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Market Insights UK and USA



Travel related internet searches in 2022 vs. 2019

Toplo Target Markets 2022 .Jan 2022 - Dec 2022 Jan 2019 - Dec 2019

2022 22/19
Rank Flag Country Searches Growth ook
1 [ Germany 635,793 36.7% 20k
2 . Japan 592,326 7.9% / il
fa =~ oommEmEmEmmm__—_—_—————_——————mm—m—__——_————mmm—mmmmmmmmm———————————————— N
3 ES United States 590,094 53.8% : 30k
?:::_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-_-::::::::::::::::::__—-:(
4 24 United Kingdom 382,169 29.2% | Jan2022  Apr2022  Jul 2022 Oct 2022
e e e e e e e e e e e e e e e e e e e e e e ———————— \
5 o —_— s S GEETEED
.Jan 2022 - Dec 2022 Jan 2019 - Dec 2019
6 N | France 283,549 20.9%
50k
7 = Spain 243,895 30.5% 45k
40k
8 = Estonia 175,015 66.0% .
9 — Netherlands 166,802 38.1% o
25k
10 - India 164.824 30.7% L

15k
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USA & UK: Main topics for searches in 2022 vs. 2019

Micro - Brandtags Popularity Micro - Brandtags Popularity
@)an 2022 - Dec 2022 @)an 2022 - Dec 2022
Jan 2019 - Dec 2019 Jan 2019 - Dec 2019
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Overnights in Finland in 2022 & top source markets

Year 2022 vs. year 2019

Overnights in 2022

Total foreign 5.0 M
(-29% vs. 2019)

Foreign excl. Russia 4.8 M
(-23% vs. 2019)

EU+UK 3.4 M
(-9% vs. 2019)

Covid-19 restrictions to Finland were
removed from July 2022 onwards

________________________________________________________________________

Germany W 22,6580700  myear2022
CUnited Kingdom) o0 3—0101 %; 507 700 Year 2019
Sweden B 21928 467 900

I -2 %; 333 300
France 341 700 °

. I -12 %; 271 300
( United States) 309100 - °
-6 %; 247 700

]
Netherlands 262 200

i N - ;
Estonia pr 10016 %; 203 300

taly ESNSNEN -11 %; 160 300
180 300

; ]
Spain 173 800

. ; I -81 %; 152 000
Russian Federation ° 820 900

_ /.
Norway MESSENEEN -20 %; 151 800

-8 %; 160 300

) I -12 %; 146 200
Switzerland 166 100 ?

I 3 %; 107 200

-

B -10 %; 104 000
Denmark 95900 °

H O/ .
I Belgium HEEEEN 10 %; 103 300

i B -16 %; 63 700
Austria 76 100 ’ Source: Visit Finland Statistics Service Rudolf,

Statistics Finland



British monthly overnights in Finland 2019-2023

---2019 2020 2021 —=—2022 -—4—2023

250 000 4 )
New records of British overnights in

Nov-Dec 2022 — nearly 230,000
200 000 overnights in December!

150 000

100 000

50 000

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 7

@ Visit Finland Link to the report: Tilastopalvelu Rudolf - Business Finland


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

US monthly overnights in Finland 2019-2023

---2019 2020 2021 ==2022 -—4=-2023
45 000 ~ ™
Very quick recovery after the

restrictions were lifted — new records
for the US winter travel to Finland!

40 000

35 000 Y,
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@ Visit Finland Link to the report: Tilastopalvelu Rudolf - Business Finland

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 8


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

Foreign overnights in high winter season 2022-2023

And change compared to pre-pandemic

1.8 M foreign overnights
(-12% vs. winter2019)

e 1.3 M from EU-27 + UK (+15%)
. 186,000 from Asia (-46%)
. 88,000 from America (+21%)

C&A; 126 800; 7 %

Lakeland; 129 000; 7 %

Hki region;
440 000; 24 %

Lapland;
1132 000; 62 %

@ Visit Finland

High winter season (12-02)

Dec2018- Dec2022- Change 2023

Feb2019 Feb2023 vs. 2019
United Kingdom 334 900 341 100 +2%
France 161 700 209 900 +30%
Germany 151 300 180 700 +19%
Netherlands 106 700 131 200 +23%
USA 53800 64 700 +20%
Sweden 75100 63 600 -15%
Spain 59 400 63 100 +6%
Italy 42 900 59 900 +40%
Estonia 58 200 59 600 +2%
Belgium 30 300 51100 +69%
Switzerland 51 800 48 600 -6%
China & Hong Kong 139 700 33 200 -76%
Singapore 35300 31400 -11%
Ireland 14 900 28 600 +92%
Australia 32 600 26 000 -20%
Denmark 21200 24 300 +14%

Source: Visit Finland Statistics Service Rudolf, Statistics Finland
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Outlook for Summer 2023



Direct flights to Finland April — September 2023

and change in seat capacity compared to pre-pandemic

USA :
21 avg. weekly flights

(Share; %YoYPP Var)
(3%; +1%)

I,

1L §
Avg. weekly

n"’
frequency D 1,091 avg. weekly flights

(Share; %YoYPP Var) i

New York (JFK)
(86%; -22%)
Chicago (ORD) HEL 4 I
Dallas (DFW) HEL 4 :
Los Angeles (LAX) HEL 3
Seattle (SEA) HEL 3

(

Total seat capacity to Finland
for Apr-Sep/2023

-25%

@ Visit Finland \

71 avg. weekly flights

(Share; %YoYPP Var)
(11%; -46%)

