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Market InsightsUK and USA
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4Source: D2 Digital Demand

Travel related internet searches in 2022 vs. 2019

2022 22/19

Top10 Target Markets 2022 

UK

USA
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USA & UK: Main topics for searches in 2022 vs. 2019

USA UK
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Source: Visit Finland Statistics Service Rudolf, 

Statistics Finland

Overnights in 2022

Total foreign 5.0 M
(-29% vs. 2019)

Foreign excl. Russia 4.8 M
(-23% vs. 2019)

EU+UK 3.4 M
(-9% vs. 2019) 

Covid-19 restrictions to Finland were 
removed from July 2022 onwards
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British monthly overnights in Finland 2019-2023

Source: Visit Finland Statistics Service Rudolf, Statistics Finland7
Linkto the report: Tilastopalvelu Rudolf - Business Finland

New records of British overnights in 
Nov-Dec 2022 ςnearly 230,000 

overnights in December!

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf
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Source: Visit Finland Statistics Service Rudolf, Statistics Finland8
Linkto the report: Tilastopalvelu Rudolf - Business Finland

Very quick recovery after the 
restrictions were lifted ςnew records 
for the US winter travel to Finland!

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf


Foreign overnights in high winter season 2022-2023
And change compared to pre-pandemic
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High winter season (12-02)

Dec2018-
Feb2019

Dec2022-
Feb2023

Change 2023 
vs. 2019

United Kingdom 334 900 341 100 +2%

France 161 700 209 900 +30%

Germany 151 300 180 700 +19%

Netherlands 106 700 131 200 +23%

USA 53 800 64 700 +20%

Sweden 75 100 63 600 -15%

Spain 59 400 63 100 +6%

Italy 42 900 59 900 +40%

Estonia 58 200 59 600 +2%

Belgium 30 300 51 100 +69%

Switzerland 51 800 48 600 -6%

China & Hong Kong 139 700 33 200 -76%

Singapore 35 300 31 400 -11%

Ireland 14 900 28 600 +92%

Australia 32 600 26 000 -20%

Denmark 21 200 24 300 +14%

Source: Visit Finland Statistics Service Rudolf, Statistics Finland

Lapland; 
1 132000; 62 %

Hki region; 
440000; 24 %

Lakeland; 129000; 7 %

C&A; 126800; 7 %

1.8 M foreign overnights 
(-12% vs. winter2019)

Å 1.3 M from EU-27 + UK (+15%)

Å 186,000from Asia (-46%)

Å 88,000from America (+21%)
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Outlook for Summer 2023



and change in seat capacity compared to pre-pandemic

Source: Destination Gateway by ForwardKeys
Database update 11-Apr

Europe
1,091 avg. weekly flights

(Share; %YoYPPVar)

(86%; -22%)

USA
21 avg. weekly flights 

(Share; %YoYPPVar)

(3%; +1%)

Asia
71 avg. weekly flights 

(Share; %YoYPPVar)

(11%; -46%)

Direct flights to Finland April ςSeptember 2023

Total seat capacity to Finland 
for Apr-Sep/2023

-25%

From To Avg. weekly 
frequency

New York (JFK) HEL 7

Chicago (ORD) HEL 4

Dallas (DFW) HEL 4

Los Angeles (LAX) HEL 3

Seattle (SEA) HEL 3

From To Average weekly 
frequency

Tokyo (HND) HEL 12

Delhi (DEL) HEL 7

Singapore (SIN) HEL 7

Bangkok (BKK) HEL 7

Seoul (ICN) HEL 7

Doha (DOH) HEL 7

Hong Kong (HKG) HEL 7

Tokyo (NRT) HEL 4

Shanghai (PVG) HEL 2 Ą 6

Osaka (KIX) HEL 3

Mumbai (BOM) HEL 3

Zhengzhou (CGO) HEL 1



and change in seat capacity compared to pre-pandemic

Source: Destination Gateway by ForwardKeys
Database update 11-Apr

Direct flights to FIN, SWE, NOR / April ςSeptember 2023

Seat capacity 

from USA

change-% vs. 
pre-pandemic
from USA

Seat capacity 

from Asia

change-% vs. 
pre-pandemic 
from Asia

Seat capacity 

from Europe

change-% vs. 
pre-pandemic 
from Europe

Seat capacity  

¢h¢![ Lb¢Ω[

change-% vs. 
pre-pandemic 
¢h¢![ Lb¢Ω[

Finland 153,700 +1% 538,000 -46% 4,219,200 -22% 4,911,500 -25%

Sweden 157,300 -37% 260,800 -41% 8,271,600 -14% 8,764,000 -15%

Norway 107,300 -25% 123,300 -40% 7,529,200 -6% 7,760,500 -8%

From UK
To Finland  282,600;  -33%
To Sweden  694,100; -15%
To Norway  828,900:  +1%



Source: ForwardKeys
Database update 09-May

Monthly seat capacity from UKto FIN, SWE, NOR  
2019-2023 From the UK

Summer 2023 vs. 2019
NO  +1%
SE  -15%
FI -33%

Only some of the charter flights 
are included in the capacity data



Source: ForwardKeys
Database update 09-May

Monthly seat capacity from the USAto FIN, SWE, NOR  
2019-2023

From the USA

Summer 2023 vs. 2019
SE  -37% 
FI    +1%
NO -25%



*change in flight bookings for 
Jun-Aug Ą data update 12.3.

