


Finland’s image as a travel
destination in UK

Brand Tracking survey 2019



When asked spontaneously which countries are considered as a holiday destination in the next three
years, Finland falls behind its Nordic competitors and is ranked in 215t place.

Spontaneous Destination Consideration
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Q2. SPONTANEOUS CONSIDERATION DESTINATION
Which countries would you consider for a holiday or short break over the next three years? Please include up to 10 countries Base: Total Sample (1,200) 3



Snow and Nature elements come through strongly among spontaneous associations with Finland in
the UK

Country Mental Network - Finland and winter breaks.

Visiting To see in December and the
! . Again. a place to see the natural sights of the
country but also expensive.

A place where you
can see the

Very cold country, lots of , lots
of snow and like skiing,
Scenic, unspoiled,
ecologically sound
and friendly

Cold - | think of

. Expensive but egalitarian

Beautiful scenery, ability to ) .
utifu Y, abllity society. Unique language.

get close to the
, guaranteed

Breath-tak/ng , lots Of To note: the word ‘cold’ has been removed from the word
and activities such as clouds, in order to see more detailed associations with Finland

. Very cold climate and land of

the

Base: Consideration Set: Finland (809)
Q9 BMN

Please take a few moments to think about <COUNTRY>. Please tell us everything that pops into your mind when you think of <COUNTRY> as a tourist destination. 4






British overnights in Finland (pre<ovid19)

Year 2019
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Sources: Visit Finland Statistics Service Rudolf, Statistics Finland



Seasonality of British overnights in Finland (pre-covid19)

350 000

300 000

250 000

200 000

150 000

100 000

50 000

2011 ®m 2012 m2013 m2014 m2015 m2016 m2017 m2018 m2019 m 2020

British overnights count for 16% of all foreign
overnights in Finland and 27% in Lapland during

winter season (UK no.1 in country ranking)

* In Dec 2019, nearly every 4th
foreign overnight in Finland (and
nearly 40% in Lapland) was spent
by British travellers

UK no. 4 UK no. 6 UK no. 5
in country in country in country
ranking nking ranking

Winter (12-02) Spring (03-05) Summer (06-08) Autumn (09-11)

Source: Visit Finland Statistics Service Rudolf, Statistics Finland



British overnights in Nordics
Monthly trend

* Holidays to Finnish Lapland in
December has clearly been the
preferred holiday type for the
Brits considering trips to the
Nordics.

* Beside Finland, also Iceland and
Norway are popular destinations
during the winter months, while
Sweden and Denmark are selected
more often for the summer.

* Travel from the UK to Finland,
Iceland and Norway has nearly
stopped since April 2020. Sweden
with looser travel policy and
Denmark with border openings in
summer 2020, attracted some
British visitors despite the
pandemic.

* Finland’s share of the British
visitors among the Nordic countries
was 16% in 2019.

Sources: Visit Finland’s Statistics Service Rudolf, Statistics Finland,
Statistics Denmark, Statistics Iceland, Statistics Norway and Statistics Sweden



British overnights in Nordics

Seasonal trend

* Finland surpassed Iceland in 2019
as the first choice for the winter
holidays among the Nordics
(Finland’s market share was 25%)

* More than 80% of Brits visiting
Finland in winter travel to Lapland

* During the summer season, Iceland Finland
Sweden and Denmark are the
most popular destinations among
the Nordics for the British visitors

* Finland’s share in the summer
season 2019 was only 9% of the
British overnights in the Nordics

* Travel from the UK to Finland in
the winter and to Sweden and
Denmark in summer was on the
rise pre-covid

Sources: Visit Finland’s Statistics Service Rudolf, Statistics Finland,
Statistics Denmark, Statistics Iceland, Statistics Norway and Statistics Sweden






Digital Demand /Visit Finland 2021



https://www.businessfinland.fi/ajankohtaista/uutiset/2021-visit-finland/saunat-ohittivat-revontulet-matkailuaiheena-hakukoneissa-vuonna-2020

TRAVEL AND SEARCHES FROM UK

British overnights in Finland Travel related searches for Finland
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» British overnights concentrate heavily on December, and searches on winter

» British overnights decreased in 2020 compared to 2019 by 70%, while searches decreased
only slightly, by 7%

Sources: Visit Finland’s Statistics Service Rudolf, Statistics Finland and D2 Digital Demand



UK: Most searched topics in 2020: Top 10 micro brandtags
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» Britons are the most active among the VF target
market travel enthusiast in searching for Holiday
Packages, Skiing and Ice Hotels in Finland.

> Searches for Travel increased the most. On the

activity side searches for Skiing, Saunas, Cities,
Ice Hotels and Hotels increased during 2020
compared to 2019.