Tokyo (HND) HEL 12
Delhi (DEL) HEL 7
Singapore (SIN) HEL 7
Bangkok (BKK) HEL 7
Seoul (ICN) HEL 7
Doha (DOH) HEL 7
Hong Kong (HKG) HEL 7
Tokyo (NRT) HEL 4
Shanghai (PVG) HEL 226
Osaka (KIX) HEL 3
Mumbai (BOM) HEL 3
Zhengzhou (CGO) HEL 1

J

Source: Destination Gateway by ForwardKeys
Database update 11-Apr



Direct flights to FIN, SWE, NOR / April — September 2023

and change in seat capacity compared to pre-pandemic

change-% vs.
pre-pandemic

change-% vs.
pre-pandemic

change-% vs.
pre-pandemic

change-% vs.
pre-pandemic

Seat capacity

Seat capacity
from Asia

Seat capacity
from Europe

Seat capacity

from USA TOTAL INT’L

from USA from Asia from Europe TOTAL INT’L

Finland 153,700 +1% 538,000 -46% 4,219,200 -22% 4,911,500 -25%

Sweden 157,300 -37% 260,800 -41% 8,271,600 -14% 8,764,000 -15%

Norway 107,300 -25% 123,300 -40% 7,529,200 -6% 7,760,500 -8%
From UK

To Finland 282,600; -33%
To Sweden 694,100; -15%

@ Visit Finland To Norway 828,900: +1% Source: Destination Gateway by ForwardKeys
s riman Database update 11-Apr



Monthly seat capacity from UK to FIN, SWE, NOR

2019-2023

TOTAL SEAT CAPACITY

DESTINATION COUNTRY: @F| ®NO

SE

50K

F

|

Source: ForwardKeys

Database update 09-May

NO +1%
SE -15%
FI -33%

Summer 2023 vs. 2019
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Only some of the charter flights
are included in the capacity data

@ Visit Finland



Monthly seat capacity from the USA to FIN, SWE, NOR

2019-2023

TOTAL SEAT CAPACITY

DESTINATION COUNTRY: @Fl @ NO »5E

50K

40K

S
=)
Iop!

20K

-

Source: ForwardKeys

Database update 09-May

Summer 2023 vs. 2019
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Change in flight bookings™ for Jun-Aug 2023 compared to summer pre-pandemic

*change in flight bookings for
Jun-Aug = data update 12.3. >2.4. >23.4. > 14.5. June-August

Total int’l N\ A\
summer 2023 vs. 2019 / /. [ 148, 200 ]

No. of flight tickets*

Germany -12% -10% -7% -8% 25,000
‘usA ; -10% -9% +1% +2% 17,500
UK* -14% -14% -25% -25% (13,000 |
Switzerland -21% -19% -19% -17% 10,300
France* +32% +36% +32% +31% (9,400 |
Netherlands +15% +28% +21% +20% 7,000
Italy* +4% +8% +1% 1% 5,700
Spain* +34% +60% +49% +40% 5,400
Sweden +6% +10% -12% -21% 4,800 ZLZEZ‘Z g7 Franar
Japan 71% -70% -66% 67% 3,100 | [Mebooking dots andihs
Hong Kong +67% +92% -75% -72% (1,000 ) fromreet comeeine

@ Visit Finland *) Flight bookings including at least 1 night stay in Finland. Source: ForwardKeys Destination Gateway



Flight bookings for summer 2023 (Jun-Aug)

Comparison with pre-pandemic

Bookings for Jun-Aug 2023
+50%

USA - Bookings for Jun-Aug 2023

Spain June July August

France Finland 9,100 5,700 2,900

i Netherlands Sweden 22,600 15,800 7,500

¥25% Norway 22,300 16,700 10,300
USA June July August

0% italy — Finland +9% -8% +5%

. Sweden -8% -15% -23%

Sweden SW' Norway +6% +9% 6%

&
§ -29%
UK™ - Bookings for Jun-Aug 2023

-50% June July August

Japan Finland 5,100 5,000 2,900

Sweden 11,200 8,900 SR100)

759, Hong Kong Norway 8,100 5,100 4,000
June July August

Finland -30% -26% -13%

-100% Sweden +6% +9% +5%

0% 5% 10% 15% 20% Norway -3% -2% +11%

Share
@ Visit Fintand Including at least 1 night in destination.
Data updated 14-May *) Ryanair bookings are not included in the data. Source: ForwardKeys Destination Gateway



Travel related internet searches kept increasing in Q1-2023

Top-8 Target Markets Q1-2023 vs. Q1-2022 USA

interest increased especially for

Rank Flag  Country Searches Growth
* Saunas
M Germany 205,227 22 6% * Hotels
 Things to do
2 % United States 70,669 12.0% ° Vacation packages
A I e Golf
3 . Japan 60,780 30.2%
4 B < United Kingdom 113,524 10.2% UK
5 N | Italy 84,580 9.6% interest increased especially for
- - * Holiday packages
5 W | France 82,203 8.7% .
e Skiing
7 =  Spain 65,617 15.2% * Glass cabins
* Saunas
8 i India 51,819 29.2% e Skiresorts

=> Interest towards Finland and the Nordics seems to be increasing, bringing new opportunities

@ Visit Finland Source: D2 Digital Demand 17
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Visit Finland UK market team

Paivi Hobbs Caroline Beaton- Mervi Holmén Sergei Shkurov Susanne Heikkinen Liisa Renfors

Account Manager, UK Moscatelli Marketing Manager PR Manager Analyst Development specialist
Sales and marketing
manager, UK

@ Visit Finland 19



Market outlook and trends in UK



UK Market Summary 2023 — Travel Bounce Back!

e Travel companies are reporting a record number of booking in Q1-2 2023.

e |n April, a new report from Nationwide Bank revealed that spending on flights and holidays continues to
grow faster than other sectors.

e Air travel in March was 37% higher than in 2022 and saw the highest YoY growth of all non-essential
categories. Digital goods were second and Holidays third.

e British travellers are booking at least 2 holidays a year.

e Fears for bookings declining in 2024 as savings are running out. Mortgages remain high and food inflation is
still over 19%

@ Visit Finland 21



UK Market Summary 2023 — UK Travel Trade

e Travel companies and agents are reporting Summer bookings to Finland and good sales for Autumn and
Winter.

