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Finland’s image as a 
travel destination in Spain
Brand Tracking survey 2019
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Base: Total Sample (1,000) 

When asked spontaneously which countries are considered as a holiday destination in the next three 

years, Finland ranks in the middle of its Nordic competitors – behind Norway and Sweden

Spontaneous Destination Consideration 

Q2. SPONTANEOUS CONSIDERATION DESTINATION

Which countries would you consider for a holiday or short break over the next three years? Please include up to 10 countries 3

Norway clearly on top of mind among 
the Nordic countries,
Finland comes closely after Sweden in 
spontaneous consideration



4
Q9 BMN
Please take a few moments to think about <COUNTRY>. Please tell us everything that pops into your mind when you think of <COUNTRY> as a tourist destination.

Spontaneous Impressions - Finland

When thinking about Finland, nature and winter themes come through strongly in Spain

Base: Consideration Set: Finland (575)

Aurora borealis 

cold snow 

landscapes 

Auroras, Santa Claus, snow, 

wooden house and hot 

chocolate 

Beautiful landscapes, 

auroras, good education, 

high culture 

Very beautiful forests, lakes, 

snow, wilderness, unique 

metal music and of course, 

Ville Valo. 

Arctic Circle, lakes, nature, 

language, reindeer, aurora 

borealis. 

Cross-country skiing in winter, 

visiting the home of Santa 

Claus, auroras

Cold, fjords, 

snow-covered 

landscapes to 

wander 

The best place to observe auroras, visit its 

many forests, enjoy your food and, if you 

like skiing, it’s a perfect place!

It is a very cold 

country, which has 

amazing areas. 

Good 

atmosphere. 

Cold Clean 

Air 

Cold, Snow, Winter sports, 

Auroras borealis, midnight sun, 

sauna 

Lapland, northern 

lights, cold and 

snow, winter 

The most important thing 

is that my son wants to go 

see the home of Santa 

Claus 

Very good education system. 

Very mountainous and green 

landscapes. A little sad about 

the weather 

Nature, tranquillity, peace, 

disconnection, democracy, education, 

high standard of living 

A country with unique and 

fascinating landscapes 



SPANISH OVERNIGHTS 
IN FINLAND AND IN 

THE NORDICS
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Spanish overnights in Finland (pre-covid19)

Share of overnights by regions 2019

47% 11% 9% 33%

Year 2019

173 800 overnights in total

13th in country rankings 

with a 2% share of foreign overnights

Average change 2000-2019: +5%

Change 2019 compared to 2000: +119%
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Spanish overnights in Nordics
Monthly trend

Sources: Visit Finland’s Statistics Service Rudolf, Statistics Finland,
Statistics Denmark, Statistics Iceland, Statistics Norway and Statistics Sweden

• August has clearly been the most 
popular month for the Spanish 
travellers to visit the Nordics. 

• However, in Finland December has 
been even more popular time for 
the Spaniards to spend their 
holidays in Finland.

• Travel from Spain to the Nordic 
countries has been nearly non-
existing since April 2020. Only some 
traffic can be seen in August 2020 
to Iceland and Denmark with the 
border openings, and to Sweden 
with looser travel policy.

• Finland’s share of the Spanish
visitors among the Nordic countries 
was 15% in 2019.



Spanish overnights in Nordics
Seasonal trend

Sources: Visit Finland’s Statistics Service Rudolf, Statistics Finland,
Statistics Denmark, Statistics Iceland, Statistics Norway and Statistics Sweden

Finland

Norway

Denmark

• Finland comes on the second 
position among the Nordics for the 
Spanish travellers during the winter 
season (around 25% market share)

• Nearly 70% of the Spanish visitors 
to Finland during the winter season 
travel to Lapland

• During the summer season, 
Norway is clearly the most popular 
destination among the Nordics for 
the Spanish visitors

• Finland’s share in the summer 
season 2019 was only 11% of the 
Spanish overnights in the Nordics

• Summer travel from Spain to 
Iceland, Sweden and Finland was 
increasing in 2019



DIGITAL DEMAND 
2020

TOURISM-RELATED INTERNET 
SEARCHES ABOUT FINLAND



Spain is #8 market by the volume 
of tourism-related searches about 
Finland

All together
4,8 million international searches  

(-12% compared to 2019)

Source: Digital Demand /Visit Finland 2021

https://www.businessfinland.fi/ajankohtaista/uutiset/2021-visit-finland/saunat-ohittivat-revontulet-matkailuaiheena-hakukoneissa-vuonna-2020


TRAVEL AND SEARCHES FROM SPAIN

Spain

 Peak in Spanish overnights usually takes place in August and December, travel related 
searches start to increase in July and tend to grow towards the winter

 Spanish overnights decreased in 2020 by 76%, while searches decreased clearly less, by 11%,
compared to 2019
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Spain: Most searched topics in 2020: Top 10 micro brandtags

 Saunas, Cities, Forests and Lakes 
were among the top 10 searches 
and growing

 Northern Lights still #1 (searches for 
Northern lights and Santa Claus normally 
grow a lot towards the end of the year)

