature 53% 025
City break 3%
Culture 3T%
Spouse / Family or Alone Hiellbeing 22% Friends, relatives 4%
Significant friends Qutdoor f sports 18%
other Touring 5%
Event participation 1% Rental cottagefa... 3%
* Categories Other and Mot filled in are None of listed | 1%
not displayed in this Travelling with visual Respandent can select max 3 options ® Leisure Business
@ Visit Finland Matkailijamittari Source: Visit Finland Border survey



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Japanese trips to Finland

Border survey
JanSep 2025



Japanese visitors to Finland

Border Survey / JanuarySeptember 2025

. MatkailijaMittari — —
A 105000Japaneseisitors @ s N C— =

(YOY+103% Ovep o CEENNN CTNEN CEE e c— D
A Spending n  @o+759

/IAO " Y(P( 14) N/bJ\ TP SPEEERS BOULEE

T M € -
A 148 EY;' 9% 74M 131,299 tons CO2
€ K = 105K

A 93%traveling forleisure Overnighttrips: 105K Per trip: per trip: 1256 xs coz

(leisure trips+98%& spending+69%) Jrerses (Blank) per day: 262 o cos

A Advance booking time, avg.
3.4 months(YoY+0.7months)

on a leisure trip (scale 1-5):

- \
P ro ' Ile ' Likely to return to Finland
o
e A

™,
P

A Share of package trips sovancesooung  smareor
9%(YoY+1 %points) (c

Airplane 4 { --1‘,‘1{
T = mesnE 3.2
_ _ 0y 9% =
A Median length of stag nights m B : N e winter
(YoY no change) — i

@ Visit Finland Linkto the report: N
Matkailijamittari- Visit Finland



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Border Survey / JanuarySeptember 2025

A

Number ofJapanese
travelers visiting Finland
grew by 103% from January
to September 2025
compared to same period of
the previous year. As a result,
also the overalspending
increasedclearly (+75%).

Japanese travelers spent the
most onaccommodation
(43% of total spending),
shopping(24%) and
restaurants/cafes(19%).

@ Visit Finland

Linkto the report:
Matkailijamittari- Visit Finland

Border Survey Year Quarter Manth Latest 12 mnth Departure region Departure country
MatkailijaMittari 5, Al Multiple se... All an Japan
Vigit Finland
—_— Travel Destinations Travel Type Travel Purpese Transportation Travelling with Children
— MEnu
All &l Al all Al All
Trips Overnights Median length of stay Spending €
105K 339K 3 74mM
_ _ Spent € within Finland
Click for default view I R )
01/2025-09/2025 € TOTAL JAPAN
Select spending type Nights spent M
€ total e Al N
- LM
5M
Country Economic region Region map
Spending by country Accomodation Sh-:p!:ing,_ sttal._lrant, Culture, Transportation Fuel
grocery, other cafe sports,
01/2025-09/2025 € TOTAL JAFAN recreation
€total € prevyr
View by Age & Gender View by no. of children
Travelling with
01/2025-09/2025 € TOTAL JAFAN
T4M 23M
apan Alone 19
42
- - 2iM
‘With family, relatives._..
. o 21M
With spouse/signific...
1M
Other
€ total € prevyr £iotal € prevyr

a LJ

Spending € details

Payment methods

Payment type

All

Carbon footprint
131K

Advance 28% Cash 4%
Card 69%
Munirinalitv Provinee

Spending in Finland
D1/2025-09/2025 € TOTAL JAPAN LUSIMAS HELSINKI

HELSIMK
5TM
Helsinki
27
£ total £ prevyr

25


https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

-_ . v -

~=-=m== = ‘
“l“l - Wy |

l
‘l“l‘l“‘l‘

Registered overnights

In Finland



Overnights In Finland & top16 source markets in 202
Year 2024/s. 2023 &2019) Germany NN ey /00,200