Demand for Summer and off peak season product is positive.
e Some concerns over pricing and flexibility, as some prices are not as competitive as other Nordic countries.
e Service levels need to remain high for the luxury travellers.

e Agents are encouraging their customers to stay longer in Finland in the Winter, due to the prices.

@ Visit Finland 22



UK Travel Trends

Summer travel later booking period

Increased demand for cultural experiences
and adventure

Hiking and biking trips

Luxury Travel - premium products and
upgrades

All Inclusive
More time and spend in the destination

Demand for fewer crowds, unspoilt and
sustainable destinations

Wellness and health travel
Incentive luxury Travel
Solo Travellers

Smaller group and family travel




B2B Activities in UK



B2B Sales Events Q2 — Q4 2023

Visit Finland UK Luxury Forum in conjunction with Antor UK Travel Trade Roadshow 22-26 May London,
Aspire Escapes 16-17 May 12 suppliers and 16 Brighton (pictured), Cardiff and Leeds 136 travel
travel companies companies in 4 days

@ Visit Finland



B2B Sales Events Q2 — Q4 2023

e
.

The Meetings Show London 28-29 June Visit Finland Sales Event 7 November
during WTM London

@ Visit Finland



B2B FAM Trips Q2 — Q4 2023

Eastern Lakeland FAMS March-September 23

Helsinki & Arctic Lakeland May 22-26

8 UK travel companies
Ruka-Kuusamo Autumn FAM 10-14 September

UK Incentive FAM trip with FCB Helsinki

and Rovaniemi 18-22 September

Individual UK FAM Trips

@ Visit Finland



Summer Product Placement 2023

{%}REGENT 01174 533 729 kd

Opantoday:09:00- 7730
Destinations - Holiday Types -  TravelBlog ~ AboutUs  Calendar
e
Blog | Contact | Travel agents 4 3 : - S
020 4586 0998 ; : From £1145
WINTER | ¥ SUMMER  We are open today until 6:30 pm 8 5 . per person

Tour Highlights

Enquire Online

Home / Northern Europe / Finland / Helsinki & Turku Twin Centra

Helsinki & Turku Twin Centre

ol £ &
Pricing Info & Dates 5 Day Tour, from £1145 per person
Tour Map

Based in two of Finland's most exciting destinations, Helsinki and Turku, this 4-night twin centre break offers a
Accommodation unique blend of history, culture and local gastronomic delicacies. Explore the bustling streets of Helsinki at

your own pace, before travelling by train to the innovative ‘food capital’ of Finland, Turku. Walk through its
Gallery charming streets on a private guided tour, try some local delicacies at the Market Hall and experience a
delicious dinner in one of the many famous restaurants in town.

020 4586 0998 This city break is based on spending 2 nights at Solo Sokos Hotel Helsinki and 2 nights at the boutique Hote

Kakola.

To book call us on:

PRICING Tour Itinerary

DAY 1 FLY TO HELSINKI

Ella Stearns

@ Visit Finland



oint Sales Promotions — Summer & Autumn

Digitial and offline activity

ALL HOLIDAYS DESTINATIONS CONTACTUS

@ Regent Holidays w X @ Regent Holidays wo X

We're going on an Aurora Hunt this Autumn...

Explore Finland's lakes in summer and enjoy Discover the vibrant cities of Finland, as they .
plenty of outdoor activities. e come alive during the summer months. TIMES TravelQffers fro v

sauna ang

1 taking in the ue "Ruska® that surrounds
wint for the Ne

outaoor ot tud
exporiance

sunsat of umping
n Auturmn
with your bathad n warm

Autumn Auroras at Apukka

7 \\

AUTUMN NORTHERN LIGHTS ESCAPE IN AN
Aurora Cabi
urora Canin
Withits ellentNorthem Lights record ol gtelesionion
excelle or L .
and memorable glass-roofed cabins, £2 ,065
visiting Saariselkd in autumn allows ool Araatastetanbd
you to experience the wonders of the

Departures
Arctic bathed in vivid autumnal colours September to Novernber 2023
utumn Is the Aurora hunter’s Price Includes
closely guarded secret. The + Return flights from London
Northern Lights are generally Va Hetsinkl depending on

assoclated with winter but, both historically departure date) Regional and
and statistically, geomagnetic activity is non-UK departures avallable
also high during the autumn equinox. on request

. v Four nights’ accommodation
It Is geomagnetic activity In the Earth's 11 an Aurora Cabin on a halt-
atmosphere that causes the Aurora to board basis.

appear in the pitch black skies of Northern
v Gulided hike in the National
regent-holidays.co.uk regent-holidays.co.uk F'"T"‘i::’"“""""":;:"""“:::’ Park, Aurora photography
> e . . seeing urora in autumn are r workshop, Husky farm and
Land Of 1000 Lakes Fly- Learn more Finland's GOIden T"angle Learn more than almost any other time of year. wheeled sleigh ride, Aurora
. Camp by the lake. visit to inart,
Hohday This holiday makes the most of the Aurora Camp by the border of

