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Summary

TOURISM GREW BY 3%, THE NUMBER OF TRIPS FROM THE NEIGHBOURING REGIONS DECREASED

In 2018, foreign travellers made a total of 8.5 million trips to Finland, which was 3% more than the previous year. More than half of the trips to Finland
were made from the neighbouring regions: Russia (35%), Estonia (10%) and Sweden (9%). However, the number of trips from these areas decreased
compared to the previous year: by 5% from Russia and Estonia and by 7% from Sweden. Trips by Chinese visitors increased by 5%: last year every
20th trip to Finland was made from China.

The number of trips from EU countries was about 6% higher than the previous year, while the number of trips from Asian countries remained almost
unchanged. EU countries accounted for about 44% of the trips to Finland and Asian countries for 12%.

FINLAND WAS THE MAIN DESTINATION FOR OVER 80% OF THE TRIPS

65% of the travellers who came to Finland in 2018 did not visit other countries during their trip. However, a visit to Finland seems to be a trip that more
and more people combine with visits to other countries as well: in 2016, 71% and in 2017, 69% did not visit other countries. On the other hand, Finland
is the main country of destination for over 80% of the travellers coming here, as in the previous year.

THE NUMBER OF OVERNIGHT TRAVELLERS INCREASED FURTHER

The percentage of day trips dropped from 40% to 34%. The percentage of ovemight stays increased by about 12%. The change was mainly due to an
increase in ovemight stays among the travellers from Russia, China, Spain and 'other EU countries": these accounted for a growth of over 50%. For the
Estonians, however, the quantity of day trips increased and the amount of ovemight trips decreased.

Last year, foreign travellers stayed in Finland for 34.5 million nights, which was about 5% less than in 2017. Holidaymakers accounted for slightly less
than one third of all nights spent in Finland by foreign travellers, and overall, they represented 43% of all foreign travellers who had an overnight stay in
Finland. The growth in ovemight stays by holidaymakers was particularly due to Russians and Germans, while the share of overnight stays by Swedish
holidaymakers was clearly in decline.
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ONCE AGAIN, SPENDING GREW BY 2%

In 2018, travellers arriving from abroad spent EUR 3.1 billion in Finland, which was about EUR 40 million more (+1%) than the previous year. The
consumption by Russian and Chinese tourists decreased (by -11% and -19%, respectively) but, for instance, the consumption by travellers coming from
the United States, Latin America, Australia, Italy and Spain as well as the 'other EU countries' grew significantly.

Travellers arriving from abroad spent about EUR 531 million on accommaodation, which was EUR 70 million more than in 2017. Compared with the
previous year, some EUR 64 million more was spent at restaurants and cafés, amounting to total of EUR 445 million. The sum spent on shopping and
food, on the other hand, decreased by about EUR 130 million to EUR 0.9 billion.

Travellers spent an average of EUR 358 on their trip to Finland, including advance costs. The largest amount of money per traveller was still spent by the
Chinese (EUR 910).

Overall, according to Statistics Finland's preliminary report on the accounts pertaining to tourism, Finland's tourism exports constituted EUR 4.6 billion in
2017. The latest figures for 2018 are not yet available.
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Introduction

OBJECTIVE OF THE STUDY

e TAK Border Survey, which the Visit Finland Visitor Survey is part of, is an ongoing research project that was initiated in 1997 and was
designed to provide information on foreign travellers visiting Finland. Among other things, the study helps to clarify: The annual number of
travellers coming to Finland and their spending in Finland.

¢ In addition, the survey provides information on the profiles of tourists coming from different countries: e.g. their length of stay in Finland,
where they stay, why they come to Finland, how often they come to Finland, where they go during their trip and what they do in Finland.

RESEARCH IMPLEMENTATION

¢ The survey is implemented by interviewing foreign tourists over the age of 14 who are departing from Finland. The interviews are conducted
at the Finnish border posts between January and December, on different days of the week and at different times of the day.

¢ The interviewees are picked randomly for the sample, by selecting, for example, every fifth passenger.

e The interview days are randomly scheduled throughout the year, except in Lapland, where the interviews are conducted during the winter
season.

e The interviews are conducted at the ports of Helsinki and Turku, at the airports of Helsinki, Turku, Tampere, Rovaniemi and Kittila, as well
as at the eastem border in Vaalimaa, Nuijamaa, Vainikkala, Imatra and Niirala. The heavy traffic on the eastern border and international
cruise ships at the ports of Helsinki are not taken into account. Approximately 95% of the traffic on the eastern border is reached via the five
border stations involved in the survey.

e The number of trips in the report corresponds to the number of foreign travellers who left Finland in 2018 through the border posts included
in the survey.

¢ In 2018, a total of 51,719 tourists departing from Finland were contacted. Of these travellers, 27,019 were living in Finland, were under the
age of 15, refused or did not have time to respond or missed an interview for some other reason. The total number of interviews completed
by the end of the year was 24,700. The travellers with a connecting flight at Helsinki Airport, those who had stayed in Finland for over a year
and those who had a job in Finland were left out of the research data. A total of 18,359 foreign travellers were included in the entire study.

o TAK Research is responsible for the practical implementation of the research.
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VALIDITY OF THE RESULTS

The results have been weighted to reflect the actual number of passengers, airports and ports involved in the survey. With regard to Helsinki
Airport and the ports of Helsinki, the weighting also corresponds to the different target countries. In addition, in the case of ports, the material
has been weighted to correspond to the distribution of countries of residence obtained from the statistics of shipping companies.

The transfer passengers travelling through Helsinki Airport and the people who had indicated that they had a job in Finland or who had
stayed in Finland for over a year were not counted as travellers for the purpose of this report.

For a randomised sample of this size (18,359), the theoretical sampling error is up to +0.7 percentage points (with a 95% probability).
Country-specific surveys have been conducted for countries where the number of passengers arriving to Finland varied from 83 (Lithuania)
to 8,829 (Russia). For a randomised sample of this size, the margin for error for the percentages is £10.8—1.0 percentage points. For Africa
and Oceania (other Oceania), the results can only be considered indicative.

The greatest uncertainty relates to country-specific ovemight stays and estimates of spending. For these variables, the distributions are
skewed, and especially for small detection rates, the average estimate may vary a lot in different samples.

COMPARABILITY OF THE RESULTS

For 2018, the share of transfer passengers travelling through Helsinki Airport was again calculated on the basis of the statistics, as in the
previous year.

A comparison with the 2015 data has not been made because in 2015, transfer passengers were included in the target population. In
contrast, the year 2016 will be included in the comparisons to the extent that the questions were consistent for both years and the comparison
was appropriate.

U/ VISIT FINLAND VISITOR SURVEY 2018 m



TERMINOLOGY

TRIP
e The number of trips (visits) mentioned in this report refers to the number of foreign residents departing from Finland. The figures do not
include trips by foreign residents working in Finland or those who have stayed in Finland for over a year or who are travelling through Finland.

TRANSIT PASSENGER
o Transit passengers are departing travellers who change planes at Helsinki Airport and do not leave the airport area during their trip.

TRANSIT VISITOR
¢ Transit visitors are travellers for whom Finland is not the main destination of their trip. Their primary destination is some other country; they
simply travel there through Finland. Transit visitors may, however, spend time in Finland and even stay overnight before continuing their
journey.
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Trips to Finland
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Trips to Finland

8.5 million trips were made to Finland
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Chart 1. Trips to Finland 2016-2018 (excluding the trips made by those working in Finland, those who had stayed in Finland for over one year and transfer
passengers)

In 2018, foreign residents made a total of 8.5 million trips to Finland, which was 3% more than in
2017. Over one third of all trips (35%) were made by people living in Russia. Overall, there were
fewer trips from the neighbouring regions (Russia, Estonia and Sweden) than the previous year.
The increase in trips by Spanish tourists was particularly strong, which was also supported by
Finavia's statistics. The Chinese made 454,000 trips (+5%).

EU residents travelled to Finland ca. 6% more than in the previous year, while the number of trips
from Asian countries remained at the previous year's level.

