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Methodology
Kairos Travel Trends 2021 study, commissioned by Visit Finland, provides data on recent and future trends in the Scandinavian market. In total 1,297 
Swedish, 1,250 Danish, 1,242 Norwegian and 1,401 Finnish respondents, aged 16-74 years, were reached through online panel. The samples are 
representative on geography, age and gender, and have been weighted according to national population size. The survey was conducted in September 
2021. It includes also qualitative data collection. 
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1. Past trips and plans for the next years



25 %
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2. Transportation, accommodation and holiday forms 







Main holiday trip, I..e. the most important, private, leisure trip taken in the last 12 months.



Holiday forms done in the past three years, and plans for the coming three years.



Holiday forms done in the past three years, and plans for the coming three years.



Holiday forms done in the past three years, and plans for the coming three years.



Holiday forms done in the past three years, and plans for the coming three years.
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3. Spending and status in travelling
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4. Sustainability and post-corona travel trends
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