Drive Holiday

autumnal landscapes and, unusualty, all Aurora search on Fatbikes
four nights are spent in glass-roofed cabins
with expansive north-facing views of the

Arctic sky. Truly one not to miss out on. 0808 304 2523

QUOTE TIMES-ON
S on twn g at trva of press, ploai all e alornates eptees and
s Ll e T T thetimes.co.uk/autumn-NL
et of The Lenvisd st e e T
o Mo LK. Tho Aoreia e, S0 207-208, Vg Exchange, Hoalki Yo, Our Trusted Partmes
Mamcasts w)0 Tyve, M4 148 ATOL 6065, ASTA V6251 Phetoguaply s
arkln ke, Wt Rabasen, Marthern Ughts Wikage Saamdb s Santisha AURORA
Seurtcm L4 Isrt L T van Bebiand, Par Pobiala, Adriasa €3t Grd, Wist ZONE
Friand w6 A Kezkwen

CALL TODAY ON

@ Visit Finland



B2C Activities in UK
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UK 2023 (24.3.-31.8.)



Summary

Objective: Increase sales for extended summer season
Season: Early June-Early October

Target Groups: Millennial families, couples, groups of friends
Segments: City breakers, nature explorers, comfort seekers

Message: Find yourself in Finland
Timing: March 24 — August 31, 2023

@ Visit Finland Copyright © Visit Finland 2022. All rights reserved. 32






Campaign Landing
Page Expedia UK

https://uk.hotels.com/Ip/h
otel-deals/ms-b-dmo-
hcom-uk-visit-
finland?siteid=30000000
5&langid=2057 &preview
=true&cache=false




Campaign
Spotlight
Hotels.com UK

https://uk.hotels.com/s
potlight/VisitFinland-

HcomUK?ispreview=1




Hotels.com UK

9

'jllvi,nn‘g the' ©

Visit Finland
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Hotels.com UK
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@ Visit Fintand

Make memories

eam in Finland, the |

Dining

Nature
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Inspire My Holiday Campaign

Experience Magical Moments in Finland - 31 May — 31 August 2023

Experience Magical Moments In Finland

Visiting Finland during the d sutumn months offers ty of adventure:

Discover The Best Holiday Options In Finland With These Recommended Adventures

@ Visit Finland 38


https://www.inspiremyholiday.com/experience-magical-moments-finland/

PR in UK



What exactly do we do in UK right now?

In constant active cooperation with our PR agency in London, we perform following
PR and media activities:

Distribution of international and market specific press releases

Proactive regular pitching to UK national and regional media ( print, online, social )
Media visits ( international group visits, national group visits, individual visits )

for both media and social media influencers

In addition to activities mentioned above, we are currently working on various

PR activities focused on promotion of "Find your inner Finn" campaign — large scale
international image campaign by Visit Finland.

Most relevant themes rising interest among UK media currently:

Happiness, outdoor / nature, gastronomy, culture

@ Visit Finland
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UK coverage highlights — 2023 so far
O INDEPENDENT THE

Travel > Europe > Finland

World’s happiest country launches B B 18 1 1 ICHORT1 0 K €100 ]
happiness masterclass frozen lake in Finland

Forget the ice rink - James Stewart joins the Finns for something far

Participants will visit the Lakeland region of Finland

Visit Finland

scarier in Tampere

The Finns hold the secret of happiness -and
it is not what you might expect

Emma Beddington

'm Joth 10 share this, because |
want to win mysell, but Visit Firy
land i running a competition to
take part in a *happiness master
class’. Its not as good as kst
years loelandic tourist board inftistive
where you could get their shaggy little
harses 10 write you an out-of-office

emall by walking on a gant keyboard

but having recently described myself
as having "o talent for happiness’, F'm
keen

Confirmed this month as the hap
plest place in the world for the sixth
year running, Finland. the country with
a word for getting drunk alone in
your underwear (pintsdrunk, or kaise
rikannin), i offering the rest of us a
chance 1o Jeam the secrets of highly
contented Finns

What will the winners get, ex- A Ahapyy Fian . Phot
actly? Wellfunded healthcare  and

and crime? Unspolled natural beauty  outcommes?

functional public services thanks to  accessible to all? A chance to turn back Sadly not. You get an introd
progressive taxation? A relatively equal  lime and not start school until age 1o Finnish culture (food. nature

society with low rates of deprivation  seven, leading to excelient educational unds fine. but more  an entirely new standard of sleep”) If

rapit Cavan Images\Getty Images

phrase: “The v

design), which
importantly

ur nights at 3 uxury  anything would make me happy, it &

indeed an entirely new standard of
sleep
All I have to do is create a social

media post. The beef is “What makes

you secretly believe you may be a Finn”
To stand

na-takers

50 ['ve been brainstormis

out from the crowd of sa

and pants-drunkards, I'm considering
crafting a homage to Akl Kaurismikis
wonderfully deadpan film, Leningrad
Cowboys Go erica, aboul an extra

vagantly quitfed, winklepicker-wearing,
awful rock band.

Alternatively, according to & Fin-
nish sociology professor bemused by
his country’s reputation for relentless
pasiivity, Finns are all about low expec
tatons: *A cultural ordentation that sets
realistic limits to one's expectations foe
a good life” Low expectations are defs
nitely (n my wheelhouse, but | have
no Idea how to make enticingly Insta
grammable content about them. | bet
Kaurismaki would know.