VISIT FINLAND VISITOR SURVEY 2018

N\

11

Estonia 912 865 -5%
Sweden 844 781 -7%
Germany 396 399 1%
United Kingdom 344 307 | -11%
France 150 188 26 %
Denmark 112 109 -3%
Italy 102 140 37 %
The Netherlands 85 125 47 %
Spain 127 217 71%
Poland 66 93 42 %
Belgium 38 59 56 %
Lithuania 38 91 139 %
Latvia 105 82 -22%
Other EU Countries 197 284 44 %
Russia 3128 2977 5%
Norway 106 101 5%
Switzerland 82 86 5%
Other European Countri 124 147 19 %
USA 127 180 42 %
Canada 27 28 2%
Latin America 61 96 58 %
Japan 187 178 5%
China 432 454 5%
South Korea 139 114 -18 %
India 91 86 5%
Other Asian Countries 209 224 7 %
Africa 14 24 70%
Australia 38 72 88 %
Rest of Oceania 4 8 109 %
Total 8314 8530 3%

Table 1. Number of trips (1,000 trips) in
2017 and 2018 and the change (%)
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Day and overnight trips

There were a total of 2.9 million day trips and 5.6 million overnight stays

DEVALTS Overnight Stays
3500 Country of Residence 2018 change 2017 2018
Estonia 293 348 19% 619 518 [|-16%
Sweden 173 113 -35% 670 669 0%
3000 Germany 33 14 -56 % 363 385 6%
United Kingdom 32 23 -28% 312 284 9%
France 9 7 -20% 140 181 | 29%
2500 Denmark 23 12 -47 % 89 97 9%
Italy 14 11 -20% 88 128 46 %
The Netherlands 8 6 -26 % 77 119 54 %
Spain 15 20 32% 111 196 6%
2000 Poland 9 10 20% 57 83 45 %
Belgium 2 4 78% 36 55 | 55%
1500 Lithuania 14 25 75% 24 65 77%
Latvia 18 13 31% 87 69 [-21%
Other EU Countries 14 16 12 % 183 267 J46 %
Russia 2240 1997 -11% 888 979 10%
1000 Norway 12 17 40 % 95 85 -11%
Switzerland 2 1 [E 70% 80 86 7%
Other European Countries 42 24 -43 % 82 123 gSO %
500 USA 15 19 25% 113 162 | 44%
Canada 2 1 -49 % 25 26 7%
0 [ | [ ] Latin America 4 8 8% 57 88 | 56%
. ) . . Japan 64 40 37% 123 138 12%
Russia Estonia Sweden China Germany Unlted France Japan China 135 31 0% 297 373 | 25%
Kingdom South Korea 59 33 -45% 80 81 2%
Chart 2. Day trips and ovemight stays (1,000 trips, excluding the trips made by those working in Finland, those who had stayed in India 13 12 5% 78 74 6%
Finland for over one year and transfer passengers) Other Asian Countries 35 35 2% 174 190 9%
Africa 1 - % 13 24 &%
The number of day trips decreased by approximately 12%, while overnight stays Ausirala e = o
increased by 12%. Overnight stays by Russian travellers increased by 10% and the Total 3302 2899 12% 5011 5631 | 12%
number of ovemig ht stays by Chinese travellers increased by 25%, Compared to Table 2. Number of day trips and ovemight stag‘/;)( 1,000trps) in 2017 and 2018 and the change
0,
2017. With regard to the Estonians, day trips increased by a fifth, while the overnight
stays decreased by 16%.
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Finland as the main destination

Finland was the main destination for more than 80% of visits
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Chart 3. Did the traveller visit other countries or was Finland the main destination (trips made by those working in Finland, those who had stayed in Finland for
overone year and transfer passengers are not included)?

65% of the travellers who came to Finland in 2018 did not visit other countries during their trip. 16%
of the respondents also visited other countries, but Finland was still their main destination. In other
words, Finland was the main destination for 81% of travellers. The figure is almost identical to the
previous year. It seems that touring in Finland as part of the journey has become more common,
especially among travellers from Japan. With regard to China, Finland was the main destination for
more visitors than before.
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Country of Residence 2016 2017 2018
Estonia
Sweden [ 9%l 8%l 93%
Germany 9%.33%@%

United Kingdom

B 77xll 3%l 75%

France I ea%ll 0%l 68%
Denmark I 2% 7njxl 69%
Italy I 5790 assl 53%
The Netherlands .E%.E%.E%
Spain [ so%l Jaaxl 6a%
Poland %l 6a%l  60%
Belgium E 7%l 75%0 81%
Lithuania [ 5%l [a3%] | 24%
Latvia I S0l 69%l | 30%
Other EU Countries I 5740 57l 52%
Russia - 89 °/4- 85 %- 81 ?/ob
Norway E 2%l e1%
Switzerland % .:52 % %

[ [39%0 63%F 37%

Other European Countries

USA

27%0 | 37%L | 25%

Canada 27%0 | 23%0 | 36%
Latin America 21%'] 30%'] 34 %
Japan 27%L | 20%l] 17%
China 1%L 17% 16 %

South Korea 2% | 27% 13 %

India 18%0 |39% 25 %
Other Asian Countries [ 31%l ] 23% 25 %
Africa [ 139% | 29% 3%
Australia [ 219l 17%f | 33%
Rest of Oceania ZZ%E 29%|] 5%
Total %l 69%L 65%
Table 3. Travellers who only visited Finland during their trip in 2016—
2018.
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Destination when departing from Finland

More than 25% continued to Estonia

Destination 2016 2017
22 Trips Share  Trips Share  Trips
Estonia 572,000 28% 636000 26% 756,000 27%
Sweden 474000 23% 573,000 23% 599,000 21%
Germany 172,000 8% 247,000 10% 258,000 9%
Russia 180,000 9% 157,000 6% 236,000 8%
Denmark 110,000 5% 125,000 5% 179,000 6%
The Netherlands 96,000 5% 101,000 4% 113,000 4%
2% Spain 31,000 2% 93,000 4% 70,000 3%
United Kingdom 55000 3% 69,000 3% 66,000 2%
o Norway 31,000 2% 56,000 2% 56,000 2%
France 41,000 2% 47,000 2% 54,000 2%
Table 4. Top 10 destinations when departing from Finland in 2016-2018
1%
% 2%

Chart 4. Destination when departing from Finland, excluding own country of residence (trjps made by those work-
ing in Finland, those who had stayed in Finland for over one year and transfer passengers are not included)

Leaving aside the travellers returning to their country of residence, over
a quarter of the tourists visiting Finland continued their trip to Estonia. A
fith of the travellers travelled to Sweden and every eleventh tourist went
to Germany.
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Purpose of the trip

The number of trips to visit friends or relatives, holidays and transit trips
increased

m2016 m2017 =2018

Business trip  Visiting  Shopping trip Holiday trip Transit ~ Other reason
friends or
relatives

Chart 5. Purpose of the trip (1,000 trips, transit = Finland is not the main destination of the trip)

Just under 110,000 more holiday trips were made to Finland (+4%) in 2018 com-
pared to 2017. Transit trips (a trip where Finland was not the main destination) and
trips to visit friends and relatives increased from the previous year as well. The share
of shopping trips, on the other hand, decreased. The results are not fully compara-
ble with previous years because in 2017 and 2018, the respondent had to choose
one main reason for the trip, whereas in 2016 it was possible to name several rea-
sons. Trips made by non-residents whose place of employment is located in Finland
are not included in business trips. This, however, is not always clear to the people
taking part in the survey; therefore, the results should be interpreted with some cau-
tion.
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Visiting
Friends or Shopping  Holiday

