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INSPIRATION & MARKET ACTIVATION
 SUSTAINABLE AND ACTIVE TRAVEL
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Thank you!



MONICA GAZZERA
Regional Manager, 

Europe
monica@adventuretravel.biz

PAOLA V. GRGIC

Community Lead 
Europe and Central 

Asia
paola@adventuretravel.biz



A long journey together
ATTA and Finland



Finland & ATTA Journey



What is ATTA and what the community can offer 
to you?
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ABOUT ATTA Professional Solutions: 

Mission: 
To enable the global travel  
community to protect natural and 
cultural capital while creating shared 
economic value.

Professional community: 



ADVENTURE TRAVEL

"Adventure tourism incorporates and promotes the values of the tourism that we want - a tourism that respects cultural and natural assets, 

and protects the most vulnerable."

Taleb Rifai – former UNWTO Secretary General



Hiking, which was not among the top 
five activities in 2006, becomes the 
most valued activity, with a share of 
92.3% of adventure travelers. 
Backpacking, trekking, sea and river 
kayaking, and rafting followed.

Hiking was the activity in which 
adventure travelers participated most 
frequently, with 45% of mentions.

The evolution of adventure travel

2006
The most representative and most 
frequently performed activities in 
adventure trips were strenuous and 
exciting activities that involved relevant 
levels of risk.

The most recognized activities were rock 
climbing, mountaineering, rafting, sea 
and river kayaking.

2016

2023
Today, adventure tourism is more 
diverse and seeks experiences linked to 
culture and unique local experiences.

Walking in a natural environment is the 
first activity, but it is mixed with wildlife 
observation, cultural and gastronomic 
experiences.



EXAMPLES OF TRENDING ADVENTURE EXPERIENCES
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MARKET IMPACTS

*based on USAID (2017) research study comparing mass tourism with adventure tourism in Jordan; *based on World 

Bank (2015) Strengthening Tourism Competitiveness in the OECS countries: Market Analysis

Generating $10,000 USD in the local economy takes:
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OUR COMMUNITY, 
OPPORTUNITIES & 

SOLUTIONS 
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ATTA 
MEMBERSHIP 
SAMPLE 
MEMBERS

https://membership.adventuretravel.biz/tourism-boards/active

ASI 
Reisen

Äventyrsresor

http://www.aventyrsresor.se/


ATTA members have access to a global adventure travel 
community. Connect with a variety of businesses that will 
help you succeed.

WHO OUR MEMBERS ARE WHERE OUR MEMBERS ARE

Explore more 

North 
America

Central America
Caribbean, & 

South America

Europe
Asia

Oceania

Africa

Middle 
East

41%

16% 4%

4%

4%

11%20%

MEMBERSHIP

● Tour Operators  57%
● Adventure Media 20%
● Tourism Board, DMO  8%
● Travel Advisors  5%
● Industry Partners  6%
● Accommodations  2%
● Association Partners  1%
● Gear Suppliers  1%

https://membership.adventuretravel.biz/
https://www.adventuretravel.biz/


ATTA

MEMBERSHIP
Category of membership in ATTA’s community

Adventure Champions
● Business member over 15 years (Company)
● Vanguards of the adventure travel industry

Business Membership
● Price starts at USD 350/company/year
● Networking-HUB( Access for all staff)
● Exposure (ATTA logo/Trade/Comsumer）
● Knowledge(Online education/Research/Webinar)
● Discounts(Events/Education/gear shop)

ATTA Ambassadors
● By invitation only (Individual)
● Active Business/professional member
● Organize virtual Think Tanks and 

AdventureConnect events as a way to facilitate 
member and industry networking within their 
region. 

Community Membership
● Free individual access
● Knowledge(Research/Webinar)

Professional Membership
● USD 150/person/year
● Networking-HUB(Individual access)
● Knowledge(Online education/Research/Webinar)
● Discounts(Education/gear shop)



ATTA

THE HUB https://members.adventuretravel.biz/

https://members.adventuretravel.biz/


ATTA’s Guide - Sustainability Resource Center



RESEARCH

https://solutions.adventuretravel.biz/research

https://www.adventuretravelnews.com/category/research


EDUCATION

SALES FUNNELS & HIGH-CONVERTING 
WEBSITES

DEVELOPING SELF-GUIDED TOURS

Safety & Risk Management

Some of the current online self-paced courses:

https://learn.adventuretravel.biz/education/
https://education.adventuretravel.biz/p/sales-funnels-and-high-converting-websites-track-bundle
https://education.adventuretravel.biz/p/sales-funnels-and-high-converting-websites-track-bundle
https://education.adventuretravel.biz/p/developing-self-guided-tours-track-bundle
https://education.adventuretravel.biz/p/sales-funnels-and-high-converting-websites-track-bundle


SIGNATURE EVENTS 

https://events.adventuretravel.biz/
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Registration closes soon - only 50 tickets left!



MARKET ACTIVATION

https://solutions.adventuretravel.biz/market-activation



MARKET ACTIVATION EVENTS 

https://events.adventuretravel.biz/


https://events.adventuretravel.biz/

25 August - 2 September 2024



Value of AdventureWeek

Leverages exploratory 
journeys to better 

connect world-class 
operators and 

journalists

Assists emerging 
adventure destinations 

with education and 
training across the 

supply chain

Reveals to trade and 
consumers promising 

new responsible 
tourism destinations

Prepares a destination 
for international 

standards on quality 
and safety

Connects 
public-private sector 

for future collaboration

Innovates future tour 
product with advice 
from international 
outbound experts



AdventureWeek
Objectives

BRAND your region as a premier adventure travel 
destination, and support local economic 
development by engaging and networking active 
and responsible service providers. 

REACH  the adventure travel community through 
highly targeted publicity generating 
communications and social media buzz.

DEVELOP  a successful adventure itinerary that 
meets the requirements and needs of vetted tour 
operators and media, and gather real time 
market intel to support your destination strategy. 

EDUCATE and CONNECT your region’s 
community of adventure providers through a 
Marketplace(s) where they meet with targeted 
buyers and media. 

CAPTURE  your adventure brand story via an 
ATTA selected storytelling team. 

DELIVER  digital assets meeting your 
destination's and on the ground operators' 
strategic needs, and stimulate public-private 
sector interactivity and collaboration.

ACTIVATING YOUR 
ADVENTURE TRAVEL  

POTENTIAL

BRAND

REACH

DEVELOP

EDUCATE
and

CONNECT

CAPTURE

DELIVER



1 Ask questions now

2 Contact us 

3 Plan your involvement with us and your region

4 We would like to learn from you 

What’s next for you?

5 …



paola@adventuretravel.biz monica@adventuretravel.biz 

mailto:Celine@adventuretravel.biz
mailto:Gergana@adventuretravel.biz


Kiitos! Thank You 

And we look forward to our joint market activation 

journey with you!
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