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When asked spontaneously which countries are considered as a holiday destination in the next three
years, Finland lags behind Sweden, Norway and Denmark
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Q2. SPONTANEOUS CONSIDERATION DESTINATION
Which countries would you consider for a holiday or short break over the next three years? Please include up to 10 countries Base: Total Sam ple (1,000) 3



Germans strongly associate Finland with its nature landscapes and features (especially the lakes);

which are strongly interconnected. Helsinki comes to mind quite well

Country Mental Network - Finland Beautiful, great, wonderful
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Please take a few moments to think about <COUNTRY>. Please tell us everything that pops into your mind when you think of <COUNTRY> as a tourist destination.
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No. 3 in ranking in absolute numbers.

455 300 travel-related Internet searches concerning Finland. Top Micro-brandtags
+38 ¢ [
38 % compared to previous year. 2018 22019
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Germany: Yearly overnights in the Nordic countries

Nordic countries' share of German overnights 2019

— 8.5M

Development of German overnights 2009-2019 overnights in total
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German overnights in Finland recovias

Year 2019
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German overnights in Finland by season
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Most popular Visit Finland website content
during summer 2020




Popular Visit Finland articles summer season 2020 (06-08) -

Germany

Popular Articles on visitfinland.com

Practical Information for Travelers to Finland during Corona Pandemic (German, English) Himmel bekommen.

Travel Info (German, English)

Iconic Finnish Foods of All Time (German)

21 reasons to love Finland (German)

Finland facts (German)

On the Hunt for the Northern Lights (German)

Camping in Finland — the hidden gem of the Nordics (German)
Finland’s 'Ten most beautiful landscapes’ (German)

Land of the Midnight Sun (German)

What are the Finns Like? (German)

Coronavirus info was the most popular article for the Germans
this summer.

Finnish food, Travel Info and Finland facts were, articles on
Camping and Finnish Landscapes were also of interest.

AUF DER JAGD NACH DEN
NORDLICHTERN

Die Nordlichter mit eigenen Augen zu sehen, ist fiir viele ein
beeindruckendes Erlebnis, das sich ihnen nur einmal im Leben bietet.
Manche Menschen werden aber geradezu besessen von ihnen und

kdnnen nie genug von den fl den Farberscheinungen am

1 nach Finn
Nordlichts werden konnen

TYPISCH FINNISCHE
SPEZIALITATEN

Finnen haben eine Leidenschaft fiir gutes Essen und sind echte
GenieBer.
Und auBerdem sind sie ihren kulinarischen Wurzeln treu.

Source:Visit Finland



Visitfinland.com summer 2020
June-August 2020 vs. June-Aug 2019 June-August 2020 vs. Mar-May 2020

Compared to same period in 2019 (June-Aug 2019) Compared to previous period (March-May 2020)

* Traffic during summer has decreased by fifth compared to Traffic has from spring substantially
same time last year *  Virtual Rent a Finn —campaign in May was a success!

) ) i ) * The traffic stayed at a higher rate after the campaign
* Both organic and paid traffic have decreased a little

*  Traffic from all countries has NOT dropped compared to last year

Organic traffic has increased and paid traffic has decreased

. From Germany’ UK’ Netherlands’ Switzerland’ Japan traffic has ° Germany, SWitZerland, Netherlands, Austria, NorWay and Estonia
are the countries that have in organic traffic most
+  Bigger decreases in traffic (over -20% decrease): Sweden, Italy, *  Biggest traffic decreases from (around -30%): Italy and Spain
China, Spain, Russia in traffic from both Google and Social Media
* Direct traffic, organic Yahoo & Bing as well as organic Facebook
e During summer 2020 traffic was close to same as last year traffic have continued to in August
* On afew days we reported than year before
* We have less campaigns now that year before and the * Most read articles including all language versions:
traffic is only about a fifth behind last year overall *  COVID-19 traveler info article
e 21 Reasons to Love Finland
* Most traffic still comes from Google search, as before, also o et Pl e e ) e

Social Media brings a lot of traffic

* New articles have been released during summer; for example Virtual tour around Finland & Extraordinary life in the Archipelago.
* More new content is in the pipeline

Source:Visit Finland
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