Country of Residence Business  Relatives  Trip Trip Transit  Other
Estonia 133 (15%) 323(37%) 21(2%) 178 (21 %) 180 (21 %)30 (4 %)
Sweden 171(22%) 288(37%) 1(0%) 234(30%) 49(6%) 39(5%)
Germany 98(25%) 105 (26 %) 0 (0 %) 142 (36%) 20(5%) 33(8%)
United Kingdom 83(27%) 71(23%) 0(0%) 131(43%) 11(4%) 11(4%)
France 30(16%) 42(22%) 0(0%) 93(49%) 4(2%) 19 (10 %)
Denmark 47(43%) 23(21%) 0(0%) 20(18%) 8(7%) 11(10%)
Italy 34(24%) 20(14%) 0(0%) 69 (50%) 5(4%) 12(8%)
The Netherlands 41(33%) 35(28%) 0(0%) 38(31%) 2(2%) 8 (6 %)
Spain 32(15%) 55(25%) 0(0%) 98 (45%) 11(5%) 21(9%)
Poland 30(33%) 20(22%) 0(0%) 27(29%) 5(5%) 11(12%)
Belgium 26(44%) 16(27%) 0(0%) 8(14%) 3(5%) 6(10%)
Lithuania 14(16%) 5(5%) 1(1%) 26 (28 %) 45(49%) 1(1%)
Latvia 17(21%) 13(16%) 0(0%) 21(26%) 9(12%) 21(25%)
Other EU Countries 67(24%) 57(20%) 1(0%) 120(42%) 9(3%) 31(11%)
Russia 101(3%) 253(9%) 1441 (48%) 744 (25%) 354 (12 %)80 (3 %)
Norway 29(29%) 25(25%) 0(0%) 17 (17%) 19(19%) 11(11%)
Switzerland 17(19%) 20(24%) 0(0%) 40(47%) 4(5%) 5(5%)
Other European Countries 23 (15%) 22(15%) 0(0%) 65(44%) 9(6%) 28(19%)
USA 29(16%) 36(20%) 0(0%) 79 (44%) 26(14%) 11(6 %)
Canada 2(9%) 6 (21 %) 0 (0 %) 15(54%) 1(4%) 3 (12 %)
Latin America 11(12%) 13(13%) 2(2%) 55(57%) 9(10%) 6(7%)
Japan 5(3%) 4(2 %) 7 (4 %) 115 (65%) 37(21%) 10(6 %)
China 38 (8 %) 6(1%) 1(0%) 300 (66 %) 58 (13 %) 51 (11 %)
South Korea 9(8%) 8(7%) 0(0%) 72(63%) 11(9%) 15(13%)
India 15(18%) 13(15%) 0(0%) 44(51%) 10(11%) 4(5%)
Other Asian Countries 30(13%) 33(15%) 1(1%) 118(53%) 20(9%) 22(10%)
Africa 7 (28 %) 9 (38 %) 0(0 %) 5(21%) 0 (0 %) 3 (12 %)
Australia 5(7%) 8(11%) 0(0%) 47(66%) 9(13%) 2(3%)
Rest of Oceania 2 (26 %) 2(23%) 0(0 %) 4(51%) 0(0%) 0(0 %)
Total 1148 (13 %) 1533 (18 %) 1476 (17 %) 2933 (34 %) 932 (11 %) 506 (6 %)

Table 5. Purpose of the trip (1,000 trips, the share of trips in the brackets)
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Finland's main attractions

The Finnish nature is the reason for more than half of holiday

. . . Sports or  Culture or None of

dest|nat|0n ChOlceS Country of Residence Nature Entertainment Well-being Shopping  These
100% Estonia L | 29%]] 5% 33%] 9% 14 % 5%
Sweden [ 3% 4%l | 30%f | 29% 8% 17 %
Germany L 1% g%l | 37%) | 15 % 6% 7%
United Kingdom L 6%l 0% | s54%] 10 % 2% 8%
France B s 16%L | 25% 10 % 1% 8%
Denmark . 7}3% 5%- 717% 6% 3% 3%
Italy L »% 3l | a% 10 % 1% 10 %
The Netherlands I 6% 6% | 32% 10 % 3% 12 %
Spain [ 86% 12%F | 25% 21% 0% 3%
Poland L 65% 8%l | 45% 18 % 1% 11%
0% Belgium L 8% 12%] | 11% 17 % 13% 12%
Nature Sports or Culture or Well-being Shopping  None of These Lithuania .:60 % 0% .: 41 % 1% 0% 1%
Exercise  Entertainment Latvia 82/% 2% |e6% 10% 0% 6%
Other EU Countries L | 50% 19%0 57 % 8% 3% 14 %
Chart 6. Finland's main attractions forholidaymakers (% ofall hoI/:day trips). The respondent was able to choose a Russia .; 50 %] 9% E 31% 18 % 19%] 3%
maximurm of 2 atiractions. Norway L] % 13 | 62% 16 % 0% 13%
i . . ) Switzerland B si% 1%l | 2% 20% 2% 2%
In 2018, holidaymakers were asked a new question regarding the main Other European Countll_ 61% nxl | Mm% 6% 4% 13%
attractions that made them choose Finland as their travel destination. Na- UsA L 6% 1% | 57% 9% 5% 19%
ture (forests, lakes, rivers, national parks, snow, ice, northem lights, mid- =202 E o = -E Er =2 2 =
night sun) was clearly the most popular reason. The share of culture and Japan L 7% 2%l 37% 6% | 43% 7%
entertainment was also significant. The differences between different na- China B 7% 2% | 35% 5% 10% 4%
tionalites were significant: nature is highlighted particularly in the re- IS:::‘ Korea -.%gg‘j i j Ej jg ; ﬁ ; g ; ; ;
sponses by Asian travellers and by those coming from continental Europe.  Guerasancommis B 5% sl | %] 5% 0% oo
Japanese and Russian travellers also named shopping as an attraction. Africa B 2% 0%l 12% 3% 19%] 7%
For the Japanese travellers, especially for women and travellers underthe =~ Australia E 42%] L% E> /68 % 4% 3% - 7%
age of 35, shopping accounted for approximately 50% of all of the attrac- ?j:;ff Ceeane Ez; ;n 2 ; B 52 ; 1; ;Ij 1c1) ;U 42;

tions.

In ca. 14% of all holiday trips, the main attraction was both nature and cul-
ture and entertainment.

Table 6. Finland's attractions for holidaymakers from different countries. The traveller was able to choose a maxi-

mum of two options. Accordingly, the percentages exceed 100.
* Less than 100 respondents; therefore, the result is merely indlicative.
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Arranging the trip

Every 8th trip and every 4th holiday trip is purchased as a package

100%

m 2016 (used a travel agency) 2017 (bought a package trip)

2018 (bought a travel package)
80%
60%
40%
) '

Total Japan China United France Sweden Germany Estonia Russia

Kingdom

Chart 7. The traveller used a travel agency to help organise the trip (% of all trips)

Approximately 12% of the tourists visiting Finland bought their trip as a package from
a travel agency, so the total price included not only the travel costs but also accommo-
dation or some other services in Finland. 25% of holidaymakers had bought their trip
as a package. For Asian and German travellers, the share of package holidays clearly
declined. In 2016, the question was presented in a slightly different way; therefore, the
figures are not fully comparable to the figures for 2017 and 2018.

VISIT FINLAND VISITOR SURVEY 2018

In 2016: The traveller used a travel agency to help organise the trip
In 2017-2018: The traveller purchased a travel package that included, in addition to
travel tickets, at least accommodation or other services at the travel destination

2016 2017 2018

All Holiday Trip All Holiday Trip Al Holiday Trip

Estonia 6% 4% 5% 5% 5% 9%
Sweden 6% 8% 8% 2%l 14% 25%
Germany 14%] 20 % 16 % 24% 7% 13%
United Kingdom 22% 40 % 25%. 49 % I 25%. 49 %
France 17 % 2%l 18%[ |  28% 2% | 36%
Denmark 5% 2% 7% 8% 6% 0%
Italy 19 % 28% 8% 14 % 23% 34%
The Netherlands 4%| 16 % 2% 32% 12%. 27 %
Spain 14% 28% 7% | 26% 19% 37%
Poland 7% 9%l 16% 29%1] 16%[ 29%
Belgium 1% 3% 9%l | 20% 9%l | 20 %
Lithuania 11% 28% 7% 4% 12%] 8%
Latvia 7% 11% 4% 1% 2% 2%
Other EU Countries 9% 18 % 20% 28 % 15 % 27 %
Russia 3% 7% 4% 9% 3% 7%
Norway 7% 10 % 11% 27 % 7% 10 %
Switzerland 14 % 27 % [ 29% l 52 % 14 % 22 %
Other European Countries 15% 6%  16% | 38%l 12%[ 21%
USA 7% 9%l]  13% 19%[]  10% 16 %
Canada 8% 14 % 8%l 6% 11% 12%
Latin America 18%L  24% 2% 31% 21% 27%
Japan 47% 52% 45% 53% 39% 50 %
China I as%l 5206 a8%| ssul | 6% 4a%
South Korea I [43%l ss%l 49%) ss%l | 34%. | 45%
India I 37%l | aa%l  45% 60 % 21% 38%
Other Asian Countries | | 28%]  39%[ | 26%[  31% 2% | 33%
Africa 2% 0% 1% 4% 8% 35%
Australia 28% 39% 20%] 5% | 38% 51%
Rest of Oceania 11% 33% 24% 3a%l | 30% | 40%
Total 1% | 21% 13% | 5%l 12%l | 25%