UK’s YtoY change
ranking for UK
Holiday Packages 1. -25%
Northern lights 4, -23%
Travel 6. +265%
Skiing 1. +5%
Santa Claus 2. -24%
Saunas 6. +17%
Igloos/Glass cabins 2. -15%
Cities 7. +23%
Ice Hotels 1. +15%
Hotels 3. +27%

Source: D2 Digital Demand



UK
TOP 3 MICRO BRANDTAGS WITH INTEREST GROWING IN 2020

Searches on Skiing in Finland increased in the UK especially in the beginning of the year. In global searches, Norway clearly leads the
way in the Nordics and also Sweden stays clearly ahead of Finland, so this activity could be promoted even more.

* Interest towards Saunas has increased both globally and in the UK. Finland is also clearly in the lead position among the Nordic
countries with the searches for saunas.

* Travel related searches for Cities in Finland increased last year in the UK. In addition, the global searches for cities increased for each
of the Nordic countries, so there seems to be some good potential for smaller cities as holiday destinations in the near future.

Skiing 19800 (+5%) Saunas 18500 (+17%) Cities 16 000 (+23%)

Source: D2 Digital Demand



Skiing:
Finland stays far behind Norway and Sweden in the global searches for skiing — UK #1 market for Finland

Benchmark Competitors Global searches / Skiing
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150k Travel-related searches on Skiing for Finland in 2020
100k
50k ,’_\‘
\—/
i} - -
aorway jegaen ( n ‘ celan en ar

FINLAND: Global searches for Skiing FINLAND: British searches for Skiing

P

Source: D2 Digital Demand



Saunas:
Finland clearly the leader in global searches with good growth during the whole year 2020

Benchmark Competitors Global searches / Saunas
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Source: D2 Digital Demand



Cities:
Nordic Cities equally interesting and searches increasing for each country in 2020
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Source: D2 Digital Demand



Igloos/Glass cabins/Aurora cabins vs.

Finland is clearly the leader in
global searches for
Glass/Aurora cabins, while
Sweden is in the lead position
for Ice Hotels.

Britons are keen on searching
for these special
accommodation types for
their winter travel.

Benchmark Competitors
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FINLAND: British searches for Aurora/glass cabins

Ice Hotels

Global searches / Ice Hotels
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FINLAND: British searches for Ice Hotels

Source: D2 Digital Demand



OUTLOOK ON
TRAVEL SENTIMENT AND TRENDS



European Travel Commission: Monitoring Sentiment for Domestic and Intra-European Travel

According to the survey No. of respondents: 750

conducted in February 2021

* 42% of the Britons
responded that they are
likely to travel within the
next 6 months

* 29% were looking at July
and August for their next
vacations

* 34% aim to travel to
another European country
and 35% to remain within
their domestic borders

Source: ETC — Monitoring Sentiment for Domestic and Intra-European Travel, Wave 6 (Data collection in Feb 2021)



European Travel Commission: Monitoring Sentiment for Domestic and Intra-European Travel

Preferred type of leisure trips during March-August 2021

81 (30%) . #2(19%)

. #3(11%)

Wave 6 data collected: 5.-19. February 2021; sample= 5,837
Countries included: Germany, United Kingdom, France, Netherlands, Italy, Belgium, Switzerland, Spain, Poland and Austria

Source: ETC — Monitoring Sentiment for Domestic and Intra-European Travel, Wave 6



European Travel Commission: Monitoring Sentiment for Domestic and Intra-European Travel

Travel qualities sought by consumers at the moment

. #1(23%) . #4(10%)

L #2(17%)

. #3(10%)

Countries included: Germany, United Kingdom, France,
Netherlands, Italy, Belgium, Switzerland, Spain, Poland and Austria

Source: ETC — Monitoring Sentiment for Domestic and Intra-European Travel, Wave 6



Global outlook

Source: https://www.unwto.org/covid-19-and-tourism-2020



https://www.unwto.org/covid-19-and-tourism-2020

Matkailun ennakointi/ Travel Foresight on businessfinland.fi



https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi

Global outlook

Europe & USA future trends

Find out more: Matkailun ennakointi/ Travel Foresight on businessfinland.fi



https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi

Matkailun ennakointi/ Travel Foresight on businessfinland.fi
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https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi

Global outlook

Strengthening travel motivations for nature-oriented travellers

Source: ADVENTURE TRAVEL TRENDS SNAPSHOT, ATTA 2020



Global outlook

Trending trip types for nature-oriented travellers

Source: ADVENTURE TRAVEL TRENDS SNAPSHOT, ATTA 2020