Source: ForwardKeys Destination Gateway

-11% -7% -16% -17%¢ƻǘŀƭ ƛƴǘΩƭ 
summer 2023 vs. 2019

June-August

-14% -14% -25% -25%UK*

-12% -10% -7% -8%Germany

+32% +36% +32% +31%France*

+6% +10% -12% -21%Sweden

13,000

25,000

9,400

4,800

148,200

-10% -9% +1% +2%USA 17,500

+15% +28% +21% +20%Netherlands 7,000

+4% +8% +1% -1%Italy* 5,700

+34% +60% +49% +40%Spain* 5,400

-21% -19% -19% -17%Switzerland 10,300

Ą 2.4. Ą 23.4. Ą 14.5.

+67% +92% -75% -72%Hong Kong 1,000

-71% -70% -66% -67%Japan 3,100

Change in flight bookings* for Jun-Aug 2023compared to summer pre-pandemic

No. of flight tickets*

*) Please note! Ryanair 
bookings are not included 
in the booking data and this 
needs to be taken into 
account when comparing 
the markets.

*) Flight bookings including at least 1 night stay in Finland. 



Flight bookings for summer 2023 (Jun-Aug)
Comparison with pre-pandemic
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Source: ForwardKeys Destination GatewayData updated14-May

June July August Jun-Aug
Finland 1,200 1,200 1,200 3,600
Sweden 1,500 1,700 1,000 4,200
Norway 1,200 1,500 1,300 4,000

Including at least 1 night in destination.

*) Ryanair bookings are not included in the data. 

UK* - Bookings for Jun-Aug 2023

June July August Jun-Aug
Finland 5,100 5,000 2,900 13,000
Sweden 11,200 8,900 5,500 25,600
Norway 8,100 5,100 4,000 17,200

June July August Jun-Aug
Finland -30% -26% -13% -25%
Sweden +6% +9% +5% +7%
Norway -3% -2% +11% +1%

Switzerland

Hong Kong

Bookings for Jun-Aug 2023

June July August Jun-Aug
Finland 1,200 1,200 1,200 3,600
Sweden 1,500 1,700 1,000 4,200
Norway 1,200 1,500 1,300 4,000

USA- Bookings for Jun-Aug 2023

June July August Jun-Aug
Finland 9,100 5,700 2,900 17,500
Sweden 22,600 15,800 7,500 45,900
Norway 22,300 16,700 10,300 49,300

June July August Jun-Aug
Finland +9% -8% +5% +2%
Sweden -8% -15% -23% -13%
Norway +6% +9% -6% +4%



Travel related internet searches kept increasing in Q1-2023
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Top-8 Target Markets Q1-2023 vs. Q1-2022 USA
interest increased especially for
Å Saunas
Å Hotels
Å Things to do
Å Vacation packages
Å Golf

UK
interest increased especially for
Å Holiday packages
Å Skiing
Å Glass cabins
Å Saunas
Å Ski resorts

Source: D2 Digital Demand

=> Interest towards Finland and the Nordics seems to be increasing, bringing new opportunities 
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UK



Visit Finland UK market team 

Päivi Hobbs

AccountManager, UK

Caroline Beaton-
Moscatelli

Sales and marketing
manager, UK

Mervi Holmén 

Marketing Manager

Sergei Shkurov

PR Manager

Susanne Heikkinen

Analyst

19

Liisa Renfors

Developmentspecialist



Market outlook and trends in UK

20



21

ωTravel companiesarereportinga recordnumberof bookingin Q1-2 2023.

ωIn April, a newreport from Nationwide Bank revealedthat spendingon flightsand holidayscontinuesto 
growfasterthan other sectors.

ωAir travel in Marchwas37% higherthan in 2022 and sawthe highestYoYgrowth of all non-essential
categories. Digital goodsweresecondand Holidaysthird.

ωBritish travellersarebookingat least2 holidaysa year.

