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Positive overnight figures Jan-Apr 2023

China + HK 32 500
India 22 700
Japan 19 900
SIN 16 100
S-Korea 7 500          → ~100 000

Big growth in travel related searches
Sauna, Santa Claus, Places to Visit,
Cities, Northern Lights
India: Golf
Japan: Food Tourism, Cafes, Ice Skating



Visit Finland in China + HK

Lisa Li – Senior Advisor                                           David Wu – Director, Visit 
Finland China 
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Mainland China + HK 
– David Wu
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TRAVEL TRENDS
Domestic; Middle East, Africa, Southeast Asia, Japan, New Zealand, etc.
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TRAVEL TRENDS
Influence of Social Media channels (seeding, research, booking…)
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TRAVEL TRENDS
Shopping becomes less important for outbound travelers； Travel for music shows/sports/events
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MARKET UPDATE
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14 weekly
flights

Jan-May, 2023 
-35% of 2019



Key Distribution Channel
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B2B ACTIVITIES
FAM Trips
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B2B ACTIVITIES
Nordic Sustainable Travel Alliance Launching & Workshops in Beijing, Shanghai, Guangzhou & Chengdu on May 12-19
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B2B ACTIVITIES
Nordic Sustainable Travel Alliance Launching & Workshops in Beijing, Shanghai, Guangzhou & Chengdu on May 12-19
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B2B ACTIVITIES
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• Upcoming

• VF Summer Event on June 14

• ITB China, September 12-14

• Roadshow, September 24-28 in Beijing, Shanghai & Hongkong



PR and Media
• We do not have a retainer for PR and media work and 

thus our PR agency took care of VF’s social media 
presence in China in Q1. However, we had some 
coverage through pitching and a few press releases.

• Coverage highlights:
• 20 media hits
• Visibility Score 58%
• Brand Building Effect 10,9M
• Average Tone 3.00/3.00
• The Happiness Report: 12 hits in top-tier media

• Find your inner Finn – Master in Happiness
• We are hosting two KOLs from China, Nick and Cooli.
• Great visibility to be expected in Weibo, Douyin, and LRB.
• Nick and Cooli will also take part in Nordic Happiness Event.

1
5

Nick & Cooli

https://www.visitfinland.com/en/find-your-inner-finn/
https://weibo.com/u/2504353742
https://weibo.com/u/5822017007


PR and Media
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India – Sara Kaur 
Sodhi
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TRAVEL TRENDS
India Market 
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• India accounted for around ten million foreign trips in 2022, making it the leading Asian source market for outbound travel.

• The Indian outbound travel market is among the fastest growing markets globally with approximately 80 million passport level of 
purchasing power, especially among the middle class.

• The travel & tourism sector’s contribution to the Indian economy would surpass the pre-pandemic levels in 2024 with an year-on-year 
growth of 20.7%

• Market size of outbound travel from India 2022 was projected to be $15.2 Bn**

• It is expected to surpass USD 40 billion by 2026 with an impressive double-digit growth.

• With a growing consumption−driven economy, young population, growing affluent middle class, and the ongoing liberalisation of air 
transport, India is ideally positioned to become one of the most lucrative outbound tourism markets in the World

• India took 60 years to become a trillion-dollar economy but it may reach the next trillion in the next two years, World Economic Forum 
(WEF)

• Annual growth in India's luxury travel market is projected to be 12.8% between 2015 and 2025. Luxury Tourism is one of the leading 
factors driving demand in the outbound tourism market.

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/toiminta-markkinoilla/kiina
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TRAVEL TRENDS
• Indians will prioritise travel:
• Fluctuation in currency:

• Travellers will prefer group tour with ZERO bill at check out
• Travel Now Pay Later will become a preferred choice
• Group tours will stay and rise in demand as people would want 

to pay for their travel in local currency
• Payment deals & offers will drive traffic:

• Customers look for deals and offer before making payments
• Financial tools are no more tool to pay they are tool to sell

• Workations:
• Work-from-home or hybrid models have been adopted at 

several workplaces.
• Wellness travel:

Wellness retreats an increasingly attractive option
• Immersive travel:

Fully immersing oneself in the local culture and way of life of a 
location

• Offline Travel agents will continue to gain popularity



TRAVEL SEGMENTS



PRODUCTS



KEY DISTRIBUTION CHANNELS 
Groups 

Indian OTA’s

FIT

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/toiminta-markkinoilla/kiina
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/toiminta-markkinoilla/kiina
https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/toiminta-markkinoilla/kiina