662,000

. . 607,900
/ Total foreign 6.4 M United Kingdom m

Sweden NN Y ©21.600

+11%vs. 2023 45338'1588 m Year 2024
(-10%vs. 2019) United States ’ m Year 2023
- - I 392900 Year 2019
Foreign excl. Russia 6.4 M France i A
+11%vs. 2023 Netherlands m 299,500
(+2%vs. 2019) taly ISR 220,600
taly 180,300
EU+UK 4.0 M China and Hong KonJiBvER o 198,200 111,000
+6%vs. 2023 Spai 197,200 |
(+6% vs. 2019) pain 173,800
_ Switzerland o 0700
Asia 860,000 | — 179 900
+33%vs. 2023 =stonia %4 100
(-29%vs. 2019) Norway molm,soo _ _
- - 141,100 | Japanese registered overnights
America 589 000 C apan ’-!-!!'!'l 225 000 increased by 59% compared to 2023,
+16%vs 20é3 Belgium T 118,000 but remained 37% below 2019 figures
ovS. 93,700
\ (+35% vs. 2019) / Australia T 116,700
94,500
@ Visit Finland Denmark % 116,500 Source: Visit Finland Statistics Service Rudolf,

Statistics Finland



Japanese overnights in Finland 202524z jansep 2025

NO. OF OVERNIGHTS IN FINLAND AND YoY CHANGE %
JAPAN

4 i |
Japanese registered overnights OVERNIGHTS IN MAIN REGIONS
238.3K 225.0K during JarSep 2025 have JAPAN - Year 2024

214.5K
2034K 5o

b %

215.7K 49

~9 9 already passed the number o @HELSINKI .. @ LAPLAND . @ LAKELAND @COAST & .
\the yearly overnights in 2024,
151.5K -
141.1K 47 % 9.1K (6%) {49%)
>3 % 252K
[13%)
88.9K
154 %
52.9K
-76 % 37.9K
14.7K 158 % 102K [T2%)

2015 201e 2017 2018 2019 2020 znz1 2022 2023 2024 2025
JanSep

Visit Finland Linkto the report: Tilastopalvelu RudolfBusiness Finland
ISt Finian Source: Visit Finland Statistics Service Rudolf, Statistics Finlad®d


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

Mailn source markets

Januaryc September 2025
vs. JarSep 2024 &anSep 2019

Chineseovernight stays in Finland have
maintained theirconsistent growththis
year, showing 4% risecompared to
JanuarySeptember 2024. Nevertheless,
with accessibility still well below 2019
levels, the number of overnights remains
49% lower than in 2019.

\ 630,000
74.000
Germany o
449,400
Sweden
466,400
: 4
United States T Dy 383,400 @ 3an-Sep 202!

249,900

352,700 W Jan-Sep 202-

United Kingdom |

302,900
327,400 Jan-Sep 201¢
4
France \ 310,400 339,400
268,000

IR 259,100
Netherlands Tt

IR 199,300

Italy 134,700

This year has seensaynificant recovery (China and Hong Kow

173,200
336,900

in Japanese travab Finland. Japanese
overnight stays havgrown by 48%
compared to Januareptember 2024,

reaching just 12% below the 2019 figures.

168,100
Switzerland w
152,000
Estonia \l!!!!.!.!!!' ’
183,100

In fact, the number of Japanese
overnights during Januai§eptember C

Japa@m 151,500

2025 has alreadgurpassed the total
annual overnights recorded in 2024

@ Visit Finland

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

172,300
148,300
Norway | 144600

153,000

Spaln ‘ 140,500

Q0
121 ,OOO

29



Japang Seasonal Overnights in Finland 262225

2012 m 2013 m 2014 m 2015 m 2016 m 2017 m 2018 m 2019 m 2020 m 2021 m 2022 m 2023 m 2024 m 2025
90,000

80,000
70,000

60,000

JP #12
JP #15

TR I

Winter (12-02) Spring (03-05) Summer (06-08) Autumn (09-11)

50,000

JP #8

.I

40,000

30,000

20,000

10,000

@ Visit Finland Source: Visit Finland Statistics Service Rudol;O
Statistics Finland



