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USA - overnights in Finland 2011-2021
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USA - overnights in Finland 2021
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Seasonality of US overnights in Finland ;.c.es
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Link to the report: Tilastopalvelu Rudolf - Business Finland

In 2019 36% of the US overnights were
spent in summer, 25% in spring.

USA’s share of total foreign overnights in
summer 2019 was 5% and in spring 6%

USA was the 5% biggest foreign market in
summer and spring 2019

In fall USA was the 6™ biggest market and in
winter it ranked number 10

Source: Visit Finland Statistics Service Rudolf, Statistics Finland 4


https://www.businessfinland.fi/suomalaisille-asiakkaille/palvelut/matkailun-edistaminen/tutkimukset-ja-tilastot/tilastopalvelu-rudolf

Eurostat — Short Term Rentals

Registered overnights and short-term rentals 2019

Registered overnights M Eurostat
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USA - Overnights in Nordics
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Digital Demand — Travel
Related Internet
Searches

Year 2021 compared to 2020 and 2019




Digital Demand — Travel Related Internet Searches from USA

arget Market Distribution

Rank Flag Country ‘21 Searches '20-'21 Growth "19-'20 Growth
i == Germany 499 041 4.56% 2.67%

2 ] Japan 484,472 0.40% -11.70%

3 =S United States 457,733 9.95% 2.09%
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5 = Russ=ia 277,955 -14.4204 -34 904
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» Pandemic doesn’t seem to have affected US market that much in terms of travel related searches in Finland
» The trend was already positive before the pandemic and searches were higher than 2019 in the end of 2021

Source: D2 Digital Demand



USA: Most searched topics in 2021: Top 10 microbrandtags
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Americans are the most active
among the VF target market
travel enthusiast in searching for
Glass Cabins, Things to do, Ice
Hotels, Golf and Restaurants in
Finland.

Santa Claus, Saunas and Cities
are also popular and in these
searches Americans are the
second most active out of the
target markets

Searches for Restaurants
increased significantly (+43%)
from 2019 and a whopping 83%
from 2020. Searches for Saunas
increased by 34% from 2019
Searches for Travel increased by
43% and Santa Claus increased
by 35% from 2020

Source: D2 Digital Demand



Links to Visit Finland PowerBIl Reports

VISIT FINLAND DATAHUB
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