Table 7. The proportion of travellers who had purchased a package
among all travellers and holidaymakers.
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Duration of the trip
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Duration of the trip

Daily visits decreased; overnight stays clearly increased

m2016 m2017 =2018
3302
3126

4-5 days longerthan 5
days

Day trip 2 days 3 days

Chart 8. Duration of the trip in 2016-2018 (1,000 trips)

Approximately 2.9 million day trips were made to Finland, which is 12%
less than in the previous year. The decrease was seen especially in the
trips made by Russian travellers, even though the day trips made by
Swedish and Chinese travellers also decreased. Instead, the trips includ-
ing overnight stays increased.

Approximately half of the visits by Chinese, Japanese and South Korean
visitors included a maximum of one overmight stay. The majority of tour-
ists from EU countries stayed in Finland for at least two nights, except for
Estonian and Lithuanian travellers. Approximately two out of three Rus-
sian travellers came to Finland for a day visit.
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Day Trips One-night Trips Longer Trips
2017 2018 2017 2018 2017 2018
Estonia [ 32% 40%| |  18% 1% 50% 48 %
Sweden 21% 14 % 17 % 2% 6%  64%
Germany ] 8% 4%l 1% 3%  81%  84%
United Kingdom 9% 7% 13 % 6% 77%  76%
France | 6% 4% 8% 8% 8%  88%
Denmark 21% 11% 26% 0% 54%  69%
Italy | 1% 8% 5% 1% 81%  81%
The Netherlands | 10% 5%  10% 6% 80%  79%
Spain | 12% 9%l 12% 7% 75%  83%
Poland | 13% 11% 5% 7% 81%  72%
Belgium 6% 7% 12 % 5% 82%  78%
Lithuania . 38% 28% 3% 36%L 59% | 36%
Latvia | 17% 15 % 20% 8%  63%  71%
Other EU Countries 7% 6% 9% 8% 8%  86%
Russia 72% 67 % 12 % 1% 17% 2%
Norway | 11% 6% | 21% 2% 68%  61%
Switzerland 2% 1% 13 % 9% 8%  90%
Other European Countries | 34% 16 % 7% 0% 59%  73%
USA 12 % 10 % 17 % 19 % 1% 71%
Canada ] 8% 4%l | 27% 14 % 65%  82%
Latin America 7% 8% | 26% 32% 67%  60%
Japan 34 % 23% 17 % 26 % 9%  51%
China | 31% 18%. | 23% 32%  45%]  50%
South Korea 43% 29% 17 % 23% 41%  49%
India | 14% 14%| | 38% 0% 48%  65%
Other Asian Countries 17 % 15%. = 26% 16 % $8 %' 69 %
Africa 8% 0%l  25% 8% 67%  92%
Australia | 8% 9% 19% 13%. 73%  78%
Rest of Oceania ] 8% 3% | 24% 32% 68%  65%
Total 40% 34% 15% 15 % 46 % 51%

Table8. The share of day trips, one-night trips and longer trips among all tips made in 2016

and 2017

VISIT FINLAND VISITOR SURVEY 2018
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Number of overnight stays

Foreign travellers spent 34.5 million nights in Finland. Overmnight stays by holidaymakers accounted for approximately one third of all
ovemight stays, compared with a bit more than one fourth in the previous year.

6000
: All Travellers ___Holidaymakers
(Nights on Nights in Total (Nights on Nights in Total
5000 avg.) (1000) avg.) (1000)
Estonia 3(3) 2596 (2787)  4,3(2,7) 767 (579)
Sweden 5,3 (5,9) 4141 (5101) 5,7 (6,4) 1336 (1808)
Germany 8,6 (9,5) 3430(3778) 7(5,3) 997 (546)
4000 United Kingdom 47 (5.2) 1443 (1778) 3,6 (4,3) 471 (514)
France 7,8 (14,7) 1469 (2205) 5,5 (6,6) 509 (451)
© Denmark 5,5 (3,4) 600 (382) 11,8 (6,9) 237 (128)
3000 ) Italy 5,6 (6,8) 782 (696) 3,8(3,9) 263 (153)
o The Netherlands 6,9 (7,8) 863 (663) 7,4 (5,7) 284 (168)
3 Spain 9,5 (18) 2057 (2293) 5,9 (4,9) 580 (225)
2000 = Poland 7,4 (4,5) 692 (292) 4.6 (2,6) 126 (37)
Belgium 7(10,6) 415 (400) 9,1(15,3) 76 (179)
Lithuania 2,4(4,7) 218 (177) 48 (7,5) 123 (52)
Latvia 5,5(3,2) 450 (341) 4,1(3,6) 87 (107)
1000 Other EU Countries 8,3(8,9) 2355 (1756) 4,5 (4,6) 540 (271)
Russia 1,1 (0,9) 3274(2931)  2,4(2,1) 1841 (1263)
- Norway 3,3 (4,4) 334(473)  4(56) 67 (151)
0 Switzerland 9,8 (5,8) 846 (472) 6,6 (7,1) 267 (285)
Sweden Germany Russia Estonia China  France  United Japan Other European Countries 5,9 (10,5) 870 (1321) 3,8(2,1) 246 (66)
Kingdom USA 4,4(7,2) 793 (911) 3,2(5,1) 252 (154)
Chart 9. Number of ovemight stays (1,000 nights) by holidaymakers and other travellers Canada 7,9(10,3) 218 (277) 5,4 (2,4) 80 (17)
Last year, foreign travellers spent 35 million nights in Finland, which was 4% less JL:s:nAme”ca ;"fzfz',4’ :zi g;; ii gi; ;i; ﬁ;ﬁ,)
than in 2017. Overnight stays by tourists from Russia, however, continued to in- China 49 (6,4) 2226 (2882) 2,5 (2,4) 751 (429)
crease at a growth of approximately 0.3 million nights (12%). The growth was due South Korea 39(3,1) 446 (463) 19 (2,1) 138 (81)
to the increase in the number of nights spent by holidaymakers. The number of India 6,1(6,1) 525 (556) 23(24) 101 (74)
overnight stays made by Swedish travellers in 2016 may actually be higher than 2:*1‘” Asian Countries I&?é?ﬂ 5 ;;2‘:;1;)73) 4312 E;g; ‘2‘2%)196)
. . ™ rica , 3 , ,
the number referred to in the report because in all probability, the number of car Auctrala 642) 225 (159) 33(35) 156 (29)

passengers registered in the 2016 material was too low. In 2018, however, the Rest of Oceania 66(4,3) 55 (18) 33(4,5) 14 (6)
number of overnight stays by Swedish travellers clearly decreased. Total 4 (4,4) 34455 (36333) 3,8 (3,7) 11219 (8196)

Table 9. Average duration of the trip in nights and the total number of nights — all travellers and holiday-
makers (2017 numbers in brackets)
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Overnight accommodation

Increase in all types of accommodation

m2016 m2017

2227
2000
1437
1225
O

2018

Hotel or motel  Camping, Rental flat Friends or Other (e.g.
hostel or rental relatives own home or
cottage cottage)

Chart 10. Ovemight accommodations (1,000 armivals)

