France — Market Insights




France — overnights in Finland 2011-2021
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Link to the report: Tilastopalvelu Rudolf - Business Finland
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110,000 nights
No. 5 in rankings

YoY change -30%

2019
173,800 nights
2021 vs. 2019 -68%

Source: Visit Finland Statistics Service Rudolf, Statistics Finland


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

France — overnights in Finland 2021
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Seasonality of French overnights in Finland
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https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

Eurostat — Short Term Rentals

In 2019

* France was the 6t
biggest source market
among all markets, when
adding up both registered
overnights as well as
short-term rentals

* France’s share of all
foreign

> registered
overnights: 5%

> short-term rentals:
6%
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Registered overnights and short-term rentals 2019
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https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

France — Overnights in Nordics
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https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/pohjoismainen-vertailu

Digital Demand —
Travel Related
Internet Searches

Year 2021 compared to 2020 and 2019




Searches from France increased strongly towards the end of 2021

* QOver 221,500 travel related searches from France in 2021

e Searches increased in Oct-Nov 2021 even compared to 2019
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France: Most searched topics in 2021: Top 10 microbrandtags
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Among the VF target markets, French were the
most active in searching for Cottages, the
peaks for these searches were in Jan, May, Jul,
and Dec.

French were also very interested in searching
for general information about travel, visit and
things to do.

Searches for Saunas and Northern lights
increased even compared to 2019.

Outside the top10 topics, Skiing and Glass

cabins were also themes where searches
increased even compared to 2019.

Source: D2 Digital Demand



Links to Visit Finland PowerBI Reports
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https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/visit-finland-datahub
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