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Market Insight Spain



Spain — Overnights in Finland 2011-2021
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Spain — Cumulative overnights in Jan-Aug 2022
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Top markets in winter season 2022

And change compared to pre-pandemic

High winter season (12-02) Top destinations from Spain
Dec2018- Dec2021- Change 2022 Winter 2021-2022
Feb2019 Feb2022 vs. 2019
United Kingdom 334 900 278 600 -17 % Helsinki 8 400
France 161 700 180 300 +11 %
Germany 151 300 133 100 12% Kuusamo 6 800
Net-herlands 106 700 111 300 +4 % Salla 3 700
Spain 59 400 55 300 7%
Estonia 58 200 47 400 -19% Inari (Saariselka) 3 500
Belgium 30 300 45 900 +51 %
Italy 42 900 45 200 +5% Vantaa 3300
United States 53 800 39 600 -26%
Switzerland 51 800 37 800 -27 % Winter 2018-2019
Sweden 75 100 30 200 -60 % Helsinki 9 500
Poland 21 900 21 500 2% KULSAMO 2 000
Denmark 21 200 17 100 -20%
Russia 261 300 16 100 -94 % Salla 6300
Austria 19 500 15 900 18 % Inari (Saariselka) 5000
China & Hong Kong 139 700 14 800 -89 % Vantaa 2 800
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Spain — Overnights in Nordics (Jan-Aug 2022)

Spanish overnights in 2022*

Spanish overnights in 2019
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» August is clearly the most preferred holiday month for the
Spanish visiting the Nordics

» However, for Finland there has been even a higher peak in
December for the Christmas holidays and visiting Lapland.
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*figures are preliminary
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Digital Demand -
Travel Related
Internet Searches

Q1/2022 & Q2/2022



Spain: Searches in Q1 & Q2 2022
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Spain: Most searched topics
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ForwardKeys
Air travel &
Seat capacity



Air arrivals & seat capacity from Spain — summer 2022

Comparison with pre-pandemic

Main origins of Jun-Aug 2022 air arrivals from Spain

(O

Jun-Aug 2022 air capacity from Spain

Operating airlines
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Air bookings for November 2022-March 2023

Comparison with pre-pandemic

Please note! Bookings for Ryanair

are not included

Bookings from November 2022 to March 2023
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Spanish arrivals / bookings vs. pre-pandemic

Bookings from Spain / November 2022 - March 2023
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Data Update: 02-Oct 2022

Nov 22 Dec 22

2194 3379
651 838
933 1291

Nov 22 Dec 22
56 % 26 %

-13 % 18 %
4% 23 %

Jan 23
545
194
157

Jan 23
-1%
10 %
11%

Source: ForwardKeys Destination Gateway
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36 %
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Seat capacity Nov/2022 — Mar/2023

Comparison with pre-pandemic Spain to Finland
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Data Update: 11-Oct 2022

Destinations in Finland:

* Helsinki
* Tampere

e Kuusamo

Source: ForwardKeys Destination Gatewa



SPAIN — Charter Flights Lapland 2022
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Oxford Economics —
Overnights & Spending

Recovery forecasts



Overnights — Recovery to 2019 levels

Databank update June/2022

@ Visit Finland
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Spending — Recovery to 2019 levels

Databank update June/2022
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Market strategy



Why Spain?

SPAIN

Espanjan markkinakatsaus - Business Finland

O

Spain as 4th European market after Germany in overnights to Finland & 3rd largest market in Europe in arrivals to Lapland in
December 2021.

2022 offering for winter is quite optimistic: exceeding by #3% last years availability and above pre pandemic levels.

In addition to Lapland and Helsinki, Spaniards in Finland are also interested in Lake Finland and the maritime archipelago.
Nature, culture & design as well as food offer pleasant experiences. Spain is a growing country of origin for year-round tourism.

Emerging market: Travel to Spain by Spaniards is growing strongly, with overnight stays increasing by 63% from 2015 to 2019.
Before the corona epidemic in early winter 2020, Spanish overnight stays increased by 22%.

Luxury segment/product has proliferated compared to pre-pandemic times: new actors in the marketplace to develop our
business.

Travelzoo study, October 22: 70% of Spanish people will maintain or increase its budget in travel in 2023.
More new summer programs (mainly fly & drive) launched from our main partners this year.

Opportunities: restore VF-AY stopover program: Helsinki Area average stay 2 nights.

Finnair full recovered and increased connectivity for S22 flying from MAD/BCN/ALC/AGP/LPA/TCI

New airlines routes from Air Baltic (AGP-TME) , Ryanair and Norwegian.

According to latest Tourspain connectivity & capacity report OCT22 from Spain to Finland is -20% compared to 2019.

More information: Espanjan markkinakatsaus - Business Finland

Visit Finland


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/toiminta-markkinoilla/espanja/espanjan-markkinakatsaus
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Finland selling points in Spain

VFE.fi website: Spain - Business Finland

e Finnish happiness linked to Finnish lifestyle and culture (sauna, lakes, cottage, city life) are interesting themes
in Spain. These themes must be written into interesting content and produced as travel packages in order to
increase interest in Finland and accelerate demand.

e Santa Claus is an ambassador of goodwill and already known in Spain. Winter holidays Lapland is increasing at an
accelerating rate and attracting families to travel to Finland. Santa Claus belongs to Finland and Lapland!

e Sustainability and responsibility are themes that have become increasingly important in the minds of Spanish
tourists as well. Finland, as a sparsely populated country, offers holidaymakers privacy and space. In Spain,
Finland is also increasingly seen as a summer destination, and there is great interest in lakes in particular. This
requires good productization and diligent promotion from us.