Japanese monthly overnights in Finland 204&ep/2025

NO. OVERNIGHTS IN FINLAND BY MONTH
JAPAN

2018 2019 2020 92027 @2022 2027 @2024 ®2025 f In March and September 2025 th
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by Japanese visitors almost matchec
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Overnights inhigh summer season 2025

And change compared to summer 2024 & {pandemic

2

A
2

(+12%vs. summer 2024 & %vs. summer 2019

A 1.3Mfrom EU27 + UK+13%& +9%

\

.1M foreign overnights

250,300from Asia(+25%& -27%)
233,500from America(+15%& +47% /

Japanese overnights / summer 2025
CRA Lapland

2300 +16% 90%(;033%
5%

Lakeland
3,500 +10%
8%

HKki region

39,500 +41%
85%

JurAug JunAug JunAug 2025 2025
2019 2024 2025 vs. 2019 vs. 2024

Germany 270300 251500 282100 +4 % +12 %
Sweden 255200 242 300 241 700 0%
USA 109 900 157 900 177 000 +61 % +12 %
UK 90 800 87 700 110 600 +22 % +26 %
ltaly 68 200 65 600 86 500 +27 % +32 %
Norway 73400 76 800 75 700 +3 %
France 64 100 61 400 72 700 +13 % +18 %
Switzerland 64 400 65 200 72 000 +12 % +10 %
China& Hong Kong 133300 47400 67 000 +41 %
Estonia 69 400 59 400 66 200 +11 %
Netherlands 62 300 59 500 66 100 +6 % +10 %

73100 46300 63 600 +37 % )
Spain 56 600 54 800 61 300 +8 % +12 %
Poland 31400 38 300 45 900 +46 % +20 %
Denmark 37700 36 400 38 700 +3 % +7 %
Austria 27 900 28 900 34 600 +24 % +20 %
Australia 27 600 25800 29 600 +7 % +14 %
Belgium 21500 23400 25 600 +19 % +9 %
Canada 17 700 19 000 25 000 +41 % +32 %

27 200 19 600 22 700 +15 %

@ Visit Finland  Source: Visit Finland Statistics Service Rudolf, Statistics Finjgydia



Overnights in Finland among the main markeisummer seasons 2012025

—(Germany Sweden —United States United Kingdom Italy
—Norway —France Switzerland —China and Hong Kong—Estonia
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Foreign overnights in winter high season 202825
And change compared to winters 202824 & (2018019)

2.3M foreign overnights

+14%vs. winter 20232024
(+11% vs. winter 2018019)

A 1.5Mfrom EU27 & UK H6%+28%)
A 354,600from Asia /+37%+4%)
A 145,800from America /+28%(+100%)

Japanese overnights / winter 20242025
C&A
Lakeland 900; +15%
2,400 +69% 2%
5%

HKi region

25,50Q +66%
58%

High winter season (1-D2)

N

winter winter winter  winter 2025 winter 2025
2019 2024 2025 vs. 2019 vs. 2024

UK 334900 361800 380800 +14 % +5 %
France 161 700 218800 231400 +43 % +6 %
Germany 151300 180700 202 300 +34% +12%
Netherlands 106 700 145900 149 600 +40 % +3 %
USA 53 800 86400 103500 +92 % +20 %
China& Hong Koni 139 700 71 600 79 500 -43 % +11 %
Italy 42 900 68 800 75 000 +75 % +9 %
Spain 59 400 74900 73400 +24 % -2 %
Switzerland 51 800 58100 68 700 +33 % +18 %
Sweden 75100 63 200 67 600 -10 % +7 %
Australia 32 600 42 300 61 100 +88 % +44 %
Singapore 35300 35000 57 100 +62%  +63 %
Belgium 30 300 55200 52 600 +74 % -5 %
Estonia 58 200 48800 47 200 -19 % -3 %
Japan 49900 28000 44 600 11%  +59 %)
India 19000 24 300 37 500 +97 % +54 %

Source: Visit Finland Statistics Service Rudolf, Statistics Finland



Overnights in Finland among the main markegsvinter seasons 20102025

United Kingdom —France - Germany —Netherlands —nited States
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INn short-term rentals

Overnights
Year 2024



Registered and shoterm
rentals overnights in Finland
Year 2024

A In 2024, foreign overnights in shetrm rentals

added up ta2.7 million, with agrowth rate of 33%

compared to 2023. Thus, thetal number of
foreign paid overnightsvas over9.1 millionin
2024 which wad.7% morethan in 2023.