@ Emma Beddington Is a Guardian
columnist

41



UK coverage highlights — 2023 so far

NATIONAL
Forbes GEOGRAPHIC

5 Reasons To Visit The Happiest ' v
Country In The World

Finland

How to spend a perfect weekend in
Punkaharju, the heart of Finland's
Lake District

Ringed by forests and quiet islets, this wildlife-filled region of the Finnish DIVQ lntO E]_]]_la_]’_]d S

Lakelands offers a maze of waterways where visitors can retreat for

If you're looking for a vacation guaranteed to bring you joy, book a trip

to the happiest country in the world.

Visit Finland

kayaking trips, summer swims and waterside hikes.

Aerial view of a narrow stretch of land crossing the waters of Punkaharju, part of the vast Finnish
Lakelands area that is counted among the country’s designated National Landscapes.

|

ERY week our Holday Hero
ko

NEIL SIMPSON takes an n
Jock at a britert, holidey top
doing ol the begwork 30 you
Tt v S This wewk
Firdancs lako ¢

FINLAND'S Lakeland promises \f

Scands-chic dotel suites, luxurious
log cadins, sanny swimming beaches
nd saunas with stusning views

Yous will also be in good compamy
on & holadary there

‘The Fimas have been named the
wurkd's happiest people for the fifth
year in a row, and Finnish Lakelood sbout
is where they go 1o recharye sed
rocumeect with nature,’ says Seija
Kokkooen of specialist travel firm
Best Served Scamdingvia,

Called ‘the fand of a thoussnd
lakes', Finland's lake district & the
biggest in Europe, 5o 2's easy to
escape the crowds, even in the
besght of summer. Then tempera-
tures can approach the mid-20w,
|un¢ days are followed by ‘white

" with the =sun barvly -hmur.
ht mllu Bortaon - and dobdayr

ers find themselves &oing lhmi(s
they'd never consider af home.

“The extra bours of daylight ure
50 emergising you'll think nothung
of heading off for a walk in a
national park st midnight o taking
a0 early- moming yoga session oo 3
ladceside beach,” says Kokkonen

Outdoor activithes such as haking,
cycling, borse-riding, swimming.
cameing, puddvtoardny, (ishing

foraging and more are pepular. with
detals of equipment rental, mstrec
socs and guided tours listod under
Tooelandd w vsitlinnnd o

Too stressous? Relaxing heve i
dand is said to host more
waywhere in the world
theee resi-

15, of the last
Lakeland they're perfectly posi
tloned in Rotels, on campsites,
beside beaches and even floating
o lakex ..mu.m.. wooden awins-
mm and diving plstferms
ms for public saunas sverage
5, and the best advice is o
fedlow lu_‘h lead oo weariag swuns
ming costumes o Just towels.
Two very dufferent rumpk- are
found in the town of Tampere.
fires still heat X:unmn nnhnd '3
aldest public sauna, which bas &
courtyard cale selling coffee und
freshly baked cinnsmon buns

Nearby, the modern Kuuma com
plex has curtng edge architecture,

icture windows in sumas, & two-
storey lakeside terrsos sed 4 ek
restaursnt. Culture alw comes alive
by the lakes. In Jedy, the fortress-
like St Ofar's Castle in Savealinna
hests a month-loeg epera festival
This summer's big preductions
include The Magic Flute and the
Barber Of Seville (operafestival ft).

Stylsh places to stay are scat

tered across the lake districs. At
Hotel & Spa Resort Jarvisydan
you'll find its Jow-rise wood-and
stoae buildings scem to disappear

lakes of happiness

amid the pise forest Choase
Detween hotel sultes ar cottages, all
decoeutod with wartn colours and
soft furnishings. Guests can kick
back in smoke and steam saunas
and a sprawiing, grotto-like spa.
Log cabins are another option
with plenty of chosce tm websites

e S0ch as reckandiake com - where

Ameens of propertios bave their oun
Jutties s bosts - fimlandcnttage
rentals.cum and Airboh

Best Served offers The Best Of
Finnish Lakeland, an eight-olght
self-drive holiday that searts with a
stay in Helsinki, then iscludes
eights in waterside cottages, masor
bowses, spa hotels and working
farms. Costs from £1,620pp, includ
g flights (best-served co.uk)
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Visit Finland USA market Team

Asta Kekkonen Heli Mende Mervi Holmén Meri Sipila Hanna Viitasaari Virpi Aittokoski
Account Manager, USA Head of Visit Finland, Marketing Manager PR Manager Analyst Outdoor Activities and
North America sports, Sustainable

Travel Finland manager

@ Visit Finland 2
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FINLAND’S POSITION IN THE MARKET

 Finland interests in the US both as winter and summer destination.

* During 2022, USA ranked as one of the TOP 3 source markets in all travel related digital searches
about Finland. The most searched tag words in the US related to Finland: Saunas, Santa Claus,
Cities and Glass Cabins.

* Finland is still behind the other Nordic destinations in awareness and overnights from the US
(compared to Iceland, Sweden, Norway and Denmark).

* Russia's attack in Ukraine is impacting both tour operators' and end customers' views about travel
to Finland, especially with baby boomer target groups. Despite this, there is a lot of untapped
potential in this market.

@ Visit Finland Copyright © Visit Finland 2022. All rights reserved. 46



NATIONAL
TRAVEL GEOGRAPHIC

CO N S U M E R TR E N DS For travelers, sustainability is the

word—but there are many
*Wellbeing definitions of it

: : Most people want to support sustainable tourism, even though the
*Culinary experiences

concept remains fuzzy.

*Culturally immersive and authentic experiences

BEY GEORGE W. STONE n , ﬁ
*There is now more focus on nature related experiences e
*Sustainable travel is a growing trend also in the US . .

