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Facts and figures China



Summary of key findings

| KAY I Qa 2 dzi teBodndirgbul nedyéd Back taipéepandemic strength Chinese tourists were th@rd largest
international sourceof visitors to the EU in 2024, yet Chinese arrivals to Europe remat¥édoelow 2019 levels

Similarly in Finland, Chinese overnight stays sufig&Edon 2024 (to 198,000 nights) but stayB8% below 2019The
recovery continues in 2025, driven by pam demand among younger travellers and affluent sengaifsough economic
headwinds (weak consumer confidence, high savings) temper full rdti@yopportunities lie aheadas flight

connectivity improves (especially when Russian airspace eventually reopens), Chinese visitation to Finland and the
Nordics is forecast to soar, withvernights projected +340% by 2034ersus 2024). Capitalizing on Chinese travellers'
high spending (they rank among top pep spenders) and seasonal preferences (winter Lapland, summer scenery) can
OSYSYid CAYyflYyRQa fSIFIR Ay (UKAA NBaAdzZNBSYO YIFIN)ySGo

Despite the slower rebound, KA y I Q& 2 dzi 6 2dzy R { N} @S f 20263s\pdjaciedté shawsconthties |
double-digit growth in Chinese trips to Europe. By{Jaap 2025, Finland sai%,000 Chinese visitors-13% YoY)on

track to meet or exceed the 105,000 annual trips in 2024. The drop wigkor spendingq17% total spend YoY) in 2025
indicates travellers are taking shorter trips (median 3 nights, down from 5), but this is partly due to more visitors doing
guick stopen-route to other countries. As flight options expand and more groups return, Chinese visitors could start
staying longer again. In shoRinland and the Nordics are at the cusp of a significantrebodtl2 ¥ / KA Yl £ &
gains set to accelerate.

@ Visit Finland 4



Summary of key findings

Recovery StatusChinese tourism to Finland is rebounding (+61% nights in 2024) but is still 55% below 2019 volumes.
Overnights continue to grow in 2025, and forecasts predict a-iidarecovery by around 2022027 under favourable
conditions.

Nordic Leader in WinterFinland is theop Nordic destination inwinterF 2 NJ / KAy Sa4S (G NJ St f SN& .
(Santa Claus, Northern Lights). In Dec 262% 2025 Finland hosted 79,500 Chinese overnights (largest in Nordics).
Norway leads in Chinese summer visits, but Finland still attracted 67,000 Chinese summer nights in 2025 (+41% YoY

High Spending & Economic Impa€thinese visitors spend heavily. In 2024, China was only 11th in visitor count but 8th
Ay 201Kt aLISRENMIHNDEmMPpNRBROWSHIVE VI OSNF IS aLISYR 61 a8 e€mIn
nationalities. Shopping is a big draw (27% of spend), indicating strong interest in retail dresbtaxrchases.

Seasonal Preference€hinese demand peakswinter (DeaFeb) andsummer(JurgcAug). Winter 202425 Chinese
overnights in Finland reached 89% of ypa@ndemic winter levels (driven by Lapland and Helsinki region), whereas
summer 2025 was 50% of 2019 summer (room to grow further). Spring and autumn are weaker; Golden Week in eatrl
October is a small spike in autumn.

@ Visit Finland 5



Summary of key findings

Flight Connectivity is Keylhe pace of Chinese return is closely tied to air links. For winter¢2@2Seat capacity from
China to Helsinki is rising (+18% Hong Kong, +7% Shanghai), including daily flights from Hong Kong. Restoration of r
direct routes (and eventually Russian airspace access) will significantly boost arrivals.

Future Growth PotentialLongterm projections show Chinese tourism to Finlarehrly quintupling by 2034overnights
+340%, spend +346% vs 2024he highest growth of any major market. Even if geopolitical/economic factors temper
UKAaz [/ KAY Il Aa LIZ2 Xop SHtrcesid toudisth gedwiha the cbmirg Klgfddé. y R Q a

Opportunities: Focus orenhancing winter products  OF LIAGIF f AT Ay 3 2y CAYfl YRQA 0 NI
travellers choosing Finland over Nordic competitors. Developmer offeringghat can be marketed in China (nature,
design, family attractions) to capture more of the summer outbound wave. Ensure hospitélitynsready (language,

LI 2YSYyids aAaSNWAOSOUL® {GNBYIIKSY RAFAOGEFE YIENJSOGAYy3T 2y |
being, happiness index) to appeal to Chinese travellers' aspirations.

Competitive PositonPre/ h+L 5% [/ KAYl ¢l & CAYyflIYyRQa Im !'aAAlFLyYy YIFNJ]S
dropped in rank due to slower return but is climbing back. Finland currently shares the Chinese market in Nordics
especially with Norway but has a clear edge in niches like winter family travel. By investing in this market now, Finlanc
can secure a larger share of Chinese tourists as the pie grows, aiming to reclaim its place as a favourite Nordic destin
T2 NJ /tisvelgrd Qa

@ Visit Finland 6
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Chinese outbound tourism



International tourist arrivals to European Union by origin 2024 2024 ¢

Absolute Growth ChlnawaS the 3j blggeSt

United Statec 11.358.300 international source of tourists

Canada 5,694,270 visiting the EU in 2024.
[China 4,795,630 ]

Australia 4,712,380 . ¥ )

Brazil 3,903,210 ...