A The share of foreign overnights in shetérm

rentalswas alreadyd0% in 2024while the share

was 26% in 2023 and 21% in 2019.

A SpanishEstonian andFrenchvisitors were the
most active users of shoeterm rentals.

A Lowest share®f shortterm rentals were for
visitors coming fronbweden Japan UK and

Registered and shorterm rentals overnights in Finlane2024

m Registered overnights = Short-term rentals

Germany NN
United Kingdom [N c &
France | GG 0%
Sweden NG ¢
United States [ NG 25 »
Netherlands | 26 %
Spain |GGl 44 %
italy | 37 %
Estonia | 41 %
Switzerland || 33 %
Norway [ 23 %
china | IEGEGB
Australia ||
Poland |
Belgium | N

36 %

18 %
35 %
39 %
31 %

China [ Japan I 16 % ]
Denmark |l 23 %
Austria [l 34 %
@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 0 200,000 400,000 600,000 800,000 1,000,000

1,200,000



Registered and shofterm rentals overnights in FinlandYear 2024

In 2024 Japanesevisitors recorded7,500 overnights in shofterm rentals, representingl6% of their total paid overnights
Japanese stays in sheadrm rentals havegrown by 56%compared to 2023, and by 13% relative to 2019.

Thegrowth rate in registered overnightfor Japanese visitors in 2024 wa8%over the previous year. Despite this, registered
overnights remained 37% lower than in 2019, meaning stemn rentals have partially compensated for the decrease in Japanese
total paid overnights.

Consequently, Japanese visitors sp&é8,500 nights in paid accommodatian 2024, which wa58% more than in 2023out32%
less than in 2019

B Registered overnights Short-term rentals

300,000
250,000 10 % Japanese overnights in shagrm rentals

’ 8 % i

27,500
200,000 24,300
150,000 19 18,600 17,600
100,000 17 %
12 %
50,000 y 15 % 7,000 6,700
| 16 % 2,900
0 —
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024

@ Visit Finland Linkto the report: Tilastopalvelu RudolfBusiness Finland Source: Visit Finland Statistics Service Rudolf, Statistics Fin
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Internet searches



Topl0 Target Markets 2024 vs. 2023

Target Market Distrioution

2024 2024/2023
Rank Flag Target Market Searches Growth
1 = United States 083,170 51%
2 » Japan 871,460 15% \
: LTl (i bl e [Distribution of Japanese searche%
4 L United Kingdom 572,410 21% Brandtag Family Distribution
@Happiness Accommodation
3 N | ltaly 334,210 -45% @ Generic Information Touristic Activities
4%

G Ll France 329 260 -6%
7 o = India 285,960 43%

32%
a8 = Spain 244 390 -1%
9 = Sweden 198,110 -12% 63%
10 | Canada 197,980 27%

@ Visit Finland SourceD2 Digital Demand 40



Japan Seasonality of searches 202824 & Main topics in 2024

Japanese were doing more searches on travel to Fintiamithg
each month in 2024&ompared to 2023.

InteresttowardsSanta Claudourism and travel in general
northern lights, food tourism, tours, hotels, cafes tourism
attractions, andmidnight sunincreased compared to previous year. @)an 2024 - Dec 2024

Jan 2023 - Dec 2023

Micro - Brandtags Popularity

Seasonality

@)an 2024 - Dec 2024 Jan 2023 - Dec 2023 t Santa Claus [ —
140k 1 Tourisr
Saynas T ——
. 1 Trave|
t Northern Lights /I
R t Food Tourisnm
t Tours TS
. 1 Hote|s MEEEES
Christmas Mark..
t Cafes N
50k t Tourism Attract.. .
t Midnight Sun
Jan 2024 Apr 2024 Jul 2024 Oct 2024 0 S50k 100k