In 2018, hotels and motels received 14% more foreign travellers than in 2017.
The figures differ slightly from Statistics Finland's accommodation statistics,
where one traveller checking in to several hotels is seen as multiple travellers
at the country level, whereas here, the same traveller is counted as one of the
tourists who have declared hotel as their form of accommodation.
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Hotel or Camping Friends or

Motel area etc. Relatives  Other
Estonia 71(8 %) 63 (7 %) 23(3%) 362(42%) 45(5%)
Sweden 272 (35%) 43(6%) 20(3%) 263(34%) 124(16%)
Germany 167 (42 %) 72 (18 %) 47 (12%) 99 (25%) 55 (14 %)
United Kingdom 173 (56 %) 33 (11%) 22(7%) 66(22%) 11(4%)
France 92(49%) 21(11%) 43(23%) 37(20%) 8(5%)
Denmark 51(47%) 4(4%) 5(5%) 25(23%) 12 (11%)
Italy 80(58%) 13(9%) 19(13%) 22(16%) 3(2%)
The Netherlands 51(41%) 17(13%) 17 (14 %) 37(29%) 13 (10%)
Spain 100 (46 %) 27 (13%) 31(14%) 49(23%) 20(9%)
Poland 38(41%) 15(16%) 7(8%) 21(23%) 4(5%)
Belgium 34(57%) 6(11%) 8(14%) 13(21%) 3(6%)
Lithuania 19(21%) 24(27%) 5(5%) 4(5%) 19 (21 %)
Latvia 22(27%) 25(30%) 8(10%) 12(14%) 22(27 %)
Other EU Countries 125(44%) 48(17%) 28(10%) 59(21%) 31(11%)
Russia 313(11%) 167(6%) 74(3%) 298 (10%) 107 (4 %)
Norway 39(39%) 4(4%) 6(6%) 25(24%) 14(14%)
Switzerland 45(53%) 21(24%) 7(8%) 15(18%) 10(12%)
Other European Countries 41 (28 %) 18 (12 %) 28 (19%) 32(22%) 5(4%)
USA 96 (53%) 14(8%) 23(13%) 34(19%) 7(4%)
Canada 12 (44%) 2 (6%) 7(25%) 6(22%) 1(3%)
Latin America 50(52%) 10(11%) 11(12%) 14(15%) 3(3%)
Japan 117 (66 %) 13 (7 %) 5(3%) 5(3%) 6 (3 %)
China 270 (60 %) 25 (6 %) 68 (15 %) 12 (3 %) 31 (7 %)
South Korea 47 (41%) 18 (16 %) 14 (13 %) 2 (1%) 9 (8 %)
India 39(46%) 7(9%) 9(10%) 16(19%) 7(9%)
Other Asian Countries 106 (47 %) 19 (9 %) 33(15%) 33(15%) 16(7 %)
Africa 12(49%) 2(9%) 2(7%) 8(35%) 1(4 %)
Australia 41(57%) 5(7%) 12 (16 %) 10(14%) 2(2%)
Rest of Oceania 5(57 %) 1(8%) 2(19%) 1(12%) 0(0%)
Total 2533 (30 %) 735(9%) 586 (7 %) 1582 (19 %) 592 (7 %)

Table 10. Ovemight accommodation in Finland in 2018 (1000 travellers; % of travellers in

brackets)
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Spending in Finland

EUR 3.1 billion was spent in Finland

2016 2017 2018
800 M€ Total Avg per Trip Total Avg per Trip Total Avg per Trip
Estonia 126 M€ 137€ 126 M€ 138 € 108mel  125¢€
700 M€ Sweden 165 M€ 193 € 247 M€ 292 € 181 M€ [ 232 €
Germany 141 M€ 361€  171Me€ 431€ 183Mell 459¢€
600 M€ United Kingdom 108 M€ 439€ 117 M€ 341¢€ 118Mel | 386€
France 88 M€ 534€ 97 M€ 650 € 103Mell 547¢€
500 M€ Denmark 32 M€ 402 € 24 M€ 213 € 40 M€ [ 370€
Italy 47 M€ 445 € 44 M€ 429€ 6sMell 486 €
200 Me L The Netherlands 32M€ 373€ 38 M€ 440€ 26MEll | 365€
Spain 67 M€ 530 € 96 M€ 754 € 119 M€ 547 €
Poland 26 M€ 371¢€ 29 M€ 246 € 36Mel | 383¢
300 M€ Belgium 18 M€ 413 € 25 M€ 654 € 24 M€ ‘ 412 €
Lithuania 8 M€ 182€ 9MeE 26 € 19 M€ 215€
200 M€ 225 Latvia 9 ME 156 € 15 M€ 141€ 26MeL | 319€
Other EU Countries 90 M€ 443 € 97 M€ 490 € 146 MelL B15€
100 M€ 140 166 126 Russia 471 M€ 175€ 734 Me 235¢€ 650Mel | 198¢€
Norway 25 M€ 391€ 25 M€ 232€ 33MEL | 325¢€
-€ Switzerland 33 M€ 591 € 21 M€ 261€ 46 M€ E 532€
. . . . Other European Countries 32 M€ 333 € 38 M€ 306 € 52 M€ 352€
Russia China Germany Sweden United Estonia France Japan USA S ME Tos€ JeME Eos€ 124 ve G <
Kingdom Canada 16 M€ 615 € 14 M€ 516 € 15 M€ 33€
Latin America 26 M€ 450€ 29 M€ 475€ 77 MeP 799€
Chart 11. Spending in Finland (EUR million) Japan 71 M€ 390€ 104 M€ 558 € 89 M€ 98 €
China 227 M€ 854€  513M€ | 1186¢€ 213 M 910€
. - . . . i South Korea 46 M€ 405 € 79 M€ 568 € 70MeEll 6l4€
In 2018, travellers arriving from abroad spent EUR 3.1 billion in Finland, with an increase India 26Me [ dsse  ssme | kose  somell la4se
. ape . Other Asian Countries 122 M€ 707 € 150 M€ 719€ 148 M€ .: 662 €
of approximately EUR 40 million compared to the year before. The total spending by Africa l6Me | 669€  1ame | 880e  23Mell ogBe
. . . . . . Australia 26 M€ 731€ 20 M€ 524 € a9MED 689¢€
Russian and Chinese travellers declined, but — with the exception of Estonia and Swe- o e B T e B e amel Biic
den — the total spending by travellers coming from the EU and the United States in- Total 2158me W | 205¢| sotame B se3c| sossmelll] ssse

creased. The total spending by US travellers (EUR 124 million) is already higher than
that by those coming from the UK, Estonia, France or Japan. When it comes to Chinese
travellers, advance expenses may distort the figures somewhat: it is not always clear to
the respondents how much of the advance expenses pertain to Finland. This may cause
errors in the total spending calculations.

Nonetheless, Chinese tourists still spent the most (ca. EUR 910) per visit, with the Rus-
sians spending being just under EUR 200 per visit. All foreign travellers spent an aver-
age of EUR 358 per stay in Finland.

VISIT FINLAND VISITOR SURVEY 2018

Table 11. Spending in Finland in 2016-2018, total and per joumey. The figures for Af-
rica and Rest of Oceania’ should be considered indicative because of the small sam-
ple pool.
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Spending targets

More money was spent on accommodation, restaurants and ser-
vices
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Chart 12. Money spent in Finland by target in 2016-2018 (EUR million)

Foreign travellers spent approx. EUR 70 million more on accommodation and
EUR 64 million more on restaurants compared to the previous year. Instead, the
amounts spent on advance payments and shopping decreased.

In addition, the amounts spent on travel and fuel as well as various services in-
creased by comparison to the previous years.