Travel Stories

*High end and luxury travel experiences

*Long haul FIT travel is growing Sustainable travel: 6 simple tips to make a

Hive i : s
tourl'adar positive impact on your next trip

Sasha Brady

What to expect on a Cultural tour ‘ Apr6,2022- 6 min read

Kensington Tours

Personalized journeys with local private guides.

See the world, differently. Kensington Tours creates fully personalized and privately
guided journeys based on your preferences and travel wishes. With expertise in over

100 countries worldwide across all seven continents, Kensington Tours takes on all the

. . . . BT . Discover ancient worlds Unlock secrets of the past Embrace a new way of life Celebrate at local festivals
places to stay, you'll travel alongside local private guides who will immerse you in the
Follow in the footsteps of iconic, historical figures ~ Wander through castles that whisper scandalous Explore a land unlike your own and dive headfirst  Time your adventure right with an experience that
. . - from antiquity to yesteryear—from the bs of tales from times gone by or get a dose of reality into experiences of profound significance. A celebrates tradition. Release a lantem into the
authentic best of your destination. Tutankhamun to the arenas where noble on the battefields that changed historyforever, _cultural tour embraces art, muskc, Hominated skes of Ghiang Malor honor
Q\GGIGIOYS met their fate in front of Julius Caesar. Unlock secrets lost in time and observe artifacts dell as well as traditions and dal t from everything that is good in the world with a throw of

complexities and logistics of planning your trip, so you can simply enjoy. From

culturally immersive experiences and culinary delights to exclusive access and unique

Unleash your inner Indiana Jones on an from museums that house stories of trials and all over the world to create a memorable insight bright gulal in There’s no better way to

adventure Into the past tribulations you won't find back home delve into a culture than ’Ql‘sh\ﬂg like a local
Visit Finland All rights reserved. 47



CONSUMER BEHAVIOR

Americans travel a lot in 2023! Inflation is
not impacting the travel in the US.

Luxury category travels with tailor made
itineraries designed by their travel advisor.

@ Visit Finland

Main travel segment still 55+ but also
millennial segment is growing, especially in
high end category.

Significant number of travelers use OTA's
and other digital booking platforms to book
their trips, especially short haul. Many North

American travelers use different online

platforms to search information and to book

travel. Some of the relevant online booking
platforms in the US are Expedia Group

platforms, Priceline, Kiwi.com and Hopper.

American travelers expect good service in
the destination.

Baby Boomers are more cautious than other
travelers with travel to regions close to
Russia.

In the US sightseeing and visiting many
countries during one holiday is still
dominating unless the destination can offer
something so unique that it is seen worth of
a mono destination trip.

American traveler appreciates good
communication and it is always better to
overcommunicate than communicate too

little. It is also important to use native
proofreaders for website texts.

Americans use much more travel advisor's
services than consumers in other markets
and therefore travel advisors, travel agencies
and consortias are important btob partners.

The Northern Lights product is a unique
experience and worth a mono destination
trip.

Offering around the Midnight Sun
experience has potential too.

Copyright © Visit Finland 2022. All rights reserved.
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BIGGEST OTA’s & TRAVEL AGENCIES 2022

THAV[I_ WE[KlY News & Featured Destinations ~ Our Voices ~ Resources  Hotel & Crui
DISTRIBUTION CHANNELS *

TOUR OPERATORS = —
BOOKING
» Several major US tour operators are already selling Finland only winter packages, but we e gl group

@@ec @0

do not yet have many Finland only packages for summer season. ' |

GLOBAL
BUSINESS ‘

TRAVEL

e Visit Finland is actively working on promoting summer season in all four regions. BCB% travel CWT ?EI;C;\N\E;ET
 We are also expecting to see some new winter tours for the winter 2023 - 2024 and i
new summer tour production launched for summer 2024.
* Around 40 tour operators have traditionally been selling Finland as part of a Nordic or FLIGHT.CENTRE Interneva 1
Baltic and/or Russia tour. Some tour operators have ceased tours or reporting slow sales. ctm
ASSOCIATIONS
US Tour Operator Association (USTOA) W Fareportal Dire%ravd sy hopper
Adventure Travel Trade Association (ATTA)
Family Travel Association (FTA) @7 SFROSCH' 20T
CONSORTIA Travel -
“A travel consortium is a collective of host agencies, travel agencies, and/or travel advisors that join forces and combine
goesc)ggr(ﬁfi aggniagaee’gji nl:freir industry footprint including buying potential, benefits, & commission levels.” what Are Travel Consortia & AT G..‘ (JI'I’I’\I/‘I a 1 I}IIIIISEI'IAIIIIEIIS
Virtuoso, Travel Leaders, Signature, Ensemble, NEST, TripArc — Travel Edge, AAA, Travel
Savers

OUTSIDE’
&gents S/ World Travel OMEGA
@ Visit Finland 6 S OOMEGA
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https://hostagencyreviews.com/blog/what-is-travel-consortia-travel-coops

¥f KENSINGTON
TOURS

Finland Overview  Places

NEW PRODUCTION

*Besides winter season in Lapland, also Helsinki and Southern Finland during summer
season interest.

*Helsinki - Lakeland - Archipelago self-drive tours
*Helsinki - Lakeland and Helsinki - Archipelago slow travel packages in the future?

*Further developed sauna + wellbeing experiences and packages for American high-
end travelers.