ωFearsfor bookingsdecliningin 2024 as savingsarerunningout. Mortgagesremainhighand food inflation is 
still over19%

UK Market Summary 2023 ςTravel Bounce Back!
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ωTravel companiesand agentsarereportingSummer bookingsto Finland and goodsalesfor Autumn and 
Winter.

ωDemandfor Summer and off peakseasonproductis positive.

ωSome concernsoverpricingand flexibility, as some pricesarenot as competitiveas other Nordic countries.

ωService levelsneedto remainhighfor the luxurytravellers.

ωAgentsareencouragingtheir customersto staylongerin Finland in the Winter, dueto the prices.

UK Market Summary 2023 ςUK Travel Trade



UK Travel Trends
ÅSummer travel later booking period

ÅIncreased demand for cultural experiences 
and adventure

ÅHiking and biking trips

ÅLuxury Travel - premium products and 
upgrades

ÅAll Inclusive

ÅMore time and spend in the destination

ÅDemand for fewer crowds, unspoiltand 
sustainable destinations

ÅWellness and health travel

ÅIncentive luxury Travel

ÅSolo Travellers

ÅSmaller group and family travel



B2B Activities in UK
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B2BSalesEvents Q2 ςQ4 2023

Visit Finland UK Luxury Forum in conjunction with 
Aspire Escapes 16-17 May 12 suppliers and 16 

travel companies

Antor UK Travel Trade Roadshow 22-26 May London, 
Brighton (pictured), Cardiff and Leeds 136 travel 
companies in 4 days



B2BSalesEvents Q2 ςQ4 2023

The Meetings Show London 28-29 June Visit Finland Sales Event 7 November
during WTM London



B2B FAM TripsQ2 ςQ4 2023

Eastern LakelandFAMS March-September23

Helsinki & ArcticLakelandMay 22-26

8 UKtravelcompanies

Ruka-Kuusamo Autumn FAM 10-14 September

UK IncentiveFAM trip with FCB Helsinki

and Rovaniemi 18-22September

IndividualUK FAM Trips



Summer Product Placement 2023



Joint Sales Promotions ςSummer & Autumn
Digitial and offline activity



B2CActivities in UK
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Expedia Campaign

UK 2023 (24.3.-31.8.)



Summary

32Copyright © Visit Finland 2022. All rights reserved.

Objective:Increase sales forextendedsummerseason

Season:Early June-Early October

Target Groups: Millennial families, couples, groups of friends

Segments:City breakers, nature explorers, comfort seekers

Message: Find yourself in Finland

Timing: March 24 ðAugust 31, 2023



Review UK 

Creative



Campaign Landing 
PageExpedia UK 

https://uk.hotels.com/lp/h
otel-deals/ms-b-dmo-
hcom-uk-visit-
finland?siteid=30000000
5&langid=2057&preview
=true&cache=false



Campaign 
Spotlight 
Hotels.comUK

https://uk.hotels.com/s
potlight/VisitFinland-
HcomUK?ispreview=1



Hotels.com UK
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CTR:0,10%CTR:0,12%



Hotels.com UK
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NMC

DEG



Inspire My Holiday Campaign
Experience Magical Moments in Finland- 31 May ς31 August 2023
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https://www.inspiremyholiday.com/experience-magical-moments-finland/


PR in UK
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What exactly do we do in UK right now?

In constant active cooperation with ourPR agency in London, we perform following 

PR and media activities:

Distribution of international and market specific press releases

Proactive regular pitching to UK national and regional media ( print, online, social )

Media visits ( international group visits, national group visits, individual visits ) 

for both media and social media influencers

In addition to activities mentioned above, we are currently working on various 

PR activities focused on promotion of "Find your inner Finn" campaign ςlarge scale

international image campaign by Visit Finland.

Most relevant themes rising interest among UK media currently:

Happiness, outdoor / nature, gastronomy, culture

40



UK coverage highlights ς2023 so far
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UK coverage highlights ς2023 so far

42
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USA



Visit Finland USA market Team 

Asta Kekkonen

AccountManager, USA

Heli Mende

Headof Visit Finland, 
North America

Mervi Holmén 

Marketing Manager

Meri Sipilä

PR Manager

Hanna Viitasaari

Analyst

44

Virpi Aittokoski

OutdoorActivitiesand 
sports, Sustainable
Travel Finland manager



Market Outlook and Trends USA
2023

Heli Mende May 30th, 2023
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46Copyright © Visit Finland 2022. All rights reserved.

ÅFinland interests in the US both as winter and summer destination.

ÅDuring 2022, USA ranked as one of the TOP 3 source markets in all travel related digital searches 
about Finland.The most searched tag words in the US related to Finland: Saunas, Santa Claus, 
Cities and Glass Cabins.

ÅFinland is still behind the other Nordic destinations in awareness and overnights from the US 
(compared to Iceland, Sweden, Norway and Denmark).

