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GERMAN OVERNIGHTS IN FINLAND

Year 2019

2" jn country rankings
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GERMAN OVERNIGHTS IN FINLAND / YEAR 2019

Year 2019

662 000 overnights in total German overnights in main marketing areas

+5% compared to 2018 Year 2019

(+6% compared to 2017)

18% in Kittila-Levi (-5%)
17% in Rovaniemi (+11%)
16% in Inari-Saariselka (+22%)
15% in Muonio (+5%) HELSINKI
8% in Sodankyla (-9%) LAPLAND o
7% in Kolari-Yllas (-10%) 28 %- METROPOLITAN ii/le/orr?ifg:jc(sai;ere
%i - % . AREA .
6% in Ruka-Kuusamo (+56%) (185 100; +7%) e spent in the city
(241 600; +7%) of Helsinki
By 0 (change +7%

compared to 2018),

LAKELAND
(10% spent in Vantaa

) and 6% in Espoo)
16% in Tampere (+4%)

13% in Savonlinna sub-reg. (+1%)
9% in Jyvaskyla sub-reg. (-27%)
9% in Kuopio sub-reg. (-14%)

ARCHIPELAGO
19 %;
(124 800; +6%

23% in Turku (+33%)
11% in Oulu (+17%)
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GERMAN OVERNIGHTS IN FINLAND BY SEASON
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GERMAN MONTHLY OVERNIGHTS IN FINLAND 2017#-2020
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GERMAN MONTHLY OVERNIGHTS
IN THE NORDIC COUNTRIES IN 2019

emwFinland 2019  e===Norway 2019 Sweden 2019  e===Denmark 2019 Iceland 2019
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Monthly change in German overnights 2019/2018
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Year
Denmark 11% 0% -41 % 60 % -15% 30 % 9% 1% 2% 14 % 5% 18 % 7 %
Finland 8% 11 % 1% -9 % 6 % 11 % 3% 1% 8 % 11% 6 % 8 % 5%
Iceland 13% 5% 4% 22 % -12% 5% -8 % -4 % 3% 18 % 21 % 19 % 1%
Norway 1% -6 % 0% 28 % 1% 5% 8% 8% 9% 5% 12 % 17 % 7 %
Sweden -5% -4 % -9 % 19 % -6 % 21 % 14 % 10 % -5% 15 % -9% 12 % 9 %
Denmark: Hotels, holiday resorts, camping sites and youth hostels, AND marinas & holiday cottages
BUSINESS VISIT Finland: Hotels, youth hostels, holiday villages and camping sites
FINLAND Iceland: Hotels, youth hostels, holiday centres, and camping sites, AND guesthouses, apartments, sleeping-bag facilities, lodges in wilderness and private-home accommodation

Norway: Hotels, youth hostels and camping sites, AND holiday dwellings
Sweden: Hotels, youth hostels, holiday villages and camping sites, AND commercially arranged rentals in private cottages or apartments
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Internet searches

« 455 300 travel-related Internet searches concerning Finland
« +38 % compared to previous year

Germany Top Microbrandtags
w2018 m 2019

vortern s I e 50 %
el I ) %
camping - [ +40 %
Igloos Ice Hotels - +34 %
Tourism Attractions - +35 %
Holiday Apartments - +15 %
cities [y +75 %
Holiday Packages - +19 %

Santa Claus
Q Q & Q <9 Q - & & & - +35 9%

Germany Seasonality in Searches
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