Israel 3,117,470

Japan 2,439,380

South Korea 2,379,070 -

Mexico 2,199,960 ~

India 2,036,430 )

Russia 2,007,260

United Arab Emirates 959,262 )

Saudi Arabia 833,670

Singapore 350,783 31,358,300

Malaysia 115,270

Visit | 115,270 ) . .
Source: ETC dashboard, Tourism Economaics



Chinese arrivals to the EU still 36% below 201¢

International tourist arrivals to European Union by source market (millions) China - Year YoY change
2025 +29%
Absolute Growth
2024 +71%
1 —— 2023 +186%
2022 +119%
E 2021
; 2020
5 2019 +4%
4 2018 +7%
: 2017 +20%
2 2016 +3%
. 2015 +32%
o o 20 2010 2o 2018 201 2020 20 20 208 202 2029 2014 +13%

@ Visit Finland Source: ETC dashboard, Tourism Economics



Market insights- China

L 2

Total Arrivals (World) in 2024
71,322,730

{1 60.05% from previous year

L)

Total arrivals to Europe in 2024
7,689,807

{1 67.25% from previous year

Growth of arrivals to Europe
29.51%

2025/2024 (forecast)

@ Visit Finland

[ China 4 2024 4 ]

Chinese tourist arrivals to European destinations in 2024

Absolute Growth

Relative growth o€hinese arrivalsvas the '
fastest to Spain, Norway, Austria, and Finlan‘
among the EU countries.

L S

0.99

Source: ETC dashboard, Tourism Economics



| KAYSaS hOSNYyAIKIGa g {LISYR.

In 20122024 and forecast for 2028034

overnights —Overnights —{ LISYRAY 3 Oac Spegdg‘ge
1 000.000 | | 00c
900.000 Over the next decade*, the number ofernight staysn S0C
500,000 Finland by Chinese visitors is anticipatedise by 340% T
| with their overall expenditurepredicted togrow by 346% ...::7+" 70C
700.000 relative to 2024, R o
600.000
et 50C
500.000 L
40C
400.000
300.000 o 30C
200.000 20C
100.000 10C
0
N DO X0 O N PO O DA D 0N DO DN S D
NI FIFIINIIFIINIPINII NI ISP DD D
W7 ADT AT AT AT AT AR AT AT AR AR AR AR ART AR ART AR AR AT AR AT AT AT AP

- *) Presuming that all flights operating between China and _ _
Visit Finland Source: Tourism Economics (forecast released March 2025)

Finland regain access to Russian airspace.



Evolution of Chinese travel intention to Europe

Although Chinese enthusiasm to travel to

Europe represents a 1goint decline from China

last autumn,Chinese travel sentiment

continues to be the strongesamong all long

haul markets surveyed. o

A Unlikely to travel long-haul
Resilient demand is particularly visible among 5%
younger travellers and affluent older 14% Likely to travel long-haul, not Europe
consumers who are both eager and willing to O

spend. 14% Likely to travel to Europe

Still, broader economic headwindganging
from subdued consumer confidence to high
household savings rates and persistent
caution about the econonty may temper
discretionary spending. As a result, some
travellers could favour domestic or sheraul
options over longhaul international journeys

in the near term.

W Very likely to travel to Europe

@ Visit Finland Source: ETC, Lot#taul Travel Barometer 3/20252



A diverse range of destinations shapes

Preferred European destinations for holidays in autumn 2025

o S
Ii
- &
"
et 1705 104
11%

2%
-
% respondents P
N FY
l 3B 3%
200 -
E%
-
3% 2%
a4 0
g ™ 455
" 4%
' 430
- A
14%
T%%
- ﬂ'
Luxembourg: 456
Montenegro: 2".-{5'.
San Maring: 3%
Cyprus: 3%

Malta: 234

Significantly more & less 3§ respondents plon to visit this country compaored to a yeor age (September-December 2025)

@ Visit Finland

markets

+3
=
=7 3 O of autumn travellers to

/

Europe plan to visit more
than one country

Interest in Nordic destinations is on the rise, with
Norway, Iceland, and Finland all showing significant
srowth — +3% each since last year — as long-haul
travellers are increasingly drawn northwards toward
the end of the year.

*) Australia, Brazil,

Canada, China, Japan,

South Korea, US

Source: ETC, Lotpul Travel Barometer 3/2025
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Chinese overnights
INn the Nordic countries



Chineseaegqgistered overnights in the Nordics

0.4M

0.2M

0.2M

0.1M

0.0M

@ Visit Finland

Sweden

Overnights in the Nordic countries

WHOLE COUNTRY Foreign(China (incl. Hong Kong} |
2

2018 @2015 @

Denmark

S Ta &

AL

82021 ®2022 @2023

Norway

Nordic comparison

024

iz

[=]}

Finland

m

LE AR

Iceland

Select year for shares

2024

Share of overnights
WHOLE COUNTRY Foreign China {incl. Hong Kong)

Fimland 28%

Sweden 22%

704K

Owvernights

Denmark
225%

Morway 2THh

Graph of market shares is for year
2024so it does not include statistics
for Iceland (due to their revision work
in overnight statistics).