VISIT FINLAND VISITOR SURVEY 2018

Accom- Restau- Trans- Enter-
Country of Residence Advance modation rants Shopping port Fuel Culture Wellness tainment Other
Estonia 7€ 16€  19¢€ 50 € 6€ 12€ 1€ 2€ 7€ 4€
Sweden 27¢€ 41€  58¢€ 51€  26€ 12€ 7€ 1€ 3¢ 6¢€
Germany [hose I [123e [] 79¢ || 66€| 38€] 16€| 9¢€ 2€ 7€ 1€
United Kingdom [103e [ 96€l] 79¢ ae| 27€| 4€| 6¢€ 2€ 19€| 6¢€
France [de7e | T130€ || 74¢ 75€] 36€] 16€| 7€ 1€ 25€] 6¢€
Denmark 20€ [ | 111€ [Jioae 48€| 33€| 6€| 7¢€ 1€ 13€| 6¢€
Italy 100€ [ | 101€[] 98¢ 37€| 37€¢|11€| 6€| 3¢ 2¢€] 50€
The Netherlands 63€ 67€ | 86¢€ sa€| 38€| 2¢| 9¢€ 2€ 11€ | 13¢€
Spain 139€ [ | 108€ [ 103 € 83€ | 42€| 22¢| 8e| 4¢ 14€ | 24¢€
Poland 133¢ [| 75€¢ [ 53¢ 67€| 25€| 12€| 7€ 2€ 7€ 3¢
Belgium 78€ [ | 115€ [ 99¢ 20€| 46€]| 8€| 6€| 3¢ 6€ 3¢
Lithuania 18¢€ 50€ | 30¢€ 53¢ 20€[33¢e o€ 0€ 0€ 2¢€
Latvia [ 74¢€ 55€ ] 55¢€ s1€| 12€]|21€| 16€]| 13¢€ 15€] 7€
Other EU Countries 100€ | 126€ ] 92¢€ g0€ || 48€¢| 18€| 14¢€] 5€ 17€| 5¢€
Russia 21€ 9¢| 18€ | hss€ 2€ 1€ 1€ 1€ 6€| 4€
Norway | 76¢€ 76€ [ 59¢€ 20¢€| 47¢]| 6€| 4 2€ 5€| 9¢
switzerland 76€ | | 120€ | 123¢€ 0€| 28€l4a1e| 12¢ 3€ 17€ ] 23¢€
Other European Countries 53€ | 62 € 75 € 7\ 78 € 19 € 9€ 7€ 4€ 38 € 7€
USA P28de [ | 120€ [ h12¢ 83€| 38€¢| 4€]| 11¢€ 6€ 15€| 12¢€
Canada [ 126¢€ 70€ [143€ [ [111€| a2¢]| 7€]| 15¢ 1€ g€ | 11€
Latin America 1€ e0elhoae[[101e] 21€ 2¢] 7€ 1€ 15€ [ 17¢€
Japan L 18oe [ | 108€ [ s9¢ [ [115€| 20€ 1€| 5¢ 1€ s5€| 4€
China 2a8€ | 202€ | 87€ | 220€|| s51€| 8€| 15¢€ 2€ 2e] 3¢
South Korea Dolee | J121€| 6ae ] 82¢| 32€¢ 1€¢]| 20¢ 2¢€ 18€ [ 57¢
India [ 86l o9sel s7¢ J123€| 53¢ 2€| 5¢ € 19€| 5¢€
Other Asian Countries | 150€ | 178€ || 84€ | |132€ | 55€| 8¢ 6¢€ | 3¢ 20€ ] 23¢€
Africa Dai6e| o6€l14ae ]l 198 74€]| 11¢€ 7€l a7¢ 21€| 3¢
Australia 3236 | 71€lniee| 100€| 26€ 2€| 13¢€ 2€ 33€ 3¢
Rest of Oceania L 186€ [ 100€ [ 118¢€ a1€| 45€  2¢]| 14¢ € 3¢ 1€
Total [l 9¢ 62¢ll s2¢ 107€| 21€¢| s8¢ 5€ 2¢€ 12€] 9¢

Table12. Breakdown of spending, EUR on average per visit
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Destination In
Finland
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Destination in Finland

All travellers Holidaymakers

0.7M
(+19%)

COAST &
ARCH\LE_E‘ £

. N o | ] .
"y, = : i 50M :  19M
(+16%) (+1%)

Image1. Destination in Finland for all travellers and holidaymakers.
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Destination by country of residence

Nearly 5 million trips were made to the Helsinki Region
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Chart 13. Distribution of destinations by country. (2018 figures per 1,000 trips). It is worth noting that the chart is intended for comparing the

percentages of the Finnish regions per year per nationality; therefore, the quantitative comparison of various years does not provide the
corect resulf.

Out of the 8.5 million trips that foreigners made to Finland in 2018, nearly 5 million con-
centrated on the Helsinki Region, 1.8 million on the coastal region, 2.9 million on the lake
region and 0.7 million on Lapland. It is worth noting that for Lapland, the sample is not
representative of the region’s border posts. The percentage of trips to the Helsinki Region
and Lapland increased, while the number of visitors to the coastal region slightly de-
creased and the trips to the lake region remained unchanged.

VISIT FINLAND VISITOR SURVEY 2018

Country of Helsinki Coast &

Residence Region Archipelago Lakeland Lapland
Estonia 681 (589) 164 (232)  128(171) 31(21)
Sweden 368(358) 309 (419)  218(198) 20(19)
Germany 291 (283) 110 (99) 131 (99) 44 (38)
United Kingdom 192 (211) 48 (65) 42 (39) 84 (77)
France 116 (92) 48 (41) 37 (35) 56 (48)
Denmark 80 (83) 22 (28) 22 (15) 5 (5)
Italy 96 (77) 27 (22) 30 (21) 36 (20)
The Netherlands 86 (57) 35 (25) 31(23) 20 (12)
Spain 140 (88) 51 (41) 62 (32) 55 (16)
Poland 60 (49) 35 (15) 23 (15) 10 (4)
Belgium 44 (27) 17 (10) 9(13) 3(4)
Lithuania 46 (23) 33 (14) 19 (9) 11 (7)
Latvia 59 (71) 15 (20) 40 (34) 0(4)
Other EU Countries 215 (138) 62 (63) 72 (34) 45 (27)
Russia 955(841) 470 (441) 1804 (1983) 39 (25)
Norway 62 (60) 29 (35) 26 (30) 8(2)
Switzerland 59 (64) 18 (3) 30 (8) 13 (31)
Other European Cot113 (76) 23 (22) 22 (40) 12 (16)
USA 150 (101)  34(38) 29 (20) 16 (11)
Canada 25 (19) 8 (13) 5 (5) 3(2)
Latin America 88 (54) 18 (5) 13 (4) 10 (4)
Japan 172 (163) 15 (24) 15 (4) 29 (24)
China 411(342)  93(94) 35 (39) 110 (110)
South Korea 105 (115) 29 (33) 13 (3) 9 (14)
India 70 (83) 13 (9) 15 (5) 12 (14)
Other Asian Countri 184 (174) 37(30) 31(18) 46 (40)
Africa 16 (8) 6 (6) 7(3) 4(3)
Australia 67 (26) 7(7) 5(6) 10(7)
Rest of Oceania 5(3) 4(1) 1(2) 1(0)
Total 4965 (4294) 1782 (1858) 2917 (2917) 742 (606)

Table 13. Destination in Finland in 2018 (1,000 trips, 2017 numbers in brackets)
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Methods of travel in Finland

Car is clearly the most popular mode of transport for jour-
neys of more than 50 km