*When designing products and packages, keep in mind, that 55+ is still a major . - IREBlRDTQ .
customer segment from the US, although millennials' travel is growing in the future. -n A PR iy

* The 55 + are often still very active but not necessarily used to spending time Finland Summer Charms
outdoors or in the nature as much we Finns are, so it is important to design "soft

n .
adventures" that are not too demanding. Tour raling 4316, Based B

*Overseas family travel and multigenerational travel are expected to grow.
* Honeymooners is also an interesting niche segment. Private tour to Finland

*DMC's and incoming agencies continue to have a vital role in the US market as most
tour operators and travel agencies with own production do not contract directly with
suppliers in Finland.

Be charmed by the mesmerizing natural beauty of
Finland, see enchanting Helsinki, spellbinding
Savonlinna and the breathtaking Punkaharju ridge
during our special 7-day private tour that includes the
country’s main highlights.

@ Visit Finland



Activities in USA Q2-Q4 2023



B2B Sales activities Q2 — Q4 2023

FAM-trips

e AAA Northeast, Baro, Turku and Helsinki, 5.-11.6.2023

e Travel Professionals Exchange and
Education (TPEE) Helsinki and Oulu, August

e Tour operator fam, high-end and mid-budget, Helsinki
and Saimaa, August-September

Sales Events

e Virtuoso Travel Week, August (Visit Finland only)
e Nordic Roadshow 11.-14.9. FULL

e USTOA Conference and Marketplace (2.-6.12.),
registration opens 5.6.(All USTOA members)

Joint Promotions

e Wholeseller: Avanti campaign February - April

@ Visit Finland

NATURE, WILDLIFE, DESIGN & CULTURE IN THE LAND OF POLAR TWILIGHT
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B2C Campaigns Q2-Q4 2023

Consideration campaign: Find yourself living the dream in Finland

* The goal: to raise awareness of Finland’as a travel destinations and to
reach travelers from USA,

* The main themes of the campaign are nature, cities and activities in the
partners' areas.

* Campaign’s total duration: April — End of May 2023

e Targeting travel to Finland and partner areas during summer and early
autumn

* Partners: Visit Levi, Visit Rovaniemi, Pohjola Route (Oulu), Tallink Silja
Expedia

* Objective: Increase sales for extended summer season

* Season: Early June-Early October

* Target Groups: Millennial families, couples, groups of friends
* Segments: City breakers, nature explorers, comfort seekers
* Message: Find yourself in Finland

* Timing: March 24 — August 31, 2023

Find your inner Finn

* Main image campaign

* Focus on PR-activities

@ Visit Finland

oot
Search Finland

@ Visit Finland Places to go Things to do Practical tips

Explore life up North

Find yourself living the
cdream in Finland

The happiest country in the world welcomes you to discover
the breathtaking nature and the happiness-inducing lifestyle of
the Nordics.



The Nordics — project

Joint initiative with Finland, Sweden, Norway, Denmark, Iceland,
Faero Islands and Greenland since 2022
Visit Denmark co-ordinates budgeting, funding and tendering

group and the working group
*  QOutsourced project manager
* Marketing, PR, joint sales activities, Nordic Roadshow

BtoB marketing
o
o Campaign with Adventure Travel Association

PR activities

o Press releases
o Pitches

o PR-trips

@ Visit Finland

All strategic and operational decisions collectively in the steering

Joint promo campaigns with selected tour operators and consortia

@ s

ATCF  Leadership

News Solutions Events Leal Membership Sign I

Human, Nature, Moments inspired by the Nordic Lifestyle

The Nordics

There is no shortage of natural wonders, stunning landscapes,
and awesome sustainable adventures waiting to be had across
The Nordics, Here you can sail into the heart of Norwegian fiords,
bike the twisted forests on the dune-filled Danish coast, kayak
along the thousand beautiful lakes of Finland, freely roam through
Sweden's lush valleys, take a dip into Icelandic hot springs,
navigate epic icebergs and glaciers in Greenland, and climb the
steep dramatic mountains of the Faroe Islands. Discover these
and more sustainable adventures inspired by the Nordic lifestyle

Learn More

Getting to Know The Nordics

Many itineraries into The Nordics cover multiple countries in one trip. With short travel distances, clear road signage and state-of-the-art
public transport it is easy to combine multiple countries. Below are some examples of how to travel in and in-between the countries.
Some routes have been sold for years, so The Nordics encourage you to explore new routes to discover the lesser travelled paths and
uncover hidden gems.

Denmark

The land of everyday wonder. This great
little kingdom is the home to hygge,
bikes, mouthwatering gastro
experiences, historic castles, savage
Vikings, and the world’s most

sustainable city.

Learn More

Faroe Islands Finland Greenland

Home to vast, untamed and spectacular ‘The Happlest Country in the World' with The world's largest island and an exciting
landscapes, the Faroe Islands are four beautiful seasons and four distinct Arctic destination where adventure-
packed with exciting adventures of every regions. Here you'll discover unique minded travelers can explore outdoor
variety - be it hiking, cycling, diving, experiences closely tied to nature and and nature activities, cultural

shopping, or sailing combined with a wellbeing like sauna, thousands of clean experiences, coastal sailings, and more.
unique island culture and cuisine. lakes, and wild nature.

o Ce (OF a8 -
e

Iceland Norway Sweden

With its abundance of mountains, Most famous for its mountainous A year-round destination with so much to
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PR in USA
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CBS Broadcast Opportunity

December 2022



Overview

To highlight Finland as a winter destination and showcase Rovaniemi as the

official hometown of Santa Claus, Zapwater partnered with CBS anchor
and reporter, Wendy Gillette, to film a Christmas-themed segment in
Rovaniemi, Finland in December 2022.
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e Zapwater, Visit Finland and Visit Rovaniemi worked together to plan all
aspects of Wendy’s visit, including her flights/transportation,
accommodations and trip itinerary.