B2B ACTIVITIES
2023 
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Month Activity Region
January Indian Travel Agents (Groups Focus) participation in MATKA & Fam Trip Helsinki, Saariselka

March Indian Education Delegation Fam (School Principals) Lahti, Tampere and Oulu

April Indian Travel Agents (Luxury Travel Focus) Fam Trip Rovaniemi, Levi, Helsinki

June- August Marketing Campaign with A Travel Duet & A Travel Circle Lakeland

August Participation in MILT (MICE India Luxury Congress) All

August / Sept Autumn Press Trips (Media & Influencers) Helsinki, Nuuksio, Porvoo & Lakeland

August India Roadshow (New Delhi, Mumbai & Ahmedabad) All

September Education Travel Fam & Workshop (Education/ Students Travel Focus) Helsinki ,Levi

September India Travel Agents Fam Trip ( Autumn Showcase) Helsinki, Lakeland

October- Nov VF Destination Training & Sales Blitz Jaipur/ Kolkata

Oct- Dec Marketing Campaigns promoting Winter travel ( Kesari & Veena World) Lapland Focused

November India Travel Agents Fam Trip (Winter showcase) Lapland Focused

December Santa Claus comes to India (TBC) New Delhi

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/toiminta-markkinoilla/kiina


PR & MEDIA
We don’t have active PR agency in the market. We still focus on doing media trips with influencers and 
media that has a great impact in Indian market.

2022:
March 2022: Collaboration with Indian Designers Shivan & Narresh for their Apres Ski Collection
September 2022: Media & Influencer Trips to Rovaniemi & Helsinki (Autumn showcase)
September 2022 : Culinary Showcase of Finland with Indian Master Chef Ranveer Brar
2.2 M Reach and €3.1Million EMV

2023:
January 2023 highlight: Influencer/celebrity collaboration with Sonakshi Sinha (@aslisona)
2.3M Engagements, 22.3M Reach and €8.6M EMV
March 2023 highlight: Influencer/celebrity collaboration with Rakul Singh (@rakulpreet)
2.2M Engagements, 17.8M Reach and €7M EMV
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Press Trip: Finnair & Visit Finland
Press Trip : Media (4-8 September,2022)
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Influencer Trip: Finnair & Visit Finland
(18-22 September, 2022)



PR Strategic Collaborations :
Indian Designers Shivan & Narresh
Design Inspiration Trip for their Apres Ski Collection:
Showcase of Rovaniemi, Levi & Helsinki 
13-19 March 2022
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Culinary Showcase of Finland – Chef Ranveer Brar
Helsinki & Rovaniemi , 11 -17 September 2022
2.2 Million : Instagram Followers 3.1Million EMV



Bollywood Celebrity Collaboration :
Sonakshi Sinha
Saariselka, Rovaniemi & Helsinki (December – January 2023)
25.3 Million: Instagram Followers
8.6 Million Euros – EMV
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Rakulpreet

Rovaniemi ( March 2023)

25.3 Million: Instagram Followers

EMV – 7 Million Euros



Santa Came to India 

Trade Event: Meet & Greet with Santa
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Santa Visit to Thomas Cook & SOTC 
Office

In Association with Finnair
Trade Engagements organised by VF

MICE Engagement



Finland Consulate General:Mumbai Launch
10th February, 2023
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FAM Trips
Indian Delegation at MATKA 2023
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Indian Education Delegation Indian Luxury Delegation

January 2023:
Saariselka & Helsinki

March 2023:
Lahti, Tampere and Oulu

In Association with Le Frehindi

April 2023:

Rovaniemi, Levi & Helsinki



Japan – Koichi 
Numata
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TRAVEL TRENDS
Economy and Consumer
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• Japan's border restrictions lifted completely in May

• Covid-19 not visible in media

• Nikkei Stock Index recorded highest in 33 years since 1990

• Fuel surcharge decreasing trend, coming down to JPY66800, highest JPY114400 in 2022 

• Overall cost of living rising

• Domestic travel booming

• Psychological barrier lingering still for the outbound travel

• Outlook for the recovery around 30% to 40% in 2023

• Market potential high for Finland

• Heavy repeaters of Finland not traveling yet



MARKET UPDATE
Travel Industry and Airlines
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• Strong demand for inbound traffic to 
Japan, recovery rate of 65.5% in March compared 
to 2019