Sources: Visit Finland Statistics Service Rudolf, Statistics Finland,

Statistics Sweden, Norway, Iceland, and Denmarkd


https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Chinese overnights in the Nordics J&aep 2025

MNordic countries’ top target markets
WHOLE COUNTRY Foreign 1.1.2025-30.9.2025

WHOLE COUNTRY Fc:reign[lihina iincl. Hong Kong) 1.1.2025-30.9.2025 ]

Denmark 18%

Germamy

Sweden 23%

Morway
United S5tates
Metherlands

Swreden

747K

Monthly overnights in Tatal

United Kingdom

Finland 23%
Denmark .

France

Switzerland -
-
Finland l

Norway 36%

Fotand . Mordics Monthly Yo change %
-
Spain
. Please be aware that the statistics MNorway 270,007 92 %
Belgium . 20242025 for Iceland are cur_reptly Enl 173,193 24 9
- unavailable due to ongoing revisions.
[ China (incl. Hong ... ]. Sweden 1}'2{1 a3 AT 25
Denmark 131,753 27 %o

oM 5M

O v Frian Nordic report 15



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Chinese monthly overnights in the Nordics 3&ep 2025

YoY change % |
WHOLE COUNTRY Foreign(China (inci. Hong Kong] 1.1.2025- | Monthly overnights .

@®Denmark @Finland $Norway §Sweden WHOLE COUNTRY F-:-reign[:h'na (incl. Hong Kong) 1.1 3925-30.9.-:--:25]

@ Denmark @Finland ®MNorway @ 5Sweden

50K

ana L0 %
s e E— 75 %

30 % From China, Finland leads in winter
travel while Norway is the top

2025 08 -—ﬁm I destination during the summer.

m— Chinese overnights are clearly
we e 7 % growing to the Nordics.

L 30K
2025 D4 IS 177 %

2025 05 107 %
43 % 20K

202 o
205 be 110 %
1%
. 3%
2025 03 — 117 % KK

2025 02 I 55 %

0K
202501 2025 02 2025 03 2025 04 202505 2025 06 202507 2025 08 2025 09
. 37 %

@ 025M -EH’_ 179 % .
i Nordic report o



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa

Winter & summerhigh seasonChineseregistered overnights in the Nordics

@ Winter (Dec-Feb) Share of overnights - winter (Dec-Feb) Overnights in winter & summer

WHOLE COUNTRY Foreign|China (incl. Hong Kong) WHOLE COUNTRY Foreign|China (incl. Hong Kong]

Sweden @Denmark @MNorway @Finland

Denmark 13%

Sweden 0.08M
Finland 39%
100K, Sweden 17% Denmark 0.08M
S0k MNorway 0.06M 0.14M
Finland 0L0EM 0.0TM
Ok Morway 31%
2018 209 2020 2021 2022 2023 2024 2025
Summer (Jun-Aug) i . . o
Share of overnights - summer (Jun-Aug) YoY change in seasonal overnights %

WHOLE COUNTRY Fn::reigr[[l"'na {incl. Hong Kong)

WHOLE COUNTRY Foreigr{ China (incl. Hong Keng]
Sweden @ Denmark @ MNorway @ Finland

0.3M
Finland 18% 81 %
MHorway

123 %
0.ZM
Morway 38% A2 %
Sweden
28 %
DM
41 %
Sweden 21% Finland
11 %
0.0M
2018 201% 2020 2021 2022 2023 2024 2025 29 %
Denmark a1%

Denmark 22%
Monthly overnight statistics for Iceland inclu tels & guest ses only.
omthly nigh tistics for |ce Clude hotels & guest houses only

@ Visit Finland N Ord iC Comparison Sources: Visit Finland Statistics Service Rudolf, Statistics Finlagd,

Statistics Sweden, Norway, Iceland, and Denmark



https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
https://www.visitfinland.fi/suomen-matkailudata/matkailun-kehitys-pohjoismaissa
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Border survey
Chinese trips to Finland

Year 2024



All Chinesdravellers to Finland; Year 2024

Country
. Estonia
. Sweden
. Germany
. United Kingdom
. United States
. France
. Spain
. Italy
. Netherlands
10. Poland
11. China

©Ooo~NO UG WNE

Country
. Germany
. Estonia
. United States
. United Kingdormnr
. France
. Sweden
. Spain
. China
. Italy
10. Netherlands

@ Visit Finland

©Ooo~NoUbr~,wWNPE

Trips

797 000
498 000
462 000
386 000
287 000
256 000
200 000
192 000
124 000
119 000
105 000

LISY R
376
328
312
273
252
191
154
154
149
111

Border Survey
MatkailijaMittari
Visit Finland

=
@map“.._____

Trips

105K

Overnight trips:

Day trips:

Profile

Advance booking
time on average:

'.'IDDI
10 %0
7o)

~ 7

Departure region

105K

(Blank)

Share of
package trips:

v
13 %
&

___

Departure Countr... Travel Destinations

Spending

154M

Per trip:

Per day:

Ajrplane

A

Ferry

Departing /
Finland ofteN*

to Estonia &
Sweden

Matkailijamittari

Latest 12 months @

Start | End date

o1ra024

Carbon

Footprint

148,406 tons CO2

Per trip: 1419 kocoz

Per day: 58 xgcoz

Likely to return to Finland
on a leisure trip (scale 1-5):

s

.'d--- -

i
Median length .\
of stay 3-5

Source: Visit Finland Border survey



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

Chinese trips & spending by travel purpose & main destination

@ Visit Finland

China Trips to Finland

m Vacation/recreation VFR, Business, Study

China Trips to Finland

m Helsinki & Uusimaa = Lapland

Other

Chin/Y { LISYRAY3I AY (

m Vacation/recreation VFR, Business, Study

74
48%

Chiny { LISYRAY 3 AY

m Helsinki & Uusimaa = Lapland = Other

21



4 )

Eorder Survey Year art Month @ Departure region Departure country -
_ MatkailijaMittari 202 . A a “ N . 5 Traveller Portrait
C h iInese Vizit Finland Startiend date
vacation / | ==, "o N e e Mohis sper -
- — T all e All e Vacation, leisure, or recreation an ~ ANl o Al 122024
recreation
travellersto @ @
Finland : ;
Vear 2024 Trips Overnights Share of overnights Median IengthMo;dstlzﬁgth Carbon efficiency
302K 0 3 '
66K suen 83 % % Average=3 1.4 €K/ hi
\ / In main destinations In main destinatien In main destination Average= 1.c
Click for previous year comparson view Mamicapsiiy Province

Trips Age Gender
23K 15.24 20% (j' Q
19K
9K 13K 65%
45-64 11% 3? * 57 “ IBLEIL.
Female
2024G1 4G 202403 65+ 4% Male ema Other

Travelling with Experiences & attractions Accomodation
Nature 5%
Culture 58%

@ @ @ City break 520
Shopping A48%

Spouse f Family or Alone Touring
Significant friends Outdoor | sports
other

Wellbeing

* Categories Other and Mot filled in are
nat displayed in this Travelling with visual

Event participation

@ Visit Finland

25% Rental cottageia...

19%
15% Friends, relatives
2%

Respondent can select max 3 options

Matkailijamittari

2%

11%

4%

Mot telling

Most visited destinations
Municipality

Source:

Business

@ Leisure

Visit Finland Border survey


https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
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Border survey
Chinese trips to Finland

JanSep 2025



Chinese visitors to Finland

Border Survey / JanuarySeptember 2025

@ Réde;;llzéiluanmrtan "e" n"“""" Multiple selections Lalmu - @ 5"3'1-'5"“'312 |
. = a 0 Departure region Departure Countr... Travel Destinations Travel Type Travel Purpese
A 76,000Chinesevisitors(YoY+13% OMep » o CENEENN CONN CEEE O s &2
A Spendingg H @0-17%) carbon
A MZnTo (eY2K% G NA LIRLL 21 Spending Footprint
L 82M 112,179 tons CO2
A Mnc € (Yor+108% & oK ons
A 80%traveling forleisure Overnighttrips: 76K Per trip: Per trip: 1469 xa coz

(leisure trips+7%& spending29%)

Day trips: (Blank)

145 kgcoz

A Advance booking time, avg.
3.3 months(YoY+1.4months)

. ()
A Share of package trips Proﬁlle | on a leisure trip (scale 1-2)
2 1%(Y0 Y+ 12 (y$0| ntS) time on average: package trips: : [é‘zv-_’,f‘
poo - Mw.:::;::gm N 3.8
A Median length of stag nights m 21% ) AN ° -

(YoY-2 nightg - —

Summer

@ Visit Finland Linkto the report:
Matkailijamittari- Visit Finland

24



https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari
https://www.visitfinland.fi/suomen-matkailudata/matkailijamittari

| KAYySasS OAaArluz2NAQ

Border Survey / JanuarySeptember 2025

A

Number ofChinese travelers
visiting Finland grewby 13%
from January to September

2025. However, as the median

length of stay decreased by 2
nights and travel with family
or friends dropped, the overall
spendingdecreasedoy 17%.

Chinese travelers spent the
most onaccommodation(39%
of total spending)shopping
(27%) andestaurants/cafes
(20%).

@ Visit Finland

Border Survey Year Quarter Month
MatkailijaMittari 5, Al Multiple se... All
Visit Finland
— Travel Destinations Travel Type Travel Purpese
— lMenu
All an All
Trips Overnights
TeK 618K
Click for default view
Select spending type Nights spent
€ total w ANl -
Country Economic region Region map

Spending by country
01/2025-09/2025 £ TOTAL CHINA

View by Age & Gender

B2M
China Alone
99
‘With family, relatives._..
With spouse/signific...
Other
€ total € prevyr

Linkto the report:
Matkailijamittari- Visit Finland

Latest 12 mnth

Accomodation  Shopping,
grocery, other

Departure region Departure country

Al China
Transpertation Travelling with Children
Al al All
Median length of stay Spending €

