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What do they think of us?




Finland receives its
highest ranking
ever

Tourism the biggest contributor

@ Visit Finland Source: The Anholt-lpsos Nation Brands Index SM



Finland’s brand
image is defined by
people

60 countries were ranked based on
60,000 interviewees ages 18 and up
from 20 core panel countries.

« 23 questions were asked covering all
6 themes.
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2021

Finland's reputation is rising in all categories and target markets in 2020 to




Persistent work yields results

Tourism made a stunning rise - from 27th to 20th place in just over ten years

@ Finland’s NBI Score and Rank (2008-2021)
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Tourism and Culture are top risers in 2021

Contemporary Culture rises the most from
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Finland'’s reputational areas are ranked between 60 countries
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Finland follows Sweden in the

rankings
Finland’s nature beauty ranks best against Sweden; —. & A w m
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Finland's persistent work has yielded results, i =
Culture People Tourism

yet work is to be done.
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Sweden leads the Nordic comparison
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Finland is a fascinating and safe
tourist destination

...with modern design, museums and high technology




Finland's image as a safe
destination is on solid ground &

Tourism Culture
Fascinating 32%  Modern Design 28%  Hard-Working 37%
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The words Finland is associated most and least with
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Finland tackles health care crises

COVID-19 performance and management of health care crises are above the European

average

Finland

Regional Average: Europe

60 Nation Average
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Good Performance m Neither Good Nor Poor Poor Performance

Net scores are calculated by subtracting poor performance from good performance

Source: The Anholt-lpsos Nation Brands Index SM
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@ Visit Finland

Different sexes rank
Finnish tourism in the
same way

Finland's tourism performs best
among older generations, the
over-45s

No apparent change in
the cultural perception
of Finland between
generations

Finland follows the
other Nordic
countries in
rankings, especially
in tourism and
culture

Source: The Anholt-lpsos Nation Brands Index SM

Finland’s best ranking in
tourism is in South Korea

The best overall
improvement is
among Indian
people, rising more
than ten places

The Germans perceive
the Finns as the most
welcoming people of all

Different
generations rank
Finnish people in
the same way
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Thank you!