* Wendy’s visit took place from December 9-14, 2022, and her segment
aired on CBS stations across the U.S. on December 12, 2022. The segment
continued to be picked up in the U.S. in the weeks leading up to Christmas.

e The segment was featured on 347 segments on local CBS stations in top

U.S. markets, including Los Angeles, Chicago, Miami, San Francisco,
Seattle, Dallas, Houston, Atlanta, Boston, and more.

* The CBS segment resulted in a total of 190,678,574 media impressions.




Coverage @®CBS

Want to stay in Santa’s village? Here's how.

@ WENDY GILLETTE
b ROVANIEML FINLAND

wie > S10K REWARD TO IDENTIFY SUSPECT IN STIAY

- SANNA KARKKAINEN
B SR

Link to full segment here


https://www.channel3000.com/news/newscasts/newscasts-live-at-four/want-to-stay-in-santa-s-village-here-s-how/article_471b9cea-27da-5c6e-8d01-fd15679fd068.html
https://www.channel3000.com/news/newscasts/newscasts-live-at-four/want-to-stay-in-santa-s-village-here-s-how/article_471b9cea-27da-5c6e-8d01-fd15679fd068.html
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NBC Nightly News Broadcast

Opportunity

January 2023



Overview

* In order to further position Finland as a premier family-friendly
destination, Zapwater coordinated for the Head of Visit Finland
North America, Heli Mende, to be interviewed on NBC Nightly

News With Lester Holt: Kids Edition on January 4, 2023.

* The kids’ program is geared towards children ages 6-12, and
Heli was interviewed about Finland facts to help educate
children about the happiest country in the world.

* The segment, which aired on January 7, 2023, was featured in
233 segments on local NBC stations in top U.S. markets,
including New York, Seattle, Denver, Chicago, Orlando, Las
Vegas and more.

 The NBC Nightly News segment resulted in a total of
173,263,630 media impressions.




Coverage lji%HETV%

WITH LESTER HOLT

NIGHTLY NEWS KIDS

Nightly News: Kids Edition
(January 7,2023)

Sleep deprived? Is it possible to catch up on those extra z’s you lost? Dr. John Torres has the answer. Around the Globe: We
introduce you to the happiest country in the world: Finland! What are the northern lights? Dylan Dreyer explains the
natural phenomenon of them. Plus, Inspiring Kids series continues: Meet the young man who is making a difference in his

community by baking up some sweet treats.

NIGHTLY NIGEFD! y 7S NIGHTLY.
#NEWS  AROUND THE GLOBE: EXPLORIN SENTAVS © HELI MENDE y m‘f ‘WS

WITH LESTER HOLT

WITH LESTER HOLT
THE COUNTY-OF FINLAND ! T = = X3
' Uhigp 3 VISIT FINLAND NORTH AMERICA HEAD <. e SO KIDS EDITION
—__———_"— -~ j A 1 ___-—_"

KID$S EDITION
ee————

m > BT

Link to full segment here


https://www.nbcnews.com/video/nightly-news-kids-edition-january-7-2023-159420485606
https://www.nbcnews.com/video/nightly-news-kids-edition-january-7-2023-159420485606

PR Highlights from Find your Inner Finn —campaign in USA

CNBC S

T'?VEL Feeling Sad And Blue? Finland

. . . Is The Happy Place For You
Finland is the world’s happiest "

country. Now it’s giving away free -
trips to show travelers why

PUBLISHED TUE, MAR 21 2023.10:43 PM EDT | UPDATED TUE, MAR 21 2023.10:47 PM EDT

It’s March — and although spring is in the air — it’s not quit

That means there are still dark, dreary, windy days ahead. ”m yaHK asr

If it’s got you doh\\'n — no"\"s jthe time to t%-xink abo'ut. visiting world’s happiest country wi“ pay for 10
After all, Rovaniemi in Finnish Lapland is the official home to visit and 'earn the Finnish way

Claus — and he’s a pretty jolly fellow, don’t you think?

TRAVEL+ 1
LEISURE .
W x ER

Finland Just Wants You to Be Happy — and
the Country Is Hosting a Free Master Class to
Prove It

Sending in our application asap

By News.com.au April 1,2023 | 4:16pm | Updated

@®CBS NEWS

Finland offering free trips after being named
world's happiest country six years in a row

Finland, which has been named the world's happiest country, for six years in a row by the World

Happiness Report, wants to share its secret. The Nordic country is offering free trips to 10 people,
Finland is consistently voted the happiest nation on Earth — and now who will take a four-day "Masterclass of Happiness.”

they're teaching travelers what they know best with a free masterclass. Finland first topped the World Happiness Report in 2018. The country has remained at the top of the

Entitled the "Masterclass of Happiness,” the class will be offered to 10 rankings based on how the people there describe their personal sense of "wellbeing," according to

the publication. The happiness score also considers countries' gross domestic product, social
lucky travelers who will win the chance to head to the country for coaching v PP & P ’

. p x - support systems, personal freedom and levels of corruption.
on how to discover their inner happiness, Visit Finland shared with Trave/ +

Leisure. The coaching will take place over four days in June at the Kuru We believe Finnish happiness stems from a close relationship with nature and our down-to-earth
. - Resort in the Finnish Lakeland region. lifestyle," Heli Jimenez, Business Finland's senior director of international marketing said. "It's not
Visit Finland E—

some mystical state, but a skill that can be learned and shared.” 63
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Thank You!

Visit Finland www.visitfinland.com Facebook Instagram
facebook.com/visitfinland instagram.com/ourfinland/
Twitter Youtube
twitter.com/OurFinland youtube.com/user/VisitFinland