3 82ZM

Spent € within Finland

01/2025-09/2025 € TOTAL CHINA

&M &M

Restaurant, Fuel

cafe

Culture,
sports,
recreation

Transportation

€total € prevyr

View by no. of children

Travelling with

DI/Z0Z5-09/2025 € TOTAL CHINA

ITM

21M
H

10M

£total € prevyr

a LIS

012025
0%/2025

Payment methods

Payment type

All

Carbon footprint
112K

Advance 29%

=49

Munirinalitv Provinee

Spending in Finland

01/2025-09/2025 € TOTAL CHINA UUSIMAA HELSINKI
HELSIMKI

50M

Helsinki
62

£ total £ prevyr

25
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Registered overnights

In Finland



Overnights In Finland & top16 source markets in 202

Year 2024/s. 2023 &2019)

/ Overnights in 2024 \

Total foreign 6.4 M

+11%vs. 2023
(-10% vs. 2019)

Foreign excl. Russia 6.4 M (cmna and Hong KOM— 198,200

+11%vs. 2023
(+2% vs. 2019)

EU+UK 4.0 M
+6%vs. 2023

700,200
Germany N ST

662,000

United Kingdorn NN CO7500 . 0,
03.900

521,600 W Year 2023
Sweden ’
558,500 Year 2019

United States 445,100

2
France I TEPIN® 352900

\ (+6% vs. 2019) /

@ Visit Finland

341, 700
299,500
Netherlands LT
262,200 / _ \
italy . 220,600 The number of Chinese
180,300 overnight stays in Finland
441000 rose by 61% compared to
Spain I 197,200 | 2023; however, they were
173,800 still 55% lower than the
. 180,700 fi :
| 161400m : igures recorded in 2019.
Switzerland 61 100l \ g /
B 00
Estonia 000 S
T 174500
Norway 189,900
PP 141,100
Japan BT s 000
. 118,000
Belgium 398,908
. 116,700
Australia '94,&'366
116,500 - - )
Denmark 1151966 Source: Visit Finland Statistics Service Rudolf,

Statistics Finland



Chinese overnights in Finland 20:P024s. jansep 2025

NO. OF OVERNIGHTS IN FINLAND AND YoY CHANGE %

CHINA AND HONG KONG
OVERNIGHTS IN MAIN REGIONS

79 % 0.1M e

oom 149%

— 117.8K (59%)

—?6 %

0.4M CHINA AND HOMNG KOMNG - Year 2024
0.AM %‘4;" @HELSINKI .. @ LAPLAND . @ LAKELAND @CDAST & _.
B o
33%
0.3M 12.5K (6%)
29 % 14.3K (T%)
oan
. 61 % 0.2M
24 %%
0.1M
0.1M 119 % 53.6K

2016 2017 2018 2019 2020 2D21 2022 2023 2024 2025
JanSep

Linkto the report: Tilastopalvelu RudolBusiness Finland

Source: Visit Finland Statistics Service Rudolf, Statistics Finlad®d


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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Main source markets Germany QTR 630000

Januaryc September 2025 Sweden 4,400
vs. JarSep 2024 &anSep 2019 466,400
United States SESRSMIPRISEN 365400 g jan-Sep 202

352,700 W Jan-Sep 202-

United Kingdom \ 302,900
J 327,400 Jan-Sep 201
339,400
France \ 2680
Chineseovernight stays in Finland Netherlands T 269,100
have maintained theiconsistent 218,900
growth this year, showing 24% rise taly TR 109300

compared to Januareptember 134,700

2024. Nevertheless, with (China and Hong Kow

173,200

336,900
accessibility still well below 2019
_ 168,100
levels, the number of overnights Switzerland w
remains 49% lower than in 2019. 152 000
Estonia \l!!!!.!.!.!' !
151 500
Japan \m
172,300
Norway HEEPERy 148:300
y 153,000
140,500

Spain K 1,000

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 2



Chinese; Seasonal Overnights in Finland 202225

2012 m 2013 m 2014 m 2015 m 2016 m 2017 m 2018 m 2019 = 2020 m 2021 m 2022 m 2023 m 2024 m 2025
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60,000
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1di F
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@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finlaitd



Chinese monthly overnights in Finland 204&ep/2025
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Overnights inhigh summer season 2025

And change compared to summer 2024 & {pandemic

g _ _ N\ JurAug  JunAug JunAug 2025 2025
2.1M foreign overnights 2019 2024 2025 vs.2019  vs. 2024
(+12%vs. summer 2024 & %vs. summer 201)9 Germany 270300 251 500 282 100 +4 % +12 %
A 1.3Mfrom EU27 + UK+13%& +9% Sweden 255200 242300 241700 0 %
A 250,300from Asia(+25%& -27%) USA 109900 157900 177000 +61 % +12 %