60%
Rental Other Not over
Country of Residence Car Bus Car Train Airplane Other 50 km
50% Estonia 1% 5%l 46% 5% 0% 2% 147%
Sweden 4% 8%l 146% 8% 3% 1%l | 37%
Germany 14%L  17%]  24% 15 % 7% 6%l | 35%
40% United Kingdom 5% 16 % 12% 9% 10% 2%. 55 %
France 11% 8% 1a%] 7%l 12% s%l | 34%
Denmark 5% 7%l 14% 5% 9% 3%l 61%
30% Italy | 12% 19%[ 15% 10% 9% 6%l 43%
° The Netherlands | 12% 20 % 0% 20% 6% sl | 39%
Spain 13%0 | 29% 14 % 6% 12% 9%l | 30%
Poland 7% 19% 23% 8% 6% sul | 4%
20% ) Belgium 6% 7% 20%[l 14% 11% 3l 48%
2N Lithuania 3% 2% 9%l 14% 0% 1%L 19%
2 = Latvia 1% 6% 62% 3% 3% 0%l | 28%
10% % > Other EU Countries 8%l 18%| 24%l| 18% 4% 2%0 | 41%
E B II Russia 0% s%l | 33% 3% 0% 1%L 60%
- ©° Norway 3%l 12%l | 37% 18 % 5% 0%l | 38%
< I .l -. Swi ) %l 229 ) ) %l | 439
. - witzerland 7% 10%L 2%l 12% 4% 2% 43%
0% ) ) Other European Countries 1% 14%L | 30% 6% 2% 3%l [48%
Rental car Bus Other car Train Airplane  Other car Not over USA 5% 2% 13% 1% 9% 1%L 58%
50 km Canada 5% 14 % 15 % 13% 7% 10%0  52%
Chart14. Methods of travel on journeys of more than 50km for all travellers and holidaymakers Latin America S%E  17% 8%N 119% 8% 4%l 63%
Japan 1% 18 % 2% 0% 12% sull 60%
. . - . China 11% 15% 1% 21% 14% s%l | 44%
For slightly less than 50% of all travellers, the journey in Finland did not South Korea %0 41% swll 1wl 2%l 7%l | 32%
exceed 50 km. The most popular mode of transport among the travellers India 3%l 13%l  swll 18% J 7% 1 %ij %
. . Other Asian Countries 6% 19% 11% | 18% 17% 8% 45 %
was a car. The total number of passengers travelling by bus or train was Africa oul 2%l 5wl 1%l 2% 2%l 0%
approximately one fifth of all of the travellers. Among those coming from Australia | 1%l 7wl 6%l 5% 10%| 2%B e6%
. . : : : . Rest of Oceania 0% 12% 20% 25% 4% 2% 6%
the neighbouring regions, travelling by car |s,_qwte understa_ndably, more el T axl 1inB] 28%x] 5% 5% %I mo%
common than for other travellers. Internal flights were mainly operated Table 14 . Methods of travel forjourneys of more than 50 km by nationality

via Helsinki Airport.
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The popularity of
Finland
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Frequency of visits to Finland

The number of first-time travellers is increasing

How often in Finland

First-time visitors (%)

Over 4
times a 2-4 times a First-time
year year Less often visitors
Estonia 331(310) 344(367) 164(197) 28(37) 2% 4% 3%
Sweden 186 (211) 267(291) 253 (278) 75 (64) 1% 8% 10%
Germany 36 (29) 109 (109) 95(107)  158(151) | 43%  38% 40%
United Kingdom 30 (30) 72 (75) 55 (58) 150(181) | 46% 53%. 49%
France 8 (6) 36 (38) 38 (14) 107 (91) 61% 61% 57%
Denmark 28 (27) 35 (30) 19 (30) 27 (25) L 26% 2% 25%
Italy 12 (5) 24(23) 24 (20) 80 (55) 66%| 54% 57%
The Netherlands 19 (12) 44 (23) 17 (16) 45 (34) _ 34%  40%  36%
Spain 14(7) 53(37) 40 (17) 109 (66) 66% 52% 50%
Poland 7 (6) 22 (15) 22 (13) 43(32)  44%  48% 46%
Belgium 7 (4) 18 (12) 9 (10) 25 (11)  55%  29%. 42%
Lithuania 6(1) 37(19) 32(9) 16 (9)  53% 25% 17%
Latvia 16 (4) 14 (27) 22(37) 29 (37) _ 33%  35% 35%
Other EU Countries 21(13) 73 (53) 33(26) 156 (105) 47% 53%  55%
Russia 1670 (1927) 875 (729)  271(335) 164 (141) 3% 5% 6%
Norway 13 (25) 50 (32) 17 (23) 20 (26) _27%  24%  20%
2016 2017 2018 Switzerland 7(3) 17 (39) 33(14) 29 (26) 43%  32%| 33%
2571 2682 | 2451 ff 1825 2151 | 2381 fl 1078 1491 1398 fl 1883 1993 2301 Other European Countries 8 (1) 29(26)  18(22)  92(75) 61%  61% 63%
USA 2(4) 42 (20) 33(31) 104 (73) 60% 57% 58%
More than 4 times a 2—4 times a year Once a year or less First-time visitor f:t?:iamerica ;g; ig(l(gz) 3:2; :; gg; Z;;/f Zg;‘: = ;;Z‘:
year Japan 1(4) 23(27) 37 (67) 117(89) | 79% 48% 66%
China 10 (9) 81 (58) 55 (88) 307 (278) 85% 64% 68%
Chart15. Frequency of visits to Finland (1,000 trips) South Korea 3(14) 12 (26) 23 (18) 76 (80) 78% 58% 67%
India 0(0) 11(7) 12 (18) 63 (66) 76% 2% 74%
In 2018, the number of first-time travellers increased significantly by approxi- Other Asian Countries _ 9(14) _ 47(32)  38(16)  130(147) _ 74%_ 70% 58%
o e . . Africa 1(3) 5(5) 5(1) 13 (5) _ 61% 38% 55%
mately 300,000 (+15%). In addition, their share of the total number of tourists Australia 0(1) 126) 23 (6) 37(29) 70%  67% 51%
rose from the previous year, i.e. the growth of the number of trips to Finland is Rest of Oceania 0(0) 2(0) 1(0) 6(4) _63%_ 95% 73%
Total 2451 (2682) 2381 (2151) 1398 (1491) 2301 (1993) | [26% 24%| 27%

largely due to first-time visitors. In addition, the number of travellers coming to
Finland 2—4 times a year increased by ca. 230,000.

Visit Finland

VISIT FINLAND VISITOR SURVEY 2018

Table 15. Destination in Finland in 2018 (1,000 trips, 2017 numbers in brackets)
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Promoting Finland

Finland’s Net Promoter Score (NPS) was 49 in 2018
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Chart 16. How likely are you to recommend Finland as a travel destination — Net Promoter Score Index (NPS)

Those arriving from Russia are most likely to recommend Finland; their Net Promoter
Score (NPS) is 74. The number for the holidaymakers arriving from the UK is 73. For
those arriving from China, Japan, Estonia or Sweden, the NPS remained below 50
alsoin 2018.

For countries marked by *, the number of respondents of the holidaymakers was less
than 100; therefore, the results can only be considered as indicative.
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D 8
Estonia [ ] a4l 3] 42 34
Sweden - 2l | 37l 38 39
Germany | 53 | w7B] sa 52
United Kingdom | 56 | 53 | 69 0
France | a8l | asf ] sa 50
Denmark* | 3al | 32 ] 68 46
Italy | 57 ol | 65 57
The Netherlands* . a0l 2l 5o 30
Spain 48 s5sE] 5o 59
Poland* 35 | 53] 37 57
Belgium* ' s6l 0 30l | 73 39
Lithuania* | 57 | ssl ] 70 |57
Latvia* ~_ 51 59 | 57 |51
Other EU Countries - 8 w7l ]| e |51
Russia | 52 I 3
Norway* EESIEE 47 46
Switzerland* | 63 ' sik | 56 59
Other European Countries \ 52 :| 34.] 59 56
USA | 58 I T 6
Canada* ' ssl | a8l | ea 41
Latin America | a9 | 66 33 71
Japan . 36 | 39 49 49
China 49 49 49 48
South Korea 290 | aaf] 46 38
India* . a9 ' 61l | 6 60
Other Asian Countries | @ . 53 |] 39 52
Africa* 750 sof | 73 4
Australia T |68 42 3
Rest of Oceania* 76 ] 11 -EB -39
Total Y ol ] =2 56

Table 16. How likely are you to recommend Finland as a travel desti-
nation — Net Promoter Score (NPS).
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Interest in activities in Finland

The biggest difference between holidaymakers interested and partici-
pating in the activity applies to the national parks
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Chart 17. Holidaymakers’ activities with the biggest diifference between being interested in an activity and participating in it. Green
colour indicates the potential. (Which activities the respondent was interested in and which were practised (dashed) % during the
trio)

National parks, nature hikes, spa and wellness facilities, sightseeing cruises and
sauna were the activities/targets in which the difference between being interested
in an activity and participating in it was the greatest for holidaymakers. Thus, the
activities in Chart 17 appear to contain the most of untapped potential.

