@ Visit Finland

Finland’s Nation Brand 2022

Anholt-Ipsos Nation Brands Index (NBI)
Tourism Review



What do they think of us?



Finland keeps up the
good work

Culture is the rising star of 2022

16

Vi1




Determined work yields results

Tourism made a significant rise — from

Finland’s NBI Rank for Tourism, Culture and People (2008-2022)

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
27th 26th 26th 26th 27th 27th 24th 22nd 22nd 23rd 24th
27th 27th 28th 29th 30th 27th 27th 27th 27th 28th 30th

18th 16th 17th 16th 18th 17th 19th 18th 17th 16th 17th
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2019

22nd

28th

17th

place in just over ten years

2020

21st

28th

16th

2021

20th

26th

13th

2022

2lst

24th

15th

Source: The Anholt-Ipsos Nation Brands Index SM



Natural Beauty and Culture
Heritage have improved the
most in the last ten years

The reputational areas of tourism, culture and people
are divided into sub-categories

= 1 represents the best ranking
and 60 the lowest.
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2022 I Total Ranking: 21 I I Total Ranking: 24 I Total Ranking: 15

Source: The Anholt-Ipsos Nation Brands Index SM



Finland’s tourism-related areas
perform best among older generations

General Population 21 24 15
Female 20 24 15
Male 21 28 14
18-29 y/o 27 30 21
30-44 v/o 21 28 12
45-59 y/o 20 22 11
60+ y/o 19 20 13
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Source: The Anholt-Ipsos Nation Brands Index SM



The results of hard work are reflected positively
in most target markets (2022 vs. 2008)

Finland’s
Panel Country Ranking in
People

China 13 (A7) Sweden 10 (A3) Sweden 4 (AD)
South Korea 15 (AB Germany 16 (A4) Germany 8 (A 5)
Germany 18 (A5) Russia 16 (V1) South Korea 8 (A10)
Japan 18 (V1) China 12(A2 France 10 (+0)
_Japan____ 20(A14) |
Russia 18 (¥ 2) saoan 20 (A14 Italy 10 (A2)
France 19 (A1) France 21(A8) Japan 12 (A 2)
USA 21 (A2) :
USA 20 (A3) UR T Russia 18 (V10)
Sweden 21 (A 2) italy 25 (A1) USA 18 (A1)
UK 22 (A4) UK 21 (V2)
ltaly 24 (A4) South Korea 26 (A7 China 21 (A1)
v India 26 (A4) India 41 (V7) India 24 (A4)

The up/down arrows show the change in ranking from 2008 to 2022

@ Visit Finland 3
Source: The Anholt-Ipsos Nation Brands Index SM



[]

Finland’s 2022
NBI Rankings by
Panel Country
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Finland’s nature beauty ranks best against Finland 14 13-13 16
Sweden; 19 21 23
27 27
vibrant city and historic buildings follow the 35
most.
Sweden 10 8 7 7 6
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Source: The Anholt-Ipsos Nation Brands Index SM; Svenska Institutet


https://si.se/app/uploads/2022/12/omvarldens-bild-av-sverige-2022_korr2.pdf

Finland’s image as a safe destination
remains on solid ground

Source: The Anholt-Ipsos Nation Brands Index SM



Finland ranks 35th out of all countries
in overall NBI familiarity



Did you know?

Females and males rank
Finnish tourism in a similar
way

Finland’s tourism
performs best among
older generations,
the over-45s
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Finland has an established
image as a destination for
Natural Beauty

Finland’s Natural
Beauty is ranked most
favourably by Japanese
and South Koreans

Finland’s best ranking in
tourism is among Chinese
and South Koreans

The best improvement in
Culture from 2008 to 2022
is among Japanese people,
rising more than ten places

The Germans and Swedes
perceive the Finns as one of
the most welcoming people
of all

Young Germans

(18-to 29-year-old) rank
Finland most favourably
out of all demographic
groups

13

Source: The Anholt-Ipsos Nation Brands Index SM
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Thank you!