@ 233,500from America(+15%& +47% / UK 90 800 87 700 110 600 +22 % +26 %

ltaly 68 200 65 600 86 500 +27 % +32 %
. : Norway 73400 76 800 75 700 +3 %
Chinese Ove[grlgrm}s /'summer 2025 France 64 100 61 400 72 700 +13 % +18 %
2 800 302000 Switzerland 64400 65200 72000 +12%  +10%
6% /(China& Hong Kong 133300 47400 67 000 +41 % )
5%3320%/0 Estonia 69400 59400 66 200 +11 %
" 8% Netherlands 62300 59500 66 100 +6 % +10 %
Japan 73100 46 300 63 600 +37 %
Spain 56 600 54 800 61 300 +8 % +12 %
Poland 31400 38 300 45 900 +46 % +20 %
HKi region Denmark 37700 36400 38 700 +3 % +7 %
55,800 +50% Austria 27900 28900 34600 +24% +20 %
83% Australia 27600 25800 29 600 +7 % +14 %
Belgium 21500 23400 25 600 +19 % +9 %
Canada 17 700 19 000 25 000 +41 % +32 %
@ Visit Finland  Source: Visit Finland Statistics Service Rudolf, Statistics Finjgydia 27 200 19 600 22 700 +15 %




Overnights in Finland among the main markeisummer seasons 2012025

- Germany Sweden - United States United Kingdom — |taly
—Norway —France Switzerland — China and Hong Kong —Estonia
—Netherlands — Japan —Spain
300,000 Germany
250,000 A
200,000 r
USA
150,000
100,000 ltaly
—~ CN
50,000
0

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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Foreign overnights in winter high season 202825
And change compared to winters 202824 & (2018019)

2.3M foreign overnights

+14%vs. winter 20232024
(+11% vs. winter 2018019)

A 1.5Mfrom EU27 & UK A6%+28%)
A 354,600from Asia /+37%+4%)
A 145,800from America /+28%(+100%)

Chinese overnights / winter 2022025

Lakeland
3,500
4%
4,800 +51%
6%

HKi region

34.90Q +29%
44%

UK

France
Germany
Netherlands
USA
China& Hong Kon
Italy

Spain
Switzerland
Sweden
Australia
Singapore
Belgium
Estonia
Japan

India

High winter season (1-D2)

winter winter winter  winter 2025 winter 2025
2019 2024 2025 vs. 2019  vs. 2024
334900 361800 380800 +14 % +5 %
161700 218800 231400 +43 % +6 %
151300 180700 202 300 +34 % +12 %
106 700 145900 149 600 +40 % +3 %

53 800 86400 103500 +92 % +20 %
139 700 71600 79 500 +11 %

42 900 68 800 75 000 +75 % +9 %

59400 74900 73 400 +24 %

51800 58 100 68 700 +33 % +18 %

75100 63 200 67 600 +7 %

32600 42 300 61 100 +88 % +44 %

35300 35000 57 100 +62 % +63 %

30300 55 200 52 600 +74 %

58 200 48 800 47 200

49 900 28 000 44 600 +59 %

19 000 24 300 37 500 +97 % +54 %

Source: Visit Finland Statistics Service Rudolf, Statistics Finland



Overnights in Finland among the main markegsvinter seasons 20102025

United Kingdom = [-rance =G ermany - Netherlands - United States

—China and Hong Kong Italy Spain Switzerland Sweden

—Australia —Singapore Belgium
400,000
350,000
300,000
250,000 France
200,000 Germany
150.000 _— Netherlands

== USA
100,000
/ CN
50,000 = ==
0 —————

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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INn short-term rentals

Overnights
Year 2024



Registered and shoterm
rentals overnights in Finland
Year 2024

A In 2024, foreign overnights in shetrm rentals

added up ta2.7 million, with agrowth rate of 33%

compared to 2023. Thus, thetal number of
foreign paid overnightsvas over9.1 millionin
2024 which wad.7% morethan in 2023.

A The share of foreign overnights in shetérm

rentalswas alreadyd0% in 2024while the share

was 26% in 2023 and 21% in 2019.

A SpanishEstonian andFrenchvisitors were the
most active users of shoeterm rentals.

A Lowest share®f shortterm rentals were for
visitors coming fronbweden Japan UK and

Registered and shorterm rentals overnights in Finlane2024

m Registered overnights = Short-term rentals

Germany NN
United Kingdom [N c &
France | GG 0%
Sweden NG ¢

United States [ NG 25 »
Netherlands | 26 %
Spain |GGl 44 %
italy | 37 %
Estonia | 41 %
Switzerland || 33 %
Norway [ 23 %
china | IEGEGB
Australia ||
Poland |
Belgium | N

36 %

18 %

35 %
39 %
31 %

China Japan I 16 %
Denmark |l 23 %
Austria [l 34 %

@ Visit Finland Source: Visit Finland Statistics Service Rudolf, Statistics Finland 0 200,000 400,000 600,000 800,000 1,000,000

1,200,000



Registered and shofterm rentals overnights in FinlandYear 2024

In 2024 Chinesevisitors recorded 6,300 overnights in shorterm rentals, representingl5% of their total paid overnightsChinese
stays in shorterm rentals havegrown by 48%compared to 2023but they remained 23% lower than in 2019

Thegrowth rate in registered overnightfor Chinese visitors in 2024 wé&%over the previous yeawhile they remained 55% lower
than in 2019