For all travellers, buildings, castles and monuments, museums, shopping and na-
ture hikes were the most interesting.

All travellers Holidaymakers

Interested Experienced Interested Experienced
UNESCO World Heritage Sites 20 % 8% 30% 17%
Museums 34 % 18 % 44 % 32%
Other Cultural Destinations (Buildings, Castles,
Monuments) 39 % 26% 54 % 44 %
Sports Events 13% 5% 12% 5%
Concerts and Music Festivals 18 % 4% 17% 5%
Other Cultural Events and Festivals (Art Exhibition,
Theatre, Guided Tours etc.) 17% 5% 20 % 7%
Getting to Know Finnish Lifestyle (Organised Home
Visits, Tours with Local Guide) 20 % 8% 27 % 12 %
Santa Claus 19% 7% 29% 16 %
Amusement and Theme Parks 16 % 6% 18% 10%
Food Walks, Culinary Courses, Picking Berries and
Mushrooms) 34 % 24 % 41 % 28%
Finnish Sauna 38 % 21% 43 % 27%
Spas, Well-being Services and Treatments 24 % 3% 26 % 6%
Finnish (Summer) Cottages 13% 7% 15% 10 %
Boating, Paddling, Kayak Trips 12% 4% 17% 6%
Sightseeing Cruises 26 % 5% 26 % 9%
Swimming in a Lake or in the Sea 17 % 9% 19% 12%
Fishing 18 % 4% 18 % 8%
National Parks 27% 8% 35% 14 %
Wildlife Watching and Their Photography 17% 4% 23% 8%
Walking, Hiking, Trekking in the Nature 36 % 18 % 46 % 26 %
Cycling, Mountain Biking 8% 3% 9% 4%
Winter Sports (Skiing, Snowboarding, Snowshoeing) 11% 4% 15% 8%
Northern Lights 15 % 4% 22% 9%
White Nights, Midnight Sun 11% 3% 14 % 4%
Husky and Reindeer Safaris 10 % 4% 18 % 11%
Other Winter Activities and Experiences (e.g.
Snowmobiling, Snow Castles, Ice Hotel, Ice-Breaker) 8% 3% 12 % 7%
Other Outdoor Activities 22% 9% 24% 12%
Shopping 56 % 48% 47% 41%

Table 17. What activities are of interest to you and in which have you participated while in Finland,
all tourists and holidaymakers; % of respondents
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Family’s gross annual income

For two thirds, the annual income was less than EUR 50,000
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Chart 18. Total gross annual income of the traveller's family (shared household), % of trips

The gross annual income of more than 50% of travelling families visiting Finland was a maximum of EUR 30,000 and for two thirds, it was a maximum
of EUR 50,000. In 2018, the travellers seemed to be slightly wealthier than in the previous years. However, there have been no major changes in income
levels.
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Age and gender distribution

Three fifths of the trips were made by men

100%

50%

20162017 2018 5%
40 % 43 % 42% W 60% 57% 58% 10% 11% 11% W 24% 24% 26% W 27% 28% 25% @ 22% 20% 21% @ 11% 11% 12% 6% 7%
0%

Female Male 15-24 25-34 35-44 45-54 55-64 over 64

Chart 19. Age and gender distribution, % of trips

There were no major changes in the age and gender distribution compared to the previous years. Approximately two out of five travellers were women.
The largest age group was 25-34. The proportion of travellers over 55 also grew slightly.
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Professional group distribution

Almost three quarters of the trips were made by people who were employed.

100%

25% 24% 12% 8% 7% 8% 9% 2% 2% 2% & 2% 2% 10% 10%
0% I | e

Employee Salaried Executive Self-employed Pensioner Unemployed Housewife Student Other
employee

Chart 20. Professional group distribution, % of trips

The share of employed people declined slightly from the previous years, while the share of pensioners and the 'other’ group slightly increased.
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Travel party

One fourth of the trips were made alone, and every fifth trip was made with one’s core family

100%

2016 2017 | 2018

21% 19% 21% 20% PRV 21% 7% 7% 8% 21% 23% 22% 26% 22% 25%
0%
Partner only Nuclear family (childer of Extended family (family With friend Alone
the same household) members outside the

nuclear family)

Chart 21. Travel party, % of trjps

Based on the travel party, it appears that travelling alone maintained its 2016 level: one in four trips was made alone.
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Saint Petersburg 1,994 67%
Vyborg 280 9%
te(lesrzx:egzrree g ;:e Saint Pe 164 6%
Moscow and the Moscow 193 7%
region

Petrozavodsk 113 4%
g:’-s;:,/«:ﬁ;e in the Republic 77 39%
Sortavala 45 2%
other Russia 113 4%
Hong Kong & South China 169 37%
Beijing & North China 105 23%
Shanghai & East China 100 22%
g:;r;gqing & South-West 51 11%
North-East China 15 3%
Xi'an 14 3%
West China 0 0%
Tokyo Metropolitan Area 82 50%
Osaka Metropolitan Area 32 18%
Nagoya Metropolitan Area 32 18%
elsewhere in Japan 25 25%

GERMANY

o
w
g

UNITED KINGDOM

Habitation in the country of residence1/2

North Rhine-Westphalia 72 18%
Bavaria 67 17%
Berlin 60 15%
Baden-Wirttemberg 45 11%
Lower Saxony 31 8%
Hesse 27 7%
elsewhere in Germany 98 25%
German-speaking area 69 80%
French-speaking area 16 19%
Italian-speaking area 1 1%
Greater London 102 33%
South-East England 49 16%
South-West England 29 9%
North-West England 26 9%
Scotland 17 6%
elsewhere in the UK 85 28%

Table 18; continues on the next page. Habitation in the country of residence, 1,000 trps/percentage of trips
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Habitation in the country of residence 2/2

SWEDEN

FRANCE

Stockholm 380 49%
Varmland, Orebro, Séderman- .
land, Vastmanland, Uppsala 135 17%
Halland, Vastra Gotaland 84 11%
Bleklng.e, Kr_gnoberg, Kalmar, 58 7%
Jonkoping, Ostergotland, Gotland
Scania 53 7%
D?Iarna, Gavleborg, Jamtland, 51 7%
Vasternorrland
Vasterbotten, Norrbotten 22 3%
lle-de-France 69  37%
Bourgogne, Auvergne, Rhone-
Alpes, Provence-Cote d'Azur,
Languedoc 39 21%
Brittany, Normandy, Pays de la
Loire, Centre 37 20%
Nord, Picardy, Champagne, Lor-

ine, Al Franche- 5
raine, Alsace, Franche-Comté 3 12%
Limousin, Poitou-Charentes, Aqui-
tane, Midi-Pyrénées 1 11%

Visit Finland
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Lombardy 42  30%
Lazio 28 20%
Emilia-Romagna 1 8%

Piedmont 11 8%

Tuscany 10 7%

Veneto 10 7%

Elsewhere in Italy 27  19%
Catalonia 53 25%
Andalusia 45 21%
Madrid 43  20%
Extremadura, Castilla-La Mancha,

Murcia, Valencian Community, Ara- 38 18%
gon

Galicia, Asturias, Cantabria, Basque

Country, Navarra, La Rioja, Castilla y 27  13%
Leon

Balearic Islands, Canary Islands 11 5%

THE NETHERLANDS
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North Nether- 33 27%
lands

South Nether- 27 22%
lands

North Brabant 18 15%
Utrecht 14 11%
Gelderland 12 10%
Elsewhere in

the Nether- 20 16%
lands

California 34 19%
New York 19 10%
Texas 12 7%

Massachusetts 12 7%

Washington 11 6%

lllinois 10 6%

Florida 8 5%

Elsewhere in

the United 74 41%
States
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Business Finland, Visit Finland

Porkkalankatu 1, PL 358
FI-00181 Helsinki
www.visitfinland.fi/
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