• Japan Tourism Agency announced its new policy 
to endorse promotion for the Outbound travel in 
addition to the Inbound promotion

• Capacity/Frequency increasing
• Finnair Haneda daily
• Finnair Osaka 3 time weekly
• Finnair Narita 3 time weekly
• JAL Haneda 5 time weekly

• Japan Association of Travel Agents running "Let's 
Go Overseas" campaign

Japan Tourism Agency Joint PR event on 10.5
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Key Distribution Channel
Example Finntour
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Key Distribution Channel
Group Series, FIT and Group Tours
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B2B ACTVITIES
Moi Finland Workshop 2023 in Tokyo and Osaka
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B2B ACTVITIES
Finnair Mega Fam 2023
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B2C ACTVITIES
Avant stimulating travel desires among the Japanese sauna enthusiasts



B2C ACTVITIES
Mölkky & Sauna & Japanese sub-culture
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B2C ACTVITIES
Mölkky Tournament attracted over 1100 players across Japan
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UPCOMING EVENTS
Upcoming events

B2C

• 11.6 "FINLAND LAND" promotion with Kawasaki Frontale/Japan's professional soccer league top club 
team

• 23.6 to 27.6 "FINLAND SAUNA FES in Sapporo"
• Mölkky World Championships Hyvinkää in August

• Tourism Expo Japan 2023 Osaka in October

B2B

• Adventure Travel World Summit Sapporo in September

• Educational tour fam in September

• Tourism Expo Japan 2023 Osaka in October
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South Korea – Gloria 
Choi 



TRAVEL TRENDS
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1. Recovery rate in 2023 is 85% compared to 2019.
2. 2030 generation choose group package due to reasonable price and customer experience (8% à 20%)
3. Live commerce as strong sales channel 
4. There is a tendency to reduce the number of countries and  increase the duration of stay for 

travel.
5. New Demand ‘Travel with Pet’

Source : Hanwha Hotel & Resorts
Source : Here Travel



MARKET UPDATE : Accessibility
Flights 
• ICN – HEL Finnair direct flights one time daily 

• Delayed Busan - HEL direct route

• Korean Air operate direct to Oslo for package tour in every 
Tuesday for 5 weeks in Summer with Moomin collaboration in 
2023 /KalTour

• New Airline ‘Air Premia’ operate direct to Oslo every Thursday 
for summer season (May-mid Aug 2023)

• Other routes:   via Istanbul (Turkish Airlines), via Frankfurt 
(Lufthansa), via Amsterdam (KLM), via Doha (Qatar Airways)

https://www.kaltour.com/ProductPlan/Index?exiSeq=5029
https://www.airpremia.com/kr/en


MARKET UPDATE : New products 2022-
2023
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• ‘Nordic Hiking Tour in 3 countries’ Product in Summer : 3 Days in Finland / Hyecho Travel 

- Region in 2022 : Helsinki, Lakeland (Lahti, Lepistö, Lake Päijänne), Tampere, Hamenlinna

- Region in 2023 : Helsinki, Lapperanta, Lahti, Tampere, Hamenlinna

• FIN & SWD Dual package in winter 2035 ‘Nordic Fantasy’ : Helsinki, Rovaniemi – Kiruna, Stockholm – Tallin / 
HereTravel

• FIN Mono Group winter product w/Condor Tour : Ivalo – Sariselka – Rovaniemi – Sineta – Kemi – Haparanta –
Oulu - Helsinki

• Finland Mono FIT product : 1 Week in Finland / Helsinki, Turku, Naantali / Naeil Tour 

• Finland & Tallin FIT product : 1 day in Tallin + 5 days in Helsinki
• Finland Mono FIT winter product : 9 days in Finland / Very good Tour / Culture Pass & -50% e-coupon picture Santa by Visit 