Consequently, Chinese visitors sp€6%,500 nights in paid accommodatian 2024, which wa89% more than in 2023but52%
less than in 2019

m Registered overnights = Short-term rentals

600,000 Chinese overnights in shet&rm rentals
500,000 10 % 47,300
8 %
400,000 34,400 36,300
300,000
’ 24,500
15 % 21,600
200,000 .
100,000 L 16 % i e
! - 16 % 0 4,400
i — I
2018 2019 2020 2021 2022 2023 2024 2018 2019 2020 2021 2022 2023 2024

@ Visit Finland Linkto the report: Tilastopalvelu RudolfBusiness Finland Source: Visit Finland Statistics Service Rudolf, Statistics Fin
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Chinese travel related
Internet searches



Target Markets 2024 vs. 2023

2024/2023 2024/2023

Rank Flag Target Market Searches Growtk Rank Flag Target Market Searches Growth

1 5] United States 983,170 1% 1 - Netherlands 193,860 0%

2 . Japan 871,460 15% 12 = Australia 167 470 23%

3 Germany 758470 -4% 13 = Estonia 164,110 -19%

4 g United Kingdom 572410 21% 14 ¥ Switzerland 163,610 0%

5 01 faly 334710 A% 15 = Austria 124,860 2% [ Distribution of Chinese* search%s
Brandtag Family Distribution

b I;J France 329,250 -6% 16 {:hil’lﬂ* 95,16? 3% @Happiness Accommodation
@ Generic Information @ Touristic Activities

7 - ] India 285,960 43% 17 il Belgium 89,280 3% 1

8 = Spain 244390 1% 18 . South Korea 75,080 6%

9 | Sweden 193,110 -12%

10 el Canada 197.920 27%

*) Searches with Baidu

@ Visit Finland SourceD2 Digital Demand 40



China Seasonality of searches 202824 & Main topics in 2024

Chinese travel related searches for Finlamcreased in the
beginning of 2024 bustayed on a clearly lower level during the
second half of the year compared to 2023 .

. . . . Micro - Brandtags Popularity
Chinese searches are mainly focusedyeneral information on }

tourism and travel to Finland @)an 2024 - Dec 2024
Seasonality Jan 2023 - Dec 2023
@Jan 2024 - Dec 2024 Jan 2023 - Dec 2023 Tourism e
Trave| —
A Skiing ™
Shopping |
Sledding |
12k Hotels |
Santa Claus |
10k Saunas |
Holiday Packag.. !
ak Places To Visit |
\/\ Museums |
\/\/\ Cities |
Jan 2024 Apr 2024 Jul 2024 Oct 2024 0 50k

@ Visit Finland SourceD2 Digital Demand, Bloom Consulting4l



ForwardKeys

Seat capacity &
forecast for

Flight arrivals during
winter season 20282026




Seat capacity fronChina to Finland for Dec/202& Feb/2026

Comparison to Dec/2024 Feb/2025

= China, Hong Kong (excl. domestic) = Finland Database update 08 Nov
Filtered period 071 Dec 2025 - 28 Feb 2026
2 countries +1 2_0% YOY for selected locations
Share YOY

china | +7.3%
Hong Kong |, +17.7%

The seat capacity on flights between Einnairwill have daily flights from Hong Kong to Helsinki. It will also fly
Hong Kongand Helsinki willncrease twice a week from Shanghai to Helsinki.

by 18%during the winter season JuneyaoAir continues with four weekly flights from Shanghai to Helsinki
compared to the previous winter and with one weekly flight from Zhengzhou to Helsinki.

Also, the seat capacity frohanghai Finnair | N +20.9%
will increase by 7%
Juneyao Air [ 0.0%

@ Visit Finland Source: Destination Gateway BprwardKeys 45
Database update O®lov



Forecast for Flight arrivalsy Dec 202% Feb 2026

Comparison to previous winter

491,290 +8.7%
tourist arrivals YOY for selected origins
Share YOy
-0.7%

I -7.2%

I +19.7%
I 5.2
I 14.1%
I 13.4%
I 11.9%
I 32.8%
I 5.5
I 21.6%
B :4.5%
B +36.6%
Bl +12.7%

B +17.7%

B +5.6%

B +4.5%

+25%
China
. Netherlands United King..
+20% Norway
Germany
Spain . _ France
+13% United Kingdom
Japan Netherlands
USA
Switzerland Italy
+10% Spai
'-5 pain
- . Belgium Italy USA
+3% Switzerland
Australia
. Denmark
» ermany
0y (-lodia Sweden
Poland
50 Turkiye France Belgium
Estonia reland
10% Japan
5% 10% 15% 20% Norway
Austria
Share
) I Latvia
@ Visit Finland Source: Destination Gateway BprwardKeys
Database update O0Now-2025 China

B +20.8%

+13.2%
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Chinese visits and overnights to select destinations (% change on 2019)

2024 year-to-date*, % change relative to 2019

40 - m Arrivals
Serbia, 47.5% (N .
20 - ’ (N) Nights
0_
-20_
40 -
60 -
-80 -
w Q@ | e 1] T > G m X M M @ > m
T L 2L L2 EF22TRLELSERTYLLERE S
Ei%gg%ﬁmgmmmﬁ.gmmmmmﬁﬁémgﬁ
5 c 0 ¢ = € vwo £ 2o ET g > 8 3 c & 9
“w 2 5 § & s Sa pyl @S5 Fg g8~ 2T a3
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b 7

