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Why this market — trends

FRANCE
e Big market with lots of potential, all-year around
— French spend money during their holidays and invest into quality services
— Big and growing interest in Finland and Nordics (culture, design, food, local lifestyle etc.)
— Green and sustainable values growing fast — search for nature destinations and room to roam
— Search for clean air and nature & Outdoor activities

e Strong willingness and need to travel

e New connections and better accessibility (Finnair, Air France, Norwegian, Ryanair)

e Trends
— Shorter booking windows FRENCH TRAVEL HABITS | 5
~ Flexibility 81%

WHO WENT ON HOLIDAYS
HAVE BOOKED PART OR ALL

OF THEIR TRIP ONLINE
v ; LENGTH OF

/
Lr> STAY WHEN

— Slow tourism & Sustainable tourism

— Live/Do like a local experiences

— Wellbeing during holidays

T 9z *
e Finland’s competitive advantage 66% G 33 /0"" e

OF FRENCH TRAVELERS ARE

— i i i ARE M-TOURISTS, USING LEAVING OUTSIDE THE PEAK
Strong Winter image and good offering smarTrHONES anD Tasiers 9 DAYS

— Easy access & Good country image PR e

Market information : Ranskan markkinakatsaus
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https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/toiminta-markkinoilla/ranska/ranskan-markkinakatsaus
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FRANCE — summary of the latest market insights

—> France has been growing very fast in terms of travel related internet searches in Finland, being among the top10 source
markets in 2021 and in Q1 2022. Northern lights, Sauna and cities are the most searched themes. French search for
skiing, cottages, lakes and islands as well, and they are also very active in searching for general information about travel
to Finland and especially about things to do, so it seems they like to be active and close to nature during their holidays.

- Flight arrivals from France to Finland exceeded the pre-pandemic levels during November and December, but bookings
for the summer remain still on a little lower level than in 2019, except for July when the bookings are slightly above the
2019 level at the moment. Overall, Sweden and Norway have bigger volumes in summer bookings, and Norway is close to
2019 booking levels both in June and July.

- The total capacity from France to Finland has increased by 4% compared to summer 2019, with Air France and Ryanair
as new airlines between France and Finland. Flight connections from Paris are clearly better than pre-pandemic. Total
capacity from France to Norway is slightly better, while capacity from France to Sweden has decreased by 19% compared
to Jun-Sep 2019.

- Registered overnights in Finland by the French increased strongly from 2016 onwards. Travel recovery after covid-19
started late-summer 2021 and continued strongly in autumn. During the winter months French overnights reached their
new record. France was the second biggest origin market last winter and it exceeded the levels of winter 2018-2019 in
most of the destinations in Lapland, where nearly 90% of the French overnights took place.
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Digital Demand: Travel related searches in Finland Q1 2022

Rank  Country Searches Growth vs. Q1 2021
1 Germany 167 283 +52% All international searches in Q1 2022:
2 United States 151 590 +41% 1434 400
3 Japan 122 344 +23% (growth YoY 49% compared to Q1 2021)
4 United Kingdom 102 743 +51%
5 Italy 76 999 +25%
6 France 75 588 +53% Top markets by volume:
7 Spain 56 833 +36% Germany, USA and Japan
8 Netherlands 54 827 +92%
9 Est?nia 48 181 +26% Biggest growth:
10 India 39 253 +20%
_ Netherlands
11 Switzerland 37 519 +52%
12 Canada 37513 +49% Other markets with over 50% growth:
13 Sweden 34 369 +26% Austria, , Germany, Switzerland, UK
14 Austria 26 874 +54%
15 Belgium 23516 +47%
16 China 19 757 -36%
17 Australia 16 941 +40%
18 South Korea 10 801 +9%

@ Visit Finland Source: D2 Digital Demand



France: Market specific searches for Finland in Q1 2022

Number of searches from France: 75 600 (growth YoY 53% compared to Q1 2021)
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Microbrandtags Q12022
Travel 15 100
Northern lights 9 600
Saunas 7 600
Cities 5200
Skiing 2 300
Tourism 2 000
Things to do 1900
Visit 1900
Islands 1800
Travel 1 800
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Q12021 Change %
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Digital Demand: Travel related searches in Finland 2021