Spain’s 
ranking

YtoY
change 

for Spain

Northern lights 6. -8%

Saunas 7. +6%

Cities 8. +13%

Forests 2. +91%

Lakes 5. +56%

Santa Claus 6. -17%

Igloos Hotels 5. -19%

Source: D2 Digital Demand



Saunas: 
Interest high for Finland in general and steady growth during the whole year 2020

Travel-related searches on Saunas for Finland in 2020
Global searches / 

Saunas

Source: D2 Digital Demand

FINLAND: Global searches for Saunas growing FINLAND: Spanish searches for Saunas    



Cities: 
Interest increasing in overall and has also been growing in Spain during the latest years

Travel-related searches on Cities for Finland in 2020

Source: D2 Digital Demand

FINLAND: Global searches for Cities FINLAND: Spanish searches for Cities    

Global searches / 
Cities



Forests: 
Interest increasing in overall and has also been growing in Spain during the latest years

Travel-related searches on Forests for Finland in 2020

Global searches / 
Forests

Source: D2 Digital Demand

FINLAND: Global searches for Forests FINLAND: Spanish searches for Forests    



Lakes: 
Interest increasing in overall and has also been growing in Spain during the latest years

Travel-related searches on Lakes for Finland in 2020
Global searches / 

Lakes

Source: D2 Digital Demand

FINLAND: Spanish searches for Lakes    FINLAND: Global searches for Lakes



OUTLOOK ON
TRAVEL SENTIMENT AND TRENDS



Source: ETC – Monitoring Sentiment for Domestic and Intra-European Travel, Wave 6

European Travel Commission: Monitoring Sentiment for Domestic and Intra-European Travel

SPAIN

According to the survey 
conducted in February 2021

• 54% of the Spaniards 
responded that they are 
likely to travel within the 
next 6 months

• 33% were looking at July 
and August for their next 
vacations

• 30% aim to travel to 
another European country 
and 48% to remain within 
their domestic borders

https://etc-corporate.org/reports/monitoring-sentiment-for-domestic-and-intra-european-travel-wave-6/

https://etc-corporate.org/reports/monitoring-sentiment-for-domestic-and-intra-european-travel-wave-6/


Source: ETC – Monitoring Sentiment for Domestic and Intra-European Travel, Wave 6

#2 (16%)

#1 (30%)#3 (13%)

#4 (13%)

Wave 6 data collected: 5.-19. February 2021; sample= 5,837
Countries included: Germany, United Kingdom, France, Netherlands, Italy, Belgium, Switzerland, Spain, Poland and Austria

European Travel Commission: Monitoring Sentiment for Domestic and Intra-European Travel

Preferred type of leisure trips during March-August 2021



Source: ETC – Monitoring Sentiment for Domestic and Intra-European Travel, Wave 6

European Travel Commission: Monitoring Sentiment for Domestic and Intra-European Travel

Travel qualities sought by consumers at the moment

#1 (28%)

#3 (15%)

#2 (16%)

Countries included: Germany, United Kingdom, France, 
Netherlands, Italy, Belgium, Switzerland, Spain, Poland and Austria



Source: https://www.unwto.org/covid-19-and-tourism-2020

Global outlook

https://www.unwto.org/covid-19-and-tourism-2020


Europe & USA future trends

Important trends affecting travel in Europe & USA

Trends are established phenomena, existing and measurable group of signals, a factor of bigger change.
Megatrends refer to bigger change that is usually cross-industrial and implies a visible, long lasting effect.

CAR TRAVEL > Touring by land (incl. Car, Camper Van, Train, Bus Travel + Touring in general) 

WORKATION

EXPERIENCE MORE (incl. The want to consume more experiences (esp. Post corona) + 

change of values > refer to values-based marketing)

PERSONALISED PRICING > Personalised Services (+content, liquid services, 

tailor-made packaging)

SUSTAINABILITY MEGATREND

Find out more: Matkailun ennakointi/ Travel Foresight on businessfinland.fi

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi


Global outlook

Europe & USA future trends

Find out more: Matkailun ennakointi/ Travel Foresight on businessfinland.fi

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi
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Europe & USA future change signals

FLEXIBLE BOOKING AND CANCELLATION POLICIES

Weak signals are smaller change phenomena, often single cases or observations of our time, that can relate to known trend or 
be a signal of something new, still emerging and uncertain change. In time, these signals might turn into trends or fade out.

Weak signals of change affecting travel in Europe & USA

COTTAGE HOLIDAYS

HEALING TRAVEL

VIDEO AS MEDIUM FOR MARKETING

Find out more: Matkailun ennakointi/ Travel Foresight on businessfinland.fi

https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/matkailun-ennakointi


Strengthening travel motivations for nature-oriented travellers

Source: ADVENTURE TRAVEL TRENDS SNAPSHOT, ATTA 2020 

Global outlook



Trending trip types for nature-oriented travellers

Source: ADVENTURE TRAVEL TRENDS SNAPSHOT, ATTA 2020 

Global outlook
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