@ Visit Finland SourceD2 Digital Demand, Bloom Consulting41



Japan Micro-Brandtags Popularity
@lan 2024 - Dec 2024

Top 20 topics in 2024 o 2095 Dec 2005

santa Claus N
Tourism I
Saunas .
Travel I
Northern Lights I
Food Tourism
Tours I—
Hotels N
Christmas Mark.. .
Cafes WEN
Tourism Attract.. =
Midnight Sun —
Unesco Tourism
Shopping Outle..
Reindeers
Art Exhibitions
Fjords And Glac..
Lakes

Shopping
Honeymoon

":"IIIIII'I

@ Visit Finland

100k SourceD2 Digital Demand, Bloom Consulting42
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Seat capacity &
forecast for

Flight arrivals during
winter season 20282026




Seat capacity frondapan to Finland for Dec/2026Feb/2026

®W= Japan (excl. domestic) = Finland Database update 08 Nov
Filtered period 01 Dec 2025 - 28 Feb 2026
3 airports +1 9.2% YOY for selected locations
Share YOY

Tokyo (HND ) | +8.8%
Osaka (KIX) N +41.6%
Tokyo (NRT) NN +35.2%

Finnairwill have daily flights from Tokydaneda to Helsinki. It will also have more fligh

There will beclearly more flights and from TokyoeNarita as well as from Osaka to Helsinki compared to the previous winter.
more Seat§ a\/_a'lablérom Japan to Japan Airlineswill have four weekly flights from Tokyidaneda to Helsinki in December
Finland this winter than during the and three weekly flights during the rest of the winter season.

previous winter season.

Finnair [N +18.1%
Japan Airlin... - +25.8%

@ Visit Finland Source: Destination Gateway BprwardKeys 44
Database update O®lov



Forecast for Flight arrivalsy Dec 202% Feb 2026

Comparison to previous winter 491,290 +8.7%
tourist arrivals YOY for selected origins
+23%
Share YOY
China
. Netherlands United King... $13.2%
+20% Norway
Germany -0.7%
i France [NNNREGEE -7.2%
+15% Japan Spain United Kingdom
p Netherlands | NG +19.7%
USA
s Switzerland Italy | +5.2%
-~ Spain NN +14.1%
S gelgium-. a1y usA I +13.4%
+3% Switzerland |GG +11.9%
Australia
Denmark |GG +32.8%
India Germany
0% Sweden I +5.5%
Poland | +21.6%
5% Turkiye France Belgium [l +4.5%
Estonia ireland [ +36.6%
10% Japan I +12.7%
5% 10% 15% 20% Norway HEE +17.7%
Share Austria | +5.6%
_ o Latvia [l +4.5%
@ Visit Finland Source: Destination Gateway BprwardKeys

Database update O0Now-2025

China [l +20.8%

45






Finlandsellingpoints in Japan

Mix of traditional and emerging USBppealingto wider audience

WCAYTf YR A& KAIKE @ ->BantaModmths, Ddsigi® ramhern lghdzNI ! { t Q4
w Happiest country in the world is now attracting potential travelers

w Finnish sauna, wellbeing & work life balance are widely admired

w For these reasons above, Finland is beyond sightseeing destination

w Finnish lifestyle is considered opposite to Japanese corporate cutopens mind for creativity

w Attracting newvisitors across emergirgegments such agudents, honeymooners, families, corporate travelers, sauna
enthusiasts and seniors while continuing to attract repeat travelers

w Seasonality evenly split visitors over the all 4 seasons, more overnights innnoter season

w Aurora products have been extremely popular in Q1, Q3 and Q4
w Helsinki and winter Lapland are driving but increasing opportunities for Lakeland and autumn Lapland

@ Visit Finland 4



CAVEFIYRQAE LRAAGAZ2Y AY

Uniqueand Trendy

w Overnights have reached almost 90% of 2019 despite adverse factors such as longer flight time, currency deprecia
JPY and inflation.

w Finland is now a very popular destination
w Definitely one of the best performing destinations in the longhaul markets

w Consumers are looking for authentic and cultural experiences
w Connect with nature is also emerging interests as awareness of Finnish happiest nation image keep on growing.

w Japanese celebrities are traveling to Finland. SoMe postings are stimulating desires to visit Finland.
w Travel agents have been very active in product developments and sales for Finland and northern Europe.