@ Visit Finland 21
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Activities Spain 2023



B2B activities

Sales Events in 2023

e Joint Presentations with Key TO’s Spain: Cities TBC
e Workshops in Madrid & Barcelona September 23 TBC

e Other B2B activities:
- Sustainable Congress, Malaga : May 2023
- MICE: EVENTOPLUS in May 2023 & IBTM 2023 (dates TBC)

- Team Finland event summer 2023: Instituto Iberoamericano de Finlandia, Embassy

@ Visit Finland
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B2B activities

FAM trips in 2023

e Joint Spring famtrip (FR, ES. IT) : April / May 2023, themes: nature & sustainability, TBC
e Autumn famtrip, September/October 2023, nature, sustainability, luxury TBC

e Ad hoc individual tour operator famtrips, TBC

@ Visit Finland
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B2B sales events Spain

e Workshops Madrid & Barcelona 26 & 27.10.22
- 12 Finnish partners in both cities

e -So far 150 registrations

@ Visit Finland
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Workshops Madrid & Barcelona 26 & 27.10.22



Roadshows Key
Partners 2022

Roadshows in 14 Spanish cities:

Alcala de Henares, Pamplona,
San Sebastidn, Barcelona, Sabadell,
Bilbao, Vitoria, Zaragoza, Palma de
Mallorca, Cérdoba, Granada,
Tarragona, Lérida, Murcia.

@ Visit Finland
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Roadshows Key
Partners 2022

@ Visit Finland



Iberoamerican Sustainable Congress Malaga

@ Visit Finland



Tourism Innovation Summit 2022 / Sevilla 2-4.11.22

@ Visit Finland



MICE —MIS 2022



IBTM 2022



PR



Current media environment in Spain

e Recovery after the pandemic has started and we have resumed a normal level of activities, including bringing media
to Finland. This will help us in achieving our targets, as prominence and thus the overall visibility for Finnish travel is

always higher in stories that are the result of media trips.

e The war in Ukraine did not have a significant impact on our PR efforts to attract travelers to Finland. To date, there hasn't
been news that would indicate that travelling to Finland would not be safe.

e The current economic situation and the prognosis towards the end of the year are affecting the travel expenditure
globally. Factors such as fuel and food prices, inflation, electricity, as well as chaotic international airports are reducing

the pace of recovery.
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PR & Media activities and results in Spain in 2022

From January to August

* We have resumed our normal level of PR activities: press releases, pitches, media trips (group, individual and
influencer), TV productions.

* We have hosted so far 2 group press trips, 2 individual press trips and 1 TV production.

e January-August in total 197 hits (most for Lapland 69, Lakeland 65, Finland in general 46, Coast & Archipelago 32,
Helsinki 30)

e Most of the hits appeared in Tier 1 and Tier 2 media with brand building effect 382 mil;.
e Average tone 3.00, average visibility score 59 %

e Main themes: outdoors, wellness and sustainability

e Season: Summer 45, Spring 20, Winter 16, Autumn 1, No specific season 100

e Overall satisfaction of all media trips: 4.7/5

1.The average Visibility Score talks about the attention e.g. an article can be
expected to get

2.Brand Building Effect is an estimate of the number of media consumers
that have seen the article
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Visit Finland PR Activities

SPAIN — COVERAGE

Interviews
Press release/Pitches Total Clippings

Reach Individual Press trips FAM Trip - Group

11,6%

Increase compared to 2021
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Visit Finland PR Activities

SPAIN
PR EVENT AT THE AMBASSADOR'S HOUSE
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iMuchas gracias!
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Partner campaign packages

Autumn 2022



Mediterranean: Find yourself in refreshing Finnish summer
https://www.lyyti.fi/reg/VF kampanjapaketit 2023 5843

Campaign details

Timing March-May targeting summer and autumn

Audience

Target audience Preliminary segment: Comfort seekers Secondary: Nature
explorers, Authentic lifestyle seekers

Target markets Spain, Italy, France

Refreshing Finnish climate. Specific
themes to be ideated as a part of
the creative process.

Main themes Tone of voice

Main competitors for

VF campaign partners Min. 3, max 8 partners. Minimum summer and
investment per partner 10 000 €. autumn seasons
@ Visit Finland

Authentic, genuine, emotional

Vision & objectives

Campaign objectives

Distribution & KPI's

Activation

Campaign KPI's

Other Nordic countries

To improve brand awareness (brand refresh) in
Mediterranean countries, increase interest and
consideration of Finland as a travel destination

for the summer and autumn. More tactical: enable
travellers to choose amongst destinations and kickoff
their planning and booking process.

Landing page on VisitFinland.com website, banners,
social media posts
- to be further defined in the campaign activation plan.

Awareness: reach, impressions, video views.
Consideration: link clicks, sessions.
Conversions: outbound clicks.

Areas of Finland to be TBC

covered
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