Source: TourMIS* *date varies (Jan-Dec) by destination

@ Visit Finland
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Chinese visits and overnights to select destinations (% relative to 2024)

2025 year-to-date™, % year

80 - M Arrivals
— D L
70 Norway, 120.0% (A) Nights
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Source: TourMIS* *date varies (Jan-May) by destination
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CAVEFIYRQAE LRAAGAZ2Y AY

WCKS | FLIWASald [/ 2dzyGNBZ { Iy BhomfuneFiNdisKEINGftio]l A AKITASX CAYYA

wh@SNYAIKGa FNRY [/ KAYl G2 b2NBlFeé& 3INRPG NIYILARE&E@ AY HAH
Lapland in the winter season in Greater China as well as Southeast Asia market. Visit Norevaysahidersare going to
enlarge their investment in this market in coming years.

WC2NJ / KNAadGYla YR 6AYUGSNI aSlaz2zys CAYyflIYyR A& adgatt |
WCAYElFYR 9RdzOF GA2Yy It ¢N} @St Kl & odaAfd dzZld I a2t AR | gl
Student groups travel to Finland in both summer and winter academic holidays.

WCAYYFANI KIFa RFEAf @ 2LISNYGA2Yy FNRY 1Y G2 1 StaAayilAr | yR
wuneYadnas 4 weekly flights from Shanghai to Helsinki and 1 weekly flight from Zhengzhou to Helsinki.

we2adt FEtAIKG OF LI OA G & A6 flightsapveek ia total NPsdzi6 BO ir02619) 2 F H A M@

@ Visit Finland 48



Section 1: The Big News
The recovery level of outbound flights to different continents varies

Flight Recovery by Continent
Recovery Rate = Number of Seats in October 2025 / Number of Seats in October 2019

North America
30%

South America
163%

< Oceania
81%

1. Seats on scheduled outbound flights from mainland China to HK, Macao, & Taiwan are included.

Source: OAG; Travel Link Analysis
@ Visit Finland "
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Consumettrends and behavior

w ChineseMillienialss DSy % Kl @S 06S0O2YS G4KS o6A33Sad 3IS INRdzL) ¥
w Consumption/spending being rational

w Seeking for experience

w Niche destinations

w Tailormade/small group

w FIT influenced by Social Media

@ Visit Finland 50



@ Visit Finland

Changing Travel Preferences

> 3]

Such shifting is irreversible because - n ar ./il r (‘)
the driving factors, including higher . . I Richer Average
English proficiency, higher righer Enalis ST Travel Experience
average income, and richer I— rreneieney —I I— —I I— —I
average travel experience, are
sustained. AN—

r N\
Young travelers now dominate T—— QO

outbound tourism, with more and

0
Z:>‘
b

o o

more opting for personalized

itineraries based on their interests, f‘f::’:‘s':',‘g C“;‘“;a";ﬁ“g:“s'
5 n in na weiin

enabling deeper cultural outdoor, travel is

immersion, exploration of adventure, and becoming a

nature
experiences

popular trend for
those seeking
GEEL T LT
relaxation.

unknown destinations, and
enjoyment of local food and
scenery, making the entire travel
experience more fulfilling.

\
TR’\\/ ELLINK




Changing Travel Preferences

Currently, the key shift in Chinese
outbound tourism consumer
demand is moving from sightseeing
to experience-driven travel

A comparison of past and present
Chinese outbound tourists reveals
shifting preferences, from group
tours to independent and
customized experiences.

Tourist
Composition

Group Tours
Preference

Independent
Tours
Preference

PAST

Group Inclusive
Travelers

Free Independent
Travelers

Dominated by
“Introductory Group”

Dominated by
Famous Attractions

/ . FROMSIGHTING o TO EXPERIENCING
\-. \) -

3

PRESENT
/Group Inclusive \
Travelers
60%
Free Independent
Travelers

Rising Proportion of
“Customized Group”

Increasing Favor for

preriential Activitiesj\
T(’é/ ELLINK




@ Visit Finland
China Social Media Landscape

Average Social Media App
Daily Usage: 3.17h

Average Short Video
Daily Usage: 2.51h

i o WECHAT CHANNELS

Q@ oo (€)
| 9

— . é
WEIBO @ —_—

\
T?\\/ ELLINK




Industry update and distribution channels

w Nordic in general had good growth among European destinations

w Connecting products are more trendy than Medestination productsKinland+IcelandFinnishLapland+Northern
Norway, 4 Nordics + Finnish Lapland)

w Norway, especiallyromosoand Lofoten Island had big growth from this market in the past winter season
w Norwaydorminatessummer product by taking the biggest share of overnights

w Iceland product continues to be popular

w Monopolized (Trip.com owns HCOWingOn HHTravel TripadvisorUtour family; Lingnan Group; LY.com)

w Segmented (tailomade, travel consultants, therdgased, etc.)

@ Visit Finland 54
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@ Visit Finland
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