Rovaniemi

• Nordic tour products by Yellow Balloon x New Airline ‘Air Premia’ operate direct to Oslo weekly for summer in 
2023

https://www.heretravel.co.kr/goods/here_goods_view.php?goodsNo=1000000439
http://www.naeiltour.co.kr/sub/view.asp?good_cd=240200915&nat_cd=&city_cd=&sub_area_cd=2403
https://www.verygoodtour.com/Product/PackageDetail?ProCode=EPM002-221113&PriceSeq=57&MenuCode=leaveLayer
https://www.ybtour.co.kr/promotion/promotionDetail.yb?mstNo=20000020510&utm_source=google&utm_medium=cpc&utm_campaign=PC%5F4%EC%9B%94%EC%98%A4%EC%8A%AC%EB%A1%9C%EC%A0%84%EC%84%B8%EA%B8%B0&utm_content=PC&utm_term=%EB%85%B8%EB%9E%91%ED%92%8D%EC%84%A0&gclid=CjwKCAjw9J2iBhBPEiwAErwpedliBZfWP7PbGRU3b-N1vDgLJZVU_ukRNWLe5xU26jxq5z4roFzaphoCVFYQAvD_BwE
https://www.airpremia.com/kr/en


MARKET UPDATE : New Edu-T product
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Nordic Political System Trip by Brain park
• Period :  2022.Oct.18 -26 (7 nights and 9 days)

• Country : Finland, Sweden, Denmark (3 days in Helsinki)

• For Whom : 20 Young politicians 

• Contents in Finland : Basic income ,Gender equality, Finnish policy 
for Climate change

Finland Summer English Camp by Elama
• Period: 2022.July.25 – Aug.7 (2 weeks) 

• Country : Mainly in Finland, Tallin

• For whom : small group of 12-15 yr

• Consists of : Cultural and nature experience, STEAM & Coding class 
in Eng w/Finnish school, Coaching session with professionals

All Europe Tour by Tandem
• Period : 2024. Feb.6 – 26. (19 nights 21 days)

• Country : Finland (Helsinki, Iloranta, Rovaniemi), Sweden, Germany, 
Belgium, France 

http://www.brainpark.co.kr/
https://www.studyinfinland.kr/


MARKET UPDATE : Finland in Korean Media 
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Teaser 1: https://youtu.be/2Ac_9bHBSqY
Teaser 2 : TVING

- Global Marvel  à 1 episode in 
Finland : Santa’ Resort ,Santa 
village (Artic circle line, Santa’s salmon 
place)

- Positive points : Igloo type room, 
Sauna, delicious salmon dishes, 
Reindeers on streets, user friendly 
Night train 

Earth Arcade Season 2 à Tusula, 
Helsinki, Rovaniemi, (On going)

• 4 famous Korean ladies ( 2 k-pop idols, 
1 comedian, 1 hiphop singer)

• Season 2 was filmed in Finland and Bali.
• On air : on May.12.Friday weekly   

(season 1 has 12 episode) 

Korea, After School – School 
Trip  

• Invite 5 Finnish high school 
students to South Korea 
traveling for 5 days.

• Brief introduction of each 
students regions and daily life in 
Finland

https://youtu.be/2Ac_9bHBSqY
https://www.tving.com/player/RV74142838


Key Distributors in S.Korea
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Condor Korea
(Land Operator)

Mode Tour Hana Tour

Here TravelVery Good TourInterpark TourHanjin Tour 
(Kal Tour, Korean 

Air)

Yellow Balloon 
Tour



B2B ACTVITIES
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Moi Finland Workshop on May 
9th

Finnish Delegation meet buyers.

Edu-T FAM & Workshop in 
Sept
Korean buyers will visit Finland

Co-marketing for New product with Korean Travel 
company  (in progress)

- Mono Finland product
- Dual country package product 

Singularity Magazine July (in 
progress)

Finland Special as 50th yr
anniversary of Visit Finland and 50th

yr diplomatic relationship between 
Finland – S.Korea

VF FAM & MATKA Workshop in 
Jan
Korean delegation visit Oulu, 
Levi 



B2C ACTVITIES
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Seoul International Travel 
Fair in May. 4-7.
Finland Booth & Open seminar
Promote Edu-Travel contents 

Travel Fair in Busan in Q4 
(TBC)
Promotion by VF & Finnair 

Chimac Festival 2023 in Aug.30 –
Sept.3.

Promote Finland in fun way and Finnish 
poultry menu.

Wife carrying competition, Finnish 
wooden Sauna as a photo zone in Chicken 
& Beer Festival in Deagu city

European Christmas Market 
(TBC) 
With embassy and 2 Finnish brands



Hyvää kesää!
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