Rank Country '21 Searches '20-'21 Growth '19-'20 Growth

; Eir;]any j:i gj; +S:f S:f’ All international searches in 2021:
(o} - 0

3 United States 457 733 +10% +9% 4410900

4 United Kingdom 351 046 +12% +6% (growth YoY 8% compared to 2020)

5 Russia 277 955 -14% -35%

6 Italy 249 839 +8% +9%

7  France 221519 +12% -16% Top markets by volume:

8  Spain 194 325 +18% “12% Germany, Japan and USA

9 Netherlands 169 799 +8% +30%

10 Estonia 169 027 +30% +24%

11  India 145 189 +12% +4% Biggest growth:

12  Sweden 127 622 +8% -1% Netherlands and Estonia

13 Switzerland 112 178 +4% -4%

14 Canada 107 616 +11% +5%

15 China 85 324 -58% -63%

16 Austria 80 750 +7% -6%

17 Belgium 71 803 +7% +5%

18 Australia 54 662 -12% -9%

19 South Korea 45 618 +2% +9%

@ Visit Finland
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France: Market specific searches for Finland in 2021

Number of searches from France in 2021: 221 500 (growth YoY 12% compared to 2020)
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Microbrandtag

Travel

Saunas
Northern lights
Cities

Lakes

Cottages

Tourism
Hotels

Visit

Things to do

Searches
in 2021

41 400
23 800
22 100
16 800
8200
7 000
6 500

5300

4 800
4 600

Source: D2 Digital Demand

Growth

20-21

-52%
-8%

Seasonality
@jan 2021 - Dec 2021 Jan 2020 - Dec 2020
@Jan 2019 - Dec 2019
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Bookings from France to Finland, Sweden, Norway

* Finland was above the pre-pandemic

Pt e levels with flight arrivals from France

YOYPP of tourist arrivals during November-December, and seems
to be reaching the 2019 booking level for
July as well
Tourist arrivals to my competing destinations
B Finand e — Touristarrivals - - Forward bookings e Sweden has remained below the 2019

B Sweden levels both for winter and summer

Norway 0 J____c--______\\____, RPTLATLT
Mz;.‘--‘--" el . .
- j_\_"/ « Norway has been doing better during the

spring time, and the bookings for June-
July are also at the 2019 levels

YOYPP

150%
May 21 Jun 21 Jul21 Aug21  Sep 21 Oct 21 Nov 21 Dec21 Jan22 Feb22 Mar22 Apr22 May22 Jun22 Jul22 Aug22 Sep22 Oct22

* Norway and Sweden have clearly bigger
volumes than Finland for June-September

2022 vs.
2022 June July August September October 2019 June July August September October
Finland 2842 3384 1861 236 219 Finland -20% -21% -50% -21%
Sweden 6272 5597 3000 394 150 Sweden -19% -11% -25% -40% -46%
Norway 7115 6 866 4871 723 306 Norway 0% -1% -14% -10% -35%
@ i Source: Destination Gateway by ForwardKeys
Visit Finland
Database update 22-May



EUROPE - Finland

Jun-Sep 2022 capacity -24% below 2019 level

From topl0  Share Seat capacity
countries compared to
pre-pandemic
Germany 12% -28%
Sweden 9% -41%
Spain 7% -22%
UK 7% -32%
Greece 7% +25%
Italy 6% +11%
France 6% +4%
Netherlands 5% +16%
Denmark 5% -35%
Latvia 4% +3%

@ Visit Finland

France - Sweden -19%

— Fi - H + 0,
France — Finland Jun-Sep2022 capacity +4% above 2019 level France - Norway +1%

Flight origins

YOYPP
3 airports +3.7% for selected locations

Share YOYPP

Paris (CDG) I +21.9%
Nice (NCE) N -25.8%
Paris (BVA) I (™
Paris (ORY) | ST

Bordeaux (BOD) |

Operating airlines

YOYPP

Business model +3.7% for selected airlines

M Full service carrier

M Low cost carrier Share YOYPP

Finnair | -13.0°%
Air France [N (D Finnair’s share 69%
Ryanair [l €D
Norwegian Air Inte... |l -76.4%

(7Y +16.2%
LI -52.4%

Source: Destination Gateway by ForwardKeys

Database update 31-May
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France — overnights in Finland 2011-2021

400 000
350 000
300 000
250 000
200 000
150 000
100 000

50 000

0

@ Visit Finland

0%

2011

0
2% 2% 1% 7%

2012 2013 2014 2015 2016 2017 2018

Link to the report: Tilastopalvelu Rudolf - Business Finland

2019

-54 %

-30 %

2020 2021

2021
110,000 nights
No. 5 in rankings

YoY change -30%

2019
173,800 nights
2021 vs. 2019 -68%

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 15


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

Seasonality of French overnights in Finland
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French overnights by season 2011-2022
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During this winter French overnights reached
their new record and were over 10% higher
than in winters 2020 and 2019.