Å Russia's attack in Ukraine is impacting both tour operators' and end customers' views about travel 
to Finland, especially with baby boomer target groups. Despite this, there is a lot of untapped 
potential in this market.



CONSUMER TRENDS
ÅWellbeing

ÅCulinary experiences

ÅCulturally immersive and authentic experiences

ÅThere is now more focus on nature related experiences

ÅSustainable travel is a growing trend also in the US

ÅHigh end and luxury travel experiences

ÅLong haul FIT travel is growing

47Copyright © Visit Finland 2022. All rights reserved.



CONSUMER BEHAVIOR

48Copyright © Visit Finland 2022. All rights reserved.

Americans travel a lot in 2023! Inflation is 
not impacting the travel in the US.

Main travel segment still 55+ but also 
millennial segment is growing, especially in 

high end category.

Baby Boomers are more cautious than other 
travelers with travel to regions close to 

Russia.

Americans use much more travel advisor's 
services than consumers in other markets 

and therefore travel advisors, travel agencies 
and consortiasare important btob partners.

Luxury category travels with tailor made 
itineraries designed by their travel advisor.

Significant number of travelers use OTA's 
and other digital booking platforms to book 
their trips, especially short haul. Many North 

American travelers use different online 
platforms to search information and to book 
travel. Some of the relevant online booking 

platforms in the US are Expedia Group 
platforms, Priceline, Kiwi.com and Hopper.

In the US sightseeing and visiting many 
countries during one holiday is still 

dominating unless the destination can offer 
something so unique that it is seen worth of 

a mono destination trip.

The Northern Lights product is aunique 
experience and worth a mono destination 

trip.

Offeringaround the Midnight Sun 
experiencehas potential too.

American travelers expect good service in 
the destination.

American traveler appreciates good
communication and it is always better to 
overcommunicate than communicate too 

little. It is also important to use native 
proofreaders for website texts.



DISTRIBUTION CHANNELS
TOUR OPERATORS

Å Several major US tour operators are already selling Finland only winter packages, but we 
do not yet have many Finland only packages for summer season. 

Å Visit Finland is actively working on promoting summer season in all four regions.

Å We are  also expecting to see some new winter tours for the winter 2023 - 2024 and 
new summer tour production launched for summer 2024.

Å Around 40 tour operators have traditionally been selling Finland as part of a Nordic or 
Baltic and/or Russia tour. Some tour operators have ceased tours or reporting slow sales. 

49Copyright © Visit Finland 2022. All rights reserved.

ASSOCIATIONS

US Tour OperatorAssociation (USTOA)

Adventure Travel Trade Association (ATTA)

Family Travel Association (FTA)

CONSORTIA

άA travel consortium is a collective of host agencies, travel agencies, and/or travel advisors that join forces and combine 

ǊŜǎƻǳǊŎŜǎ ǘƻ ƛƴŎǊŜŀǎŜ ǘƘŜƛǊ ƛƴŘǳǎǘǊȅ ŦƻƻǘǇǊƛƴǘ ƛƴŎƭǳŘƛƴƎ ōǳȅƛƴƎ ǇƻǘŜƴǘƛŀƭΣ ōŜƴŜŦƛǘǎΣ ϧ ŎƻƳƳƛǎǎƛƻƴ ƭŜǾŜƭǎΦέ What Are Travel Consortia & 

Co-Ops? (hostagencyreviews.com)

Virtuoso, Travel Leaders, Signature, Ensemble, NEST, TripArcςTravel Edge, AAA, Travel 
Savers

BIGGEST h¢!Ωǎ&TRAVEL AGENCIES 2022

https://hostagencyreviews.com/blog/what-is-travel-consortia-travel-coops


NEW PRODUCTION
ÅBesides winter season in Lapland, also Helsinki and Southern Finland during summer 
season interest.

ÅHelsinki - Lakeland - Archipelago self-drive tours

ÅHelsinki - Lakeland and Helsinki - Archipelago slow travel packagesin the future?

ÅFurther developed sauna + wellbeing experiences and packages for American high-
end travelers.

ÅWhen designing products and packages, keep in mind, that 55+ is still a major 
customer segment from the US, although millennials' travel is growing in the future.

ÅThe 55 + are often still very active but not necessarily used to spending time 
outdoors or in the nature as much we Finns are, so it is important to design "soft 
adventures" that are not too demanding.

ÅOverseas family travel and multigenerational travel are expected to grow.

ÅHoneymooners is also an interesting niche segment.

ÅDMC's and incoming agencies continue to have a vital rolein the US market as most 
tour operators and travel agencies with own production do not contract directly with 
suppliers in Finland.

50Copyright © Visit Finland 2022. All rights reserved.


