
The Importance of Food & Drink for 
British Travellers 



What stands out about Finnish Food like pizza does for Italy?

The cultural experiences around food and drink really make Finnish food so special. Whether it’s 
enjoying a city break, foraging for food in the forest, taking a sauna, cooking around a campfire or 
fishing by a lake in nature

Culinary Finland  – Wholesome Cultural Experiences 
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A study of 2,000 travellers found the food was the ultimate 
driver for city break holidays, with many choosing upscale –
and local – establishments to try local cuisine.

When travelling, 36% feel that trying local, independent 
restaurants provides the most “authentic” experience of a 
region’s food.

As such, 46% have enjoyed food tours when away on breaks –
and 46% have also received cooking lessons during getaways.

Three in ten like to share their love of the cuisine with others 
by posting images of mouth-watering meals they’ve ordered 
during their travels on the likes of Facebook, Instagram, and 
Pinterest.

The Mirror/Eurostar Research

Six in ten UK holidaymakers go abroad – just for the food, according to research.



Food & Drink Tourism Trends for British Travellers

• According to Future Market Insights (FMI), the culinary tourism 
market is expected to grow at a CAGR of ~16.6% during the 
forecast period of 2022 and 2032. 

• Travellers are rethinking the consequences of their consumption, 
and vegans, vegetarians, and flexitarians are gaining immense 
traction in food tourism

• Cultural food experiences 

• Local beer, gin, and wine experiences are in demand worldwide

• All-inclusive travel to include food and drink within the hotel price 
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https://pr.report/AifQB58z
https://pr.report/AifQB58z


Luxury Travellers choose Fine dining! 
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Food Trends for 
Luxury Travellers  

Food and drink are key to any holiday for wealthy 
travellers

Michelin-starred restaurants - The value of dining at 
popular, award-winning restaurants is more apparent to 
discerning diners than ever before, Travellers will travel 
around the world to try and enjoy a city break at the 
same time

Sustainable dining - Many restaurants are responding to 
the growing demand for sustainable, ethically sourced 
ingredients

Experiences and value – Even wealthy travellers will 
want curated food and wine experiences with value-
added benefits, like complimentary courses and drinks
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Foodie Eco-Explorer Group Tour – Regent Holidays
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Finnish Breweries & Lakes Group Tour
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Responsible Travel 
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Trade Marketing Finnish Food-Related Activities in the UK 
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Finnish Gastro-Themed PR Activities 
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https://luxuriate.life/a-weekend-in-finnish-lapland/
https://www.cityam.com/a-summer-break-in-finland-counting-
thousands-of-islands-as-they-drift-past

https://eur03.safelinks.protection.outlook.com/?url=https%3A%2F%2Fluxuriate.life%2Fa-weekend-in-finnish-lapland%2F&data=05%7C01%7Ccaroline.beaton%40businessfinland.fi%7C97901cd0791b46137f6008dab022527c%7C7c94a248ecf241b69b42923651114b04%7C0%7C0%7C638015959616876770%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=tytF3xEWrmByrjA5m3%2Byh4ZRDptIm9M1S0PlOylBynA%3D&reserved=0
https://www.cityam.com/a-summer-break-in-finland-counting-thousands-of-islands-as-they-drift-past
https://www.cityam.com/a-summer-break-in-finland-counting-thousands-of-islands-as-they-drift-past


Finland on Film & TV – Hairy Bikers
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UK’s Popular Northern cooking duo The Hairy Bikers

Visited Finland as part of their Northern

Exposure tour in 2015



Finland on Film & TV – Gordon Ramsey
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• Food Unchartered 



Creating an appetite to Visit Finland

• More marketing is needed to grow brand awareness of 
Finnish food and drink in the UK

• Finnish Food and drink brands visiting the UK – Pop-up’s 
London

• TV productions and social media campaigns

• Create more culinary tour packages ready to sell for 
Operators – On Viator there are 89 results for Finland 
food tours

• Remembering the Finnish food experiences with culture 
drives the UK travellers to the destination 
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Facebook
facebook.com/visitfinland

Twitter
twitter.com/OurFinland

Instagram
instagram.com/ourfinland/

Youtube
youtube.com/user/VisitFinland

Visit Finland www.visitfinland.com
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