Winter (12-02)
2012 ®m2013 m2014 m2015 m2016 m2017 m2018 m2019 m2020 m2021 m2022

Spring (03-05)

Summer (06-08)

Link to the report: Tilastopalvelu Rudolf - Business Finland

Autumn (09-11)

Before the pandemic, winter and spring
were growing. Specifically winter had a
sharp increase from 2016 onwards.

In 2019, nearly half of the French overnights
were spent in winter, 22% in spring and 19%
in summer.

France was the 3™ biggest foreign market in
winter overnights in 2019, while this winter
it was the 2" biggest after UK, with a 14%
share of winter overnights in Finland.

During this winter 2022 (Dec-Feb) nearly
90% of French overnights were spent in
Lapland (over 157 100), and it was 21%
more than in 2019. Overnights increased
compared to winter 2019 in almost all
destinations in Lapland (only in Muonio and
in Enontekié the number of overnights stayed
behind the 2019 level). France was the
biggest source market in Rovaniemi and
Muonio, and the 2" biggest in Inari, Levi
and Yllds.
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https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

Visit Finland activities on the market - highlights
, save
«the

FRANCE
e Active B2B work
— Road shows with Tour operator partners (during June-July-September)
— Joint Promotions (Both summer & winter)
e Campaigns
— Yonder Summer campaign
— Tactical Summer campaign with Tour operators
— Voyage Privé Summer campaign
e Nordic Workshop - May
e Team Finland work and Country branding
e Go Nordic Project
e PURE — Meeting & Events Workshop — September
e PR activities

@ Visit Finland




Visit Finland activities on the market — highlights - PR

e Jllonde

e Monde +9 Se connecter Sabi
T  Consulter
le journal
A ACTUALITES PRESIDENTIELLE 2022 ECONOMIE VIDEOS DEBATS CULTURE M LE MAG SERVICES
CULTURE - ARTS Partage ( f i
Arts : Edelfelt et Gallen-Kallela, la nature
. . ,

finlandaise en toute indépendance

Le Petit Palais et le Musée Jacquemart-André mettent a I’lhonneur ces deux peintres

paysagistes du XIXe siécle, aux nombreux points communs.

Par Philippe Dagen

Publ 13 mars 2022 4 14h00 - M 57 - & Lecture 6 mir

£ ART DE VIE
; DES NOTRE ARARWEE A UHOTEL A[lc‘nc
char rine
A
Adobe
Creative Cloud
for Teamsin
uusin versio
on tullut.
LE GRAND
ENTRETI
VOIRUNE AUROREBOREALE ? QUIN'ENA -
- PASREVE ?AUXGIRODDELAINABRAVELA
"NUITPOLAREPOURVOUS PREPARERLE —- -
TERRAIN. DIRECTIONLALAPONIEPOUR =
UN VOYAGERICHE EN'SURPRISES .
ROD DE LAIN e ANDREA MANTOVANI
L e
5
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Visit Finland activities on the market — highlights - PR

ENVIES D/AILLIURS

FRANCE " VOYAGE

A 2H DE TRAIN OU 12H DE VOL

TOUT POUR
S'EVADER.

BeauxArts

NECOUTANT QUE
SON COURAGE, lED'AGA
AREPOUSSE LES FRONTIERES
DUJOURNALISMETOURISTIQUE
POURAFFRONTER LES FRIMAS
DU GRANDNORD. ETEN EST
REVENUE ENCHANTEE I RECIT.

PAL ALIX GIROD DE L'AIN
HOTOGRAHE
EA MANTO

Voyage dans la Finlande

CHANG!

D'HORIZON
NCIRE SELECTION

DHOTELS DE REVE

Sila 1 o fort
Aksoll Gallon Kallela, le peintre be lui rend bien. Aucun de sos ombrous -
voyages o m b
i méene de Roovesi o Espoo, lisus de réaidence ot de erdation,

yage pay

oo Pt

LES BONS PLANS
D'UN GLCBETROTTEUR ECOLO

Sar semane entre Nce

o
ot 2 captae tnandase
www finaa com
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MERCI

Visit Finland www.visitfinland.com Facebook Instagram
facebook.com/visitfinland instagram.com/ourfinland/
Twitter Youtube
twitter.com/OurFinland youtube.com/user/VisitFinland
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