@ Visit Finland 48



Consumettrends and behavior

Bookingearly, Travelinglongerand Searchingor new destinations

w Currency affecting the decision making as Euro appreciating against JPY

w Booking leadime is getting longer especially price conscious travelers.

w Avid travelers have already started booking for the 2026 summer tours.

w Direct booking to airlines increasing trend, growing faster than OTA channel

w Highend and repeat senior FIT markets continue to book through the traditional travel agents.

w Duration of travel is getting longer.
w Combination of Finland with Baltic countries and Sweden are becoming more popular.

@ Visit Finland
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Industry update and distribution channels

Very active and keento promote Finland

w Japanese inbound is expected to reach 40.0M visitors in 2025
w Overall Japanese outbound is around 70% of 2019 level
w North America and Hawaii continue to show around 50 to 60% level compared to 2019.

w Australia has more air capacities in 2025. However, the outbound is only around 80% still as Australians are visiting
Japan more frequently.

w Spain, France and Italy have been driving the volume for the travel agents.
w Turkiyeis the only growth destination over 2019 due to the favorable exchange rate and abundant capacity/frequenc
w Tour escorted products are now dominating the share.
w! AN AYySQa RANBOU 0221Ay3 IANRPSAY3
w Helsinki is 8 after London and Paris.
Accessibility is the key factor. Finnair and Japan Airlines operated 30 daily flights in 2025 summer schedule.

@ Visit Finland 50



Toptraveller segments

City life enthusiasts

Nature lover

Lifestyletraveller

@ Visit Finland

N4 P ol /.0 A @

Active Culture Lifestyle Nature Outdoor City life
hobbyist traveller traveller lover explorer enthusiasts

Thissegmenthas beerdrivingthe traffic to Finland. Tour productsre widely availablein the market as it iasyfor the
travelagentsto developpackageours

Products: Sightseeinghgpping Finnishdesign,cafehoppingandrecentlypublicsaunaexperiencesas anemergingtrend.
Alsolight nature activitiescloseto the city center,suchas Nuuksio anglandsoutside Helsinki.

Sales channels: &hlytraditionaltravelagentsand OTAFinnair'sdirectchannel

Japanese are eager to ledhe Finnish happiness and wellbeing from the nature, like locals do. Experiencing northern
lights has traditionally drawn great attention for Finland among this segment

ProductsNorthernlight viewingin Laplandnature walks everyman'sight for berry picking
Sales channeldfainlytraditional travelagentsfor both FIT andyroups

Japanes@are veryinterestedin the g 2 NJhapgastcountry.

Products Traditional saunaxperincessauna hopping for enthusiasts, live like a Fi¥inhishdesignsthe Moomins local
food experinces

Sales channelSraditionaltravelagentsfor FIThoneymoonersfamiliesandstudentsaswell asFinnair'sdirectchannel

51



Keypriorities and supportive actions

Sauna and wellbeing promotion

wRelaunch of a Sauna campaign
by partnering with Finnish
suppliers/DMOs, travel agents,
airline partners and ctranding
partners from comprehensive
sauna ambassador network

wDevelopcommunicationplanto
stimulate strongmotivation for
travelingto Finland withadded
valug authenticexperience

wSauna and wellbeing themed PR
& social media content

@ Visit Finland

Longer stay for snow free season

wContinue to engage tmarket
trade partners on product
developments for Finland mono
tour packages for FIT and Groups

wWorkwith Finnair and~innish
partnersin developingattractive
fam programsto attract quality
buyersfocusingon snowfree
season

wPR & social media content for
snow free season

wAligningwith Sauna and
Wellbeing promotion is th&ey

Collaboration with Finnair

wWork with travel agents, local
governments and Japan
Association of Travel Agents to
0 0NF O0 Grawid/ I A N
operation of Nagoya/Helsinki

wBringC A Yy yfledquéhkyBackto
pre-O 2 O 34vEEklyflights

wAligningwith Sauna and
Wellbeingpromotionisthe key

52
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2026 Activityplan

SalefEventsB2B

C MATKA Travetairin January

¢ Moi FinlandRoadshowon 16- 17 April

¢ Midnight Sun Workshop 2026 idune

¢ Tourism EXPO Japan 2026 in October

¢ European Travel Commission Workshopacember

Famtrips
¢ MATKA FAM idanuary
¢ Midnight Sun FAM idune
¢ Lifestyletraveller& Sauna FAM idune(right after MNS)

B2C and B2B2Campaigns

¢ Foodthemedglobalcampaign

¢ Visit Finland Saun@ampaigr2.0launch
Cobrandingopportunitieswith Japaneseorporations

@ Visit Finland

PR

¢ Presgeleasest pitching

C
C

Press andnhfluencertrips
OtheractivitiesTBC

SoMe

C

Alwayson contenton Facebookinstagram an

Joint Promotions

C

Q
q
S
q
q

HISTravelFairin February
HankyuTravelOuluaurorapromotion
JTBEuropecampaign

Finnairand Veltra direct bookingpromotion
Celebrityopportunitieswith Finnair

Tacticakour operator promo aspart of saunacampaign



PR &SocialMedia update
Japan



PR & Media Activities
Japan market

+AaAld CAYyflFIYyRQa tw OGAGBAOASEA Ay Of
influencer visits, and press evemgsill in close collaboration with our Tokyo
olFlaSR tw | 3SyoOed { 26imHividial visfs, jeineditpa> &
international group press visits, organizede national group press visit from
the Japan market, and shared numerous press releases and pitches. In additid
we organised an influencer event at Osaka Expo this September.

LINR I O A DS

Coverage Highlights Q@3 2025

A 83MediaHits
AverageVisibility Score 71%
Brard Building Effect 583 million
Average Ton8&.003.00

Media highlights: Non Stop! TV Show, Yahoo! News, msn news,
macaroni, Frau, @DIME, Safaiiere BEPAL, GQ Japan

A Influencer highlights: @takasutile, @000000ayumioo0000,
@aya.v_v.ka, @eri3580

1. The averag¥isibility Scorealks about attentiong.g. y +F NI AOf S Oly 68 SELSOGSR G2 3Si o
2. Brand Building Effeds an estimate of the number of media consumers that have seen the article.

@ Visit Finland
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PR work results, Japan @Q3/2025

Share of hits by Media type

Number of hits by Region

Share of hits by Origin

Relationship based coverage
&t

Requesl based coverage
T4

50 Blog 'II v
Online - Travet 1% '™
53 LI r?]t__
Press Trip
18%
0
Online - Lilestyle
0% Online - News
24%
Number of articles by Theme Press Release £9%
Number of hits by Season
Culiure &0 . .
0 40 Coverage Highlights
33 I . . . .
Happiness 2 A Helsinki has been the most popular region with 50 hits.
Gastronomy . A {dzYYSNJ ¢l a GKS Y2ad L32LdztI N asSt
20 ;
A Culture was the most popular theme (40 hits), followed by
b 6 4 Tourisminge. & KI LAY S&88 6HmM KAGAO FyR 3JFaldNey
0 o . - o g\_ S ; A The largest share of the hits were covered by online news
%\@0"’ & wﬁ‘ O AN S sites, followed by online lifestyle sites.
. &
o . Wellness 2 A Press releases were the most common origin of the hits,

followed by press trips.
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#E# P 1 Ebloodorange & »
A Food and tourism specialties showcased from
all greater regions in Finland

A Talk session with Michelin starred claefiyu
Hasegawa highlighting his food experiences in
Finland

A Cooperation with Finnish brands Lovi, Helsinki
Distilling Company and Fiskars

A Thegoal was to raise awareness of the
Finnish food culture and to encourage foodies =
to visit Finland through social media
influencers

A Results:
A Posts: 32
A Engagements: 2.1K
A Reach: 118.5K

@ Visit Finland
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